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ew  ANA  Rate  ^^Norms”  Held  No 
Yardstick  for  Space  Values 

[*00  Many  Other  Factors  Involved,  Say  Newspapermen  —  But  ANA 
Sees  Burden  of  Justification  on  Some  Newspapers 


^HE  Association  of  National  Adver- 
taers’  new  study  of  newspapers’ 


By  ROBERT  S.  MANN 


newspapers  will  try  to  narrow  the 
differential  between  retail  and  gen- 


nl  advertising  rates,  described  in  medium  and  its  readers  ^e  cer-  ize  aU  too  weU  that  the  cost  of  oper-  ^ral  rates  during  this  up-swing,  but 
paper  last  week,  was  received  by  ^  ^st  importance.  ating  nev^papers  is  constantly  rising,  thaj  ^  not  3, 

^nnen  with  mingled  interest  „  Wilham  N.  Hardy,  manager  of  the  If  there  is  any  doubt  of  this  m  the  ^  it  nnght  seem  for  a  great 

ikapticism  so  far  as  one  may  Pennsylvania  Newspaper  ^blish«?  r^ds  of  the  ANA,  we  suggest  that  number  of  newspapers  who  are  heav- 
•  by  comments  from  a  number  AssociaUon,  was  another  who  ^mted  they  make  a  survey  of  this  subject.  dependent  upon  retaU  advertis- 

out  that  market  potentials  and  other  Our  investigations  over  a  period  of  j^g  ” 

»  study  presented  for  the  first  factors  are  likely  to  more  impor-  years  convince  us  that  newspaper  ad-  “fVom  your  article  I  gather  that  a 


out  that  market  potentials  and  other  “Our  investigations  over  a  period  of  ** 

lb*  study  presented  for  the  first  factors  are  likely  to  more  impor-  years  convince  us  that  newspaper  ad-  “fVom  your  article  I  gather  that  a 
BK  t  set  of  charts  of  “normal”  ad-  tant  than  slight  variations  in  rates  vertising  rates  are  fair.  We  do  not  committee  of  men,  with  the  help  of 
(Ttising  rates,  worked  out  on  a  .  ■  ■■■  ■  ,  specialized  researchers,  have  been 


latfaematical  basis  which  was  said  to 
jpiy  to  small  newspapers  as  well  as 
lest  of  medium  and  large  size.  Tak- 
g  the  nation  section  by  section,  the 
NA  researchers  charted  these  rates 
1  a  series  of  sweeping  curves  de- 
|Bcd  to  show  how  any  given  news- 
iper’s  rate  for  a  given  circulation 
mid  compare  with  the  “normal”  rate 
r  newspapers  of  similar  circulation 
the  same  territory. 

Nee^permen  were  quick  to  seize 
e  implication  that  newspaper  rates 
fling  above  or  below  the  ANA 
wes  might  be  considered  to  be  out 
'  line,  and  they  pointed  out  that 
any  factors  enter  into  the  setting  of 
price  on  the  value  of  newspaper 
see.  Whether  advertisers  will  dis¬ 
card  these  factors,  upon  which  they 
ive  put  great  thought  in  the  past,  in 
Ivor  of  buying  by  the  ANA  norm 
arts,  seemed  highly  doubtful. 

On  the  other  hand,  the  fact  that 
imerous  studies  have  been  at- 
Epted  in  the  past,  without  finding 
Jy  pattern  into  which  newspaper 


HOW  NEWSPAPER  RATES  CHANGED  LAST  YEAR 

(From  latest  sections  of  American  Association  of  Advertising  Agencies’ 
“Study  of  Changes  in  General  and  Retail  Milline  Rates.”  Comparison  is 
between  rates  (20,000>line  contracts)  and  circulations  reported  in  Volume 
V  of  the  Four-A’s  “Market  and  Newspaper  Statistics,”  issued  in  1936, 
and  Volume  IV,  issued  in  1935.  Tabulation  covers  A.  B.  C.  dailies  in 
cities  of  100,000  population  or  more  in  A.  B.  C.  city  zone,  omitting  some 
papers  for  which  comparable  data  was  lacking.) 


General  Milline  Rate  Circ. 

Vol.  Vol.  %  % 

IV  V  Change  Change 

Composite  all  dailies  .  $2.10  $2.06  — 1.7%  -j-3.9% 

Composite  all  Sundays  .  1.78  1.72  — 3.1%  -1-5.8% 


General 
Rate 
Change 
-f  126.82c 
-1- 103.22c 


Retail  Rate  Change 


Excess  Gen.  Rate 
Over  Retail 


Cents 

Composite  all  dailies  .  -l-36.35c 

Composite  all  Sundays  .  -i-26.27c 


when  national  schedules  are  made  up.  expect  national  advertisers  to  with- 


He  said: 

"With  circulations  rising,  national 


hold  their  advertising  from  newspa¬ 
pers  because  of  a  slight  variation  in 


considering  this  matter  for  quite 
some  time.  I  feel  that  this  problem 
can  only  be  discussed  in  the  light  of 
careful  study.” 

Paul  B.  West,  president  of  the  Asso¬ 
ciation  of  National  Advertisers,  em¬ 
phasized  this  week  that  the  "norm” 
charts  were  not  to  be  taken  as  a 
complete  solution  to  the  problem  of 
where  rates  ought  to  be.  He  thought 
the  charts  might  be  useful  as  a  guide 
to  newspapers  as  well  as  to  advertis¬ 
ers.  The  Association,  he  said,  wanted 
to  see  that  the  report  was  not  abused 
by  wrongful  emphasis. 

However,  Mr.  West  added  that  the 
study  “does  tend  to  put  the  burden 
of  substantiation  on  a  publisher  whose 
rates  are  high  in  comparison  with  the 
indicated  normal.” 

Such  publishers,  he  said,  may  ex¬ 
pect  to  be  asked  to  justify  their  rates 
when  their  representatives  solicit 
linage. 

Mr.  West,  referring  to  Editor  &  Pub¬ 
lisher’s  “able  review”  of  the  ANA 


.ipico  m  me  pasi,  wimoui  nnamg  i  ^  markets  are  buy-  rates.  Decision  is  more  likely  to  be  — 


m 


I 


arrant  respectful  consideration  for 
e  ANA  achievement  as  a  piece  of 
search,  with  judgment  reserved  on 
I  immediate  values. 


today,  for  with  few  exceptions,  na¬ 
tional  rates  have  not  been  raised,  ac- 


ties. 

“With 


competition 


cording  to  surveys  made  by  the  Penn-  ever  for  new  markets,  and  with  a 
sylvania  Newspaper  Publishers’  ’Asso-  redistribution  of  wealth  to  the  benefit 


ana’s  normal  line  rate.” 

“As  stated  in  the  introduction  to  the 
report,”  he  said,  “the  ‘norm’  was  made 
up  from  figures  published  by  news- 


A  typical  comment  came  from  ciation.  It  is  our  understanding  that  of  wage  earners  in  the  lower  brackets,  papers  themselves.  This  applies  both 

-nk  E.  Tripp,  general  manager  of  ‘‘ational  rates  for  10,000  lines  in  many  we  anticipate  more,  considerably  to  rates  and  to  circulations.  It  is 

e  Gannett  Newspapers.  He  said:  Pennsylvania  newspapers  are  shown  more,  national  advertising  in  news-  therefore  the  newspapers’  one  ‘norm.’ 

“Rates  above  the  so-called  normal  Association  of  Na-  papers  until  it  can  be  shown  that  -j  giaj  to  note,”  he  added,  “that 

e  in  the  main  both  justifiable  and  Advertisers  to  be  telow  the  newspaper  rates  are  entirely  too  high  emphasized  the  point  which  was 

ready  justified.  Publishers  with  for  daUies  with  similar  circu-  when  all  factors  have  been  consid-  stated  in  the  foreword  of  the  study, 


in  the  main  both  justifiable  and 
sady  justified.  Publishers  with 


below  it  will  strive  to  approach  Nations,  -piis  would  be  ^  induce-  ered.  This  is  certainly  not  the  case  namely,  that  the  Newspaper  Commit- 


Wise  buyers  of  space  will  the  publishers  of  these  news-  now.’ 

to  use  nroduptive  r«ners  in  P^Pers  to  raise  national  rates  if  other  a 


ntinue  to  use  productive  papers  in  ^  t  v  **  -  -  - r-r—  -  - - 1- - 

>od  markets.  'There  is  no  authentic  aid  not  enter  into  me  maJemg  preferred  not  to  be  quoted  until  the  sole  criterion  by  which  a  news- 

“dstick  by  which  to  measure  reader  “  structures.  studied  the  ANA  report,  said:  paper  should  be  judged.  I  cannot 

**ptance  of  newspapers.”  “Operating  costs  on  newspapers  “Nevertheless  there  are  so  many  fac-  emphasize  that  too  strongly.  Judging 

This  last  comment  was  echoed  by  vary;  therefore  advertising  rates  very  tors  which  determine  rates  of  a  given  from  the  very  favorable  reception  of 

Chicago  advertising  manager  who  properly  vary  in  the  same  circulation  newspaper  and  the  costs  of  newspaper  this  study,  I  believe  it  will  serve  its 

»1  that  rates  are  no  guide  to  the  classification.  Many  manufacturers  advertising  as  a  whole  on  a  national  purpose  of  facilitating  the  work  of 


tee  did  not  intend  that  publication  of 
Middle  West  newspaper  man  these  charts  should  be  interpreted  as 


the  sole  criterion  by  which  a  news¬ 
paper  should  be  judged.  I  cannot 
emphasize  that  too  strongly.  Judging 


that  rates  are  no  guide  to  the 
ing  power  of  a  newspaper. 


classification.  Many  manufacturers  advertising  as  a  whole  on  a  national  purpose  of  facilita 
have  learned  that  taey  cannot  even  basis,  that  it  is  rather  difficult  for  me  the  buyer  of  space.” 


IReming  Newbold  of  the  Woshiiigton  manufacture  and  sell  the  same  article  to  envision  these  charts  becoming  im- 
P-  C.)  Star  commented  in  similar  same  cost  in  different  localities,  mediately  an  important  factor  in  de- 


The  new  discussion  of  newsimper 
rates  comes  at  a  time  when  milline 


He  said:  “In  studying  the 
km  of  advertising  rates,  I  as-  newspaper  committee  of  the  Associa-  newspaper  rate  policies, 
the  Association  of  National  Ad-  tion  of  National  Advertisers  have  “With  inflation  on  every  side  of  us, 
»rs  will  take  into  consideration  already  raised  prices  of  their  prod-  and  with  wages  being  raised  and 
f  odier  elements  that  enter  into  ucts;  others  are  reported  contemplat-  frozen  at  higher  points  than  hereto- 


“Companies  represented  on  the  termining  space  buying  policies  or  rates  are  declining,  despite  a  consid- 


newspaper  rate  policies.  erable  number  of  increases  in  general 

“With  inflation  on  every  side  of  us,  advertising  rates  and  a  lesser  num- 
and  with  wages  being  raised  and  ber  of  increases  in  local  advertising 
frozen  at  higher  points  than  hereto-  rates.  This  is  indicated  by  a  re- 


I  value  of  a  newspaper’s  advertising  ing  similar  action.  It  hardly  seems  fore,  and  with  consumer  products  cently  issued  sectiem  of  the  Ameri- 
lee  other  than  the  mere  circulation  likely  that  these  individual  compan-  soaring  upwards,  it  is  inevitable  that  can  Association  of  Advertising  Agen- 
■f**  and  the  milline  rate.  The  ies  will  attempt  to  chisel  lower  rates  newspaper  advertising  rates  will  go  cies’  “Study  of  Changes  in  General 
of  circulation  and  the  quality  of  out  of  the  newspapers  when  they  real-  higher.  It  is  quite  probable  that  some  and  Retail  Milline  Rates,  Together 
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Editor  &  Publisher  for  March  20,  1937 


With  Circulation  and  Rate  Changes 
Which  Have  Caused  Them.” 

This  is  a  continuing  study  based  on 
the  Four-A’s  “Market  and  Newspa¬ 
per  Statistics,”  which  now  covers  the 
last  five  years,  detailing  changes  in 
newspaper  rates  and  circulations  in 
A.B.C.  city  zones  of  100,000  popula¬ 
tion  or  more.  While  the  latest  adver¬ 
tising  rates  used  in  the  latest  section 
of  the  Four-A  study  are  those  of  Nov. 
1,  1936,  there  is  no  indication  that  the 
trends  there  shown  have  been  re¬ 
versed. 

The  box  on  this  page  shows  the 
Four-A  reports  on  composite  rates 
and  milline  rates.  While  general 
rate  increases  ag^egated  $1.2682  for 
the  daily  papers  in  this  study,  a  3.9 
per  cent  rise  in  total  circulations 
forced  down  the  general  milline  rate 
from  $2.10  to  $2.06 — a  drop  of  1.7  per 
cent  in  milline  rate. 

Retail  rate  increases  aggregated 
36.35  cents,  but  here  again  the  milline 
rate  went  down.  Hie  decrease  in 
retail  milline  rate  was  2.9  per  cent. 

For  Sunday  papers  the  circulation 
increase  was  5.8  per  cent  As  a  result 
despite  increases  in  line  rates,  the 
Sunday  milline  rate  went  down  3.1 
per  cent,  from  $1.78  to  $1.72.  In  this 
case  the  decline  in  general  milline 
rates  was  greater  than  in  retail  milline 
rates,  the  latter  drop  being  2.8  per 
cent 

The  result  was  that  while  the  com¬ 
posite  weekday  differential  between 
retail  and  general  rates  rose  from 
38.3  per  cent  to  40.0  per  cent,  the 
composite  Sunday  differential  declined 
a  trifle,  from  47.8  per  cent  to  47.4  per 
cent 

Among  the  approximately  360  daily 
and  Sunday  newspapers  covered  in 
the  study,  the  passage  of  a  year 
brought  83  increases  and  three  de¬ 
creases  in  general  rates.  In  retail 
rates  there  were  66  increases  and  22 
decreases. 

Sweepstakes  Bogie  Man 
Scares,  Catches  None 

Sweepstakes  results  have  come  and 
gone  and  no  publisher  has  been  fined 
or  sent  to  jail  for  sending  the  printed 
results  through  the  mails,  as  yet. 

As  far  as  could  be  determined,  all 
metropolitan  newspapers  carried  the 
results  of  the  Irish  sweepstakes  draw¬ 
ings  in  the  city  editions  and  replated 
for  the  mail  editions.  This  custom 
has  been  in  practice  for  several  years. 

Reports  from  Washington  said  the 
order  issued  by  Postmaster  General 
Farley  when  he  took  office,  that  the 
statute  barring  matter  in  promotion 
of  gambling  shall  be  “legally  inter¬ 
preted,”  is  still  in  full  force.  Appar¬ 
ently,  no  publisher  wished  to  find  out. 


NAMED  ASSISTANT  M.  E. 

Lee  Ettelson,  formerly  of  Chicago 
Herald-Examiner,  has  been  named 
assistant  managing  editor  of  San 
Francisco  Call-Bulletin.  The  ap¬ 
pointment  provides  a  much- needed 
assistant  to  Joseph  A.  Mulcahy,  man¬ 
aging  editor,  it  was  explained  at  offices 
of  Frederick  Wagner,  publisher.  Mr. 
Ettelson  has  been  with  the  Seattle 
Post-Intelligencer,  the  Los  Angeles 
Examiner  and  the  San  Francisco  Ex¬ 
aminer. 

SCALE  PARLEY  DELAYED 

Indianapolis,  March  18 — Negotia¬ 
tions  for  an  Indianapolis  newspaper 
printers’  scale  for  the  next  two  years, 
recessed  yesterday  after  a  two-day 
conference,  will  be  resumed  after 
L  T.  U.  No.  1  holds  its  own  meeting 
next  Simday.  It  is  imderstood  the 
printers  originally  sought  $1.45  an 
hour  days  and  $1.65  nights  for  a  37%- 
hour  week.  Present  scale  is  $1.15 
days  and  $1.24  nights. 


Calvert  and  Schenley 

Shift  Their  Agencies 

Important  liquor  advertising  ac¬ 
counts  were  shifted  from  agency  to 
agency  this  week,  with  this  result: 

Brown  &  Tarcher,  Inc.,  New  York, 
which  resigned  the  Calvert  Distillers 
account,  was  appointed  a  few  days 
later  to  advertise  several  Schenley 
Products  brands,  as  follows:  Schenley 
whiskeys.  Old  Quaker  and  Golden 
Wedding  whiskeys.  Silver  Wedding 
gin,  Dewar’s  Scotch,  and  certain  other 
Schenley  imports. 

Schenley  announced  that  Lord  & 
Thomas,  New  York,  would  continue  to 
handle  the  advertising  of  Cream  of 
Kentucky,  Wilken’s  Family,  and  Gib¬ 
son  brands  of  whiskey,  also  Bacardi 
rum  and  some  other  of  the  Schenley 
imports. 

The  Calvert  account  landed  with 
Benton  &  Bowles,  Inc.,  New  York 
agency,  according  to  announcement 
by  W.  Wachtel,  Calvert  vice-president. 
This  includes  all  Calvert  Products — 
Lord  Calvert,  Calvert’s  Reserve,  Cal¬ 
vert’s  Special,  Old  Drum,  and  Ken¬ 
tucky  F^ide  whiskeys,  and  Calvert’s 
gin.  Newspapers,  magazines,  outdoor, 
and  trade  papers  will  be  among  the 
media  used.  One  of  the  first  projects 
to  be  undertaken  for  Calvert  by  Ben¬ 
ton  &  Bowles  will  be  a  copy-testing 
program  in  preparation  for  an  ex¬ 
tensive  newspaper  campaign. 

City~Wide  Negotiations 
Offered  in  Pittsburgh 

An  offer  for  city-wide  negotiations 
with  the  guild  was  made  March  11 
by  the  Pittsburgh  Newspaper  Pub¬ 
lishers  Association. 

According  to  the  association,  a  guild 
committee  appeared  with  several  rep¬ 
resentatives  of  other  newspaper  \mions 
before  the  Pittsburgh  Post  Gazette 
March  8.  It  was  the  attitude  of  the 
publishers  that  as  the  guild  was  ap¬ 
pearing  jointly  with  those  unions,  and 
as  the  mechanical  unions  in  Pitts¬ 
burgh  for  some  years  have  had  joint 
contracts  with  the  publishers,  that  any 
negotiations  should  be  continued  along 
the  same  lines,  and  any  agreement 
should  have  a  similar  status. 

The  guild  representatives  are  re¬ 
ported  as  saying  that  they  had  no  im¬ 
mediate  authority  to  continue  on  that 
basis.  As  yet  the  publishers  associa¬ 
tion  has  had  no  answer  from  the 
guild. 

STARTS  SPORTS  PHOTO  PAGE 

The  San  Francisco  Call-Bulletin 
this  week  inaugurated  what  it  believed 
to  be  the  first  sports  section  picture 
page.  It  appeared  in  the  regular 
sports  section  under  the  streamer 
“Call-Bulletin  Sports  Through  Cam¬ 
era’s  Eye.” 


EDITOR  &  PUBLISHER 
CALENDAR 

March  23-24 — Central  States 
Circulation  Manager’s  Assn, 
spring  meeting.  Palmer  House, 
Chicago. 

April  9-10  —  Hoosier  State 
Press,  meeting,  Indianapolis. 

April  10 — Indiana  Republican 
Editorial  Assn,  and  Democratic 
Eklitorial  Assn,  meetings,  In¬ 
dianapolis. 

April  11-12  —  West  Virginia 
Newspaper  Circulators,  meeting, 
Beckley,  W.  Va. 

April  19  —  Associated  Press, 
annual  convention,  Waldorf- 
Astoria  Hotel,  New  York. 

April  20-23 — A.N.P.A.  annual 
convention,  Waldorf  -  Astoria, 
New  York. 


4.A  SEEKS  AD  PLAN 
TO  FIGHT  SYPHILIS 

Committee  of  Agents  Working  With 
U.  S.  Surgeon-General — Local 
Newspaper  Campaigns  Under 
Consideration 

Plans  for  an  advertising  drive  to 
help  the  campaign  of  the  United 
States  Public  Health  Service  against 
syphilis  are  being  considered  by  a 
committee  of  the  American  Associa¬ 
tion  of  Advertising  Agencies  headed 
by  Paul  Cornell,  the  Four-A  chair¬ 
man  of  the  board.  Members  of  the 
committee,  which  has  not  yet  been 
completed,  met  recently  with  U.  S. 
Surgeon-General  Thomas  Parran  to 
discuss  ways  and  means. 

While  the  Four-A  Executive  Board 
offered  its  help  in  a  resolution  several 
weeks  ago,  the  annoimcement  comes 
after  an  anti-syphilis  advertising 
campaign  of  the  Chicago  Public 
Health  Institute  had  won  a  first 
place  in  the  Annual  Advertising 
Awards  as  the  campaign  “contribut¬ 
ing  most  to  the  advancement  of  ad¬ 
vertising  as  a  social  force.” 

It  is  likely  that  local  newspaper 
campaigns  along  the  lines  of  ffiis 
Chicago  drive  will  be  an  important 
part  of  whatever  program  is  finally 
adopted.  Such  campaigns  would  seek 
to  inform  sufferers  about  the  preven¬ 
tive  and  curative  facilities  available  in 
local  clinics.  Some  500  such  clinics 
are  already  in  operation. 

Financing  of  the  advertising  is  still 
a  problem.  Possible  sources  of  funds 
include  pharmaceutical  firms,  life  in¬ 
surance  companies,  or  other  busi¬ 
nesses  directly  interested,  also  organ¬ 
izations  working  for  the  public  wel¬ 
fare.  Publishers  may  be  asked  to 
donate  space.  State  and  local  govern¬ 
ments  may  be  also  asked  for  help,  al¬ 
though  it  was  said  in  Washington  that 
Federal  funds  would  not  be  used. 
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FAA  TO  CRACK  DO 
ON  MISLEADING  AdJ 

Admini*trator  Alexander  Will 
alize  Violators  of  Liquor 
tising  Regulations — WCTU  ts 
Broadcast  “Horrors” 
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Washington,  D.  C.,  March 
ministrator  W.  S.  Alexander  mtenci 
to  crack  down  on  liquor  adverti*K 
who  violate  the  spirit  of  Federal  A 
cohol  Administration  regulations. 

“Regulations  governing  the  adve 
tising  of  distilled  spirits  have  n» 
been  effective  for  nearly  a  year  d«r 
ing  which  time  hundreds  of  iettej 
of  comment  and  criticism  have  bee 
directed  to  persons  whose  advertise, 
ments  have  involved  irregularitiei 
Alexander  stated  in  a  warning 
to  all  members  of  the  alcoholic  bev 
erage  industries.  “As  a  result  of  thsl 
period  of  education,  it  is 
industry  members  are  now  familiat] 
with  the  requirements,  and  all  hit® 
violations  may  be  expected  to  resui: 
in  appropriate  penalties.” 

The  FAA  chief  reports  he  has 
ticed  a  tendency  on  the  part  of  ai 
vertisers  in  recent  weeks  to  nm  copy 
intended  to  create  the  impression  thi 
benefits  would  follow  the  use  of  thei- 
whiskies.  Others  conveyed  the  idn 
that  the  products  could  be  consumej 
without  mental  or  physical  impair 
ment;  that  “hangover”  could 
avoided,  nerves  soothed,  appetite 
digestion  improved. 

The  warning  continues: 

“All  advertisements  which  creutl 
misleading  impressions  are,  of  count! 
in  violation  of  the  regulations;  but  the 
administration  feels  that  of  all  tht 
different  types  of  such  advert*, 
ments,  the  kind  which  claims 
benefits,  or  which  implies  that  so 
harmful  results  will  follow  the  coo- 
sumption  of  liquor,  is  by  far  the  moot 
objectionable.  Appropriate  actioii 
has,  therefore,  been  taken  to  cause  tlu 
prompt  discontinuance  of  advert*- 
ments  of  this  type.  The  Admii* 
tration  plans  to  scrutinize  all  futon 
advertisements  with  special  care,  witb 
a  view  to  preventing  the  use  of  this 
theme,  and  expects  to  impose  suit¬ 
able  penalties  in  all  cases  in  whichl 
advertisements  of  this  character  *1 
disseminated.” 

W.  Forbes  Morgan  was  elected  as 
president  of  the  Distilled  Spirits  In¬ 
stitute,  Inc.,  this  week,  and  an  an¬ 
nouncement  that  “a  broader  policy  onlsy  gei 
public  relations”  is  to  be  adopted.! 
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was  followed  by  a  statement  that  no  Februj 
paid  advertising  is  programmed  for  lary  it 
the  present  at  least.  sptiot 

The  Institute  embraces  in  its  mesa-  ad  b 
bership  practically  all  large  distilien  J36,  ] 
of  alcoholic  beverages  in  the  Unid  per  ct 
States  and  many  of  the  smaller  pro-  go,  f 
ducers.  index. 

Next  month,  according  to  repora  *ore  i 
from  Chicago,  the  Woman’s  Chrishai  Aut( 
Temperance  Union,  will  launch  ow  innefii 
20  radio  stations  dramatizations  ol  fcr  si 
“horrors”  resulting  from  combininj  lakin 
drink  with  driving.  The  radio  seiis  goun( 
is  to  cost  over  $200,000.  A  millions  let  h 
more  sober-driving  pledges  are  to  h  lotivs 
distributed  and  a  main  objective  d  v  73 
the  campaign  is  to  induce  automobili  m 
manufacturers  to  put  speed  go*'  pep 
ernors  on  their  autos.  The  WCB  J^ers 
this  year  increased  its  advertise  howr 
budget  from  $500,000  to  $1,000,000.  me  ( 
_  3'ease 

F.  R.  CONTROL  BILL  RULED  OUl 

An  amendment  offered  by  Rep.  P*  ^ 
Kvale  of  Minnesota  to  give  Preside  ^ 
Roosevelt  power  to  control  commun 
cations,  radio,  correspondence  a 
propaganda  to  carry  out  a  neutrali 
program,  was  declared  out  of  !  Sgurj 
the  chair  in  the  consideration  of  ® 
neutrality  bill  by  the  House  at  Wa* 
ington,  D.  C.,  Thursday  afternoon. 
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harp  linage  rebound  in  FEBRUARY 

Actual  Linage  Greater  Than  in  January,  Contrary  to  All  Precedent  —  General  Advertising 
17.2  Per  Cent  Ahead  of  1936,  Up  15  Points  in  E  &  P  Index 


5~Ac.| 

ntcRi 

irtisBil 
■a]  A. 
u. 
adve. 
e  no* 
r,  dur- 
lettBj 
a  been 
’ertiif. 
iritio. 
«  seni 
c  bev. 
of  tiusj 
edthaii 

amiliit' 

futun 

resui;| 

as  no-i 
of  ad- 
n  copy 
an  tkl 
)f  the: 
le  idei 
tsumeo 
mpaif. 
Id 
ite  aoci 


creut 

count 

butthej 

all  the 
'ert*. 

health 


TREND  OF 

NEWSPAPER  LINAGE 

(Compiled  from  Media  Records 

measurements 

in  52 

cities) 

1937 

1936 

Pet.  of 

E.&P. 

Linage 

Linage 

1936 

Index 

Total  Advertising:  I 

February  . 

103.092.209 

91,334.489 

112.9 

111.7 

January  . 

99,587,524 

94,810,048 

105.0 

103.6 

1  Display  (Jnly: 

1  February  . 

22.290,375 

19,795,488 

102.6 

110.8 

1  January  . 

78,066,243 

76,310,608 

102.3 

99.5 

1  Classified:  1 

1  February  . 

20,615,015 

17,546,280 

117.5 

124.1 

1  January  . 

21,521,281 

18,499,440 

116.3 

121.4 

1  Retail :  1 

1  February  . 

53,781,156 

48,750,672 

110.3 

108.2 

1  January  . 

54,571,923 

52,301,290 

104.3 

103.3 

1  Dept.  Store:  1 

1  Febluary  . 

22,290,375 

19,795,488 

112.6 

110.8 

1  January  . 

22,053,694 

21,241,914 

103.8 

103.6 

1  (leneral: 

1  February  . 

22,814.149 

19,463,978 

117.2 

119.8 

1  January  . 

17,176,296 

17,685,769 

97.1 

104.1 

1  Automotive: 

1  February  . 

3,895,613 

3,631,850 

107.3 

.... 

1  January  . 

3,348,175 

3,787,146 

88.4 

.... 

1  Financial:  , 

February  . 

1,986,276 

1,941,709 

102.3 

103.9 

January  . 

2,969.849 

2,536,403 

117.1 

113.3 

Actual  linage  in 
newspapers  of  52 
cities  as  measured 
by  Media  Records, 
Inc. 


Asheville  (N.  C.)  Daily  News,  1370 
kc.,  May  21;  Waterloo  (la.)  Daily 
Courier,  1420  kc.,  June  1;  and  Atlantic 
City  Press-Union,  1200  kc.,  with  no 
date  for  hearing  scheduled  as  yet. 

The  F  C  C  has  set  a  hearing  for 
April  22  on  the  renewal  of  the  license 
of  KVOS  of  Bellingham,  Wash.  An 
examiner’s  report  has  recommended 
that  the  license  not  be  renewed  at  the 
expiration  of  its  present  temporary 
extension. 

Springfield  Newspapers,  Inc.,  of 
Springfield,  Ohio,  has  withdrawn  its 
application  for  a  broadcasting  license 
on  1120  kc.,  the  F  C  C  disclosed. 

The  Milwaukee  Journal  and  the 
Janesville  (Wis.)  Gazette  have  filed 
for  permission  to  construct  and  oper¬ 
ate  new  relay  broadcast  stations. 

The  application  of  the  Bay  Coimty 
Publishers,  Inc.,  of  Panama  City,  Fla., 
for  a  broadcasting  license  on  1420  kc., 
has  been  recommended  for  denial  by 
Examiner  Seward,  it  was  also  shown. 


By  Robert  S.  Mann 


y]EWSAPER  advertising  linage  shot 
M  up  surprisingly  in  February,  the 
nonthly  measurements  of  Media  Rec- 
irds,  Inc.,  reveal.  For  the  first  time 
r  at  least  ten  years,  February  linage 
las  greater  than  January’s — this  de- 
pite  the  shortness  of  February  and 
sspite  the  fact  that  January  had 
ive  Sundays.  No  previous  year  in 
lat  DC  he  Media  Records  measurements — 
e  COD-  hting  back  to  the  beginning  of  1928 — 
le  moot  tad  produced  such  a  result, 
actioi  Hus  rise  set  the  Editor  &  Publisher 
use  the  Linage  Index  at  111.7  for  the  month, 
rerti*-  is  the  one-column  chart  on  this  page 
IminB-  hows,  this  wiped  out  much  of  the 
futon  ianuary  dip,  and  got  back  within 
e,  with  tailing  distance  of  the  levels  prevail- 
of  this  og  in  1936’s  good  last  quarter. 

B  suit-  ihe  rebound  indicated  that  the 
which  ianuary  slump  did  not  so  much  mark 
ter  an  he  end  of  an  unjustified  boom  as  it 
bowed  the  real  but  temporary  dif- 
cted  as  iculties  of  business  in  a  month  of 
•its  In-  jrikes  and  floods, 
an  an-  Biggest  February  gains  were  made 
iliey «  ly  general  and  automotive  advertis- 
doptal  Dg.  In  general  advertising,  where 
that  M  February  is  always  greater  than  Jan- 
led  for  Bry  in  actual  linage,  the  rise  was  ex- 
eptionally  large.  Whereas  January 
i  mesn-  ad  been  unable  to  equal  January, 
istilki  >36,  February  of  this  year  was  17.2 
Unid  per  cent  ahead  of  February  a  year 
er  pro-  go.  In  the  Editor  &  Pubusher  Linage 
index,  general  advertising  bounced  up 
repora  lore  than  15  points, 
hristiaii  Automotive  advertising  showed  the 
am  ienefit  of  February’s  truce  in  the  mo- 
ions  ol  fcr  strikes.  With  General  Motors 
nbininj  laking  a  drive  to  catch  up  on  the 
3  sena  found  lost,  and  with  Chrysler  not 
Uion«  Fct  halted  by  labor  troubles,  auto- 
e  toh  lotive  linage  stepped  ahead  of  1933 
itive  O  ly  73  per  cent.  In  January,  it  had 
ornoli  ieen  11.6  per  cent  behind  last  yer. 

1  goi'  Department  stores  and  other  re- 
WCfH  hilers  also  made  good  advances  as 
ertisk  town  in  the  accompanying  table. 
1,000.  ihe  department  stores  actually  in- 
^■eased  their  February  linage  over 
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OUTLAW  ITU  STRIKE 
IN  INDIANAPOLIS 

Wage  Dispute  Ties  Up  Dailies  as 
Texas  School  Disaster  Breaks — 
Howard  Condemns  Walk¬ 
out  as  Unauthorized 


gain,  with  time  sales  of  $1,021,809. 

Columbia’s  gain  was  18.6  per  cent, 
on  February  sales  of  $2,264,317.  Mu¬ 
tual,  with  time  sales  of  $202,088,  had 
a  gain  of  24.4  per  cent. 

Columbia’s  president,  William  S. 

Paley,  this  week  reported  that  com¬ 
pany’s  gross  revenues  for  the  fiscal 
year  of  1936,  covering  52  weeks,  were 
about  $27,800,000,  and  net  profits  $3,- 

755,523.  Profits  for  the  52-week  fiscal  _ 

Simultaneously  with  one  of  the 
sales  of  CBS  for  1936  had  teen  pre-  greatest  disasters  that  this  nation  has 
yiously  reported  as  $23,168,148  leav-  experienced-the  Texas  school  explo- 
ing  four  and  a  half  millions  of  other  sion  -  International  Typographical 

revenue. _ _  _  Union  No.  1  in  Indianapolis  called  a 

strike  Thursday  afternoon  on  three 
newspapers  in  that  city.  A  union 
meeting  was  held  at  four  o’clock  at 
the  Claypool  Hotel  and  at  six  the 
unions  walked  out. 

Of  the  three  newspapers,  the  News, 
Times,  and  Star,  the  latter  was  hard- 


‘ALL  FORGIVEN”  BY  GUILD 


Editor  &  Publisher  Linage  Index 

ahead  of  February,  1936,  and  its  In¬ 
dex  standing  of  124.1  was  the  highest 
for  any  classification. 

January  Broadcasting 
Shows  Gain  of  29,0% 

Broadcast  time  sales  started  off  the 
year  with  a  January  gain  of  29.0  per 
cent  over  January  of  1936,  according 
to  the  reports  of  the  National  Asso¬ 
ciation  of  Broadcasters.  This  was  in 
line  with  the  percentages  of  gain  that 
marked  the  close  of  1936 — 39.1  per 
cent  in  November,  28.0  per  cent  in 
December,  22.9  per  cent  gain  for  the 
whole  year. 

Regional  networks  made  a  small 

January  loss,  but  all  other  divisions 
were  well  ahead  of  January,  1936. 

Here  are  the  figures: 

Jan.  Jan.  %  of 

1937  1936  1936 

National  networks  $6,061,387  $4,740,S60  127.9 

KeKional  networks  92,169  95,340  96.7 

National  non-net¬ 
work  .  2,313,700  1,626,500  142.2 

Local  .  1,902,300  1,572,760  121.0 


Tri-City  Group  Seeks  Members  Who 
Have  Resigned 

Albany,  N.  Y.,  Mar,  17, — Following 
posting  of  wage  policy  notices  in  all 
three  Albany  editorial  rooms,  Tri-City  ®st  hit  by  the  strike,  being  the  only 
Newsjjaper  Guild  today  established  a  morning  paper.  As  Editor  &  Pub- 
system  of  fines  to  be  paid  by  former  lisher  went  to  press  the  Star  had 
members  who  wish  to  rejoin  and  be-  missed  two  editions  and  executives  of 


gan  a  drive  for  new  members. 


Notice  that  “all  is  forgiven  if  you  ^  settlement. 


all  papers  were  conferring  to  obtain 


come  back  into  the  fold”  was  directed 
to  former  members  expelled  for  non¬ 
payment  of  dues  and  strike  assess¬ 
ments,  to  those  who  had  resigned  be¬ 
cause  the  Guild  failed  to  be  a  pro- 


Charles  P.  Howard,  president  of  the 
ITU,  at  Miami  on  another  outlaw 
strike,  condemned  the  strike,  saying 
that  “this  is  a  direct  violation  of  an 
obligation.  It  was  imauthorized  and 


fessional  organization,  and  to  others  I  am  surprised  that  it  would  happen 
who  withdrew  because  of  Guild  poli-  on  local  No.  1.” 

tical  policies.  These  were  invited  to  The  strike  was  over  wages  only,  ac- 
pay  up  dues  and  assessments  since  cording  to  the  publishers.  The  print- 
they  quit  the  Guild  and  a  nominal  ers  demanded  $1.25  an  hour  for  day 
fine.  work  and  $1.30  for  night.  Working 

Organization  of  a  guild  in  the  ad-  37^/^  hours  a  week,  the  present  scale  is 
vertising  departments  is  being  con-  $1.15  day  and  $1.24  night, 
sidered,  the  Guild’s  bulletin  reported.  - 


RADIO  HEARINGS  SET 


FCC 


Press  Mobilizes  On  Disaster 

At  press  time  Thursday  night  re¬ 
ports  of  the  Texas  disaster  with  the 
death  of  school  children  were  accom- 


Total  . $10,369,556  $8,035,160  129.0 


—  - ^  _ -  Continued  increases  in  February 

D  OW  •®*"iary’s  contrary  to  precedent.  The  are  shown  by  the  national  networks. 
Pa  retail  classification  as  a  whole  could  other  divisions  not  yet  reporting, 
lot  dupbeate  this,  but  was  10.3  per  National,  Columbia,  and  Mutual  sys- 
^un  ®head  of  February,  1936,  and  ad-  terns  sold  ^,762,187  of  time  in  Febru- 
^  ai  'aaced  5  points  in  the  Index.  ary,  a  gain  of  20.7  per  cent  over 

utrali  ,9^died  linage  was  the  only  di-  February,  1936.  Red  network  of 
teon  to  exceed  the  February’s  1931,  NBC  made  the  biggest  gain,  selling 
d  “«ures.  Already  at  a  high  level  in  the  $2,273,973  of  time,  an  increase  of 
t  y/sd  “^Pa*'*sons,  classified  rose  a  few  34.0  per  cent.  NBC’s  blue  network, 
^•’^mts  farther.  It  was  17.5  per  cent  however,  showed  only  0.5  per  cent 


Lists  Newspapers  Seeking 
Broadcast  Licenses 

Washington,  D.  C.,  Mar.  IB-The  Ponied  by  reports  of  association 
Federal  Communications  Comission  f newspaper  activity  m  mobitemg 
has  scheduled  a  number  of  hearings, 

in  line  with  its  new  policy,  on  all  three  airplanes  left  New  York  with 
applications  for  broadcasting  licenses.  Photographers  and  reporters.  News 
Including  in  these  are  hearings  on  of  the  disaster  traveled  syapidly  ffiat 

newsnat^r  annlications  seekinc  fre-  o  clock  at  least  one  picture 

newspaper  apUcations,  seekmg  ire  ^  radioed  to  England  by  AP. 

quencies,  as  follows:  ®  ^ 

Hobart  (Okla.)  Democrat^Chiej , 

1420  kc..  April  14;  Hannibal  (Mo.)  H.  V.  JENKINS  HONORED 
Courier-Post,  1310  kc.,  April  15;  Asso-  H.  V.  Jenkins  was  the  guest  of 
ciated  Newspapers,  Inc.,  Hot  Springs,  honor  at  a  surprise  dinner  March  13, 
Ark.,  1310  kc.,  April  20;  Lawrence  given  by  a  group  of  his  friends  to 
(Mass.)  Tribune,  680  kc.,  April  22;  mark  his  10  years’  connection  ■with 
Galesburg,  Ill.,  Printing  and  Publish-  the  Savannah  (Ga.)  Morning  News, 
ing  Company,  1500  kc.,  April  23;  of  which  he  is  president  and  editor. 
Northwest  Publications  of  Duluth,  He  was  present^  a  handsome  silver 
Minn.,  580  kc..  May  5;  Utica  (N.  Y.)  trophy  cup  “as  a  token  of  apprecia- 
Observer-Dispatch,  950  kc..  May  17;  tion  of  his  courageous  editorial  policy.” 
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SCRIPPS-HOWARD  MEMPHIS  DAILY 
SIGNS  AGREEMENT  WITH  GUILD 

Closed  Shop  Is  Barred — Preparing  Agreement  for  Press- 
Scimitar — Negotiations  Proceeding  in  Other  Cities — 
Akron  Unit  Issues  Ultimatum 


Won  Hawking  Contest 


The  guild  pressed  on  with  nego¬ 
tiations  this  week  in  five  Scripps- 
Howard  newspapers  securing  a  signed 
agreement  with  the  Memphis  Com¬ 
mercial  Appeal  without  a  guild  shop. 
In  New  York,  the  guild  renewed  con¬ 
ferences  with  the  New  York  World- 
Telegram  management  following  a 
deadlock  a  week  ago  when  the  guild 
was  refused  a  preferential  shop. 

Despite  previous  strike  threats  in 
Knoxville,  Tenn.,  the  guild  also  re¬ 
sumed  negotiations  with  the  News- 
Sentinel.  In  Cleveland,  a  disagree¬ 
ment  in  guild  circles  prevented  an 
open  shop  agreement  from  being 
signed  with  the  Press.  The  Akron 
Times-Press  unit  threatened  strike 
if  the  closed  shop  is  not  granted. 

The  Scripps  -  Howard  Advisory 
Committee  of  the  guild,  meeting  in 
Cleveland  last  Sunday,  with  10  imits 
represented,  voted  unanimously  to 
request  the  guild  to  seek  support  of 
trade  unions  of  the  nation  against  the 
open  shop.  It  was  also  agreed  that 
the  committee  would  stand  together 
for  the  closed  guild  shop.  Another 
meeting  will  be  held  March  28  in  New 
York. 

The  Memphis  agreement  was  signed 
by  John  H.  Sorrells,  president  of  the 
Commercial  Appeal,  and  executive 
editor  of  the  Scripps-Howard  News¬ 
papers,  and  Frank  R.  Ahlgren,  execu¬ 
tive  editor  of  the  Commercial  Appeal. 
Harry  L.  Martin,  president  of  the 
guild,  signed  for  the  Commercial  Ap¬ 
peal  gtiild  imit. 

The  contract  recites  that  in  reach¬ 
ing  an  agreement,  there  was  a  meet¬ 
ing  of  minds  on  two  vital  points — 
“preservation  of  all  those  elements  of 
newspaper  publishing  that  safeguard 
an  independent  press,  and  establish¬ 
ment  of  the  principle  of  collective 
bargaining  between  the  management 
and  editorial  employes.” 

The  contract  established  a  five-day, 
40-hour  week  for  reporters,  copy- 
readers,  photographers  and  other  edi¬ 
torial  employes,  effective  within  90 
days.  It  establishes  minimum  pay 
ranging  from  $25  a  week  for  begin¬ 
ners  to  $40  a  week  for  workers  of 
three  years’  experience. 

Severance  indemnities  ranging  from 
two  weeks’  pay  for  a  year’s  service  to 
24  weeks’  pay  for  15  years’  consecu¬ 
tive  service  will  be  paid  in  the  event 
an  employe  is  dis^arged,  and  in 
certain  cases,  at  resignation.  This 
latter  to  be  with  discretion  of  the 
management  Overtime  will  be  com¬ 
pensated  for  by  equal  time  off  or  equal 
pay.  Previous  customs  of  annual 
two- week  vacations  with  pay  and  sick 
leave  with  pay  are  continued. 

This  contract  is  the  first  of  the  kind 
to  be  signed  by  the  nationwide  group 
of  Scripps-Howard  newspapers  and 
the  first  on  any  newspaper  in  the 
South.  The  Commercial  Appeal  has 
for  many  years  had  contracts  with 
employes  in  other  departments. 

The  guild  is  now  preparing  a  very 
similar  contract  to  be  presented  to 
the  Memphis  Press-Scimitar,  also  a 
Scripps-Howard  paper. 

The  National  Guild  office  in  New 
York  endeavored  to  persuade  the 
Memphis  chapter  to  hold  up  negotia¬ 
tions  for  several  weeks  so  that  con¬ 
tracts  for  the  entire  Scripps-Howard 
organization  could  be  similarly 
worded,  but  the  local  chapter  voted 
against  delay  with  the  explanation 
that  southern  working  conditions  are 
not  the  same  as  those  in  the  North 
and  East. 


Following  the  plea  from  the  New 
York  office  to  hold  up  negotiations  so 
that  imiformity  could  be  obtained  in 
all  Scripps-Howard  contracts  a  state¬ 
ment  from  Heywood  Broim,  president 
of  the  American  Newspaper  Guild, 
claimed  that  Roy  Howard  “has 
yielded  ground”  and  that  the  failure 
of  the  guild  to  obtain  a  closed  shop 
in  the  Memphis  agreement  was  be¬ 
cause  “the  Scripps-Howard  manage¬ 
ment  controls  the  entire  press  of  the 
town.” 

Broun  charged  that  Roy  Howard 
stated  within  the  the  last  year  that  he 
would  never  sign  a  contract  with  the 
guild  but  that  he  has  now  signed  a 
contract  with  the  Commercial  Appeal 
which  accepts  the  guild  as  a  bargain¬ 
ing  agent  for  the  employes  of  that 
paper.  “To  this  extent  I  think  we 
have  a  right  to  say  that  the  guild  has 
made  progress  and  that  Mr.  Howard 
has  yielded  ground,”  Broun  said. 

He  concluded  that  although  the 
Memphis  contract  is  a  “definite  ad¬ 
vance”  the  “contract  is  not  good 
enou^  and  the  other  guild  units  in 
the  Scripps-Howard  organization  are 
prepared  to  press  to  the  limit  the  le¬ 
gitimate  fight  against  the  open  shop.” 

Meetings  with  the  World-Telegram 
were  resumed  Thursday  night  after  a 
week  of  silence  following  a  deadlock 
in  the  discussions  March  12.  A  unit 
meeting  March  13  brought  forth  sev¬ 
eral  resolutions  the  most  important  of 
which  was  the  appointment  of  a  com¬ 
mittee  to  explore  the  support  that  the 
guild  could  muster  in  New  York  from 
trade  unions  if  a  “strike  became  nec¬ 
essary  to  obtain  its  demands.” 

Thursday’s  meeting  left  the  situa¬ 
tion  where  it  was.  The  management 
stood  pat  against  the  preferential  shop. 
Other  points  at  issue  are  salary  mini- 
mums  and  a  blanket  10  per  cent  pay 
restoration. 

Negotiations  between  the  guild 
unit  of  the  Knoxville  (Tenn.)  News- 
Sentinel  and  the  Scripps  -  Howard 
management  were  resumed,  following 
the  unit’s  recent  vote  to  strike  “if 
necessary,”  but  no  apparent  progress 
has  been  made. 

The  unit  has  been  given  the  aid  of 
the  Knoxville  Central  Labor  Union  in 
its  efforts  to  obtain  a  contract  for 
editorial  employes  “that  is  in  ac¬ 
cord  with  guild  principles.” 

John  T.  Moutoux,  president  of  the 
News-Sentinel  unit,  reports  that  ad¬ 
ditional  conferences  with  the  man¬ 
agement  have  been  arranged,  but  that 
“no  agreement  has  been  reached  on 
points  that  the  negotiating  committee 
consider  necessary  to  a  contract.” 

On  Monday  the  Cleveland  Press 
unit  which  had  been  negotiating  with 
the  management  for  several  months 
voted  to  accept  and  sign  a  contract 
which  did  not  include  a  guild  shop, 
provided  that  the  agreement  would  be 
“with  the  guild”  and  also  that  addi¬ 
tional  benefits  obtained  by  any  other 
Scripps-Howard  guild  units  would  ac¬ 
crue  to  the  Cleveland  unit. 

A  meeting  Tuesday  of  the  executive 
committee  of  the  Cleveland  guild  held 
up  the  proposed  contract  for  consid¬ 
eration  before  an  entire  Cleveland 
guild  meeting  March  26.  The  com¬ 
mittee  felt  that  this  contract  would 
be  a  betrayal  of  the  other  Scripps- 
Howard  units  that  are  negotiating  and 
that  it  would  jeopardize  the  guild  gen¬ 
erally.  The  Cleveland  News  imit, 
which  already  has  a  contract,  backed 
up  the  committee  and  recommended 
delay  in  signing. 


Photo  shows  Philip  Minsky  who  won 
NBC's  coast-to-coast  National  News- 
paperboys’  Hawking  Contest  March  3. 
Philip  is  13  and  has  sold  the  Boston 
Traveler  on  Tremont  street  between  the 
Herald  building  and  Stuart  street  for 
six  months.  His  home  is  in  Roxbury, 
Mass.  He  won  a  silver  cup. 

In  Akron,  the  Times-Press  unit  of 
the  Akron  Newspaper  guild  Monday 
night  voted  to  deliver  an  ultimatum 
to  the  Scripps-Howard  headquarters 
in  New  York  City  on  the  subject  of 
the  guild,  or  preferential  shop. 

The  ultimatum,  in  the  form  of  a 
resolution  said  that  unless  Walter 
Morrow,  Times-Press  editor,  was 
given  authorization  to  grant  the  guild 
shop  within  14  days,  the  “unit  pledges 
itself  to  take  a  strike  vote.” 

Declaring  that  the  guild  shop  is 
“vital  to  the  preservation  of  the  guild 
in  newspapers  which  are  opposed  to 
the  guild”  the  message  to  Scripps- 
Howard  chieftains  contains  several 
charges. 

These  are:  1 — “That  the  Scripps- 
Howard  management  has  made  in¬ 
terminable  discussions  relating  to  the 
reasons  for  its  opposition  to  the  guild 
shop  without  advancing  one  which 
seemed  genuine. 

2 —  “That  the  Scripps-Howard  man¬ 
agement  has  indicated  its  opposition 
to  the  guild  by  intimidation  upon  the 
Buffalo  Times  and  upon  the  United 
Press  which  it  controls. 

3 —  “That  the  Scripps-Howard  man¬ 
agement  in  New  York  inadvertently 
revealed  that  a  reason  for  its  oppo¬ 
sition  to  the  guild  shop  in  its  desire 
to  hire  strikebreakers  in  the  event  of 
a  strike  on  a  Scripps-Howard  paper. 

4 —  “That  these  positions  (above 
mentioned)  are  taken  in  disregard  of 
the  friendly  feeling  between  the 
Times-Press  unit  of  the  guild  and 
Walter  Morrow,  editor  of  the  Times- 
Press.” 

Late  reports  from  Akron  say  the 
Advisory  Committee  appointed  by  the 
Summit  County  Central  Labor  Union 
to  counsel  with  the  Akron  Newspaper 
Guild  in  its  negotiations  with  the 
Times-Press  has  written  to  Roy  How¬ 
ard  to  ask  whether,  in  view  of  the 
Scripps-Howard  papers’  friendly  at¬ 
titude  toward  labor,  Howard  intends 
ot  insist  on  an  “open  shop”  in  the 
editorial  department  of  his  newspa¬ 
per.  The  advisory  committee  states 
that  organized  labor  in  Summit  County 
stands  solidly  back  of  the  guild. 

CREDIT  BUREAU  MOVES 

Advertising  Agents  Credit  Bureau, 
New  York,  has  moved  into  new  quar¬ 
ters  at  545  Fifth  Avenue.  The  bureau 
is  under  the  direction  of  J.  Wallace 
McCafferty,  a  former  chairman  of  the 
Newspaper  Credit  Managers  Associa¬ 
tion. 


Auto  Advertising  StiU 
Held  Up  by  Strih 

Detroit,  March  17-Since  March 
the  strikers  have  occupied  the  Cl^ 
ler  plants  and  as  this  is  writt^ 
March  17  the  indication  is  that  i' 
union  forces  have  their  lines  dr- 
for  a  long  and  determined  fight”^ 
their  union  recognition.  ” 

The  strike  at  the  Hudson  Mot 
Company  is  still  the  same,  altho  - 
in  marked  contrast  to  the  ClryT^ 
situation,  there  is  no  yelling  and^ 
ing  when  you  drive  past  the  Hut 
plant. 

The  Reo  Motor  Company  plants 
Lansing  are  still  closed  and  there  is,'- 
open  plans  for  settlement.  NaturahT 
there  is  nothing  to  report  about  ti 
sumption  of  advertising  by  these  corT 
panies. 

The  Thomas  P.  Henry  Compai,. 
which  does  a  large  amount  of  Ge; 
eral  Motors  work  in  the  production  r 
plates  and  printing,  is  still  tied-"- 
Although  the  company  has  st«t 
court  action  against  the  sit-doi 
strikers,  the  utter  failure  of  previL 
court  actions  in  the  other  strik^ 
makes  further  eviction  notices  rathe- 
unimportant  in  this  strike-tom  dty 

The  strikes  in  the  Detroit  area  ha. 
hurt  general  business  and  buying,  ai^ 
immediate  action  is  important. 

The  newspaper  schedules  from  vr 
ous  General  Motors  units  have  bet:, 
large  and  the  most  recent  release ; 
through  the  Arthur  Kudner  agenr 
on  Buick  and  the  MacManus,  Job  i 
Adams  agency  on  Cadillac-LaSalle. 

A  two-month  schedule  on  Cblillsr. 
LaSalle  has  been  released  by  Ma:- 
Manus,  John  &  Adams  in  most  deal- 
points.  The  space  varies  in  size-?, 
inches  as  a  minimum  and  44  inches  ir 
the  larger  points.  The  agmcy  "I 
working  on  a  schedule  for  May  a..: 
June,  information  about  which  r.l 
be  released  later. 

Through  the  Detroit  office  of  AitVi 
Kudner,  Inc.,  a  dealer-point  list  fr 
Buick  has  been  released  for  the  lattr 
part  of  March.  This  schedule  is  e:- 
ing  to  those  points  that  have  sufficit- 
credit. 

Up  to  this  writing  the  anticipa 
dealer  list  on  Oldsmobile  to  be  p 
through  D.  P.  Brother  has  not 
through.  The  Oldsmobile  schedule 
running  in  key  cities  throughout 
country,  and  in  a  few  dealer  points  c 
the  west  coast. 

Henry  Suydam  Joining 
Newark  (N,  J,)  iVew 

Washington,  D.  C.,  March  1h 
Henry  Suydam,  former  Washi:4- 
ton  correspondent  for  the  Brow 
lyn  Daily  Eagle  who  is  credited  vr- 
raising  the  Federal  Bureau  of  Inver- 
gation  from  an  obscure  govemns 
branch  to  its  present  glamour 
eminence,  will  leave  the  Departrisr 
of  Justice  April  1  to  join  the  Nercri 
(N.  J.)  Evening  News  staff  as  e- 
torial  and  feature  writer. 

His  resignation  was  accepted  by  H- 
tomey  General  Homer  S.  Cummi:? 
with  regrets  expressed  in  a  statena 
to  the  press. 

Suydam  has  the  distinction  of 
the  only  man  not  trained  in  law 
has  served  as  an  assistant  atton’ 
general. 

NEW  AD  MANAGER  IN  L  A 

Los  Angeles,  March  16— In  an  f- 
ecutive  change  announced  too 
Charles  E.  Arnn,  formerly  local  i 
play  manager  of  the  Los  Attgf 
Daily  News  and  Evening  News,  I 
comes  advertising  director.  John  M 
Laren,  formerly  with  the  Los  / 
les  office  of  the  McCann-Eri 
agency,  has  been  named  national  a 
vertising  manager.  Arnn  is  I 
dent  of  Los  Angeles  Advertising 
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TOLEDO  BLADE  SIGNS  WITH  GUILD; 

preferential  shop  is  denied 

Contract,  First  Granted  by  a  Paul  Block  Newspaper,  Follows 
Week  of  Negotiations  Initiated  by  Publisher’s  Son,  a  Blade 
Unit  Member;  Similar  Contract  Offered  by  Times 

fpHE  Toledo  Blade  and  the  Toledo  never  would  have  an  opportunity  to 
1  Newspaper  Guild  signed  a  con-  collect  overtime  pay  and  thus  would 
Mct  March  12,  covering  wages,  hours,  be  penalized  by  the  institution  of  time 
working  conditions  and  other  provi-  and  a  half  at  the  expense  of  sick 
jons  for  the  Blade  editorial  depart-  leave,  the  publisher’s  representatives 
Bent  A  guild  request  for  a  preferen¬ 
tial  shop  was  refused. 

The  first  signed  agreement  to  be 
panted  by  a  Paxil  Block  newspaper, 
it  is  the  third  guild  contract  ever 
signed  in  Ohio  and  the  first  concluded 
in  an  Ohio  city  outside  of  Cleveland. 

A  similar  contract,  with  three  modi¬ 
fications,  has  been  offered  by  the 
Toledo  Morning  Times,  also  a  Block 
newspaper.  Final  sessions  between 
the  guild  executive  board  and  the 
Times  management  were  to  be  held 
this  week  to  work  out  details. 

Principal  provisions  of  the  Blade 
contract  are  as  follows: 

1.  Recognition  of  the  Toledo  News¬ 

paper  Guild  as  the  sole  collective  bar-  six-day,  40-hour  week,  and  is  not  a 
gaining  agent  for  Blade  editorial  de-  '  "  ' 

partment  employes. 

2.  Five-day,  40-hour  week,  with  city 
editor,  assistant  city  editor,  market 
editor,  makeup  editor  and  three  edi¬ 
torial  writers  excepted.  (This  extends 
five-day  week  to  approximately  12 
men  now  on  six-day.) 

3.  Time  and  a  half  in  cash  or  time 
off  for  overtime.  If  time  is  taken  it 
must  be  given  within  three  months 
after  the  first  eight-hour  period  is 
accumulated,  and  is  to  be  given  in 
periods  of  not  less  than  eight  hoxirs. 

4.  Vacations  with  pay  of  one  week 
for  those  employed  six  months  to  a 
year  and  two  weeks  for  those  em¬ 
ployed  more  than  a  year,  with  a  stipu¬ 
lation  they  are  granted  provided  it 
does  not  make  necessary  an  addition 
tc  the  staff  for  this  purpose. 

5.  Minimum  salaries:  Reporters, 
ranging  from  $25  the  first  year  to  $50 
at  start  of  seventh  year;  copyreaders, 
rewrite  men,  women’s  editors  and  de¬ 
partmental  editors,  ranging  from  $30 
first  year  to  $50  start  of  sixth  year; 
photr^aphers  and  artists,  same  scale 
as  reporters;  librarians  and  clerks,  $18 
first  year  to  $27  start  of  fourth  year; 


Bride  of  W.  A.  Curley 


F.R.-RADIO  ‘ALLIANCE* 
IRKS  CAPITOL  HILL 


assured  the  committee  that  no  one 
would  be  discriminated  against  smd  in¬ 
timated  that  the  policy  on  sick  leave 
probably  would  not  differ  greatly 
from  the  present  one. 

The  contract  is  for  one  year  and 
contains  provisions  for  automatic  re- 
ixewal  unless  notice  of  reopening  of 
negotiations  is  given  60  days  before 
expiration.  An  arbitration  board  to 
settle  negotiations  disputes  also  is  set 
up. 

The  proposed  contract  foi-  the  Times, 
also  a  Block  paper,  is  tiie  ..ame  as 
the  Blade’s  with  three  exceptions. 
Since  the  staff  of  this  seven-day 
morning  paper  has  been  working 


Senator  King  to  Ask  Probe  of  Net¬ 
works  and  FCC  If  Charges  of 
“Unannounced  Support”  Are 
Substantiated 


large  one,  the  management  asks  six 
months  from  the  date  of  the  contract 
in  which  to  establish  the  five-day 
week. 

It  agrees  to  the  five  minimum 
salary  classifications  with  the  excep¬ 
tion  of  the  last  bracket  for  reporters 
and  the  last  two  brackets  for  copy- 
readers,  rewrite  men,  etc.,  but  asks 
six  months  to  reach  these  $45  figxares. 
Any  employe  who  can  be  raised  to 
the  minimum  with  an  increase  of  $5 
would  get  the  raise  now  and  any 
whose  increase  would  have  to  be  more 
than  $5  would  get  the  $5  now  and 
the  difference  within  six  months. 

The  third  exception  is  that  the  Times 
management  has  not  yet  agreed  to 
boosting  the  minimums  to  $50  for  re¬ 
porters  at  the  seventh  year  and  copy- 
readers,  etc.,  to  $47.50  at  the  fifth  year 
and  $50  at  the  sixth. 

Opening  of  the  contract  negotiations 
followed  by  five  days  the  unification 
of  programs  by  the  five  guild  units 
in  the  Block  chain  at  a  conference  in 
Toledo  Feh.  28.  Delegates  from  the 
units  on  the  Newark  Star-Eagle,  Pitts¬ 
burgh  Post-Gazette  and  Milwaukee 
Sentinel  were  present  with  delegates 


Photo  shows  Mrs.  W.  A.  Curley,  the 
former  Miss  Mary  (Jraee,  motion  picture 
actress  with  Warner  Brothers,  who  last 
week  became  the  bride  of  W.  A.  Curley, 
managing  editor  of  New  York  American. 
The  marriage  took  place  March  9  in  the 
great  hall  of  William  Randolph  Hearst’s 
home  at  San  Simeon,  Cal.  The  bride 
was  given  away  by  Mr.  Hearsl  and  Col. 
Joseph  Willicombe,  Mr.  Hearst’s  secre¬ 
tary,  was  best  man.  The  couple  are 
making  a  honeymoon  trip  by  boat  to 
New  York. 


Washington,  D.  C.,  March  15— Irri¬ 
tation  at  the  political  alliance  between 
the  White  House  and  the  national 
radio  networks,  informal  and  indirect 
as  it  is,  is  beginning  to  be  the  subject 
of  attack  on  Capitol  Hill,  develop¬ 
ments  of  the  past  week  indicated. 
And  such  developments  are  adding 
support  to  the  proposals  for  a  general 
investigation  of  the  broadcasting 
structure  of  the  United  States  and  its 
governing  agency,  the  Federal  Com¬ 
munications  Commission. 

Senator  Pittman,  Nevada,  has  of¬ 
fered  a  resolution  authorizing  the 
Committee  on  Interstate  Commerce,  or 
a  duly  authorized  subcommittee,  to 
make  “a  full  and  complete  investiga¬ 
tion”  and  report  to  the  Senate  its 
findings  and  recommendations. 

“It  appears  that  when  such  impor¬ 
tant  matters  are  before  Congress  as 
are  now  before  it,  it  is  advisable  to 
have  the  facts  relating  to  such  sub¬ 
jects  accurately  reported  to  the  coxm- 
try,  which  is  not  true  in  many  cases,” 
he  said.  “It  is  also  essential  for  our 
editorial  writers  to  have  the  facts.  As 
a  general  thing,  of  course,  facts  are 
not  essential  to  editorial  writers,  but 
occasionally  they  assume  to  quote 
what  they  term  facts  as  the  basis  of 


aging  editor,  and  several  months  prior  very  erudite  discussions.” 
to  that  had  agreed  to  $20  and  $40 
minimums  for  one-year  and  three- 
year  newspapermen 


The  News-Bee  unit  at  present  is 
allied  closely  with  the  other  Scripps 
guild  units  in  their  united  front  for 
full  guild  contracts,  but  has  withheld 
negotiations  in  recent  weeks  pending 
settlement  of  the  negotiations  in  New 
York,  Cleveland  or  Akron. 

Two  other  guild  units  on  Paul  Block 
newspapers  now  are  in  contract  nego¬ 
tiations.  They  are  the  units  on  the 
Newark  Star-Ea.gle  and  the  Pittsburgh 
Post-Gazette.  Negotiations  on  the  fifth 
Block  paper,  the  Milwaukee  Sentinel, 
were  suspended  recently  due  to  the 
death  of  Jules  Liebman,  executive 
editor. 


messengers,  from  $15  first  year  to  $18  and  observers  from  the  Blade  and  PflDCVS  Report 

start  of  fourth  year.  Times  units  and  the  Toledo  guild  ex-  ^ 

The  minimums  apply  to  years  of 
editorial  experience  on  newspapers  of 

and  Stanley  C. 


Senator  White  of  Maine  has  pro¬ 
posed  that  not  only  the  financial  as¬ 
pects  and  allocations  of  broadcasting 
facilities  be  inquired  into  but  also  that 
the  extent  to  which  newspaper  pub¬ 
lishers  control  stations  be  probed. 

Senator  White  sounded  a  note  of 
caution  to  publishers  that  they  are 
diverting  their  capital  into  an  uncer¬ 
tain  field  where  licenses  are  subject 
to  cancellation  on  short  notice,  and 
added: 

“Clearly  here  is  an  unusual  mone¬ 
tary  risk,  but  of  greater  significance 
is  the  fact  which  cannot  be  ignored 
that  as  the  newspaper  investment  in¬ 
creases  the  press  becomes  increasingly 
susceptible  to  governmental  influence. 
The  press  of  America  should  consider 
the  implications  involved.  It  is  not 


10,000  or  more  circulation,  except  as 
messengers;  not  to  positions  now  held. 
Assistants  to  departmental  editors  to 
be  classified  as  reporters. 

6.  Dismissals  for  causes  beyond  the 
employe’s  control  are  to  be  compen¬ 
sated  on  the  basis  of  one  week’s  pay 
for  each  year  of  service,  up  to  a  maxi¬ 
mum  of  12  weeks. 

7.  Grievance  committee. 

8.  No  pay  cuts  except  in  cases  of 


guild 

ecutive  board. 

The  contract  is  signed  by  Grover 
Patterson,  editor,  and  Stanley 


Speer,  business  manager,  for  the 
Blade;  and  Joseph  J.  Flanagan,  Toledo 
guild  president,  Sigrid  Jewell,  guild 
secretary,  Ken  A.  Hamill,  unit  chair¬ 
man,  and  C.  P.  Adamshick,  Toledo 
News-Bee  unit  chairman,  for  the 
guild. 

Signing  of  the  agreement  followed 


unreasonable  to  fear  that  the  develop- 
no/i  1  AO  Pmfit  of  newspaper  ownership  in  this 

rrujn  governmentally  controlled  means  of 
communication  is  the  great  threat  to 
the  freedom  of  the  press  in  America.” 

Senator  King  of  Utah,  issued  a 
statement  Sunday,  declaring  that  if 
the  charges  that  broadcasting  chains 
are  lending  unannounced  support  to 
the  Administration  in  the  Supreme 
Court  controversy,  are  supported  by 
facts,  he  will  ask  for  an  investigation 
of  the  networks  and  the  FCC. 


a  week  of  intensive  negotiations,  ini- 
•kmotion  because  of  incompetency  or  tiated  when  Paul  Block,  Jr.,  a  mem- 
permanent  incapacity.  Blade  guild  unit,  who  left 

The  management  insisted  no  guild  Toledo  recently  to  work  on  his  father’s 
shop  provisions  ever  would  be  in-  Pittsburgh  Post-Gazette,  returned  to 


Albany,  N.  Y.,  March  15 — Consoli¬ 
dated  net  profit  of  $1,026,149  for  1936 
was  reported  today  by  Gannett  Com¬ 
pany,  Inc.,  holding  firm  for  18  news¬ 
papers  published  by  Frank  E.  Gannett 
in  New  York,  New  Jersey,  Connecti¬ 
cut  and  Illinois. 

Equity  in  undistributed  profits  of 
controlled  companies  is  included  in 
the  profit  statement.  In  1935  the  con¬ 
solidated  net  was  $1,078,538. 

Increase  of  $171,533  in  income  taxes 
and  a  bonus  of  $135,714  to  employes 
were  charged  against  earnings  before 
arriving  at  the  total  net  profits  for 


This  arises  from  the  disclosure  by 
Senator  Wheeler  that  he  was  not 
given  a  national  broadcast  of  his  part 
in  a  debate  over  the  court  plan  Wed- 


snop  provisions  ever  would  be  in-  xo  ^  - ----  -- 

„mil  the  gulld  had  100  par  cent  5.  ="<i.  Blat^e  S  -landing  war  that  hit  speech  etould  be 


holders  said.  Long-term  indebtedness 
was  reduced  $239,204. 

KELLY  JOINS  BATHURST,  LTD. 

Raymond  Kelly  has  been  appointed 
vice-president  in  charge  of  sales  of 
the  Bathurst  Power  &  Paper  Company, 
Ltd.,  with  offices  at  Montreal.  He  was 
for  many  years  in  the  paper  indus- 

^ _ _ _ _ _  ously  the  News  -  Bee  management  try  in  the  United  States,  with  the 

ground  that  both  sick  leave  and  time  from  time  to  time  has  posted  bulletin  Kimberly-Clark  Company  as  general 
^  3  half  for  overtime  could  not  be  Ixiard  announcements  of  policy.  manager  of  sales  and  also  as  vice- 

^  granted.  The  Blade  practice  for  many  Last  fall  the  News-Bee,  a  Scripps-  president  of  the  Cellucotton  Products 
*3  S^ars  has  been  to  grant  indefinite  sick  Howard  newspaper,  extended  the  five-  Co.  Afterwards,  he  was  with  the  St. 
‘A  *®ve.  When  it  was  pointed  out  many  day  week  to  every  member  of  the  Maurice  Valley  Paper  Co.,  Ltd.,  as 
IJ  ^’’'Ployos  by  the  nature  of  their  work  editorial  department  except  the  man-  vice-president. 


of  the  staff  on  its  rolls. 

A  request  for  a  flat  15  per  cent  in¬ 
crease  for  all  not  affected  by  the  new 
niinimums  was  refused.  The  expense 
of  instituting  the  minimum  and  broad- 
ofung  the  five-day  week  would  make 
impossible  a  level  increase  at  this 
time. 

A  request  for  a  contractual  provi- 
^  sion  stating  that  sick  leave  would  re- 
7  J  main  as  at  present  was  refused  on  the 


unit  officers  he  had  talked  with  his 
father  on  the  possibility  of  signing  a 
guild  contract  and  believed  the  time 
was  propitious  for  the  unit  to  press 
its  requests. 

The  Toledo  guild,  since  it  was  or¬ 
ganized  March  4,  1934,  has  negotiated 
with  the  three  Toledo  newspapers 
probably  20  times.  While  no  signed 
agreement  had  been  reached  previ- 


carried  from  coast  to  coast. 

SEC  Chairman  James  Landis,  who 
supported  the  Administration’s  view¬ 
point  in  the  debate,  was  given  a  na¬ 
tional  airing  for  his  part  of  the  pro¬ 
gram,  the  Montana  Senator  was  in¬ 
formed. 

Particularly  the  talk  of  Wheeler 
was  not  routed  to  the  West,  a  fact 
which  irritates  the  two  Senators. 

Both  networks,  NBC  and  CBS,  have 
issued  emphatic  denials  that  they 
"have  been  playing  favorites,”  and 
point  to  their  program  schedules  of 
anti-administration  speakers  to  bear 
out  this  claim. 
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PRINTERS’  SITDOWN 
HITS  MIAMI  DAILY 

Union  Men  Hold  Compoeing  Room 

Until  Police  Arrive - News  and 

Herald  Miss  Editions  During 
Wage  Dispute 

Three  short-lived  composing  room 
walkouts  affected  dailies  in  Miami, 
Fla.,  in  varying  degree  during  the 
past  week. 

Union  printers  demanding  wage  in¬ 
creases  seized  the  Miami  Daily  News 
composing  room  in  one  of  the  few 
newspaper  “sitdown”  strikes  on  rec¬ 
ord,  causing  the  paper  to  miss  pub¬ 
lication  of  its  early  editions  March  12 
for  the  first  time  in  its  41-year-his- 
tory. 

Police  and  deputy  sheriffs  were 
called  to  eject  the  News  strikers,  but 
the  men  left  peaceably  and  then  voted 
to  retturn  to  work. 

The  vote  of  the  News  printers  fol¬ 
lowed  a  decision  by  the  Miami  Her¬ 
ald  chapel  to  remain  at  work  with 
the  understanding  that  negotiations 
would  start  immediately  through  the 
International  Typographical  Union  on 
a  new  wage  contract. 

A  6^-hour  meeting  of  the  Herald 
chapel  prevented  publication  of  all 
but  two  of  that  daily’s  editions.  The 
“bulldog"  edition  went  to  press  be¬ 
fore  the  chapel  meeting  was  called 
and  the  final  edition  was  printed  after 
the  composing  room  meeting  ended. 

Miami’s  third  daily  newspaper,  the 
Tribune,  also  felt  the  effect  of  the 
printers’  demands  for  increased  wages. 
It  granted  a  $3  weekly  increase  to  its 
composing  room  force  at  a  50-minute 
chapel  meeting  the  night  of  March  11. 
but  did  not  miss  publication  of  any 
editions. 

The  basic  scale  is  $40  for  day  work¬ 
ers  and  $43  for  night  men,  but  par¬ 
ticularly  skilled  workers  are  paid 
amounts  above  the  union  scale  rang- 
mg  from  7  to  22  cents  an  hour,  ac¬ 
cording  to  newspaper  officials. 

Miami  News  workers  asked  that 
the  basic  scale  for  a  5-day,  7-hour 
week  be  increased  to  $53  for  night 
men  and  $50  for  day  men.  Both  the 
Daily  News  and  the  Miami  Herald 
men  asked  the  same  increase. 

A  spokesman  for  the  News  prmters 
said  the  strike  was  started  because  of 
the  breakdown  of  negotiations  for  a 
contract  to  replace  one  that  expired 
last  September. 

Hal  Leyshon,  editor,  and  Ross 
Reeder,  secretary- treasurer  of  the 
News,  said,  however,  that  the  paper 
had  a  valid  working  agreement  with 
the  union  and  the  strike  was  “illegal’’ 
under  union  rules. 

Reeder  said  he  had  communicated 
with  Charles  P.  Howard,  I.  T.  U.  pres¬ 
ident,  at  Indianapolis,  and  “he  author¬ 
ized  us  to  call  upon  the  day  men  in 
his  name  to  return  to  their  jobs,  fully 
protected.  This  message  has  been 
transmitted  to  the  president  of  the 
local  imitm.’’ 

Reeder  said  the  strikers  refused  the 
night  of  March  11  to  come  to  the 
doors  of  the  composing  room  to  hear 
F.  A.  Sutton,  local  I.  T.  U.  business 
agent,  read  a  statement  from  Howard 
asking  them  to  leave  the  plant. 

It  was  a  few  hours  after  this  that 
police  entered  the  composing  room 
with  warrants  sworn  out  by  Reeder 
and  told  the  men  those  who  left 
peaceably  would  not  be  arrested. 

Printers  at  the  Morning  Tribune 
started  a  “sit-down”  strike  at  about 
the  same  time  as  the  News  crew,  but 
called  it  off  in  less  than  an  hour  after 
being  granted  the  temporary  wage  in¬ 
crease  of  $3  weekly  pending  f\u"ther 
negotiations. 

When  the  Herald  chapel  meeting 
was  first  decided  upon,  one  page  of 
the  Herald’s  “Bulldog”  edition,  issued 
at  6  P.M.,  was  yet  to  be  sent  to  press- 


Doublp  Streamer  Headline  *^Twins^ 


me,  what  do  you  call  that?  I’d  | 
it  attempted  terrorism  that  didn’t  jell,  j 


InU 


THE  DAYTON  HERALD 


“I  resigned  from  the  guild  becauj* 
the  activities  of  organizer  Hull  and 


DArroo.  Qiiio  i 


TNRCt  rCXTt 


Court  Orders  Chrysler  Strikers  Out 


3  SHOT  IN  HAMILTON  HOLDUP 


DAYTON  DAILY  NEWS 


Court  Orders  Chrysler  Strikers  Out 


THREE  SHOT  IH  HAMILTON  HOLDUP 


It  IK  not  unusual  In  find  single  streamer  headlines  on  roinpeting  dailies  rlosely 
matched  ^hen  big  news  is  breaking,  hut  the  above  example  of  two  identical 
'treamers  on  rival  papers  is  believed  to  he  unique.  It  hap|)ene<l  in  Dayton 

March  1.5. 


room.  The  meeting  was  deferred 
until  the  edition  had  been  sent  to 
press.  Two  of  the  three  state  edi¬ 
tions  of  the  newspaper  were  not  is¬ 
sued  as  a  result  of  the  negotiations 
being  in  progress.  The  amount  of  the 
increase  asked  was  not  announced, 
although  it  was  said  it  was  in  line 
with  that  asked  by  the  Daily  News 
group. 

A  preliminary  conference  of  union 
officials  and  publishers  was  held 
March  16  but  union  men  said  the  only 
accomplishment  was  an  airing  of 
views.  The  conference  was  called  by 
International  President  Howard,  who 
said  another  conference  would  be 
held  Sunday  if  he  did  not  call  one 
before. 


BINGHAM  WILL  NEGOTIATE 


GUILD  BANS  WICKIZER 
FROM  MEMBERSHIP 


Louisville  Publisher  Ready  to  Sign 
With  Proposed  Guild  Unit 

Louisville,  Ky.,  March  16 — The 
Courier-Journal  and  Louisville  Times. 
in  a  notice  signed  by  Barry  Bingham, 
co-publisher,  have  agreed  to  nego¬ 
tiate  a  contract  with  a  proposed  chap¬ 
ter  here  of  the  American  Newspaper 
Guild.  The  notice  was  posted  after  a 
conference  with  the  news  staffs  of 
the  two  papers  and  after  visits  here 
of  Don  Stevens,  ANG  representative, 
and  Julius  Klyman,  St.  Louis  Post- 
Dispatch,  international  vice-president. 

“Any  employe  of  the  editorial  staffs 
is  free  to  affiliate  or  not,  as  he  sees 
fit,  with  the  American  Newspaper 
Guild,”  the  Bingham’s  notice  said. 
“If  the  guild  is  organized  here  and 
desires  to  negotiate  a  contract  with 
the  management,  the  management 
will  conduct  negotiations  toward  that 
end  in  good  faith  and  without  preju¬ 
dice  and  will  accept  the  conditions 
arrived  at  in  such  a  contract  signed 
with  the  guild  cis  applicable  to  guild 
members,  with  the  understanding  that 
any  individual,  regardless  of  mem¬ 
bership,  has  access  to  the  publisher.” 

After  the  conference  salary  in¬ 
creases  were  granted  to  six  staff 
members. 

Richard  L.  Panhorst,  tentative 
chairman  of  the  local  guild  group, 
said  memberships  will  be  solicited  as 
soon  as  the  international  charter  has 
been  granted. 

Mr.  Bingham  stressed  that  dismissal 
of  Tipton  Blish,  Times  rewrite  desk 
and  Miss  Alice  Woodward,  Times  so¬ 
ciety  room,  was  in  no  way  connected 
with  guild  activity  and  that  at  the 
time  of  dismissal  the  management  was 
unaware  that  either  had  been  active 
in  formation  of  a  guild  chapter. 
However,  to  show  good  faith,  Mr. 
Bingham  said,  and  to  remove  any 
cause  of  misconception  the  notice  pe¬ 
riod  in  the  Blish  dismissal  was  ex¬ 
tended  to  60  days  beyond  the  two 
weeks  originally  set. 


Former  Chairman  of  San  Francisco, 
UP  Bureau  Unit,  Accused  of 
“Betrayal” — Blames  Guild 
T  rouble-Making 


San  Francisco,  Cal.,  March  16 — 
Blacklisted”  from  guild  membership 
and  accused  of  betraying  the  guild, 
James  F.  Wickizer,  former  chairman 
of  the  United  Press,  San  Francisco 
bureau  guild  unit,  declared  that  guild 
trouble-making  attempts  and  “terror¬ 
ism  that  did  not  jell”  lie  behind  the 
move  against  him.  Wickizer  resigned 
both  the  chairmanship  and  guild 
membership  last  month  and  has  since 
been  accused  of  “revealing  guild 
secrets.” 


He  stated  that  conditions  in  the 
unit  had  been  misrepresented.  He 
was  named  as  planning  to  lead  a 
strike  which  had  not  even  been  con¬ 
sidered.  he  said,  and  later  was  re¬ 
peatedly  questioned  as  to  possible 
coercion.  He  suggested  that  an  ap¬ 
peal  to  the  NLRB  was  desirable. 

“Yes,  there  has  been  coercion,”  he 
said,  “but  it  has  been  coercion  by  the 
guild  and  not  by  anyone  else.” 

Wickizer  said  his  determination  to 
quit  the  guild  came  after  Morgan 
Hull,  an  organizer,  told  Robert  Scripps 
by  phone  that  the  San  Francisco  unit 
chairman  was  planning  strike  action 
“next  week,”  in  an  attempt  to  obtain 
an  interview  with  Scripps.  No  strike 
action  had  been  even  discussed  at  the 
time,  Wickizer  said. 

In  a  statement  to  Editor  &  Pub¬ 
lisher,  Wickizer  stated: 

“If  I  have  been  ‘blacklisted’  from 
the  guild  for  allegedly  ‘revealing 
guild  secrets’  it  is  news  to  me.  As 
for  being  blacklisted,  I  guess  I  can 
take  my  chances  in  the  news  shops 
around  the  country  against  the  com¬ 
petition  from  the  fellows  the  guild 
send  around  from  the  hiring  hall. 

“If  I  am  accused  of  ‘revealing  guild 
secrets,’  I  would  like  to  know  what 
these  ‘secrets’  are.  I  was  a  member 
of  the  guild  for  about  two  months  and 
in  that  time  1  never  so  much  as  saw 
a  copy  of  the  guild  by-laws,  let  alone 
any  great  guild  ‘secrets.’  ” 

“Morgan  Hull,  guild  organizer,  told 
Mr.  Scripps  that  Frank  H.  Bartholo¬ 
mew,  Pacific  Division  manager,  was 
‘terrorizing,  intimidating,’  etc.,  guild 
members  in  San  Francisco.  I  am  the 
oldest  editorial  employe  in  the  matter 
of  years  of  service  in  the  San  Fran¬ 
cisco  bureau  and  occupy  an  executive 
position,  and  most  surely  would  have 
known  if  Bartholomew  was  terrorizing 
anyone,  either  here  or  elsewhere  in 
the  division. 

“When  the  guild  says  it  ‘blacklisted’ 


various  officers  in  the  Northern  Cali¬ 
fornia  Newspaper  Guild  convinced  me 
they  knew  none  of  the  problems  of  a 
press  association,  were  not  active 
newspapermen  and  made  no  apparent 
effort  to  find  out  from  the  United 
Press  members  affected  how  they 
wanted  to  proceed  with  negotiations, 
but  went  over  the  heads  of  the  Op 
unit  here  after  they  had  been  cau¬ 
tioned,  and  did  such  crackpot  thing, 
as  Hull’s  telling  Mr.  Scripps  1  ^ 
going  to  lead  the  San  Francisco  unit 
on  a  strike  when  we  had  made  no 
demands  of  the  management,  nor 
started  any  negotiations. 

“As  anybody  knows  who  is  at  all 
acquainted  with  the  UP,  the  eidin 
nerve  center  of  the  UP  is  in  Nev 
York  and  any  effort  to  negotiate  hen 
or  elsewhere  would  be  futile  becaaie 
no  representative  of  the  UP  ouiade 
of  headquarters  in  New  York  is  em¬ 
powered,  from  the  employers’  stand¬ 
point,  to  enter  into  any  negotiation 

“The  guild’s  plan  for  better  work¬ 
ing  conditions,  shorter  hours  and  sal¬ 
aries  in  accordance  with  responsibility 
has  my  hearty  approval.  But  I  don’t 
think  the  guild  movement  will  ever 
succeed  unless  the  men  who  actually 
are  turning  out  America’s  newspapers 
have  the  say-so  in  directing  affair, 
instead  of  paid  organizers  whose  live¬ 
lihood  depends  upon  creating  trouble.’’ 

Asked  for  the  guild’s  view,  Howard 
Hill,  vice-president.  Northern  Cali¬ 
fornia  Newspaper  Guild,  with  the  au¬ 
thorization  of  other  guild  leaders,  re¬ 
leased  a  copy  of  the  Wickizer  investi¬ 
gation  report,  together  with  resolu¬ 
tions  by  the  NCNG  and  the  United 
Press  unit.  Findings  included  charges 
that  Wickizer  failed  in  his  duties  as 
an  officer,  repudiated  a  decision  to 
make  a  UP  protest,  “maliciously  at¬ 
tacked”  guild  officers  and  that  his 
“betrayal  was  particularly  serious  due 
to  the  fact  that  the  guild  was  on  the 
eve  of  national  collective  bargaining 
with  the  UP  management  and  soli¬ 
darity  among  its  members  was  of  the 
utmost  importance.”  The  repwt 
cleared  officers  named  by  Wickizer  in 
his  letter  of  resignation  and  urged 
that  he  be  refused  admission  to  all 
ANG  chapters. 

Hill  said  that  Hugh  Baillie,  presi 
dent  of  United  Press,  in  a  meeting 
with  Morris  Watson,  vice-president  of 
the  guild  for  wire  services,  March  13, 
promised  there  would  be  no  discrim¬ 
ination  against  the  guild. 


MAKES  HIS  OWN  SCOOP 


N.  J.  Reporter  Mediate*  Strike  aad 
Brings  Settlement 

The  rare  thrill  that  comes  to  a  re¬ 
porter  when  he  arrives  in  his  office 
with  a  scoop  came  to  Raymond  Tim¬ 
merman,  of  the  Daily  Home  Newt. 
New  Brunswick,  N.  J.,  this  week  but 
the  big  feature  of  the  stunt  was  thai 
he  made  his  own  scoop. 

Sent  out  to  get  a  strike  story,  Zmi' 
merman  came  back  with  a  strike  set¬ 
tlement.  Ten  clerks  had  walked  out 
of  a  large  shoe  store  in  protest  over 
wages  and  hours  and  the  brusquenea 
of  the  manager.  Zimmerman  heard 
their  case  and  then  interviewed  the 
owner.  After  hearing  what  Zimmer 
man  said  was  the  complaint  of  his  em¬ 
ployes,  he  went  back  with  the  reporter 
and  settled  the  strike. 


SEEK  GUILD  CHARTERS 

Newspaper  groups  in  Bellingham 
Wash.,  Lowell,  Mass.,  San  Jose  and 
Stockton,  Cal.,  and  Louisville,  Kyi 
have  applied  for  charters  to  the 
American  Newspaper  Guild  in  New 
York.  These  applications  will  he 
acted  upon  by  the  International  E** 
ecutive  Board,  March  26-28. 


nEA 

1\H 

Gozetti 

Inter-£ 

sociatit 

eonven 


Left  t 
Robei 
Bullet 

(Pa.) 

dark 


the  I 
succe 
Bulle 
Th( 
Even- 


presu 
on  ( 
dent; 
(Pa.) 
surer 
(Pa.) 
Potts 
direc 
Du 


presi 

holdc 

Rauc 

Harr 

W. 

Star 

Post 

Clori 


gran 

Th 

bers 

Mar 


ware 

Th 


msu] 
subs 
sylvi 
adju 
to  t 
licoi 
was 
Vs 


circi 
shov 
off  . 
time 
tion 
Whe 
hav( 

Bi 
lem, 
up  I 
sale 
was 

n 

rom 

hen 

floo 

the 


Editor  &  Publisher  for  M  arc  h  20,  I  937 


9 


Interstate  Circulation  Managers  for  further  information  as  to  the  work- 

m  ^  m  .  w  g  •  «  -  ings  of  the  law  and  its  application 

Elect  Chester  Roberts  President  before  goiqg  on  record,  it  was  feu 

that  another  half  year  wHl  bring  con- 
EADING,  Pa.,  March  17 — Chester  ent.  Some  put  the  British  royal  ro-  siderable  fiulher  information  about 


I.  P.  WOULD  REDUCE 
CAPITAL  29  MILLION 


Plan  Placad  Before  SEC  Would 
Permit  Wipinc  Out  Nearly 
$40,000,000  in  Deferred 
Dividend  Payment* 


iV  H.  Roberts,  Charleston  (W.  Va.)  mance  in  first  place  in  recent  years,  ^d  experience  with  the  law  to  guide  $40,000,000  in  Deferred 

Queue,  was  elected  president  of  the  equal  to  or  better  than  the  Lindbergh  circulation  men  and  newspapers  in  Dividend  Payment* 

Inter-State  Circulation  Managers’  As-  story  as  a  circulation  builder.  The  general. 

jgciation  at  the  close  of  its  20th  annual  Roosevelt  election  of  1936  was  dis-  The  only  major  resolution  adopted  Washington,  D.  C.,  March  16 — In- 

tonvention  held  here,  March  14-16,  in  counted  in  advance  by  the  prospects  concerned  the  admission  of  trade  pa-  lemational  Paper  &  Power  Company 

_ P®rs  to  A.  B.  C.  rating  lists  on  the  has  asked  Securities  and  Exchange 

same  status  as  newspapers,  the  reso-  Commission  approval  of  a  refinancing 
lutions  opposing  such  admission,  plan  which  would  wipe  out  dividend 
Copies  were  ordered  sent  to  the  Amer-  arrearages  of  about  $40,000,000  and 
ican  Newspaper  Publishers’  Associa-  place  the  corporation  in  a  position  to 
tion  and  to  the  International  Circula-  begin  payments  of  currently  earned 
tion  Managers’  Association.  dividends. 

Chief  objection  voiced  to  giving  The  huge  arrearage  is  due  holders 


plan  which  would  wipe  out  dividend 
arrearages  of  about  $40,000,000  and 
place  the  corporation  in  a  position  to 
begin  payments  of  currently  earned 
dividends. 

The  huge  arrearage  is  due  holders 


trade  papers  such  ratings  was  the  of  preferred  stock  and  cannot  be  paid, 
prospect  that  neighborhood  papers.  For  that  reason  SEC  has  been  asked 
many  of  them  throwaways  or  free  dis-  to  examine  and  approve  a  plan  which 
tribution  sheets,  would  at  no  distant  would  reduce  the  corporation’s  capi- 
date  ask  for  the  same  circulation  rat-  talization,  this  reduction  predating  the 
ings.  declaration  of  past  dividends  on  pre- 

Don  Keagy  and  Walter  Brand,  ferred  stock.  If  that  is  accomplished 
Pittsburgh  Press  boy  carriers,  won  the  — approval  of  the  shareholders,  of 
sales  demonstration  contest,  with  one  course,  being  required — the  fiscal  op- 
other  newspaper,  the  Pottsville  Re-  orations  of  the  company  will  be  placed 
publican,  competing.  The  Pottsville  on  a  sounder  footing  insofar  as  over¬ 
boys  were  Carl  Liebner  and  Michael  due  dividends  are  concerned. 


Palko. 

Keagy  and  Brand  were  given 
traveling  kits  and  will  be  sent  to  the 


The  plan  is  to  apply  losses  against 
were  given  capitalization  by  reducing  the  latter. 
i  sent  to  the  In  the  draft  of  a  letter  proposed  to 


Left  to  right:  Seated,  Thomas  Dunkley,  Paterson,  (N.  J.)  Evening  yews;  C.  H. 
Roberts.  Charleston  (W.  Va.)  Gazette,  new  president;  C.  L.  Stretch,  Philadelphia 
Bulletin,  retiring  president;  Joseph  B.  Taylor,  ITest  Chester  (Pa.)  Local  News. 
^ding,  George  W.  Manning,  Sharon,  (Pa.)  Herald;  David  Fair,  Harrisburg, 
(Pa.)  Patriot  and  yews;  Walter  R.  Rauck,  Pittsburgh  Press,  and  Paul  G.  Lawson, 
Qarksburg.  (W.  V.)  Exponent-Telegram,  all  directors.  Dunkley  is  second 
vice-president,  Taylor  secretary-treasurer. 


I.  C.  M.  A.  convention  in  Milwaukee  be  sent  to  stockholders  by  Richard  J. 
in  June.  Cullen,  president,  when  the  date  for 

-  the  annual  meeting  is  determined,  it 

_ _ _ _  is  pointed  out  that  the  consolidated 

QUINCY  (MASS.)  NEWS  SOLD  deficit  at  Jan.  1,  1936,  was  $12,326,510. 

o  .  .  . ,  J  I  .  _  .  During  1936  several  properties  were 

Patriot-Udger  Acquire*  Evening  ^^ere  was  a  loss  through  the 

Competitor  at  Price  “Orer  $100,000”  bankruptcy  of  a  subsidiary,  and  there 
The  Qtiincy  (Mass.)  Patriot-Ledger  were  year-end  reductions  in  book 
purchased  the  Quincy  News  March  13,  value  of  certain  obsolete  and  non¬ 
leaving  the  former  without  opposition  operating  properties  intended  to  be 
in  that  city.  Although  the  considera-  sold  and  written  down  to  estimated 
tion  was  not  announced  it  is  under-  realizable  values,  or  adjustments  ag- 
stood  the  price  paid  was  over  $100,-  gregating  $12,500,000  in  value. 

000.  This  would  make  the  consolidated 

Circulation  of  the  Patriot-Ledger  deficit  $24,800,000  at  Jan.  1,  1937.  De¬ 


vice-president,  Taylor  secretary-treasurer.  in  that  city.  Although  the  considera-  sold  and  written  down  to  estimated 

tion  was  not  announced  it  is  under-  realizable  values,  or  adjustments  ag- 
the  Hotel  Abraham  Lincoln.  Roberts  of  a  landslide,  and  so  did  not  rate  stood  the  price  paid  was  over  $100,-  gregating  $12,500,000  in  value, 

succeeds  C.  L.  Stretch,  Philadelphia  with  either  the  King  Edward-Simp-  ooo.  This  would  make  the  consolidated 

Bulletin,  who  was  named  a  director,  son  or  the  flood  stories  in  grip  on  the  Circulation  of  the  Patriot-Ledger  deficit  $24,800,000  at  Jan.  1,  1937.  De- 

Thomas  Dunkley,  Paterson  (N.  J.)  publics  attention,  some  speakers  as-  was  15,000  before  the  transaction  and  ducting  estimated  net  income  of  $4,- 


Bttlletin,  who  was  named  a  director,  son  or  the  flood  stories  in  grip  on  the  Circulation  of  the  Patriot-Ledger 
Thomas  Dunkley,  Paterson  (N.  J.)  public’s  attention,  some  speakers  as-  was  15,000  before  the  transaction  and 

Evening  News,  was  named  first  vice-  serted.  the  News  claimed  about  7,000.  The  800,000  for  1936,  the  deficit  would  be 

president;  George  W.  Manning,  Shar-  Bigger  and  faster  presses  are  needed  combined  circulation  is  now  figured  approximately  $20,000,000. 
on  (Pa.)  Herald,  second  vice-presi-  in  many  cities,  to  meet  the  demand  at  about  20,000,  according  to  Prescott  "  ' 

dent;  Joseph  B.  Taylor,  West  Chester  in  larger  cities  for  late  editions.  In  Low,  treasurer  of  the  George  Pres- 


Under  the  plan,  capital  stocks 
amounting  to  $148,265,777  would  be 


(Pa.)  Local  News,  secretary  and  trea-  smaller  communities,  or  in  those  rea-  cott  Publishing  Company,  publishers  exchanged  for  new  stocks  with  $119,- 

surer,  and  Joseph  A.  Abey,  Reading  sonably  close  to  Philadelphia,  New  of  the  Ledger.  077,375  stated  value.  Adding  the  re- 

(Pa.)  Eagle,  and  W.  S.  Zimmerman,  York  and  Washington,  the  influx  of  The  News  had  been  published  as  duction  of  $29,200,000  to  surplus,  and 

Pottjtoujn  (Pa.)  Mercury,  additional  metropolitan  dailies  every  evening  an  evening  daily  since  September,  deducting  therefrom  the  $20,000,000 

directors.  kills  off  late  afternoon  editions  of  1928  by  Quincy  Newsoaners,  Inc.  No  deficit,  the  plan  would  leave  the  com- 

Dunkley  was  formerly  second  vice-  hometown  papers,  reports  showed.  other  papers  are  published  by  this  pany  with  a  surplus  of  $9,200,000  as 

president;  Taylor  was  re-elected,  and  Abe  Wallace,  circulation  manager  company.  The  Patriot-Ledger  cele-  of  Jan.  1,  1937,  and  permit  the  pay- 

holdover  directors  are  Walter  R.  for  the  Washington  Daily  News,  said  brated  its  100th  anniversary  Jan.  7  of  ment  of  dividends  on  the  new  stocks. 

Rauck,  Pittsburgh  Press;  David  Fair,  people  now  want  their  papers  later  this  year  with  a  144  page  issue.  The  estimated  profit  of  $4,800,000 


.  .  is  year  with  a  144  page  issue.  The  estimated  profit  of  $4,800,000 

Harrisburg  News  and  Patriot;  George  than  for  many  years  past.  “They  want  The  News  engraving  plant  was  en-  for  1936  for  International  Paper  and 
W.  Manning,  I.  Isenberg,  Newark  everything  that  can  be  crammed  in  tirely  taken  over  by  the  Patriot-  Power  and  subsidiaries,  excluding  the 
Stor  Eagle;  Ray  Foudray,  Pittsburgh  up  to  the  last  minute.  We  print  al-  Ledger.  It  is  understood  that  some  20  International  Hydro-EUectric  System, 
Put-Gazette,  and  Paul  G.  Lawson,  most  85%  of  our  papers  after  3:30  in  employes,  including  members  of  the  contrasts  with  a  loss  of  $3,323,432  for 


Clarksburg  (W.  Va.)  Exponent-Tele-  the  afternoon.” 


News  business  office,  circulation,  me-  1935,  and  losses  in  1931  to  1934  in- 


5™"*-  .  .  Racing  tickets  and  other  forms  of  chanical,  reportorial  and  photographic  elusive. 

The  association  reported  134  mem-  speculation  are  hurting  baseball  as  staffs,  will  be  kept  on  the  new  payroll.  Preliminary  net  sales  for  1936  were 
^  on  March  1  in  Pennsylvania,  asserted  Mr.  Isenberg.  of  New-  Donald  W.  Reynolds  was  head  of  $113,230,909,  against  $95,426,318  in  1935, 

Maryland,  District  of  Columbia,  Dela-  “Sports  fans  are  beginning  to  the  company  publishing  the  News,  and  other  income  was  $1,259,846, 

w^.  New  Jersey,  and  West  Virginia,  giving  away  from  baseball  to  horse  Russell  C.  Low  is  president  of  the  against  $920,685.  Total  income  after 
The  question  of  legality  of  issuing  racing  sheets  in  the  sports  section,”  publishing  company  for  the  Patriot-  expenses  and  ordinary  taxes  was  $16,- 
insurance  policies  with  newspaper  g^jj  Ledger;  Walter  E.  Schmitz,  business  932,082,  against  $10,025,739,  and  net 

subscriptions,  because  of  a  new  Penn-  o^:_i  coonrifv  tavo«  for  reonlar  em-  manager;  John  R.  Herbert,  managing  income  after  charges.  Federal  taxes, 
sylvania  insurance  law,  was  reported  ^  y  editor.  reserves  and  imderlying  preferred 

adjusted.  Newspapers  are  permitted  ^  ^  -.u  resnec^  to  the  lines  transaction  was  negotiated  by  dividends  was  $4,786,241,  against  a  net 

to  take  out  a  state  insurance  sales  '  -e-go^no*  on  a  news-  Newspaper  Appraisal  Corporation,  loss  of  $3,323,432. 

^  ,o  conform  witf.  l.»,  i.  "J"?!  Su  ^  of  “he  _  The  company  sums  that  altt.ou^ 

WM  pointed  out.  newspaper  pub-  not  an  integral  part  of  the  plant,  it  is 

VaMtions  are  a  worse  problem  for  ,  u  u  “contractors”  NON-GUILD  MEN  REBUKED  proposed  that  its  subsidiary,  Intema- 


adjusted.  Newspapers  are  permitted  ^  th!^  fines  *^0  transaction  was  negotiated  by 

£JS%oi„“,or»;r“' « 

was  pointed  out.  Poy-oll  handle  part  of  the  pa-  - 

Vawtions  are  a  worse  problem  for  whom^  Lc"h'^“SSract*ors”  NON-GUILD  MEN  REBUKED 

orculators  than  some  others,  reports  '  ®  contractors 


NON-GUILD  MEN  REBUKED  proposed  that  its  subsidiary,  Intema- 
Strikers  in  a  New  York  store  this  tional  Paper  Company,  by  appropriate 


-- — ,  Strikers  in  a  New  York  store  tnis  uonai  raper  i..ompany,  oy  appropnaie 

Aowed.  Many  persons  prefer  to  shut  carriers  are  rare  week  refused  to  allow  reporters  and  corporate  action,  will  reduce  the  stated 

off  subscriptions  entirely  at  vacation  .  ?®?aul  aLiiant  photographers  who  did  not  have  guild  value  of  its  1,000,000  common  shares 

time,  instead  of  permitting  a  circula-  declared  M  Washabaugh.  a^istant  ^2.50  to  $15  per  share.  This 

^  man  to  send  the  paper  after  them,  su^rintend^t  of  the  Pennsylvania  rebuked  at  ^the  entrance  reduction  of  $37,500,000  will  eliminate 

^en  vacationists  come,  back  they  I?  tr"ain!  ^L  blTldintl^  were  told  that  ff  the  .Internafional  Paper  _  Company’s 


have  to  be  signed  up  again. 

Bad  weather  is  no  circulation  prob 


state  reformatory.  He  said  the  train¬ 
ing  in  dealing  with  the  public  and  in 


they  wanted  admittance  they  must  get  deficit,  as  of  Dec.  31,  1936,  to  $27,- 


Bad  weather  is  no  circulation  prob-  mg  m  aeaimg  w.u.  u.e  ;  .  •  headouarters  When  100,000  and  leave  a  surplus  of  $10,- 

lem,  because  indoor  newsstands  pick  handling  money  given  the  ^  returned  they  were  told  that  they  400,000.  To  the  extent  that  its  direc- 

up  more  Uun  enough  to  offset  street  newstoy  “  L„Jir„oTS’ tors  so  determine,  In.ematio.ul  Paper 

0SS6S  in  incl61T16nt  W6B  ©r,  i  _  _ _ onniiab  renorters  inside  Company  will  then  be  in  a  position  to 


was  stated. 

The  King  Edward-Wally  Simps<jn 


sent  to  the  home  were  boy  carriers,  were  “already  enough  reporters  inside  Company  will  then  be  in  a  position  to 
Washabaugh  said,  a  percLtage  no  to  get  the  story.”  The  woman  who  d^l^e  dividends,  over  97  ^r  cent  of 

-  . o  — - - - -  - ctnnH  tJiiard  at  the  door  explained  that  which  would  come  to  International 

roniMce  was  third  only  to  the  Lind-  greater  than  that  of  boy  scout  p  iso  -  ^  members  were  Paper  and  Power  Company. 

^rgh-Hauptmann  case  and  the  recent  er^  A  hearing  on  the  application  of  the 

,-nnven-  more  favorable  from  a  guild  man  "  company  will  be  held  on  March  29. 


“sign-iiaupimann  case  ana  me  receni  ,  r  j  .  urill  fie 

flood  stories  in  circulation  value,  in  No  action  was  taken  on  the  social  « 

the  opinion  of  many  executives  pres-  security  questions  before  the  conven-  more  favorable  from  a  guild  man 
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Editor  &  P  n  h  I  i  s  h  e  r  for  March  20 ,  1937 


SPACE  USED  BY  2730  ACCOUNTS  IN  1936 


Further  Figures  on  Newspaper  Space  Used  Last  Year  by  Automotive  and  General  Advertisers 

Supplementing  List  of  Leaders  Already  Printed 


ALTOMOTIVE 
ACCOUNTS 

r.ASOI.INES  *  OII-S 

TOTAI, 
MNACIK 

AlemitP  Co.  Prcwluots .  .  .  11,648 
American  Oil  Co.  Prcxlncls  l.l(il.:i4:i 


4(t.373 


479.180 


Co. 


Co. 


846.070 


5.914 


Co. 


41,05.1 


A-Penii  Oil  Co.  Pro<liict». 
Asooeiated  Oil  Co.  Pro<i 

UCIR  . 

Atlantic  RefininR 

ProdnctB  . 

Barnsdall  RetininB' 

Pro<lnctB  . 

Cities  Service  Oil 

Pro<luets  . . 

Colonial  Bi'acon  Oil 

Pro<luct8  . 

Continental  Oil  Co.  Pro<i- 

uets  .  1.. *159. 93 

Freeiiom  Oil  Co.  Pro<Iuct8 
General  Petroleum  Corp. 

Proiliicta  . 

Gilmore  Oil  Co.  Products 
Gulf  ReflninB  Co.  Pro<i- 


Co. 


J3.0ti0 


;i7,:i8H 


20.801 


Herewith  editor  &  publisher  presents  the  record  (copyright,  1937,  by  Media 
Records.  Inc.)  of  newspaper  linage  used  in  the  dailies  of  100  cities  last  year  for 
2,730  automotive  and  general  accounts.  The  list  includes  all  accounts  which  appeared  in 
three  or  more  of  these  cities. 

This  list  supplements  the  list  of  leading  automotive  and  general  advertisers  which 
has  just  appeared  in  Editor  &  Publisher.  In  that  list  all  accounts  of  a  single  advertiser 
were  brought  together  to  show  his  whole  newspaper  activities.  Here  the  accounts  are 
grouped  with  rival  accounts  of  the  same  nature.  The  present  list  is  also  much  longer. 

As  already  pointed  out,  these  figures  are  not  offered  as  complete  records  of  the 
advertising  done  by  these  accounts.  For  advertisers  who  used  important  quantities  of 
linage  in  newspapers  outside  the  100  cities  analyzed,  it  is  impossible  to  give  complete 
figures  without  unreasonable  amount  of  effort.  However,  the  figures  in  this  tabulation 
cover  the  great  bulk  of  newspaper  advertising  in  general  and  automotive  classifica¬ 
tions.  and  for  a  great  numlier  of  advertisers  include  complete  linage. 


Humble  Oil  &  Eeflninc 

Co.  Prmluctg . 

Jenney  MIb.  Co.  Produets 
Kant-Noek  GiiBoline  .... 
Kendall  Refliiins  Co.  Prod¬ 
ucts  . 

Mac  Millan  Pet.  Co.  Prod¬ 
ucts  . 

Mamtolia  Pet.  Co.  Pro<l- 

ucts  . 

Mid-Continent  Petroleum 

Corp.  Products  . 

Ohio  Oil  Co.  Products.. 
Pan  American  Petroleum 

Co.  Products  . 

Pennsoil  Co.  Pro<lucts .  . 
Phillips  Petroleum  Co. 


Pure  Oil  Co.  Products .  .  . 

Pvroil  Co.  Products  .... 

Quaker  State  Reflnins  Co. 

Products . 

Red  Indian  Oil  Co.  Pro<l. 

ucts  . 

Richfield  Oil  Co.  Products  1, 934. 397  Oldsmobile 
Shell-Eastern  Petroleum 


,;$05,008 

TttT  AI. 
l.INAfiK 

141.797 

Chevrolet  ...  . 

5,486.187 

69.1.36 

Chrysler . 

1.411.2.5;$ 

18.902 

Chrysler  Motor-  Iii-tittt- 

tional . 

1  lo.rtss 

6:t.072 

Chrysler-Plymouth  . 

168,88!t 

Cord . 

11’.:. 8.5.3 

17.269 

De  Soto . 

1  .•:66..326 

De  Solo-Pl.vnioiith . 

89.546 

87,128 

Dodge . 

1 .0S0.400 

DoilgePlymotith  . 

’248.122 

269.883 

Ford . 

7.;$8.3.445 

68,384 

Ford-Lineolii  . 

General  Motors  lii-tittt- 

JIO.OOO 

44.617 

tional  . 

1 .4’J9..’$.30 

81.672 

Graham  . 

76.3,836 

Hudson  . 

1.617.535 

684,473 

Hudson  Terraplane . 

677.746 

1, $6,949 

Hupmohile  . 

1.641 

2.369 

Lafayette  . 

196,008 

La  Salle  . 

676.691 

17.494 

Lincoln  . 

1, ’294.288 

NaRh  . 

811.031 

21.7.31 

Nash-Lafayette  . 

891.:$20 

total 

LIN’AGt 


73JM 

16.7M 

13.17* 

2.»10 

54a»* 


1.45* 

47,076 

56.110 

858 

68.517 


GENERAL 

ADVERTISING 

ALt'Olini.ir  IIKVRR.UiKS 


A.  H.  C.  .  .  . 
Acme  Beer 


TOT.M. 

MNAGK 

.•13.581 

193.483 

37.764 


Simon  Pure  Proiiuels  .  .  . 

Stanton  Products . 

Star  .Ale  . 

Sterlimr  Products  . 

Storz  . 

Student  Prince  . 

Tam  O'Shanter  Ale  .... 

_  _ _  Tivoli  . 

7i!91B  Trommer's  Products  ... 

j9  r,53  Tru-Blu  Pro<luct8 . 

Utica  Club  Products  .  .  . 

W:itmer  Products  . 

Walter’s  . 

1.439.;i30  ik^rBho'ff~"V.°. !  9‘2.3(16  "’ehle’s  Mule  Head  Prod- 

~an  onn  .  .r' -  . 

Y..  Tavern  . 

YiieiiBliiiBs  Products  .  .  . 


Calvert’s  Kentucky  Pride 

Whiske.v  . 

Captain  Apple  Jack  . . . 

Carioca  Rum . 

Cavalier  Gin  . 

Century  Club  Whiskey  . 

Century  Distillery  Co 

Pro<luets  . 

Century  Gins  . 

Chicken  Cock  Whiskey 

Chimney  Corner  . 

Cinzano  Vermouth  .... 

Clarke’s  Pure  Rye  \^is 

key  . 

Clark’s  Whiskies  . 

Club  Cocktails  . 

Cobbs  Creek  Whiskey  . 

Cointreau  . 

Col.  Dixon  Whiskey  .  .  . 

Col.  Sloe’s  Liqueur  Sloe 

Gin  . 

Colonel  Stone  tVhiskey  .. 

Coon  Ranire  Whiskey  . . .  35A00 

Crab  Orchard  .  1.114.54! 

Cream  of  the  Crop  t^is- 

key  . 

__  Crystal  Creek  Whiskey  . 

9  388  f'umberland  Club  Whiskey 
1 0”  884  4'utty  Sark  Whiskey  .... 

~.  D  &  B  Black  Label  Whis¬ 
ke.v  . 


48,475 
7,««4 
13.144 
1.209.4*7 
11.48! 
6M5 


TOT.M. 

LINAGE 

33.443 


10.14! 

11.674 

0.5*5 

605*7 


ILass  Products 


556.679 

.35.136 

37.803 


120.785 
51. .’192 
.33,658 
9.357 
40.125 
45.477 
9.400 
95.2,37 
60.866 
28.90.3 


8.S*! 


Daiquire  Rum  .  27.61* 


Betz  Products 
Beverwyck  Proilucts 
Black  Horse  Products 
Blatz  Products  . 


Bohemian  Club  . 

Brewers  Board  of  Trade. 
Inc. 


41.1ii9 

106.014 

134.037 

154.691 

3.3.837 

68.834 


33.58.3 

4.931 

8.1.30 


Wines 


12.84.3 


Acair . 

B  &  G  Wines 
Balboa 


2.629 

10.221 


Paekard 


Products.  Inc .  878,054  Pierce  Arrow- 

Shell  Petroleum  Corp.  Plymouth 

Products  .  1.072.596  Pontiac 

Shell  Oil  Co.  Products.  .  . 

SiBnal  Oil  Co.  Products .  . 


afayette  .  891.320  .  ir.  "Ol  . 

i.ii„  o  «Bi  av"  Htucks  .  Be.ar  Creek  . 

H  .  'ouAOiR  Budweiscr . 9;. 2, 4  . 

. Vl5  Burper  .  55.964 


037.175 

17.036 


■lAlcn 

Erke^^Afe 

~.,o_,4i,  pamden  Products 


.  . .  „  Centlivre  Products 


Studebaker  .  2. .381, 770 


Central  Royal  Six 


’.777 

4.191 

7.028 

69,288 

22.395 


Carbone 
Cook’s  Champapne 

Dubonnet  . 

E.  &  K . 

Empress  . 

Fruit  Industries,  Ltd. 


00  041  .  ChampapneProiiucts  ...  126.224 

Products  .  ~.t6..l,4  .  Oonzalez  _  8  ftAO 

Coors  Beer  .  205.864 


52.452 


175.862 


73.980 


Skelly  Oil  Co.  Products 
Socony  Vacuum  Oil  Co.. 

Inc.  Products  . .  . 

Standard  Oil  Co.  of  Calif. 

Products  . .  1.328.470 

Standard  Oil  Co.  of  Indi¬ 
ana  Products  .  1.945.393 

Standard  Oil  Co.  of  Ken¬ 
tucky  Products . 

Standard  Oil  Co.  of  Loui¬ 
siana  Products . 

Standard  Oil  Co.  of  Ne¬ 
braska  Products . 

Standard  Oil  Co.  of  New 

Jersey  . 

Standard  Oil  Co.  of  Ohio 

Products  . 

Standard  Oil  Co.  of  Penn. 

Products  . 

Standard  Oil  Co.  of  Texas 

Produci  s  . 

Sterling  Oil  Co.  Products 
Sun  Oil  Co.  Products  . .  . 

Texas  Co.  Products  .... 

Tidewater  Oil  Sales  Com. 

Products  .  1.441.522 

Union  Oil  Co.  Products.  .  597.313 
Wilshire  Oil  Co.  Products  59,984 


146.890 

‘  C®*!  PrtKlucts  .  .  . 

2,>'>"6.<40  Chevrolet  .  1.769.246  Dawson's  Products 

Dodpe  .  .’$08,673  Drewry's  Products 

Ford  .  1.337,20.5  Duqiiesne . 

Oldsmohile  .  41,977  Eblinsr’s  Products  . 

Plymouth  .  4,122  Esslinirer's  Proilucts 


8.656 

3.232 


Gonzalez 

Great  Western  Wines  .  .  . 

Greystone  .  .36,488 

Soioo  Quasti  Wines  .  49.108 

IfkBan  Swiss  Colony 

'^‘"es  . 

78753  Boheme  . 

Munn  Champagne.  O.  H. 


Falls  City  .  121.676  qjj  Constitution 

FalstaH  .  .  -61,120  Monastery 


TIKES  4  Tl  BES 

Atlas  .  45.4.36  Pchr’s  Produets  .  L**’i2Z  oiympic 

Dunlop  Tires  .  30.690  Peipenspan  Products  iwr,.  _ 

Firestone .  1.449,611  State  Products 


291.515 


967,859 


198.160 


92.834 

16.229 

3.035.661 

588.318 


17,465  Prontenac  Products  .  .  .  . 

2703148  Genesee  Products . 

962!767  Gerst  . 

1,. $28,025  Goetz . 

7.902  Golden  Glow  Products  . 

3.610  Grand  Prize  . 

.36A81  Guiness  Stout . 

794]37g  Gunther’s  Products  .  .  . 

Hamm’s  . 

TRUCKS  4  TR.M'TttRS  Hanley  s  Ale  . 

1  i.sB  Harvanl  Ih-odiiets  .... 
Heileman's  Old  Style  .. 
n-  T.oI  Hemrich’s 


Fisk  . 

General  . 

Goodrich  Silvertown 

Goodyear  . 

Kelly-Sprinfrfield  . . . 

Pennsylvania  . 

Seiberlinx  . 

U.  S . 


os'non  Puradise . 

0  5  544  ^*’<’'■0  Domecq.  Sherry  .  . 


os  544  ™  uoriiecg.  snerry  .  .  aa.eoT 

Renault  .  50.466 


Alladin  Trailer . 

Allis  Chalmers  Tractor 
Caterpillar  Tractor  .  . . 

Chevrol^  Tmeks  .  Horluck’s  Vienna  Style 

Cletrac  Tractor .  15.873 


-it  Hop  Gold  25>.38 


.'j6'~64  Roma  . 

Sandeman  . 

an  Z«n  . 

60,d66  Southern  Cross  Wines  .  . 

mZ  Ta,vlor  . 

Urhana  Wine  Co.  Ine. 

Products  . 

Vin-Tin-Ape  . 

Vin  Yano  Wines . 

Virginia  Dare  . 

Widmers  . 

Wilen  . 


De  Kuyper  Gins 

Dewar’s  Products  . 

Di'war’s  Whiskey  . 

Dr.  Dick’s  Whiskey  .... 
Distilled  Liquors  Import- 

inp  Co . 

Dixie  Belle  Gins . 

Du  Bouchett  Gins . 

Du  Bouchett  Products  . . 
Early  Times  Whiskey  . . . 
Echo  Sprinps  tVhiskey  . . 
Eipht-Forty  Brandy  .... 

Pair  Play  . 

Past  Gin  . 

Fleet  Street  Whiskey  . . . 

Fleischmann’s  Gins  _ _ 

2,104  Pour  Kinps  Gins  . 

18.840  Pour  Kinps  Whiskey  ... 

38.002  Pour  Roses  . 

11.822  Frankfort  Distillers  IToil- 

20,683  ucts  . 

97.930  Frankfort  Distillers  Whis- 

13.46.3  kies  . 

9.721  Frantz’s  Whiskies  . 

23..359  Fruit  Industries  Ltd. 

Products  . 

G  &  B  Black  Label  Whis- 

G  &  W  Five  Star  V^lskey 

Q  4  W  Gins  . 

G  &  W  Mill  Farm  Whiskey 
G  &  W  Mountain  Ridpe 

Whiskey  . 

G  4  W  Primrose  Whiskey 

G  4  W  Products . 

G  4  W  Seven  Star  Whis- 

G  4  w’ Whiskey’ !!!!!! 

G  4  W  Whiskies . 

Gambarotta  Vermouth 


69.40* 

11.054 

273.111 

74,811 


6.240 

29.**! 

68.711 

55*4* 

92*8 

2.841 

6.741 

4.400 

71! 

46,067 

697,4*7 

6.8*0 

30.683 

1.177,837 


24.167 


54.0*8 

428 


2271 


63,041 

11.907 

4.369 

2.84.3 

8.323 

11.104 

2.690 

23.467 


14.471 

4.9H 

20.9*3 

49.39* 


8.111 

8.633 

30.871 


811 

48.78! 

532*6 


77,625  Liquors  . 

19.071  Gibsons  Club  Whiskey 
3,879  Gibsons  Whiskey  .  . . . 
2,886  Gibsons  Whiskies 


2.*!0 

49.!** 

78.164 

63.744 


18.059  Gilbey’s  Gins  .  S36.!3t 


97.932 

65.603 

165.097 

78.646 

62.994 

21.4.35 


2.901 


6.762 

12.667 

4.910 

26,161 

17.797 

5.366 


67.846 


78.408 


29.703 


Hudepohl 


18.472 

1,068 

5.882 

3.32.280 

234 

2,157 

27,384 

866.385 

3.067 


PARTS  &  ACCESSORIES 

A.  C.  Spark  Plug .  '*1^ 

Bendix  Products . 

Bunsen-Davey  Heater.  .  . 

Carsco  . 

Champion  Spark  Plugs.  . 

Diamond  Fuelizer . 

Dietz  Signals . 

Exide  Batteries . 

Fisher  Bodies  . 

Hastings  Products . 

Johns  Manville  Brake 

Lining  . 

Ovrhaul  Co.  Products... 
Prest-O-Lite  Battery  .... 
Pur-O-Lator  Oil  Filter.  . 

Raybestos  Brake  Lining. 

Rex-Hide  Wiper  Blade .  .  . 

Richfield  Eagle  Batteries. 

Sealed  Power  Products.  . 

Simplex  Pston  Ring  Co.. 

Stransky  Mfg.  Products.  . 

Tropic-Aire  Heater . 

Watson  Brown  Lii>e  Aux¬ 
iliary  . 

Weed  Tire  Chains . 

Willard  Batteries  . 


Covered  l^on  Trailer  .  81.20.3  products  14; 

Diamond  T.  ..........  4,15 «  T..hr.  WlAlanUa 


8.093 

13.101 


2.536 

4,090 

2.530 

12.283 

2.1.32 

1.250 

20.886 

97,503 

3,296 

.3.183 

6.239 


Dodge  Trucks 

Federal  Trucks . 

Ford  Trucks . 

Pruehauf  Trailers  . 

General  Motors  Trucks  . 
Halsco  Land  Yacht  .... 
Hayes  Motor  Home  .... 
International  Trucks  .  .  . 
Kozy  Coach  Trailer  .... 

Mack  Trucks  . 

McCormick-Deering  .... 
Mullen’s  Red  Cap  Trailer 
Palace  Travel  Coaches  .  . 
Pierce  Arrow  Trailer  .  .  . 

Quaker  Trailer . 

Reo  Trucks  . 

Royal  Coach  . 

Schult’s  Trailer  . 

Silver  Dome  Trailer  Coach 
Silver  Moon  Trailers  .  .  . 

Studebaker  Truck  . 

Vagabond  Coach 


841 

.30.608 

25.446 


John  Wielands  .... 

*  o  OR'i  Hreuger’s  Products 

1  lonosQ  Lang’s  Products  . 

1’190’»48  LiQn  Products .  14.125 

Lucky  Lager  Products  «4  8.30 

Magnolia  . 

o’nso  Manayunk  Products  . 

M.anhattan 


64.8.30 

96,121 

9.004 


I.iquors 

American  Distilling  Co. 

Products  . 

.American  Distilling  Co. 

Whiskies  . 

American  Gin  . 

American  G  o  1  <1  Label 

Whiskey  ' . 

American  Picon  . 


Giroux  Grenadine 
Glenmore  Distilleries 

Products  . 

Glenmore  Kentucky 
Straight  Whiskey  .... 

Glenmore  Kentucky  Tav¬ 
ern  Whiskey  . 

Glenmore  Mint  Springs 

Whiskey  . 

Glenmore  T  o  m  Hardy 

Whiskey  . 

Glenmore  Two  Naturals  . 

Glenmore  Whiskies  ....  _ 

26.224  Glenmore  Whiskey .  33.047 

10.468  G.  O.  Taylor  Whiskey  . . .  14,333 

Golden  Wedding  Whiskey  1,062.164 
4,37.3  Gordon’s  Gins  .  781,784  K|j  ^r 


189.499 


24.272 


19,!78 

100.K7 

97.368 


193^ 


Geko 


w 


BoUowsjr 
Boom  of 
Ballon  E 
Bsiwn  D 
Bister 
nislte 
jsutini 
jMsini 
jjanini 
jjiziuni 
Jkonini 
lobe  Jen 
Jobe  L.  ' 
lolBiue  ’ 

ludpej- 
jnliai  Ml 

Isko  B> 
Isko  Di 
leetockl 

lailere 

Wkiske 

bpIODe 

IsC  of 
key  . 
(or  Will 
Seotch 

Lwler'i 
key  ■ 
Uraex  1 
Ueion  H 
Uoyd’i  C 
Look  lob 
IjoM  Pr 
HicNain 
BineU’i 
Mirtim  i 
Birtin'i 
key 

Xittinkl: 

key  . 
liyvooc 
NeCilluii 
BeSeesoi 
key  . 
XeEeeso 
riike 
BeSeaso 
Whisk 
Mellwooi 
BMletoi 
Bohavk 
Boeoyra 
Whisk 
Boantai 
Bmnt  \ 
Bawuiii 
Bonquiii 
Byer’a  J 
By  Frie 
National 
Gins 
National 
note 
National 
kies 
Netter'a 
Whial 
Nite  Clt 
Noilly  1 
Norttoi 
Ohio  St 
Old  Am 
Old  Bril 
Old  But 
Old  Caal 
Old  Coc 
Old  Coll 
Old  Del; 

Brand 
Old  Dm 
Old  Eci 
Old  Ena 
Oldetym 
kies 
Oldetym 
ucts 
Old  Far 
Old  Ool 
Old  Gui 
fid  Hie 
Old  Kaa 
JOId  Loj 
fid  Mat 
|ld  liel 
fid  Mr. 


698.4.36  Millers  41; 

6  <4  Xtnl.n..'..  (tit 


12,135  Arrow  Gins  .  . 


.340 


4,786 

24.867 

9.789 


Molson’s  Products 
Narragansett  Products 
National  Products  .  . 

,  Neuweiler’s  Products 
,  5’oo'J  Oertel’s  Products  .  .  . 

Shay  Ale  . 

Old  stock  Products  . 
0(.599  Old  Tankard  Ale _ 


66.855 

81.796 

29.611 

49.249 


&  Co. 


536 


Old  Tap  Products 


Olympia 


•Arrow  Whiskies 
Austin  Nichols 
Products  .  .  . 

Authentic  Whiske.v 
Bacardi  Rum  .... 
96,004  Barclay’s  Gins  .... 

11,315  Barlclay’s  Gold 

2.3.475  Whiskey  . 

19,628  Barclay’s  Old  Portage 

11.122  Whiskey  . 

27,820  Barclay’s  Products 


Label 


Pabst  Product’s’  !  !  !  !  !  !  !  !  950;043  Barclay’s  Whiskies . 


o'llo  Patrick  Henry  Pr^uct 


Pickwick  Products 


White  & 


25.433  Berry  Bros.  &  Co.  Protl- 

242.050  ucts  . 

88.890  Big  Jack’s  Rye  Whiskey. 


21.698 

108,516 

74,147 


York  Trailers 
Zimair  Trailer 


Indiana  .  Pilgrim’ ’  Aie  ’  i!!  i!!  i!!  !  4.3;414  Biseeglia’s  Brandy 


^'"30  Hilser’s  IToducts 


MISCELLANKUl  S 
Du  Pont  Five  Star  Anti- 


PASSENGER  C.4RS  (NEW) 

Auburn  .  10,319 

Aubum-Cord  .  18.166  Dupont  Zerone 


Rainier 
Red  Top  Products 
Regal — Amber  .  . . 
Renner’s  Products 


Freeze  .  100.226  Rheingold 


Austin 

Buick  .  4.578.204 

Cadillac  .  131.877 

Cadillac-La  Salle  .  242,797 

Cadillac — La  Salle — Fleet- 

wood  .  41,239 

Cadillac — ^La  Salle — Olds- 

mobile  .  7,020 


127.616  Rheiniander 


8,734  Bisquit  Cognac 
256,128  Black  &  White  Whiskey. 

153,419  Black  Prince  Gin  . 

28.504  Booth’s  Gins . 

26.103  Bottoms  Up  Whiske.v  .  .  . 
225,942  Briar  Springs  Whiskey  .  . 
4,606  Brigadier 


2,488  Eveready  Prestone  .  280,789  Ruppert’s.  Jacob  .  297,834  Broad  Ripple  Whiskey 


Ford  Accessories 

Goodrich  Products  . 

Harley-Davidson  Motor¬ 
cycle  . 

Nor  Way  Anti-Fiwze  .  .  . 

Rulo  . 

Suiter  Pyro  Anti-Freeze  . 


■38.518  Schaefer 

177,367  Scheldt’s  Products  . 

Schlitz  . 

3.323  Schmidt’s  Products  .... 

1.3,082  Schott’s  Products . 

19.035  Seattle  Brewing  &  Malt- 
120,996  ing  Co . 


170,213  Brown-Porman  Products. 

65.665  Burnett’s  Gins  . 

Bushmill  Whiskies . 

Bushmill  Wine  4  Products 
Co..  Inc.  Product  .... 

Calvert’s  Products  . 

15,288  Calvert  Whiskey .  2.442,524 


497.706 

116.994 

16.436 


10.197 

Whiskey  . 

18.617 

8.602 

Grand  National  Whiskey 

!.!U 

26,647 

Grants  Whiskey . 

38.68! 

Graves  Gins  . 

26.Nt 

6.662 

Graves  Pnylucts . 

26.478 

67.427 

Green  River  Whiskey  .  . 

1.060.388 

16.328 

Guckenheimer  Whiske.v  . 

64.811 

38.654 

Haig  &  Haig  Whiskey  .  . 

769.088 

Heidsik  Gins . 

2,771 

6,786 

Heidsik  John  Co.  Products 

8.3*3 

Hennessy  Cognac  . 

213.681 

27.767 

Heublein’s  Milshire  Gin . 

148,173 

16.646 

Hildicks  Apple  Jack 

24.467 

Brandy  . 

46.831 

Hiram  Walker  &  Sons 

7.040 

Canadian  Club  Whiskey 

19,871 

7,131 

Hiram  Walker  &  Sons 

21,864 

Club  Whiskey . 

39.681 

.343.773 

Hiram  Walker  &  Sons 

32.020 

Gins . 

169.06! 

121.566 

Hiram  Walker  &  Sons 

436.3*8 

778,880 

Products  . 

1.698 

Hiram  Walker  &  Sons 

15.636 

176,806 

Ridgewood  Whiskey  . . 

18.2’23 

Hiram  Walker  &  Sons 

31.738 

12,046 

Royal  Oak  Whiskey  .  . 

24.023 

Hiram  Walker  Sc  Sons 

406,9*6 

46,978 

Ten  Hlirh  Whiskey  . . . 
Hiram  Walker  &  Sons 

9,364 

Twin  Seal  . 

563*6 

78.641 

Hiram  Walker  &  Sons 

79.316 

1.442.524 

Whiskies  . 

PM  Mr. 

Pld  Mr. 
PW  Mr. 

^  Uque 
PM  Ork 
fM  Osi 
key 

M  Ove 
'Id  Ore 
fldPeo 
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l>ld  9m 
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‘‘J'aoio 
aramo 
Cordi 
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rjansAL  Adv.— Continued 
^  TOTAl. 

lANACJK 

nlD  &  Sons 


tN \1>K  Daiit  Whiskey  .... 

Paul  JonoB  Whiskey  .  .  .  . 
88  C84  Maryland  Whiskey. 


KkiBkW  •. .  12  18ft  Pnnn  State  Whiskey  .  . 

Stuart  Whiskey  7:i21  J^Jer  Dawsons  Whiskey 
ojoie  01  siuai  I  a  r’Aa  IVter  Moss  Whiskey  . 


S***  ro  Products  4‘.704  Whiskey  .  .  . 

BoMO  Bay  wp..  26  264  P*'krini  Rum . 

g,j«n  Bay  Whi.  >  ••  •  .  Poland  Sprin  Gin . 

garter  Baltiniort  a  Pride  of  Greenwich  Whis- 

ffkiskey  •  •  •  ■  *  *  *  *  .  *QQn  key  ............... 

jifllini  '* .  I  Rp*'  Horse  Gins  . 

jjeiuiM  S'"®  ■  ■. .  a’nis  Hed  Horse  Rock  Sc  Rye  . 

jjtrtuni  KuM"'  .  ft’o68  Rcniy  Martin.  E.  Cognac. 

.  Renault  Brandy  . 

Irttnio*  Produi  is  .  Rn  RO?  Renault  Vermouth . 

jjj,  jamewn  . .  4ft’n2R  Rewco  Rye  Whiskey - 

wSlke^  WhUkey  467:481  RittenhoUM  Whiskey  .  .  . 

Favortte  Whiskey  7.620  . 

Judr*  1  OKS  Ruby  Sloe  Gin  . 

‘^Hf-wiuS  rt'ic%‘^hTkey-;;:;;:; 

rrivovo  ftloft74  Schenley  s  American 

at atV  Whiskey'  0  ".36  Cream  Whiskey  . 

gtjitoDe  State  •  .-  schenley’s  Ancient  Age 

“  .  .  .  606.848  ^  Whiskey  . 

t^wiiiiim  IV  V.  o.  p. 

NOTtheni  Whis-  **  Schenley  Distillers  Corp. 

horthern  Whis  Prmlucts  . 

toy  ruift  Schenley’s  Gins . 

.  "’roc  Schenley’s  Mayflower  .  .  . 

[^aw  Hart  Ru  .  12  071  Schenley’s  Old  Quaker 

Uojda  .’  V’  . .  "2  66’'  Products  . 

La,  John  Whiskey -  2o’oro  Sehenley’s  Old  Quaker 

UrtaPyx*”?,'*.-- .  Whiskey  . . . 

gitNairs  wiuskey  .  ini’iSn  Schenley  s  Old  Schenley  . 

ffi^rve^moiiih  Schenley’s  Whiskies 

Mlrtin'i  V.  V.  O.  Wilis-  j,(,  ..^5  ' Whiskey  ? 

MrtUngiy  4  M^re  'whis-  ’  ^agranPs  Bourbon  .  . 
MH^iy  «  Seagram  8  Crown  Whis- 

s.'Zwste'whisice.v' : : : :  loiooi 


TOTAI, 

I.INAGE 

0.677  Gulf  States  Steel  Co. 

010.811  Products  . 

85.661  Handce  Tool  . 

ll.ilOO  Imperial  Washable  Wall 

10,096  Paper  . 

1.364  Inclin-ator  . 

.50.741  Johns-Manville  Pfoducts. 
6,642  Johns-Manville  Rock  Wool 

Insulation  . 

1,707  Kwik-On  Magic  Finish.. 
16,30,5  Kyanize  Paint  Products. 
1,260  I.owe  Bros.  Paint  Prod- 

54,097  nets  . 

1,240  Mi^loskey  Paints  . 

I, 710  Moore  Paints  . 

10.000  Mule  Hide  Roofing  Sc  Sid- 

88,882  ing  . 

60.265  Murphy  Paints . 

12,187  Xu  Enamel  . 

66,040  Pabco  Products  . 

23,067  I’ittsburgh  Plate  Glass 

Co.  Products  . 

45,685  Plastic  Wood  . 

Portland  Cement  Assn . . 

01,686  Reil  Cedar  Shingles . 

Reynolds  Corp.  Proilucts. 
150.000  Sherwin  -  Williams  Prod¬ 
ucts  . 

1,639.771  Steelcote  Paint  Products 

Slormtight  . 

362.368  L'liitcd  States  Steel  Corp. 

II, 498  Products  . 

97,077  V.alspar  . 

Vitrolito  . 

52.223  Zonolite  . 


TDT.Vl. 

I.INAGE 

Fuller  Brush  Co.  Proilucts 
14,810  Good  Luck  Jar  Rubbers. 
464  Gottschalks  Hand-L-Mop 
Hampilcn  Specialty  ITod- 

28.654  nets.  Inc . 

2,022  Kristee  Wall  Cleaner.  . .  . 
35,866  Little  Chef  Asparagus 

Steamer  . 

6.425  McKee  Duo-Draft  Bkifrig- 

21,664  orator  . 

28.761  Micro  Aluminum  Utensils 
Olympic  Refrigerators  .  . 
16,611  Ostermoor  Mattress  .... 

6,040  Patapar  . 

3.000  Sealy  Rest  Mattress  & 

Box  Springs  . 

24,158  Silex  Glass  Coffee  Maker 
3.804  Simmons  Products  .... 
5,118  Snuggle  Crib  Cover.... 

64.286  Sparklet  Syphon  . 

Spring-Air  Mattress  .  .  . 
234,316  V'italaire  Refrigerator  .  . 

12,745  Vollrath  Enameled  Ware 
314,647  Vollrath  Queens  Ware 

4,827  Aluminum  . 

41,960  Wear  Ever  Aluminum 
Utensils  . 

203.0.32 

24,6.37  GRtit  EKIE.S 

6,881  Ituking  Produels 

ri  noa  Aunt  Jemima’s  Flours.. 
.12  Ballaril’s  Oven  Ready  Bis- 
0.1.16  cuits 

Beech-Xut  Biscuits  .... 
0,686  Bisquick  . 


TOT.AI.  TOTAL 

LIXAtiE  LINAGE 

12.107  Salada  Tea  .  802.204 

32,360  Sanka  Coffee  .  49,410 

644  Schilling’s  Coffee  .  96,063 

Schilling’s  Tea  .  21,405 

2.34  Tea  Market  Expansion 

640  Bureau  .  000.328 

Tender  Leaf  Tea .  131,807 

1,146  Tree  Tea  .  38,108 

White  Rose  Tea .  75  884 

47,481 

03,866  Beverages — Soft  Drinks 

64,172  Bireley's  Orangeade  ....  34,961 

6,602  Canada  Dry  Beverages..  100,788 

26,938  Canada  Dry  Ginger  Ale .  .  368.560 

Canada  Dry  Sparkling 

14,4.38  Water  .  37,302 

59,473  Cleo-Cola  .  6,271 

126,621  Clicquot  Club  Beverages  9,549 

2,905  Coca-Cola  .  1,269,337 

27,800  Double  Cola  .  4,546 

16,87.3  Hires  Root  Beer .  164:331 

21.198  Kool-Aid  .  89,642 

3,632  Leon  Mate  .  8,727 

Nehi  Beverages  .  6,638 

1,814  New  Yorker  Beverages.  .  3:369 

Orange  Crush  .  67  727 

170,067  Original  Heart  O’  Orange  ’364 

I’ar-T-Pak  Beverages  . .  63.682 

l*epper.  Dr .  213.318 

Pepsi  Cola  .  418,412 

585,619  H74 

Ro.val  Crown  Cola .  18,303 

124,944  100:063 

41,964  . 

1.994  leverages .  28,499 


"49  99  1  ELEC.  APPL.  Si  SUPPLIFJS  {I""*'  w  ,  •  •  ’  • . 

7,  ,  .  Brer  Rabbit  s  Ginger 

111.079  Refrigerators  . 

Crosley  .  178.897  Brown’s  Saltiiie  B'lakes. 

Electric  Refrigeration  Bii-  Calumet  Baking  Powder. 

3,048  reau  .  199.079  Ceresot.a  Flour  . 

„  oan  Electrolux  .  023.122  Colonial  Bretid  . 

.38,~40  g’airbanks-Morse  .  53,118  Continental  Baking  Co. 

.  Frigidaire  .  1,245.975  Proilucts  . 

“^0.688  g’rigidaire  Commercial  Re-  Davis  Baking  Powder.  .  . 

l”.,'“h  frigeration  .  15,700  Drakes  Cake . 

436,3/5  General  Electric  .  595.70.3  Dromedary  Ginger  Mix. 

Gibson  .  16,.’{60  Educator  Biscuit  Co . 

8,70..  Grunow  .  129.581  Fisher’s  Biscuit  Mix.... 

0.0  .CO  Hotpoint  .  .32,223  Fisher’s  Flour  . 

...77’. Kelvinator  .  662.260  Flako  Pie  Crust . 


Hi  jiiiiin'i  V.  V.  O.  Wliis- 

Hl  key  . .  • 

Hittiiitly  tc  Moore  Whis- 

2®®  key  . 

®®®  htywoode  Whiskey  .... 


ELEC.  APPL.  Si  SUPPI.IFJS 
Refrigerators 

Crosley  .  178. 

Electric  Refrigeration  Bii- 


’11  SJeZsT’s  Scots  Whiske.;  127:088  Se.-.kr.am’s  Distillers  Corp. 
64®  Cedardalc  Whis-  se  %;3'  Whi^ke;'  : 


*4®  iidrwon  Old  Brecken- 

’41  ridge  Whiskey  . 

■4#®  XeKeuon  Old  Currency 

HI  Whiskey  . 

•®*I  Mellwood  Whiskey . 

Ml  vsrtetne  Products . 


"1  8.37  Seagram’s  ’8.3  Whiskey  . 

’  '  Seagram’s  Gins . 

6  377  Scawram's  Pedigree  Whis¬ 
key  . 

3  363  Seagram’s  Silver  Dollar 
9:062  Whiskey  . . 


Blue  Ribljon'cake'.  :  :  : :  :  76::’i:56  Welch’s  Grape  Juice - 


reau  .  luii.ii/a 

H'ectrolux  .  023.122 

~..38,~40  I’airbanks-Morse  .  53,118 

-an  Koa  Erigidaire  .  1,245,975 

®i  a'Soa  Erigidaire  Commercial  Re- 


Mellwood  Whiskey .  9,062  ’X  ’  w.!  ' ;  '  ’  Kelvinator  .  662.260  Flako  Pie  Crust . 

Miitletoe  Products .  100.8.3.3  ^awram  s  V.  O-  Whiskey  Igionard  .  111,5.36  Freihofer’s  Bread  Sc  Cake 

llohaak  Rock  &  Rye  ...  7.926  Whiskies  ....  ~ 54.4 89  jiorge  .  855,269  General  Mills  Products.. 

Illiioogram  Canadian  eil®''K™°o  a^'iinS  Sparton  .  12,9.36  Globe  Mills  Biscuit  Flour 

Whiskey  .  50,065  bherbrook  Whiskey  ...  .  Stewart-Warner  .  168,625  Globe  Mills  Cake  Flour. 


..'.1  i  Vii  ’  Sherbrook  Products  .... 

ftO  Oflft  Sherbrook  Whiskey  .... 
Cabin' Whiskey  26'.167  Shipping  Port  Whiskey  . 
•«’  M^t  Vernon  Whiskey  .  488.223  Southern  Comfort  .  . 

_  Smuin  Cocktails .  3.183  Importing  Co. 

MoQQUin  Cordial  .  6.632  wv-' i . 

■w  MW?’,  Jamaica  Rum  ...  10.463  |tewarCs  Whi^ey  . 

a.  a  Ri  1  Stone  Haven  Whiskey .  .  . 

*  u^  m's'ti'lii'n'g' '  'c'o.  ■  T.  W.  Samuel  Whiskey  . 

clu  . . .  6,291  Taste  Masters  Institute, 

Kationil  Distillers  Prod- 


~i‘?n2  Superfex  - 

1,618  tTniversal  ... 
.  Westinghouse 


6.76.3  .Miscelluiieoiis 

22,834  B.C.  Washer  &  Ironer. 
««  c  American  Beauty  Iron.. 


.  96.319  Taylor  Sc  Williams  Diet. 


Inc.  ...............  22,846  products 


1®2  Sati^  Distillers  Whis- 

kies . 

, ,,,  Netter'i  Silver  Label 

1“  Whiskey  . 

Site  Clnb  Whiskey  .... 
i’"*!  Soilly  Prat  Vermouth  .  . 
...  Sortbinoor  Whiskey  .  .  . 
Ohio  Superfine  Whiskey. 
:'I5  Old  American  Whiskies  . 
Old  Bridgeport  Whiskey. 
Old  Bushmill’s  Whiskey. 

Old  Cask  Whiskey  . 

Old  Cockeye  . 

Old  Colony  Gin . 

Old  Delaware  Apple  Jack 
Brandy . 


Whiskies  . 

92  496  Teachers  Highland  Cream 

Scotch  Whiskey  . 

16  739  Three  Feathers  Whiskey . 
7'o4i  Three  Rivers  Whiskey.  . 
6:600  Toast  of  Kentucky  Whis- 

9i:278  . 

.3  656  Tom  Moore  Whiskey .... 
660  873  Toni  Walker  Products.. 


o  ana  Washer  . . 

z.oiio  Electrical  Appliance  So- 

nnr  naa  . 

Eveready  Flashlights  Sc 

Batteries  . 

5, .185  General  Electric  Air  Cir- 

o  ma  culator  . 

1  nn5  General  Electric  Fan .... 
I •9”’  General  Electric  Ironer.. 

General  Electric  Mazda 


Bread  F’lour  .  54,992  Beverages — MlHcellaiieous 

8.897  Brown’s  Saltiiie  F’lakes.  22.698  Bosi’o  .  46,879 

Calumet  Baking  Powder.  .396.547  Coconialt  .  100'301 

9.079  Ceresota  Flour  .  71.390  Dari-Rich  .  8.893 

3.122  Colonial  Bretid  .  119,524  Bel  Monte  Pineapple  Juice  63:988 

>3,118  Continental  Baking  Co.  Heinz  Tomato  Juice....  58  350 

.5,075  PriKlucts  .  74, .302  Kemp’s  Sun  Ray  Tomato 

Davis  Baking  Powder.  .  .  40.048  Juice  .  lA  Iga 

5,700  Drakes  Cake .  176.612  Krim-Ko  .  29,673 

t5.70.3  Dromedary  Ginger  Mix.  0,622  M.  C.  P.  Fruit  Juices...  li:671 

16,;{60  Educator  Biscuit  Co .  20,091  Martinelli  Gold  M^^ 

!9.581  Fisher’s  Biscuit  Mix....  4.423  Cider  .  4  900 

12,223  Fisher’s  Flour  .  38,463  Mountain  Valley  Mineral 

52.260  Flako  Pie  Crust .  32,772  Water  .  114,934 

11.6.36  Freihofer’s  Bread  Sc  Cake  39.040  Peeko  Cocktail  Mix .  8:278 

>5,269  General  Mills  Products..  .3.3,64.3  Phillips  Tomato  Juice..  4:646 

12.9.36  Globe  Mills  Biscuit  Flour  16,48.3  Saratoga  Geyser  Water.  .  12'201 

>8,625  Globe  Mills  Cake  Flour.  6.699  Saratoga  Mineral  Water.  6,683 

6,840  Globe  Mills  Flour .  47,438  Saratoga  Vichy  .  3,986 

.30,160  Globe  Mills  Pancake  Stillicious  Chocolate  .  . .  7:i96 

749.797  Flour  .  2.3,010  Sunsweet  Prune  Juice...  72668 

Gold  Medal  Flour .  .36.090  Toddy  .  18,830 

Hathaways  Bread .  169,804  Vichy  Celestins .  43:934 

Heckers  Flour  .  61, .320 

2.3.010  Henkel’s  Flours  .  6.802  Cerruls  Si  Breakfast  Foods 

1 1'aaa  Bread  .  86,690  Albers  Cereals  .  9,023 

30,66.  Matzoha  .  n«>  Cream  of  Wheat .  187,284 

13  094  i,'’’/’ -  Binamite  .  12,096 

13,..94  K.  C  B,ikim,  Powder,..  General  Foods  Cereals. . .  83.709 

41113  i  ui‘  ■ ‘r.’ ■  ■  ■  locS.'.  Grape  Nuts .  713.300 

41,113  L.uigeiidorf  Baking  Co. ..  1_,66,  Grape-Nuts  Flakes .  572,726 

3  670  Sunshine  ^  H.  O.  Oats .  132,465 

83’601  **9^3/1 'jir' r^iie"  '  "oVro?  Hecker’s  Cream  Farina. .  69,212 

^'ft'202  VaoiS^aP  'r'.;  Heinz  Breakfast  Wheat.  28.461 

5,202  NaUOTal  B 1  s  c  u  1  t  Co.  Huskies  Whole  Wheat 

30  838  .  Flakes  . .  781.038 


1.27S  G^rEiectWc 'Misc;  8  ^  2  •  i 


8  676  Trenton  Valley  Whiskey. 
624  H.D.L.  Eight  Plus  Whis- 

2,706  •*®y  . 

U.D.L.  Products . 


19.9.3..  Products  . 

General  Electric  Range . 
General  Electric  Vacuum 

19.. 15.1  rieaner  . 


269.966  Occident  Flour  . 

60,786  Omar  Baking  Proilucts.  . 
Omar  Bread  . 


oa’Vli  Kellogg’s  Cereals  .  142,163 

Kellogg’s  Corn  ('lakes. . .  971,330 

in'nEr  Kellogg’s  Pep  Bran  Flakes  27,916 

Kellogg’s  Rice  Krispies. .  641,841 


lid  Dram 'Whiske'y' :::: :  996.496  M®*'®''® 


St-  S'u'fV®*'’ .  I'J®"*®'-  .  Omega  Flour  .  19.797  277048 

yz.’'*®'?'®®  .  General  Electric  Washer.  52,324  Plllsbury’s  Best  Flour.  .  .  183,167  Kellogg’s  Whole*^W^at 


,  ^  3U  Economy  Whiskey .  . 

3ld  English  Gin  . 

■  iM  I'detyme  Distillers  Whis- 

ovitt  ^■df'yn'e  Distillers  Prod- 

UCU . 

loisa  *  Farm  Whiskey  .... 
)ld  Cold  Whiskey . 


.496  Ushers  Whiskp  .  Graybar  Products .  26,107  Pillsbury's  Pancake  Flour  .56,726  on  nin 

,373  Vat  69  Whiskey .  845,437  H.3novia  Sun  Lamp .  11.947  Presto  Flour .  63,431  ri-l^i; .  i3« 

.16.3  V*®'®®  Cognac  .  Health  Ray  Sun  Lamp.  .  .3,07.3  Queen  of  the  Pantry  n  i^Ii  .  iArb® 

. 4 1 •0’14  Hoover  Vacuum  Cleaner.  119.771  Flour .  -^024  . . 


o«7t  Guide  Whiskey  . . . 
in'w  1"''  Hickory  Whiskey . . 

mid  gg.lrn  Whiak../ 


30,167  Walker’s  of  Boston  Prial- 

ucts  . 

53  961  Walker’s  Old  Melody 

60:761  Whiskey  . 

2  820  Wathen  Whiskies.  John . 
4:279  Waterfill  &  Frazier  Whis- 


Hot  Point  Range . 

.16,54-  j  E.  S.  Lamps . 


Ignition  Co.  Lamps 

a'V-S  Kleen-Aire  . 

3,4/7  Mart.ag  Washing  Mi 


Maytag  Washing  Machine 
Niagara  Hudson  . 


Slit  f'*!  K^ko  Whiskey  ....  7,620  White  Horse  Whiskey.  . . 

3017  ^  Cabin  .  188.287  Whiteleys  House  of  I/onIs 


lt®y  . in?’’;, .  Noma  Christmas  Lights. 


"'1  Han  London  Gin  .  . .  3,744  Whiskey  . . .  22.296  pl^mier  Vacuum  Cleaner 

10 12  Hetbusalem  Whiskey  19.211  "^•^l®,*'®  ^mgs  Ransom  IToctor  Iron  . 

J17M  )M  Mr.  Boston  Gins  ...  678.168  ®key  .  .  .  .  26.086  Rgyaj  Appli.ances  . 

»■’"  )ld  Mr.  Boston  Liqueurs  18,509  Whiteleys  Whiskies -  17.486  Vacuum  Cleaners. 

IS  HIT  Hr-  Boston  Products  .36.636  W!!f’  Products  20.062  sunbeam  Appliances  ... 

I®*}’  >M  Mr.  Boston  Whiskey  477,029  William  Jameson  Whis-  Thor  Ironer  . 

s’Im  Hr.  Boston  Whiskey  Hey  . ^ .  128,343  Thor  Products  . 

Uqnenr .  138  647  Wilken  Family  Whiskey.  2.020.099  Toastmaster  Products  .. 

»d  Orkney  Whiskey  .  . .  1,029  Wilson  Whiskey  .  Trindl  Products  . 


64,418  Korge  Elec.  Proilucts.  .  .  . 

„  Norge  Washer  . 

-.-06  Premier  Vacuum  Cleaner 

IToctor  Iron  . 

Royal  Appli.ances  . 

on’ono  Hoyal  Vacuum  Cleaners. 
-0.90-  Sunbeam  Appliances  . .  . 

13ior  Ironer  . 


-o’oQH  D  Ts  ’’’/ .  Mother’s  Oats  .  47.646 

3-r?’RR3  ■  ■ 'i' ■  i"  ■  io?’2ai  PiUabury’s  Farina  .  10.133 

371.66«>  Rumford  Baking  Powder  121,709  post-0  66  831 

I’lRo  'n  i’ - i>"  '  "^2.631  Post’s  Ceres’s' :::::::: :  33:368 

.,oa2i2  ScWlIuigs  Baking  Pow-  Post’s  40%  Bran  Flakes  609,089 

'nnnoAn  c  .  Post  To.asUes .  798.290 

■^3  2'r2  t  Miv  •  •  '  •  i?o8n  P®®‘’®  '^hole  Bran  Shreds  82.906 

oir“i«2  :i'  Q .  ilnSlS  Quaker  Oats .  163,939 

“iROM  P^nAiul  I"  w 'm;  Quaker  Oats  Cereals -  344.665 

Pancake  Sc  Waffle  ,  „  Quaker  Puffed  Rice _  172,004 

JniSa  C  io’Soo  Quaker  Puffed  Wheat...  427.349 

Swansdown  Cake  Flour.  78.82.3  Quaker  Whole  Wheat  Bis- 

ii’Ht!  B*:®»‘‘  ^  "B5  cults  .  123,316 


lid  Oscar  Pepper  Whis-  Windsor  Whiskey  .  1.2 

key  . .  .  . ...  202.199  Wolf  Creek  Whiskey .... 

m'oM  !!'!  O^'fHolt  Whiskey  .  .  436,111 

1’^  Md  P^riM'^WiUker. : :  *2:021  BHIHE  MATEKIAIJ5 

1S:«1  )ld  pSlk‘®  '^*'*®‘‘®»'  •  •  •  •  Abesto  Roofing  . 

48.1T3  lid  PreniiA/;  wi.’ 'i  ■’.■■■  ■  Acme  Paint  Products... 

Wd  Raitn^  Whiskey  .  .  .  American  Iron  &  Steel 

4A  U4  ““Ion  Rye .  17.346  in.*  2 

»>  ‘  i'  'v  I-481  Armco  Products  . 

19.W  BraidTv  Rosos  B“®e  G®®"^!®  . 

11 1  .  Bitumastic  Enamel  .... 

39.««1  Itard^SS^^e  .  oA  «tn  ^®®®y  P®®^ucts  . 

’i’ ■  ■  85,680  poiotex  Products  . 

149, OH  Products  ®  *  ®  *  *  ^  *  ®®®  Chamberlin  Metal  Weath- 

L34SN  Gins' ::::" ;  ii'6i2  ®®®i®‘p® . 

IJ4.JSS  ’aramount  Rock  Sc  Rye  Chamberlin  Rock  Wool .  . 

/C13S  fordlal  ..  3  047  Purtis  Woodwork . 

16.t»  4  TUfo'rii'  Four  X  ’  Cyclone  Fence  . 

"hlskev  1 ,  Q01  Dennis  Bronze  Weather 

“‘I*  ■nilort  K'en'tXcky  '  Strips  . 

104.91*  vt  s. ’/k,’,; .  141.149  Devoe  Paints  . 

5*  ?  Tilford  Private  Dupont  Products  . 

54^9*  ’irk^  .  81-598  *’1®*  . 

t?.  *  Tilford  Reserve  Fuller  Paints  . 


Wilson  Whiskey  .  261,081  Trindl  Products  . 

Windsor  Whiskey  .  1,263,066  Universal  Electric  Range 

Wolf  Creek  Whiskey....  6,994  Universal  Vacuum  Cleaner 

Utilities  Engineering  Inst. 
Westinghouse  Pans  .... 

IlLINi.  MATEKIAIJ5  Westinghouse  Iron  . 

Abesto  Roofing  .  610  Westinghouse  Misc.  Proil- 

WestingiAX;^  'RaAge '  '. '. '. 


“Ibom  P,nAi®il  I"  w’-ml  G“®H®®  Guts  'c'ereali 

Pancake  Sc  Waffle  Quaker  Puffed  Ric* 

1  r'Ios  o  •  V  :  ■  •  •  •  •  io’aoo  Quaker  Puffed  Whe 

Swansdown  Cake  Flour.  78.82.3  Quaker  Whole  Whea 

11,248  Taystee  Bread  .  33,295 

on  RiS  0-,  ano  Quick  Miit'h'e'rV  'data.  .  . .  62.635 

^rbrA  i .  oSorVS  Quick  Quaker  Goats -  208,148 

I?’tii  ''^°"<I®®  Bre.id  .  .379.51-  Raigton  Whole  Wheat 

„  /  /r  ..  -n  Cereals  .  291,647 

Rippled  Wheat .  7.964 

oV2t«  ^ech- Nut  Coffee  .  Roman  Meal  .  6.618 

S”!?***  .  Shredded  Ralston .  29,260 

i’2AA  Htitternut  Coffee  .  Shredded  Wheat  .  1,010,677 

"  1  ni  1  222  Three  Minute  Oat  Flakes  62.684 

31.718  Chase  &  Sanborn  Coffee.  1.011,638  wheat  Hearia 

16.887  Duncan  Coffee  Co .  .36,921  whea.ieT  - 

00  000  208.804  Wheatswort'h'  Cera'a'l 


American  Iron  &  Steel 

^l'481  . 

i.»Di  Armco  Products  . 

Barre  Granite  . 

o, ’oRo  Bitumastic  Enamel  .  .  .  . 

"1-853  Carey  Products  . 

26,680  Celotex  Products  . 

Chamberlin  Metal  Weath- 

11  RIO  erstrips  . 

’  Chamberlin  Rock  Wool .  . 

3  947  Curtis  Woodwork . 

’  Cyclone  Fence  . 

11  831  Bcuui®  Bronze  Weather 

’  Strips  . 

141,149  Devoe  Paints  . 

Dupont  Products  . 

81,698  Flex  . 

Fuller  Paints  . 


289,031 

7,696 

2.937  „  .  .  _ 

e4i>  BuCKnO^ 
00  onn  Oougltifl 
5.001  G®y‘^® 


FOOTWEAR 
Buckhecht  Shoes  . 


Douglas  Shoes,  W.  L. .  .  , 


83,329  Ghirardelli’s  Chocolate  . . 
43,776  G.  Washington  Coflee.  .  . 
Hills  Bros.  (Coffee).... 
Jewel  Tea  Co. — Coffee.  . 
Jewel  Tea  Co.,  Inc..  Prod- 

11,135  nets  . 

82.608  Kellogg’s  Kaflee  Hag  Cof- 


66,138 

23-1 1«  Coiiiliiii 

875.857 

44  395  Abbotts  Bitters  .  . 

Angostura  Bitters 
61  244  B-  ^  G-  Molasses. 

Bell’s  Seasoning  . . 


fee  . .  261,311  B®®*  Foods  Mayonnaise. 


Gomirich  Sport  Shoes .  .  . 
Matrix  . 


22.176  Kenny  Coffee  . 

14.643  Kenney’s  Products  . 

La-Touraine  Coffee  Sc  Tea 
_  Lipton’s  Tea  . 


9  130  Burnett’s  Vanilla  . 

6  788  i’ain’s  Products  . 

8  913  California  Home  Brand 
140:063  „  Products  . 


3.987  FURNITURE  Si  HOUSEHOLD  jf.  J.  B.  Coflee.::..'.::  314:647  Colman’s  Mustard 


1,636  Albatross  Ice  Refrigerator 


6.367  Maxwell  House  Coffee .  .  . 


Armstrongs  Quaker  Rugs  199,006  McCormicks  Banquet  Tea 


3,721  Atlas  Fruit  Jars . 

10,410  Bissel  Sweepers  . 

61,161  Bower’s.  W.  L.  Rugs.  . 

9,246  Clopay  Shades  . 

28.376  Coolerator  . 


41,121  Nash’s  Coffee  . 
37,629  Norwood  Coflee 
1,071  Pennant  Coffee 


964  218  Gerby’s  Mustard  .  1,863 

78'917  Diamond  Crystal  Shaker 

99143  Salt  .  10.977 

20  667  Domino  Sugar  .  236.625 

"*6:409  Domino  Syrup  .  .  .344 


11,836  Postum  .  943.889  Durkees  Dressing 


49,202  Ridgeways  Tea 


21  945  Durkees  Meat  Sauce. 
11  110  Durkees  Products  ... 


-Qjl|lTHi*toy  .  22  963  General  Paint  Co  :::::  :  12:382  Deco  Rug  .  901  Rockwoods  Cocoa  .  11,110  Durkees  Products .  4 

79’  f trk  Lang  Whiskey  .  .  .'.  8:667  Glidden  Products  .  12,220  Foley  Food  Mill .  2,067  S.  &  W.  Coffee .  88.046  (Continued  on  next  page) 
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Condiments — C  ontinued 

TOTAI. 


1.INAGB 

Dyno  .  7,868 

Fom  VaiiiHa  .  2.*60 

Franklin  SuKur .  47,697 

French's  Mustard  .  47,468 

Grandma's  Molasses  ....  16.264 

Gravy  Master  .  2,306 

Gulden's  Mustard  .  231,486 

Heinz  Condimenls  .  20.497 

Heinz  Fresh  (’ucumlier 

Piekle  .  267,393 

Heinz  Mustard  .  12,668 

Heinz  Tomato  K.-tchup.  .  414,637 

Heinz  Vineirar  &  Oil.  .  .  .  6,186 

Hellmann's  Mayonnaise.  .  .102,640 

Highland  Maple  Syrup.  10,272 

Ide's  Mayonnaise  .  6,402 

Imperial  Suirar .  66,711 

Ivanhoe  Condiments  . 

Ivanhoe  Mayonnaise  .13.168 

Jack  Frost  Suitar .  402,421 

Jelke's  Good  Lurk  May¬ 
onnaise  . 

Karo  SyntP  . . 

Kitchen  Bouquet  .  -..l.uilo 

Kruft  Miracle  Whip....  707,883 

hake  Shore  Honey . 

IjCu  a  Perrine  Sauce.  .  .  .  127.957 


Shetfleld  Farms  Milk... 
Southern  Dairies  Cheese. 
Southorn  Dairies  lee 

Cream  . 

Southern  Dairies  Milk.. 
Southern  Dairies  Prod¬ 
ucts  . 

Southern  Maid  Oleomar- 

irarine  . 

State  of  New  York  Bu¬ 
reau  of  Milk  Publicity 

Supplee  Butter . 

Suppler  Cheese . 

Supplee  lee  Cream . 

Supplee  Milk  . 

Supplee  Dairy  Products. 
Sylvan  Seal  Dairy  Prod¬ 
ucts  . 

Tellimr’s  Ice  Cream. .  .  . 

Tillamook  Cheese  . 

Twistee  Ice  Cream . 

Velvet  lee  Cream . 

Wacar's  Tee  Cream . 

Wilson's  Milk  . 


TOTAL 
LIN  AG  R 
196.976 
7,004 


Liip  Cabin 

Syntp. 

Mazola  Oil 

Mi-Cormicks 

Bee 

Brand 

Black  Pepper  .  . 

McCormicks 

Bee 

Brand 

Cinnamon 

McCormicks 

Bee 

Brand 

Mustard 

McCormicks 

Bee 

Briind 

Spices  . . 

Brand 

McCormicks 

Bee 

Condiments  PrcMiucls. 

McCormicks 

Bee 

Brand 

Vanilla  . 

Mezene  Chile  Powder .  .  . 

Morehouse  Mustard - 

Morton's  Salt  . 

Malley's  Mayonnaise  Salad 

Dressing  . 

Oriental  Show  You  Sauce 

Parkelps  . 

Peeko  Flavors  .  . . 

Pompeian  Olive  Oil . 

Price's  Vanilla  Extract, 

Dr . 

Quaker  Susar . 

Sehillinc's  Extracts  —  . 

Schilling's  Spices  . 

Sir  William  Worcester¬ 
shire  Sauce  . 

Sni^r’s  Catsup  . 

Star  Olive  Oil  . 

Sunny  Cane  SuEar . 

Tendra  . 

Tabasco  Sauce  . 

Vermont  Maid  Syrup .  .  . 

Wesson  Oil  . 

Worcester  Salt  . 


DlNlnfectants  &  F.xterniinHlor, 


.Acme  Chlorin.nled  Lime. 
.Aeroxon  Fly  Rihlmn .... 

.Antrol  . 

Bif  . 

Black  Flat  Produefs.  .  .  . 
Bl;ieU  T.rf'af  Ib-oduets.  .  . 

Buz  Foil  . 

Buh.'ieh  . 

C-N  . 

Creolin  . 

Dethol  . 

Doom  . 

Dwin  . 

El  Vampiro  . 

EvcntTcen  Spray  . 

Flit  . 

FIv-Tox  . 

Gullspray  Insect  Killer 
Kellovtr's  Ant  Paste ... 

Kill  Ko  . 

Larrex  . 

Lvsol  . 

McCormick's  B»‘e  Br.aml 

Exterm . 

One  Spot  Flea  Killer.  .  .  . 

Ortho  Products  . 

I’l'term.an's  Exterminators 
Red  Arrow  Garden  Siiray 

Sanovan  . 

Slncl.air.  P.  D . 

Standard  Oil  Fly  Sprav.  . 
Steam's  Electric  Paste .  . 
Tallmt's  Exterminators. 

Tat  Ant-Trap  . 

Term  . 

Tree  Tanclefoot  . 

T’nion  Hopiter  Spray. 


Dairy  Products 
Abbott's  Dairies,  Inc.. 

Products  . 

Abbott's  Ice  Cream . 

Arden  Dairies  . 

Armour's  Cloverbloom 

Butter  . 

Bel  Paese  Cheese . 

Blue  Moon  Cheese . 

Blue  Valley  Butter . 

Bluhill  Cheese  . 

Borden's  Cheeses  . 

Borden's  Condensed  Milk 
Borden's  Dairy  Products 

Borden's  Ice  Cream . 

Borden's  Milk  . 

Borden's  Products  . 

Breyer's  lee  Cream . 

Carnation  Milk . 

Churngold  Oleomarparine 
Creamo  Oleomarparine  .  . 
Cudahy's  Golden  West 

Oleomarparine  . 

Dairylaiid  Ice  Cream .... 

Dairyland  Milk . 

Dairylea  Milk  &  Cheese. 

Daripold  Products  . 

Darlene  Ice  Cream . 

Dixie  Oleomarparine  .  .  . 
Durkee's  Troco  Oleomar- 

parine  . 

F,airmont's  Butter  . 

Fairmont  Dairy  Products 
Fairmont's  Ice  Cream.  .  . 

Fro-Joy  Ice  Cream . 

Furnas  Ice  Cream . 

Golden  State  Dairy  Prod¬ 
ucts  . 

Hood's  Ice  Cream . 

Hood's  Milk  . 

Jelke's  Good  Luck  Oleo- 

marparine  . 

Jersey  Ice  Cream . 

Kraft  Cheeses  . 

Land-O-Lakes  Butter  .  .  . 
L.and-O-Lakes  Pro<lucts.  . 
Libby's  Evaporate<I  Milk 
Meadow  Gold  Proilucts.  . 

Mel-O-Rol  . 

Metzper's  Dairy  Prodticls 
National  Dairy  Co.  l*ro<l- 

ucts  . 

Nucoa  . 

Nut  Maid  Oleomarparine 

Pabst-ett  Cheese . 

Pet  Milk  . 

Pbiladel|>hia  Dairy  Prod¬ 
ucts  Co.  Ice  Cream . .  . 

Boduefort  Cheese ' . 

Sanitary  Farms  Milk.  .  . 
Seal  test  System  Labs., 

Inc . 

Sepo  Milk  . 


Meats  *  Fish 

\nplii  Com<>d  Beef . 

.tcn^our  Mc'it  P-'i-tncts.  . 
'pmoiir's  Star  Ba<-on... 
.tcmoiir's  St.ar  H.^in  .  .  . 
.Armour's  Star  Pork  Sau- 

sapp  . 

Arneako  Meat  Pro<lucts. 
Booth's  Fish  Products.  . 
Breast  OTbicken  Tuna. 
Canned  Salmon  Industry. 
Chatka  Fish  Pro<lucts.  . 
Chicken  of  the  Sea  Tuna 
Ciidahv  Meat  Pro<lucts.  . 
Fold  Meat  Products.... 

’■'old  Niacara  Ham . 

Fsskay  Meat  Products.  . 
Geisha  Fish  Products.  .  . 
Gorton's  Fish  Products. 
Hormel  Tatneheon  Meat . 
Land  O'Lakes  Turke.vs . 

Nameo  Crahmeat  . 

National  Live  Slo<-k  & 

Meat  Board  . 

Norwcpian  Sardines  .  .  . 

Peter  Pan  Salmon . 

Pioneer  Clams  . 

Richardson  A  Robbins 

Boned  Chicken  . 

Squire's  Meats  . 

Swift's  Meal  Products.  . 
Three  Diamonds  Crab- 

meat  . 

Van  Camp's  Sea  Food  Co. 

Pro<liiets  . 

'"opt's  Meat  Proilnets.  . 
White  Star  Tnna  Fish. 
Wilson's  Meat  Pimhicis. 


Gadi  White  Way  Cleaner 
Glo  Aluminum  Cleaner.  . 

Gold  Dust . 

Gorham  Silver  Polish .  . . 
Oottschalk's  Metal  Sponpc 

Gypsy  Dyes,  Inc . 

HAH  Cleaner . 

H.R.H.  Cleaner  . 

Handi-Rolls  . 

Happy  Bunny  Easter  Epp 

Ciulors  . 

Hi-Lex  . 

Holly  Products . 

Ivory  Flakes  . 

Ivory  Snow  . 

Ivory  Soap  . 

Johnson's  Furniture  Pol¬ 
ish  . 

Johnson's  Glo-Coat . 

Johnson's  Wax  . 

Johnson's  Wax  Polisher. 
Kirkman's  Granulated 

Soap  . 

Kirkman's  Soap  Chiiis.  . 

Kitchen  Klenzer  . 

Klok-Dri-Klecn  . 

Kwik-Solv  . 

La  Pr;mee  Flakes . 

Laundry  Gems  . 

Lava  Soap  . 

lx*vcr  Bros.  Products... 

Lux  Flukes  . 

.Mapic  Washer  Soap  Pow¬ 
der  . 

Mcltoni.an  Cleaner  . 

.Mufti  . 

Oakite  . 

Octapon  Granulati‘<l  Soap 

Octapon  Products . 

Did  Dutch  Cleanser . 

I  Imepa  . 

Oxol  . 

t  ixydol  . 

I*  &  G  Soap . 

I'aas  Easter  Epp  Deco¬ 
rations  . 

I’ee  -  Chee  While  SIkm- 

Cleaner  . 

Powow  . 

Procter  Ic  Gamble  Pro<l- 

ucts  . 

Pro-Dura  Dyes  . 

Purex  . 

Quick  Elastic  Starch.  .  . 

. . 

Kit  . 

S.  (I.  S . 

Said- Flush  . 

Satina  . 

Shiiiola  . 

Shu-Milk  . 

Silver  Dust  . 

Simoniz  . 

Skidoo  . 

Staley’s  Gloss  Starch 

Cubes  . 

Slop-Spot  . 

Stinbrile  Cleanser  . 

Sunny  Sol  . 

Sillier  Suds  . 

SuiH>r  Suds — Concentrated 

Tap  Soap  . 

3  in  1  Oil . 

Tiiilcx  . 

•J9  Mule  Team  Borax... 
Wax  Rite  Liquid  Wax.. 

Werk  Co.  Products . 

Werx  Flakes  . 

White  Kinp  Granulated 

Soap  . 

W.v.indotte  Cleaner . 


TOTAL 

LINAGE 

1,933 

24,444 

35,266 

7,926 

2.983 

20.478 

10.479 
30,197 

4,604 


2.'J'26 
2,246 
.'•.9.964 
6.677 
78,642 
■246,564 
27.085 
135.390 
8.373 
1 .616,206 


12.567 

9.028 

82.984 

95.131 

14,920 

7.022 

211.78.1 

2.444 

142.;t91 

2.391.962 

122,566 


102.696 
4,763 
38,774 
35.079 
1 .8.12.872 
28.816 
.13,.104 
64.660 
14.281 
191.145 
75.043 
1,046.9.53 
.52.420 
10.696 


Groceries— Mlseellaneoiis 


Albers  Olive  Mince . 

American  Beauty  Mue.i- 

roni  Proiluets  . 

Anjou  Pears  . 

Armour’s  Grocery  Prinl 

nets  . 

Armour’s  Vepetable 

Shorleninp  . 

.Atwooil  Grapefruit  .... 

B.  &  M.  Beans . 

Baker’s  Cocoanut  . 

Battle  Creek  Health  Fooii 

Beechnut  Products . 

Ik-st  Foods  Sandwich 
Spread  . 


Birii's  Eye  Frosted  Fooiit  106.482 


Soaps  A  Cleansers 

A  bsorene  . 

Ammo  . 

Atlantic  Safely  Klccn.  . 

Bab-O  . 

Boil-Ami  . 

Boraxo  . 

Bowlcne  . 

Brillo  . 

Cnrhona  Proiluets . 

Chick  •  Chick  &  M  a  p  i  c 
Wand  Easli-r  Epp  Dyes 

Chipso  .  I 

Clim  alone  . 

Climtix  Wall  Paper 

Cleaner  . 

Clorox  . 

Colpale  -  Palmolive  -  Poet 
Grocery  Prmlucts  .... 

Cr.vstal  While  Soap . 

Dox  . 

Dreft  . 

Dri-Brite  Liquid  Wax  .  .  . 

Drums  . 

Enerpine  . 

Esso  Handy  Oil . 

Faultless  Starch  . 

Fels  Naphtha  Soap . 

Fels  Naphtha  So.ip  Chilw  2,: 


Blue  Goose  Oranpes.  .  .  . 
Blue  Goose  Products.  .  . 
Blue  Ribbon  Bouillon 

Cubes  . 

Blue  Ribbon  Malt  Ex¬ 
tract  . 

Bovril  . 

Brer  Rabbit  Products.  .  . 

Brick's  Mince  Meat . 

Brill’s  E-Zee  Freeze.... 
Brown  Beauty  Beans.  .  .  . 
Burnett's  Liquid  Mix.  .  . 
C.  &  J.  Brand  Beans.  .  .  . 

Cain's  Spread  . 

Calavo  Pears  . 

Calilornia  Canned  Peaches 

Calwhe.v  . 

Campbell’s  Soups  . 

Canned  Hawaiian  Pine¬ 
apple  . 

Certo  . 

Chin’s  Chow  Mein . 

Clix  Lard  . 

Collepe  Inn  Products.  .  .  . 
Corn  Products  Ref.  Co. 

Products  . 

Creamettes  . 

Crisco  . 

Cudahy’s  White  Ribbon 

Shorleninp  . 

Del  Monte  Products.  .  .  . 
Diamond  Walnuts  . 


Doc  -Apples  Quality  Apples 
Eatnior  Cranberries  .... 

Fisher's  Products . 

Florida  Fruits  . 

Florida  Grapefruit . 

Florida  Oranpes  . 

Florida  Tanperines . 

Fontana's  Products  .... 

Formay  . 

Fould's  Products  . 

Franck  Tablets . 

Franco-American  Spa- 

phetti  . 

Gebhardt’s  Chili  Con  Came 
General  Poods  Products . 
Globe  Mills  Macaroni 

Products  . 

Globe  Mills  Products.  .  . 
tiood  Luck  Desserts .... 

Heinz  Baby  Pood . 

Heinz  Baked  Beans . 

Heinz  Jellies  . 

Heinz  Macaroni  . 

Heinz  Mince  Meat . 

Heinz  I’eanut  Butter.... 

Heinz  Products . 

Heinz  Soups . 

Heinz  Spjiphetti  . 

Hip-O-Lite  Marshmallow 

Hormel  Chili  Beans . 

Hormel  Soups  . 

Ice  Floe  Ice  Cream  Pow¬ 
der  . 

Jello  . 

Jello  Chocolate  Puddiiix. 
Jell-O  Ice  Cream  Mix  . 
Jell-O-  Ice  Cream  Powder 
Jell  Well  A  Jiffy  Lou.  .  . 

uiiket  Desserts  . 

Knox  Desserts  . 

Knox  Gelatine  . 

Knox  Jell  . 

K  o  o  1  -  A  i  d  Refrip.  Ice 

Cream  . 

Koslo  . 

Kre-Mel  Dessert  . 

La  Choy  Proiluets  . 

Lanra  Scudder’s  Prixl- 

uets  . 

Libby’s  Baby  Fooil . 

Libby's  Proiluets  . 

Loose  Wiles  Biwiiit  t’o. 

Proiluets  . 

M.C.P.  Fruit  Pectin . 

Mi'Corniick's  Bee  Brand 

Products  . 

Midco  Ice  Box  Freeze.  .  . 

.Minute  Tapioca  . 

Mueller’s  Macaroni  Pi-ml- 

iicts  . 

My-T-Pine  Desserts  .... 
New  York  A  New  Kinr- 

land  Apple  Inst . 

Number  One  China  Riiv . 
Oi-can  Spray  Cranberry 

Sauce  . 

Oxo  Cubes . 

Pacific  Northwest  Fruits. 

Inc . 

P'e.ano  . 

Phillips  Prisliiels  . 

Phillips  Soups  . 

Frido  . 

Quaker  Milk  Simkhetti .  . 
Quaker  Quick  Milk  Mac¬ 
aroni  . 

Quick  Fiidffc  Mix . 

Quick  Serve  Beans . 

Rcil  Top  M;ilt . 

Riblioii  Brand  Apples... 
iliehanison  A  Robbins 

Chicken  Broth  . 

llockwooil  Proiluets  .... 

Royal  Desserts  . 

Saltcse.a  Clam  Chowder.  . 
Skinner’s  Fooil  Proiluets 
Southern  Rice  Industry.  . 

S|>ry  . 

Standard  Oil  Household 

Proiluets  . 

SIci'ro  Bouillon  Culies.  .  . 

Siiinmer  Rhubarb  . 

Siinkist  Fruits  . 

Sunkist  I^mions . 

Sunkist  Orantres . 

Sure-Jell  . 

S.  A  W.  Proiluets . 

Swansilowu  Pure  Fooil 

Tints  . 

Swift's  Jewel  ShorteiiinB 

Tru-Blue  Berries  . 

Tuna  Spread . 

Underwood  Puddinirs  .  .  . 
I'liited  Fruit  Bananas.  .  . 

Veireroni  Macaroni . 

Washimrton  Apples  .... 

Wyandotte  Olives . 

A'akiniii  Peaches . 


TOTAL 
LlNAtiK 
43.986 
243.641 
6.279 
66,796 
342,126 
277,690 
J  34.664 
11,616 
.1,676 
12,073 
5,718 


Noree  Ramre  . 

Perfection  H  e  a  t  e  r  s'  'a 

Roper  Ranre  . ??•] 

Spencer  Heater . \\\  ‘‘■j 

Stokol  Automatic  Sto'ker  iii 

Timken  Silent  Auto.  Wg-  **'* 

ter  Heater .  ,, 

Weil  McLain  Boiler.."]’  ^ 

Whitehead  Heater  . .  ]  ]  ’ 

Whitinp  Stoker  . "  il'j 

Will-Bnrt  Stoker  ..." 


Oil  Burneri 

Chrysler  Airtemp  . 

Delco  Heat  . ]  ]  ] 

Electrol  . 


Essoburner  . 

Gar  Wood  . ’  ’ '  , 


General  Electric  Oil 

Burner  . 

Montatr  Oil  Burner....] 
National  Oil  Burner..]] 

Petro-Nokol  . ]  ] 

Quiet  May  . ]  ]  ] 

Silent  Glow  Oil  Burner] 
Timken  Silent  Automatic 

Toridheet  . 

United  Factories  ....]] 
Williams  Oil-O-Matic  .]] 


.MisccllaneiHis 
Anier.  Radiator  A  Stand¬ 
ard  Sanitary  MIy.  Co. 

Products  . 

Blue  Coal  . ] 

Blue  Coal  Automatic  Heat 

Rexulator  . 

Boyilen  Sales  Corp.  Prod¬ 
ucts  . 

Briytrs  Fixtures  . 

Carrier  Air  Conditioner. . 

Crane  Co.  Products . 

D  A  H  Lackawanna  An¬ 
thracite  . 

Dideo-Friiridaire  . 

Delco  Heat  Conditionair. 

East  Ohio  Gas  Co . 

Fabreeze  . 

Famous  Readiny  Anthra^ 

cite  . 

Ford  Coke  . 

Gas  Appl.  Soc.  of  Cali¬ 
fornia  . 

General  Electric  Air  Con¬ 
ditioner  . 

Kelvinator  Air  Conditioner 

Kohler  Fixtures  . 

Kopper’s  Coke  . 

Minneapolis  Honeywell 

Chronotherm  . 

Natural  Gas  . 

Niayara  Hudson  Coke.. 
Norpe  Home  H  e  a  t  i  n  y 

Equip . 

Pacific  Gas  A  H3ec.  Co.. 
Pennsylvania  Anthracite 

Coal  . 

Pres-To-Lops  . 

Refriperation  A  Air  Con- 

ditioniny  Inst . 

Rockyas  . 

Semet  Solvay  Coke . 

Westlnphouse  Air  Condi- 

tioninp  . 

5’nrk  Air  Conditioner. . . 


IIE.ATING  A  PLUMBING 
IlFutrrs  A  Stoves 
Akron  Lamp  Co. — Heat¬ 
ers  . 

.\iiierican  Blower  Corp. .  .  4 

Anchor  Kolstoker .  7 

Chamlsirs  Ranpe  .  2tl 

Coleman  Ranpe .  28 

Combustionei*r  Stoker  .  .  18 

Crane  Boilers  .  7fi 

Duo-Therm  .  13 

F.'drbaiiks  Morse  Auto. 

Stoker  .  16 

Fitzyibbons  Boilers  ....  21 

Florence  Ranges  A  Heat¬ 
ers  .  12fl 

General  Electric  Gas  Fur¬ 
nace  .  8 

Glenwooil  Ranges .  60 

Holland  Fttrnace  .  147 

Iron  Fireman  .  222 

Link-Belt  Stoker  .  (1 

Magic  Chef  Ranpe .  1.1 


INSURANCE 

■Aetna  Life  Ins.  Co . 

All  State  Insurance.... 
American  Auto.  Insurance 

Co . 

•American  Credit  Indem¬ 
nity  Co.  of  N.  Y . 

American  Life  A  Acci¬ 
dent  Insurance  Co.... 
American  Mut.  Liability 

Ins.  Co . 

Bankers  Life  Ins.  Co.  of 
Des  Moines.  Iowa..., 
Boston  Mutual  Life  Ins. 

Co . 

Business  Men’s  Assurance 

Co . 

Calif.  Western  State  IJfe 

Ins.  Co . 

Canada  Life  Assurance 

Co . 

Conn.  General  Life  Ins. 

Co.  of  Hartford . 

Connecticut  Mutual  Life 

Ins.  Co . 

Continental  Amer.  Life 

Ins.  Co . 

Continental  Life  Insur¬ 
ance  Co . 

Dominion  Life  Assurance 

Co . 

Employers  Muttials  .... 
Equitable  Life  Assurance 

Soc.  of  the  U.  S . 

Equitable  Life  Ins.  Co. 

of  Iowa  . 

Fidelity  Mutual  Life  Ins. 

Co . 

General  Accident,  Fire  A 
Life  Ass.  Corp.,  Ltd.. 
General  American  Life 

Ins.  Co . 

General  Insurance  Co.  of 

America  . 

Great  Southern  Life  Ins. 

Co . 

Great  West  Life  Assur¬ 
ance  Co . 

Guaranty  Union  Life  Ins. 

Co . 

Guardian  Life  Ins.  Co.  of 

.America  . 

(Continued  on  fagt 
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To  those  who  live  in  America’s  bi^  cities, 
'ir  moon  looks  pretty  much  the  same  on  its 
niinjT  pilfjrimatie  across  the  sky. 

And  if  there  were  a  Man  in  the  .MtMm,  jjreat 
ittriipolitan  centers,  with  their  man\  towerinjj 
partnicnts,  hotels  and  multi-family  dwelliniis, 
"uld  appear  quite  alike,  with  the  striking 
"Viit  mii  of  .  .  .  Philadelphia. 

Looking  down  on  Philadelphia  he  would  see 
'i''  greatest  city  of  niu/le-faniily  homes  in  the 
Western  Hemisphere. 

Little  homes,  big  homes  .  .  .  mansions  and 
"if't  dwellings!  Homes  with  porches,  lawns, 
■‘‘'i'liv.  and  homes  without!  Homes  scattered 
'fiL;  2,000  miles  of  tree-lined  streets,  pride 
ownership  reflected  in  their  well-groomed 
jf  '  ird  smartness! 


He  would  see  a  citv  where  ilevotion  to  home 
is  deep  and  strong  ...  a  people  whose  thinking, 
planning  and  spending  are  concerned  primarily 
with  the  comforts  and  beaut\  of  these  homes. 

And  if,  in  fancy,  the  Man  in  the  .Moon 
were  a  manufacturer  of  “green  cheese,”  his 
busine-s  instinct  would  tell  him  that  here  in 
Philadelphia  exists  America’s  greatest  market 
for  home  products. 

In  this  vast  market  of  single-family  homes, 
one  newspaper  —  The  Evening  Bulletin  —  is 
read  in  nearly  every  home.  Read  b>  entire 
families  of  every  class  and  income  ...  a  rare 
example  of  cosmopolitan  interest,  and  the 
acceptance  of  one  daily  newspaper  by  almost 
the  entire  population  of  a  great  city! 

The  Evening  Bulletin’s  average  daily  cir¬ 


culation  for  1036  was  521,057  ...  all  net 
paid.  For  the  last  fourteen  years  it  has  been 
more  than  a  half-million.  Prizes,  premiums 
or  subscriber  contests  have  never  been  used  to 
attract  new  readers.  Year  by  year  Bulletin 
circulation  has  grown  as  a  result  of  reader 
interest  and  confidence.  It  far  e.xceeds  any 
other  Philadelphia  daily  newspaper — morning 
or  evening — the  third  largest  daily  circulation 
in  .America. 

If  \ou  manufacture  a  product  for  the  home, 
tell  your  stor\  to  Philadelphia  families  in  The 
Evening  Bulletin — at  one  of  the  lowest  adver¬ 
tising  costs  per  reader  in  the  nation. 

Consult  vour  Advertising  Agency  about 
profitably  entering  Philadelphia — greatest  home 
market  of  the  Western  World. 


1937,  Bulletin  Co.,  Philadelphia 


14^CIRCULATION 


Editor  &  Publisher  for  M  arch  20,  1937 


1bir^\/IE'  DDI^\/I7C  proposit»n  but-i*  offered  to  club*,  schools, 
•  IVlvyVlt  *  V  other  organiiations  for  it*  educational 

PROMOTION  entertainment  ynlue.  Other  completed 


•  IVV/l**\y  1  1  win  ‘scenario*’  are  on  hand  so  that  when  the  pres- 

-  _  ent  film  ha*  been  ‘the  rounds’  it  may  be  re- 

CharleatoB  Gazette  Uae*  Picture  to  placed  by  an  entirely  new  picture  with  a  new 


Develop  Carrier  Organization  and 
Create  Good  Will — Paper  Goe* 
in  for  ‘Bundling’ 


and  different  idea  and  will  be  workable  and 
usable  in  the  new  form  for  some  months  or 
years  to  come.  By  the  time  this  film  has  been 
the  ‘rounds’  a  new  picture  will  be  ready  to 
offer  on  the  same  basis  to  the  public.” 


R.  M.  Frost,  News  circulation  man¬ 
ager.  The  contest  netted  the  paper  a 
gaiti  in  circulation  and  won  the  ac¬ 
claim  of  those  who  were  fortunate 
enough  to  make  the  trip. 


By  George  A.  Brandenburg 
'  FFECrrVE  use  of  motion  pictures, 


‘Bundling’  for  Idea* 


Effective  use  of  motion  pictures,  .  ,  ,  ... 

made  with  home  movie  equip-  ^^HAT  old-fashioned  word 
ment,  for  newspaper  promotion  has  ^  dling  has  come  to  light  again  in 
been  developed  by  C.  H.  Roberts,  cir-  connection  with  a  novel  stunt  pro- 
culation  manager  of  the  Charleston  moted  by  V.  E.  Wenzel,  assistant  man- 
(W.  Va.)  Gazette.  Benefits  derived,  as  of  the  Williston  (N.  D.)  Herald, 
viewed  by  Mr.  Roberts,  are  that  such  writes  his  paper  has  mailed  let- 
a  film  attracts  boys  to  his  organiza-  to  about  200  papers  in  fields  of 
tion  who  never  before  had  thought  of  similar  size  all  over  the  country,  ask- 
a  newspaper  route  and  it  offers  an  ^8  fhe  question;  How  about  a  little 
opportunity  to  gain  entrance  and  con-  BUNDLING?  ’  The  idea  is  to  have  a 
tacts  with  schools  and  other  groups  pap*r  bundle  up  a  week  s  issues  and 
that  cannot  be  obtained  in  the  usual  them  to  the  Williston  Herald  for 
manner.  latter’s  purpose  of  getting  some 

“One  Day  in  the  Life  of  One  Copy  new  ideas  on  newspaper  publishing, 
of  a  Newspaper’’  is  the  tide  of  Mr.  Mr.  Wenzel  reports  return  have  thi^ 
Roberts’  film,  which  was  shown  this  been  100  per  cent.  Our  staff  is 
week  at  the  meeting  of  Interstate  Cir-  not  only  getting  a  geographical  news- 
culation  Managers  Association  at  pspcf"  training,  but  has  picked  up  ideas 
Pleading,  Pa.  Invitations  will  be  ac-  for  improvement  in  almost  every  de- 
cepted  from  other  circulation  groups  partment,”  he  says.  A  copy  of  Mr. 
to  explain  details  of  the  picture-mak-  Wenzel  s  intriguing  letter  follows: 


ing  and  to  show  the  film  during  the 
coming  spring  and  summer.  An  ex- 


‘‘How  about  a  little  BUNDLING? 

‘‘By  that  we  mean  bundling  up  a  current 


Over  1,000,000  Book*  Sold 

PUBLIC  interest  in  current  book  of¬ 
fers  being  made  by  various  news¬ 
papers  may  be  estimated  with  some 
degree  of  accuracy  in  results  obtained 
by  the  Chicago  American.  Walter 
Parker,  circulation  manager,  reports 
that  by  the  time  the  American’s  offer 
closes  March  31,  his  paper  will  have 
sold  over  1,000,000  copies  of  the  World 
Publishing  Company’s  Encyclopedia. 
The  American  is  offering  one  copy  of 
the  10-volume  set  with  six  coupons 
clipped  from  the  paper,  plus  39  cents. 
An  additional  ten  cents  is  charged  if 
the  book  is  sent  by  mail. 

Incidentally,  the  American  has  made 
ar.  arrangement  with  WBBM,  Chicago 
CBS  outlet,  whereby  the  paper  gets  a 
spot  announcement  over  the  air  for 
its  Floyd  Gibbons  story  contest  in  con¬ 
junction  with  Gibbons’  broadcast, 
sponsored  by  the  Nash  Motor  Com¬ 
pany.  The  American,  in  turn,  prints  a 
reciprocal  plug  at  the  bottom  of  its 
page  featuring  stories  submitted  by 
readers,  but  retold  by  Gibbons. 


to  sell  the  JournaK  but  is  desienai 
to  acquaint  people  with  the  fact^ 
live  in  an  “Illinois  town”  and  to  rel. 
mind  them  of  their  community  obb 
gations,  explains  Rex  Fisher,  Jounu 
circulation  manager.  The  front  pas, 
is  made  up  largely  of  stories  frooTtL 
Journal,  in  condensed  form,  “i, 
filler,  we  insert  paragraphs  encourag. 


ing  our  citizens  to  spend  their 


here  where  they  earn  it,  and  we  « 
forth  reasons  why  the  local  newv 
paper  is  more  essential  here  than  out- 
side  papers,”  writes  Fisher.  The  Jour, 
nal  delivers  samples  three  days,  hj 
serting  the  tabloid  in  the  first  sampi, 
A  salesman  calls  on  the  prospect  afte 
the  third  sample.  Good  results  an 
reported. 


Three  Detroit  Dailies 
Raise  Subscription  Price 


planation  of  Mr.  Roberts’  efforts  in  nuuling 

IL:-  -r _ _ r_ii _  them  to  us  for  a  current  week  s  issues  of  the 


this  field  of  promotion  follows: 


“A  major  news  event  was  selected  and 


Williston  Daily  Herald. 

‘‘Primarily  we  are  interested  in  finding  just 


filmed.  Pictures  were  taken  of  reporters  and  25  dam  good  papers  that  we  can  use  in  our 
photographers  out  on  the  job  obtaining  the  work  for  ideas,  etc.,  and  will  subscribe  for 


‘story.’  This  story  was  then  traced  in  mov-  them  if  we  think  we  can  use  them  after  this 
ing  pictures  through  the  various  departments  perusal. 


of  the  plant  from  the  time  of  showing  the  “We  have  selected  your  paper  as  one  with 


reporters  entering  the  front  door  to  the  time  very  nearly  our  same  problems;  yet  located 
the  completed  newspaper  was  loaded  on  (in  in  a  seetion  whose  newspapers  we  are  very 


bundles)  at  the  delivery  platform.  Side  trips  much  interested  in.  As  a  unique  angle  we  are 
through  the  plant  were  taken  to  the  various  printing  daily  here  except  Saturday  and  Sun- 


other  departments — advertising,  classified,  etc.  day. 


‘‘After  the  newspaper  truck  with  its  load  “1«  your  bi 
was  seen  leaving  the  plant,  it  was  followed  in  right  hack  at 
picture  form  out  on  various  routes  and  finally  worth  a  hoot.  . 
via  the  sub-station  and  newspaper  boys  to  the 
door  of  subscribers’  homes.  Here  we  see  the  .  •.  ^ 

subscriber  obtaining  his  newspaper  and  after 
entering  the  home  we  see  him  reading  it  \X7ITH  a 
This  reading  of  the  paper  hy  various  mem-  V  T  rhymi 


"Do  your  bundling  and  watch  ours  come 
right  hack  at  you  if  you  think  our  idea  is 


It  Won’t  Be  Long  Now! 

WITH  appearance  of  a  “photo¬ 
rhyme”  contest  in  the  sports 


various  other  newspaper  hoys’  activities. 


and  projector  (Bell  &  Howell)  and  ALL 
COL()R  FILM.  Titles  were  purchased  from 
the  camera  company  at  a  cost  of  about  $20. 
These  can  he  produced  locally  but  we  did  not 
have  the  equipment  with  which  to  do  this. 
The  cost  of  equipment  used  is: 

Camera  with  2.5  lens  about .  $75.00 

Filters,  carrying  case  and  Unipod 


Screen  3x4  (as  large  as  6  feet  width 
screen  CAN  be  used  with  this  pro¬ 
jector)  . .  12.00 

(^lor  film  at  $3.75  per  roll  (black  and  white 
cost*  $1.75)  of  50  feet.  About  10  rolls  were 
used  as  much  waste  was  encountered  due  to 
inexperience.  The  writer  filmed  all  the  scenes 
in  the  picture  and  the  completed  film  of 
about  375  foot  ran  about  $40.00  and  the  titles 
about  $20.00. 

‘‘We  find  the  film  is  welcome  at  meetings 
of  various  organizations  and  groups  and  keep 
it  booked  for  two  to  three  weeks  ahead  at 
two  to  four  and  five  shows  a  day  some  four 
or  five  days  a  week.  This  will  run  in  excess 
of  5,000  persons  per  week  that  see  the  film. 
High  schools  and  junior  high  schools  are  par¬ 
ticularly  solicited  by  newspaper  boy*  to  ex¬ 
tend  us  an  invitation  to  show  the  film  and  the 
reasons  will  be  obvious  to  any  thinking  circu¬ 
lation  manager. 

“It  has  been  found  that  people  like  to  know 
what  the  people  behind  the  names  on  the 
cartoons  and  editorials  and  other  departments 
of  the  newspaper  look  like  and  the  various 
heads  of  the  departments  are  “characters’  in 
the  picture.  An  explanatory  lecture  goes  with 
the  picture  and  this  offers  opportunity  to  ‘get 
a  laugh’  and  insert  facts  about  the  paper  and 
organization  in  the  ‘show’  in  order  to  properly 
‘sell’  the  film  to  the  audience. 

“The  film  is  not  advertised  as  a  promotion 
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Issue*  Sample  Tabloid 

The  East  St.  Louis  (Ill.)  Journal 
has  prepared  a  tabloid  to  be  in¬ 
serted  in  sample  papers  delivered  to 
persons  not  regular  subscribers  to  the 
Journal.  The  tabloid  serves  not  only 


The  Detroit  Free  Press,  Detroit 
News  and  Detroit  Times  all  increaied 
their  carrier  delivery  prices  on  daily 
editions  three  cents  a  week,  eSectivt 
March  8.  The  new  carrier  price  is  IJ 
cents  a  week.  No  change  hm  bees 
made  in  the  Sunday  edition  price  of 
10  cents. 

On  stickers  attached  to  their  edi¬ 
tions  last  Monday  the  papen  an¬ 
nounced  that  “The  regular  retail  price. 
3  cents  per  copy,  is  necessary  to  pro¬ 
vide  additional  earnings  for  earners 
in  rendering  delivery  service  to  sub¬ 
scribers  and  partly  to  assist  in  meetine 
constantly  increasing  costs  of  produc¬ 
tion.” 


GROWTH! 


ber*  of  the  family  is  followed  throughout  the  section  of  the  Chicago  Times,  baseball 
time  the  paper  is  in  use  during  the  various  .  .  .  .  jy  •  j 

hours  of  its  life  in  the  home.  And  this  offers 

excellent  opportunitiei  to  SELL  the  audiences  WOIl  t  be  lon^  now  before  the  UIXl- 
on  WHAT  THEY  WILL  READ  AND  pire  shouts:  “Play  ball!”  The  Times 
WHAT  THE  VARKXJS  MEMBERS  OF  is  offering  a  season  ticket  to  home 
THE  FAMILY  WILL  READ  in  your  paper,  games  of  the  Cubs  or  Sox  to  the  fan 
A*  we  ^ve  the  home,  we  retrace  our  ^  submits  the  best  solution  to  the 

way  we  pause  and  witness  newspaper  boys  daily  photO-rhyme  published.  Mr. 
holding  sales  meetings,  collecting,  selling,  and  Fan  is  asked  to  identify  the  player 


Telegram-Gazette  circulation  in  1936  hit  a  new  all-time 
high — the  result  of  slow  growth  steadily  continued  year 
after  year.  Nothing  forced  or  flashy  about  it — ^just  the 
natural  growth  of  a  great  newspaper  securely  rooted  in  the 
confidence  and  esteem  of  its  readers. 


Telegram-Gazette  average  net  paid  daily 
circulation  for  the  past  three  years: 

1934  1935  1936 

106,447  108,291  112,728 


whose  face  has  been  blocked  out  in 


“The  script  on  this  «  very  simple  and  the  photo  and  write  his  OWn  last  line 

cost  .*  very  reasonable.  We  use  8mm  camera  ^  limerick. 


Boys  Earn  Trip  to  Nassau 

The  Miami  (Fla.)  News  recently 
conducted  a  circulation  contest 
wherein  the  prize  was  a  free  trip  to 
Nassau,  B.  W.  L  The  News  took  33 


Meanwhile  the  SUNDAY  Telegram  has  been  growing'. 
1934  1935  1936 

52,430  56,743  62,214 


tripod  .  20.00  carriers  on  the  trip,  chartering  its  own 

Projector  with  case .  112.00  boat.  TTie  carriers  were  given  a  four- 


day  vacation,  under  the  supervision  of 


NET  GAINS  over  the  12-year  period  1924-1936 
are  as  follows : 

daily  SUNDAY 

30.19%  GAIN  24.28%  GAIN 


The  circulation  GAINS  of  the  Telegram-Gazette  in  this  period  are 
greater  than  the  ENTIRE  present  circulation  of  Worcester’s  other 
daily.  Telegram-Gazette  daily  circulation  is  more  than  THREE 
times  that  of  any  other  Worcester  daily. 


The  ENTIRE  Worcester  Market — city  and  suburbs,  concentrat¬ 
ing  a  population  of  433,000  in  the  city  and  average  18-mile  retail 
trading  zone — is  effectively  cultivated  through  the  Telegram-Gazette 
ALONE.  Average  net  paid  daily  circulation  more  than  100,(H)0  for 
over  nine  years. 


HIE  TELEGRAM-GAZEnE 


I 


Worcester,  Massachusetts 

George  F.  Booth,  Publisher 

Paul  Block  and  Associates,  National  Representatives 

Kew  York,  Chiesfo,  Boston,  Detroit,  Philadelphia,  San  Francisco,  Los  Anfeles,  Cincisssti 


An  extra  fine  grade,  of  cotton  is  on 
important  product  of  the  irrigated 
Rio  Grande  V alley  at  El  Paso. 


Hotels  and  office  buildings  sur¬ 
rounding  Sun  Jacinto  Plaza. 


Ad 


VERTISERS  MAY  NOW  INTENSIFY  SALES  EFFORT 


IN  THE  IMPORTANT  EL  PASO.  TEXAS,  MARKET  WITH 


A  FAVORABLE  COMBINATION  RATE  OF  16c  FOR 
THE  EL  PASO  HERALD  -  POST  and  THE  EL  PASO  TIMES 


bdsis  of  the  September  30,  193^5 
Lx  publishers  statements,  this  combination 
offers  29,678  city  circulation,  51,634  city  and 
suburban  circulation,  and  a  total  circulation  of 
52,253.  The  largest  and  most  complete  circula¬ 
tion  coverage  of  the  El  Paso  Southwest. 

When  you  make  future  advertising  plans,  consider 
this  attractive  optional  combination  buy,  and 
realize  a  profit  from  this  rich  market. 


In  HI  Paso  you  can  now  buy  the  Morning  Times  and 
the  afternoon  Herald-Post  in  a  daily  24-hour  optional 
combination  for  16c  per  line.  This  attractive  rate  (single 
paper  rates.  Times  loc  per  line,  Herald-Post  iic  per 
line),  has  been  made  possible  by  the  joint  operation  of 
these  two  newspapers  in  one  plant.  This  optional  combi¬ 
nation  buy  is  now  available  to  all  national  advertisers. 


member  of  the  LINITED 

PRESS  ....  OF  THE  AUDIT 

bureau  of  circulations 

and  of 

media  records,  INC. 


The  El  Paso  Herald -Post 
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Girl  Classified  Manager  Declares 
Women  Can  Be  Competent  Executives 


By  C.  D.  Barnhart 

MISS  CELE  LEE,  classified  adver¬ 
tising  manager  of  the  Bayonne 
(N.  J.)  Times,  writer  of  the  following 
article,  concerning  women  in  the 
classified  world,  has  advanced  to  her 
present  standing  through  several 
steps  in  newspaper  work.  She  started 
as  a  cub  reporter,  advanced  to  a  col¬ 
umnist  using  the  pen  name  Cele  Lee, 
which  she  has  since  adopted  for  all 
uses,  and  then  went  into  the  business 
end  of  newspapers.  Four  people  are 
employed  in  her  department,  which 
carried  afiproximately  a  half  million 
lines  in  1936. 

Miss  Cele  Lee  speaking: 

The  sexes  are  always  being  pigeon¬ 
holed  into  the  sort  of  jobs  they  may 
and  may  not  hold,  a  limit  placed  on 
their  capabilities  and  work  branded 
as  either  a  woman’s  or  a  man’s. 
There  are,  and  always  have  been  ex¬ 
ceptions,  however. 

A  number  are  found  in  the  classi¬ 
fied  departments  of  newspapers  af¬ 
filiated  with  the  Association  of  Na¬ 
tional  Classified  Advertising  Man¬ 
agers.  Out  of  approximately  500  de¬ 
partment  heads,  50,  or  to  narrow  the 
ratio  down,  one  out  of  ten  is  a 
woman. 

But  this  figure,  though  mathe¬ 
matically  correct,  is  nevertheless  not 
conscientiously  accepted  by  the  male 
element  who  refuse  to  accord  women 
even  that  rate  of  percentage. 

The  basic  ideas  on  women,  in  what 
men  consider  men’s  jobs,  remain  the 
same,  however,  whether  the  percent¬ 
age  is  one-tenth  or  five  times  that 
number. 

These  ideas  are  categorized  in  such 
phrases  as  “emotional  unbalance,’’ 
“intuitive  failures  in  judgment,” 
“typical  inefficiencies  of  women.’’ 

“Bunk!”  says  the  feminine  man¬ 
ager  of  the  classified  department. 
These  commonplace  “tags”  iised  to 
depict  the  precariousness  of  a  woman 
head  in  any  job  generally  filled  by 
men,  are  di^ounted  by  her  as 
“graveyard”  criticisms. 

But  while  she  recognizes  them  as 
something  that  will  be  outmoded  and 
disproved  with  the  advance  of  the 
world,  it’s  a  little  difficult  at  times  to 
maintain  equanimity  in  the  face  of 
set-backs  till  that  day  arrives.  But 
her  mental  preparation  before  she 
embarks  on  her  venture  smooths  the 
way.  Prepared  to  find  opposition, 
intensified  because  she  is  a  woman, 
she  musters  her  common  sense,  her 
humor,  and  tackles  her  problem  to 
the  best  of  her  ability. 

What  happens  to  the  feminine 
classified  manager  is  indicative  of 


what  happens  to  all  women  who  at¬ 
tempt  to  fill  what  have  generally 
been  accepted  as  “men’s  shoes.”  Right 
from  the  start  she  is  confronted  with 
the  difficulty  of  advancing  and  prov¬ 
ing  to  her  publisher  her  ability  to 
handle,  direct,  and  develop  the  classi¬ 
fied  department  before  she  may  be 
considered  as  a  possible  applicant. 

She  has  to  be  nothing  short  of  a 
Utopian  Paragon  to  gain  recognition. 
She  must  do  a  masterful  job,  unques¬ 
tioned  in  its  excellence  to  prove  her 
intelligence  while  the  masculine  in¬ 
telligence  is  usually  taken  for  granted. 
Only  through  that  evidence  or  proof 
of  her  superiority  over  male  appli¬ 
cants  does  the  feminine  aspirant 
achieve  her  goal. 

Her  success,  however,  in  obtaining 
this  nutnagerial  office  is  only  the  be¬ 
ginning  of  a  prolonged  and  perennial 
combat  to  impress  on  those  surround¬ 
ing  her  that  her  decisions  and  opin¬ 
ions  are  based  on  a  process  of  thought, 
rather  than  on  emotional  reflex.  She 
must  demonstrate  by  her  accomplish¬ 
ments  that  she  knows  there  is  no 
substitute  for  common-sense  logical 
conclusions.  When  she  does  that,  of 
coiu^,  she  will  be  labeled  in  the 
dispensation  of  her  duties  with  a 
phrase  that  men  apply  to  women 
when  they  carry  out  men’s  jobs  well. 
“Just  like  a  man,”  they  say. 

Male  employes  form  a  concrete 
problem.  Taking  instructions  from  a 
woman  is  indeed  a  bitter  pill  to  swal¬ 
low  for  men  who  have  different  ideas, 
from  the  publisher,  on  the  capabilities 
of  the  “weaker  sex.”  That  spirit  of 
dissention  is  an  impediment  to  co¬ 
operation.  It  is  up  to  the  woman  to 


*  -N 
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Department 
Stores  .  .  . 

Largest  gain  in  New 
York,  first  two  months 
of  1937. 

NEW  YORK. 

Xeratb  3Mbune 


smooth  out  such  bumps  in  the  hard 
roads  to  success. 

After  smoothing  out  these  misun¬ 
derstandings  and  achieving  harmony 
within  the  department  itself,  the  femi¬ 
nine  manager  must  continue  to  exert 
her  energies  to  establish  her  com¬ 
petency  in  classified  with  the  adver¬ 
tisers  themselves. 

Where  a  man’s  opinion  on  real 
estate,  for  instance,  or  used  cars  is 
apt  to  be  taken  with  consideration, 
the  woman’s  opinion  is  often  taken 
with  the  proverbial  bit  of  salt 

But  hiunor  paves  the  way.  Without 
it  a  feminine  manager’s  life  would 
often  be  miserable.  With  that  at¬ 
tribute  she  is  able  to  continue  with  a 
smile  at  the  situation  and  indulgence 
for  “belittlers.” 

Women  have  invaded  all  fields. 
Their  presence  in  newspaper  execu¬ 
tive  positions  need  not  cause  an  ele¬ 
vation  of  the  eyebrows  any  more 
than  women  in  law,  medicine,  sports 
or  in  any  line  of  endeavor. 

WATSON  RULING  DEFERRED 

Washington,  D.  C.,  March  16 — An¬ 
other  “opinion  day”  of  the  Supreme 
Court  has  passed  without  a  decision 
on  the  suit  brought  by  Associated 
Press  to  nullify  the  Wagner  labor  re¬ 
lations  act  Litigation  followed  the 
National  Labor  Relations  Board  man¬ 
date  that  AP  must  reinstate  Morris 
Watson  in  its  New  York  office.  No 
decision  may  now  be  expected  until 
March  29,  the  next  day  on  which  the 
court  will  convene  to  read  opinions. 

A.  B.  C.  BOARD  TO  MEET 

Routine  business  is  scheduled  to 
come  before  directors  of  the  Audit 
Bureau  of  Circulations  at  their  next 
meeting  to  be  held  Saturday,  March 
20,  at  The  Homestead,  Hot  Springs, 
Va. 


WHY? 


1^1  AY  BE  it's  b«M:ause  the  59,000  cirrulatiun  of  The  NeHs-Sentinel 
is  concentrated  within  the  productive  40-mile  Fort  Wayne 
trading  area.  .  .  . 

OR  PERHAPS  it’s  because  The  ^iews-Sentinel  is  a  HOME  news¬ 
paper  (it  goes  into  98  out  of  every  100  homes  in  Fort  Wayne),  .  .  . 

AIND  THEN  it  might  be  because  The  News-Sentinel,  with  its  inter¬ 
esting,  popular  features,  is  thoroughly  read  by  every  member 
of  the  family.  .  .  . 

AISY  RATE,  The  yetvs-Sentinei 
has  been  for  years  and  still  is 
the  overwhelming  favorite  of  read¬ 
ers  and  advertisers.  It  can  do  for 
you  and  your  business  what  it  has 
consistently  done  for  others. 


t 


Olhe  News -Sentinel 


FORT  WAYNE.  IND. 


National  Representatives:  Allen-Klapp-Prazier  Co. 

New  York  Chicago  Detroit  St.  Louis 
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advertisers 
buy  space  next 

^oNEA 

Sundau 

^omicAi 


tell 


Tke  daily  versions  o( 
tkose  comics  are  tlie 
most  widely-publisked 
comics  in  tke  worlj. 
Because  of  tKeir  enter¬ 
tainment  value,  tKey  are 
amon^  tke  most  widely 
read.  Tkus  is  created 
for  NE  A  Sunday  comics 
a  ^reat  ready-made 
reader  audience.  Adver¬ 
tisers  recot^nize  tkis 
audience  as  a  receptive 
national  market. 

Tke  pukliskers  wko 
want  to  skare  in 
Inereasecl  comic  sec¬ 
tion  advertising  will 
use  NEA  comics. 


NEA  Sunday  Comics: 

Boots  Out  Our  Way 

1  Freckles  Major  Hoople 

Myra  North  Captain  Easy 

Annibelle  Alley  Oop 

Herky  This  Curious  World 

Available  in  readj^print 
sections  and  black  or  color 
{  mats,  in  different  sizes.  Write 
\  today  for  rates  and  further 
details  to — 


/Vf^ 

1  Service,  Inc. 


CLEVELAND 
NEW  YORK 
SAN  FRANCISCO 


Editor  &  Publisher  for  March  20,  1937 


17 


COVERAGE 


Detroit  News  vs.  Both  other  papers 

NEWS  OTHER  TWO 

USED  ALONE  COMBINED  f  W  ■ 

Ik  Rate  55c  a  line  Rate  51.05  a  line  I 


wM  Tired  of  this  sort  of  pie?  Try  the  Ross-Federal 
Sw  deep-dish  variety  full  of  nourishing  facts  from  a  recent 
12,000-home  survey!  We  grow  tired  of  pie-charts  our- 
W  selves.  Still,  a  business  must  be  fed  on  facts! 

Facts  should  be  fresh!  This  pie-chart  is 
fresh!  It  represents  the  situation  in  the 
Detroit  Area  TODAY  at  a  glance. 


This  survey  brings  much  valuable  information  to 
light.  It  again  proves  that  The  Detroit  News  is  pre¬ 
dominantly  the  choice  of  home-dwelling  Detroiters! 
It  shows  The  News  has  63^2%  coverage  of  Detroit 
newspaper  reading  homes  and  that  42%  of  Detroit’s 
homes  cannot  be  reached  through  any  other  Detroit 
newspaper.  And  The  News  has,  besides,  the  largest 
circulation  of  any  newspaper  in  the  Detroit  trading 
area. 


The  Detroit  News 


THE  HOME  NEWSPAPER 


MeW 


/ 


7 


/ 


Small  Orders  a  Big  Feeder  INP  WAGE  INCREASES 

Get  one  warehouse  started,  the  - 

others  come  along.  The  small  New  Minimums  Established  March  II 
daily  orders  you  take  for  this  special  Following  Guild  Negotiatioas 
copy,  give  you  the  basis  for  a  solicita-  Following  negotiations  with 
Uon  that  can  make  the  warehouse  January.  Joseph  V 

man,  an  all-year  advertiser.  That  is  nolly,  president  of  King 
exacUy  what  happened  in  the  test  just  Syndicate,  recently  granted  pay^ 
ou^ed.  creases  to  employes  of  Internal] 

The  warehouse  may  not  make  a  News  Photos  in  New  York  eff^ 
dime  on  the  $3.00  storage  of  a  fur  neck  March  19.  ’ 

piece,  but  500  new  customers  like  New  starting  minimums  and  mini 
this,  give  him  a  big  prospect  list  for  mums  for  first  and  second  yes^/ 
moving  and  packing  jobs  where  he  listed  by  the  Guild  Reporter  folW 
can  make  a  fine  profit.  The  small  photographic  printers,  $40  $45  tw 
storage  orders  are  fine  feeders  for  the  laboratory  assistants,  $17,  $21’  ^ 
big  jobs.  messenger  boys,  $15,  $18,  $21'  ij. 

VI  .V  iw  .•  I  r»  .  .  brarians,  $21.50,  $25  (after  two  y^v 

Value  to  Your  National  Department  editorial  clerks,  $17,  $25  (after^ 
^EVER  in  advertising  history  have  year);  copy  negative  makers  mim 
iN  agencies  and  their  clients  been  mum  of  $30.  ’ 

more  eager  to  hear  of  proven  tests.  New  York  Soundphoto  men  u. 
The  old  days  of  “let’s  try  anythmg  also  to  receive  a  $5  increase 
once,’’  are  passing.  National  repre-  Mr.  Connolly,  in  stating  that  the# 
sentatives  m  the  newspaper  field  need  raises  are  for  New  York  employei 
all  the  tools  the  publisher  can  pro-  said  that  he  hoped  to  establish  tW 
vide,  and  a  warehouse  test  campaign  all  over  the  country  in  the  near  fu- 
would  add  another  good  tool  to  the  ture. 

national  representatives’  tool  kit.  He  remarked  that  “these  fello», 


How  IVewspaper 
Advertising  Works 

By  FRANK  E.  FEHLMAN 


idvertUlng  elsMlficatioa  %riU  be  analysed  in  tbe»e  eelumnt. 
ly  all  advrrtiftinc  finally  eenlart  on  a  retail  outlet,  theae 
l»e  of  equal  intereal  to  national  aa  well  aa  local  advertiaor*. 


There  are  probably  fewer  failures  Why  Are  Prices  Omitted?  nPFN  nFTRniT  nppirF  Brunswick  (W.  J.)  Daily  Home  iVetw 

in  the  storage  warehouse  busi-  ORAC’nCALLY  anyone  who  nas  DETROIT  OFFICE  today  slapped  back  at  newspaper  edi- 

ness  than  in  any  line  of  business  in  k  employed  a  warehouse,  knows  William  G.  Rambeau  Company,  ra-  tors  who  have  attacked  his  polum 
the  ’average  city  Suppose  an  indi-  that  the  original  estimate  of  a  moving  dio  station  representatives,  opened  a  The  Governor,  who  was  once  South 
vidual  stores  his  furniture— rugs,  or  storage  job  always  collects  a  few  Detroit  office,  effective  March  15,  lo-  Amboy  correspondent  for  the  pspe 
coats  furs  or  sUverware;  declaring  incidentals  as  it  moves  along.  Result  cated  in  the  General  Motors  Building,  confided  that  his  “real  ambition”  is 
the  value  of  the  goods  for  insurance  —the  biU  is  always  larger  than  the  The  office  is  under  the  management  to  become  a  newspaper  editor  “and 
purposes,  automatically  gives  the  estimate.  of  George  W.  Diefenderfer,  who  has  write  a  lot  of  editorials  about  the  adi- 

warehouse  man  a  line  on  the  value  previously  been  on  the  Chicago  sales  tors  who  have  been  writing  editorials 

of  the  stored  items.  When  a  monthly  Advertiser  Balked!  staff.  about  me.’ 

storage  bill  is  rendered,  he  receives  'T’HE  advertiser  refused  to  list  prices, 
prompt  payment.  If  the  customer  de-  I  so  the  campaign  as  submitted 
fers  payment,  the  warehouse  owner  was  killed,  but  two  days  later  his 
knows  just  when  he  may  legally  sell  attitude  had  changed.  Evidently,  he 
the  stored  goods  and  recover  his  star-  had  done  a  little  consumer  research 
age  bill.  work  and  learned  that  people  do  re- 

Here  is  one  business  where  the  pay-  sent  the  final  bill,  because  it  is  always 
ment  of  bills  is  an  assured  fact.  You  larger  than  anticipated, 
either  pay  promptly,  or  your  goods 


Clqsiroom 


How  to  Check  Resfults 

ONE  of  the  simplest  and  most  ef¬ 
fective  ways  to  find  out  who 
hears  or  reads  or  sees  your  ad  is  to 
put  a  new  telephone  number  in  the 
ad.  This  was  done — radio  took  a  new 
number,  and  the  newspaper  another 
number. 

Each  evening  the  phone  operator 
had  a  record  of  just  how  many  per¬ 
sons  had  called  on  each  phone.  The 
results  of  this  test  prove  that  any 
newspaper  can  and  should  start  now 
to  sell  not  one,  but  several  storage 
houses  the  idea  of  April,  May  and 
June  advertising. 


So  IK  is  with  newspspsn. 
BfeksV  oommimity  has  its 
iSUMKwBt.  1ft  Oklattoma  H  It  7 
ths  Oklahoman*  aisd  Tlmat  f 
'^;tese  OQ^oi^anity  servios^; 
atoStitiil  tia  nsws  oovsrafsaad 


One  Test  Campaign 

Last  year  an  eight  weeks’  experi¬ 
ment  was  conducted  in  an  East¬ 
ern  city.  The  warehouse  had  installed 
some  new  equipment  that  enabled 
them  to  clean  and  wash  all  dirt  away, 
and  kill  moth  eggs  or  other  vomin, 
before  garments,  rugs  or  antiques 
were  placed  in  storage.  Several  other 
war^ouaes  had  the  identical  service 
and  prices  were  about  the  same 
When  asked  to  prepare  copy  for  this 
short  campaign,  we  wore  told  that 
radio  was  to  used  also.  Three 
spot  announcemmts  were  to  be  made 
daily,  six  times  a  week  for  eight 
wedis. 

One  of  the  weaknesses  of  many 
newspaper  test  campaigns  is  this;  No 
one  troubles  to  devise  a  way  to  check 
daily  or  weekly  sales.  The  time  to 
set  up  checking  machinery  is  before 


Th®  First  aim  of  the 
Los  Angeles  Times  has 
always  been  to  print  the 
full,  fair  news. 


TIE  lAILI  OIUIOMII 
IILAiOVfi  CITT  TtttEI 

THE  OKLANOMA  MILISHIHa  00. 


LOS  ANGELES  TIMES 


/ 


Editor  &  Publisher  for  March  20,  1937 


19 


THE 

LINOTYPE 

LEGIBILITY 

GROUP 


•  Here’s  comfort  for  a  tired  eye!  A  paper  set  in  one  of  Linotype’s  Legibility 


LINOTYPE  IONIC  No.  5 


Group.  No  slurred,  broken  letters  to  trip  it  up.  There  are  five  faces  in  the 
Legibility  Group  .  . .  varying  slightly  in  weight  and  design  to  fit  different 
tastes  and  printing  conditions.  No  matter  how  your  paper  is  printed  .  .  . 


The  orighml  legibility  face,  now  used 
by  thousands  of  papers.  A  sturdy  let¬ 
ter  of  strong  color  that  will  stand  up 
under  a  lot  of  abuse. 

LINOTYPE  EXCELSIOR 
Designed  to  meet  average  newspaper 
printing  conditions.  It  has  medium 
weight,  open  counters,  and  freedom 
from  fine  lines. 


heavy  display  or  light,  much  ink  or  little  .  .  .  there’s  a  face  here  that  will 
print  sharp  and  clean  and  give  just  the  color  you  want. 


LINOTYPE  PARAGON 

Slightly  lighter  in  color.  Paragon 
prints  sharp  and  clean  in  papers 
where  sturdy  display  calls  for  heavy' 
inking. 


MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN.  NEW  YORE 

NEW  YORK  CITY  •  SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED.  TORONTO.  CANADA 
RepreMBtodres  in  tlw  Principol  Cities  oi  tb«  World 


LINOTYPE  OPTICON 
Where  lighter  inking  or  hard-finish 
paper  indicates  a  heavier  face,  Opti* 
con  may  be  a  logical  selection. 

LINOTYPE  TEXTYPE 
If  space  considerations  will  permit  a 
larger  body  size,  Textype’s  longer  as¬ 
cenders  give  an  open  and  graceful  ap¬ 
pearance. 


SET  IN  A-P-L  AND  LINOTYPE  MEMPHIS  EXTRA  BOLD,  BOLD  AND  EXCELSIOR 


ALL  SPECIMENS  7  POINT  ON  B  POINT  BODY 
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Shoxt  1" akci. 


joking  about  the  Advertiser’s  “soused 
wets.”  The  ministers  and  drys  all 
said  “I  told  you  so.” 


Headline  in  the  Tucson  (Ariz.)  “The  wedding  of  John  Doe  and  Mm. 

Daily  Citizen  over  the  story  of  Roe  was  consummated  today  in^ 
the  marriage  of  Actress  Mary  Astor  to  chapel  of  the  church.”  ** 


Grover  C.  Hall,  in  an  apology  on  Manuel  del  Campo  of  Mexico,  D.  F.: 


the  editorial  page  the  following  day,  “Dear 

A  NUMBER  of  yeara  ago,  when  cov-  jjgg  concerned  to  believe  Again.” 

ering  big  stories  by  air  was  written  in  the  copy:  ‘Drys 

stiU  quite  a  iiovelty  a  fl^  y^  Welcome  Soured  Wets.’” 

broke  in  southern  Colorado.  The  •  •  •  V  V  « 


“Dear  Diary — Today  I  Was  Married 


Editor  &  Publisher  will  pa.  12  ^ 

**Short  Take'*  accralMl  anH  niiKK.k.j’  ..5^1 


■‘Short  Take”  accepted  and  publish^ 
not  used  will  not  be  returned.  ***** 


Denver  Post  and  the  Denver  Times 
(now  defunct)  both  got  the  idea  of 


Welcome  Soured  Wets.’  ”  \  1  flCHTTA,  Kan.,  police  are  snick-  ^  ^  m 

•  •  •  VV  ering  over  a  trap  set  for  the  SUpTCItlC  L,OUTt  Justice 

ll/HEN  I  went  from  Boston  to  Wichita  Beacon  police  reporter  and  j  pi 

VV  Great  Falls,  Mont,  in  1911,  to  into  which  the  rival  Eagle  unwittingly  LiCClUrCS  ^ 


rushing  a  photographer  and  a  re^rter  become  city  editor  of  the  Tribune,  one  stepped. 


Washington,  D.  C.,  March  17-E»i. 


to  the  scene  by  plane.  T^e  Post  found  gj  ^be  legends  of  the  town  Johnny  Humphrey,  Beacon  news-  dence  that  the  unprecedented  publj! 

a  ship  immediately  avaUable  arm  got  ^g  g^g  concerning  naming  of  hawk  on  the  station  rim,  is  noted  for  city  being  given  the  Supreme  Court 

its  crew  away  in  a  rush.  The  Times  ^  woman’s  club,  related  by  the  his  excited  dash  to  the  press  room  Justices  is  “getting  under  their  skm" 
was  delayed  a  bit  in  locating  a  plane  |gjg  Bole,  principal  owner  phone  when  a  “hot  story”  breaks.  So  came  this  week  when  News  Phn. 


was  delayed  a  bit  m  iocaung  a  plane  |gjg  Bole,  principal  owner  phone  when  a  “hot  story”  breaks.  So  came  this  week  when  News  Pho- 

and  a  pilot.  and  for  many  years  editor  of  the  when  Humphrey  stuck  his  head  in  the  tographer  Bill  Smith  was  upbraided 

The  Post  plane,  after  covermg  about  Tribune,  says  John  A.  Curry,  now  detective  division  recently,  Capt.  Le-  by  Justice  Willis  Van  Devanter  •when 

three-fourths  of  the  distance,  was  editor  of  the  Dispatch  of  Douglas,  roy  Bowery  barked  out  “three  people  the  photographer  attempted  to  snat 

forced  down  in  an  isolated  region  by  ^j-iz.  killed  by  a  madman  at  Winfield,  that’s  the  jurist’s  picture  as  he  left^ 


motor  trouble.  The  pilot  tinker^  md  Being  of  the  west,  the  old  west,  all  we  know  about  it; 


killed  by  a  madman  at  Winfield,  that’s  the  jurist’s  picture  as  he  left  hh 


apartment  house.  The  judge  grasped 


tinkered  while  the  reporter  and  pho-  jbe  women  were  keenly  anxious  to  Humphrey  made  the  expected  dash  Smith  by  both  arms  and  angrily  W. 

«oAnnAn  mp  air  _i__a  _  _ a : i  ai _  _ i  ai_-  _  ^2 _ j  tt u:— ..  i_a  ? 


tographer  worriedly  scann^  Ae  mr  ^ig^t  a  club  name  typical  of  the  area,  and  the  detectives  grinned.  Hum-  tured  him  on  the  right  of  oriva« 


for  the  opposition  ship.  Finely  the  Indian  or  otherwise  truly  western  phrey  had  visions  of  a  “scoop”  as  he  and  related  subjects, 
pilot  gave  up  in  despair  and  the  term.  So  they  went  to  Ira  Myers,  a  noted  £lagle  Reporter  Pliny  Castenien  Justice  Benjamin  Cardozo.  ^ 

men  walked  until  they  found  a  ranch  p-Qneer  who  had  come  to  the  state  in  was  not  in  sight  He  grabbed  the  lives  in  the  same  apartment  house 
house.  Here  they  made  arrangements  jbe  late  ’60’s,  and  to  the  late  Charles  telephone  and  breathlessly  repeated  had  previously  posed  for  the  photog. 
for  transportation  to  Ae  nearest  Russell,  famous  artist,  and  be-  Bowery’s  message  to  the  city  desk.  raphers. 

town — and  telephone.  The  nervous  nought  aid.  Russell  winked  at  Myers  At  the  same  time  the  grinning  Justice  Van  Devanter  is  one  of  tin 
re^rter  then  asked  a  question.  gjjjj  they  then  called  in  Robert  Bowery  called  Beacon  City  Editor  judges  who  would  be  affected  by 

‘You  haven’t  seen  anything  of  an  Vaughn  and  some  other  pioneers  and  Hank  Givens  and  told  him  of  the  hoax.  President  Roosevelt’s  program  to  add 
airplane  go  over  here,  have  you.  agreed  to  select  a  name  to  recom-  But  nobody  told  the  Eagle  it  was  a  on®  member  for  each  of  the  sittinf 


airplane  go  over  here,  have  you? 


But  nobody  told  the  Eagle  it  was  a  one  member  for  each  of  the  sittinf 


“No!”  cried  the  rancher,  much  con-  mend.  When  the  council  handed  forth  hoax  and  what  Humphrey  did  not  jurists  now  over  70  years  of 


cemed.  “One  get  loose?  bs  name  the  women  sent  the  story  to  know  was  that  the  stocky  stranger  Cardozo  is  not. 

_  *  ,  r  t.  fwi  1  j  paper.  The  editor,  like  the  women,  standing  idly  near  the  press  room  door  ~ 

Tom  FERRIS,  who  left  the^  Toledo  seeing  the  “red  flag”  on  the  story,  was  J.  C.  Castenien,  father  of  the  ab-  RESUME  A.M.  EDITION 

Blade  staff  March  13  to  join  the  pj-iutej  announcing  the  club  had  sent  Elagle  reporter.  As  soon  as  Hum-  The  Visalia  (Cal.)  Times-Delta  has 
Associated  Press  in  Lading,  been  duly  christened  the  “Gros  Ven-  phrey  dashed  out  again,  Castenien,  re-established  its  morning  edition,  th 

had  the  last  laugh  on  his  c^  editor,  >»  The  members  thrilled  with  Sr.,  promptly  called  imd  repeated  the  Morning  Delta,  and  in  June  1  will 

Fred  Mollenkopf.  When  Katha^e  ^beir  new  title  while  Russell,  Myers  message  to  the  Eagle.  Long  distance  offer  a  new  combined  advertising  rate 
Hepburn  came  to  town  me  omer  day  others  thrilled  with  the  humor  the  phone  wires  sung,  the  Eagle  front  of  cents  a  line.  The  rate  for  the 
to  appear  in  Jane  Eyre,  Mollenkopf,  stirred.  page  form  was  opened  for  an  extra.  Times-Delta  was  3*4  cents  a  line. 

be^ing  in  inind  both  F^is  feature  >j^g  literary  group  of  the  yoimg  and  a  photographer  and  reporter  were  - 

writiiig  ability  and  the  fiery  actress  town  got  its  laugh,  too,  and  some  one  poised  for  a  trip  to  Winfield  before  the  LEAVES  WORLD-TELEGRAM 
notorious  dislike  of  the  press,  ^i^ed  suggested  to  the  club  members  they  truth  was  discovered.  Kent  Day  Coes  has  resigned  fron 

Ferris  to  get  an  mterview  ^d  bet  him  gbould  look  up  the  meaning  of  the  •  •  •  the  promotion  department  of  the 

a  dollM  he  couldn  t  get  her  to  t^.  name.  The  old-timers  already  knew.  \  SUBURBAN  correspondent  of  the  York  World-Telegram  to  join  the  sale 

Ferris  went  to  the  Union  Station,  -j-be  Gros  Ventres  Indian  tribe  was  -TV  Waterbury  (Conn.)  Republican  promotion  department  of  Johns-Man- 
^nt  a  note  in  to  Miss  Hepburn  s  draw-  settled  aroimd  Fort  Benton,  40  miles  sent  in  this  wedding  item  one  night:  ville.  New  York,  effective  March  22. 
ing  room,^  was  rebuffed,  stood  m  me  g^ay,  and  those  familiar  with  Indian  _ 

rain  awhile  and  then  sent  in  another  facts  knew  they  were  given  the  name  ^ - 

note:  “I’m  just  as  tired  standing  here  by  the  French  because  of  their  phy-  [  '  ' 

in  the  rain  as  you  are  of  trying  to  sique  and  that  Gros  Ventres  was 

avoid  me.  Give  me  ^  five  minutes  and  French  for  “big  bellies.” 

I’ll  leave  you  alone.”  According  to  the  legend  as  told  bj' 


TO  RESUME  A.M.  EDITION 

The  Visalia  (Cal.)  Times-Delta  has 


poised  for  a  trip  to  Winfield  before  the  LEAVES  WORLD-TELEGRAM 
truth  was  discovered.  Kent  Day  Coes  has  resigned  fron 

*  *  *  the  promotion  department  of  the  Net 

\  SUBURBAN  correspondent  of  the  York  World-Telegram  to  join  the  sale 
Waterbury  (Conn.)  Republican  promotion  department  of  Johns-Man- 


ville.  New  York,  effective  March  22 


I’ll  leave  you  alone.” 


Out  came  Katy,  smd:  “Let’s  get  a  Gros  Ventres  club  was 

cab,”  and  in  the  ride  to  her  hotel  disbanded  without  further  publicity. 


gave  Ferris  enough  salty  comment  on 
the  press,  her  matrimonial  plans,  the 


the  press,  her  matoimonial  plans,  me  a  COLUMBUS,  Ohio,  editor,  be- 
stage  and  the  movies  to  make  him  an  moaning  the  fact  that  headlines 


stage  and  the  movies  to  make  nim  an  moaning  the  fact  that  headlines 

excellent  column  mterview  which  the  sometimes  didn’t  exactly  conform  to 


Blade  featured  with  a  toree-column  fbe  story  underneath,  offered  these 


head.  Ferris  collected  his  dollar, 


two  samples  at  the  recent  meeting  of 


Highlight  of  the  interview:  When  ^be  Ohio  Associated  Press. 


Miss  Hepburn  complained  about  re-  Qj.j  fbe  society  page  one  day  there 


porters  invading  her  privacy  and  Fer-  appeared  three  photos  of  rather  strik- 
ris  pointed  out  that  a  person  of  her  jj^g  young  women.  The  society  editor 


prominence  really  has  no  private  life,  vvrote  this  headline  over  the  art:  “Two 
she  pounded  one  tiny  fist  into  the  gj.g  brides;  third  works  for  charity.” 
other  hand  and  exploded:  By  God,  I  ^  gb-f  ^bo  wrote  advice  to  the  love- 


WILL  have  a  private  life  and  what  I  lorn  came  through  with  this  gem  over 
do  with  it  is  nobody  else  s  business!  ber  column  one  dav:  “What  Do  En- 


io  with  it  IS  nobody  else  s  busmess.  ber  column  one  day:  “What  Do  En- 
*  *  gaged  Couples  Do  to  Improve  Their 

IN  the  heat  of  the  campaign  just  a  Acquaintanceships  Before  Marriage?” 
few  days  before  Alabama  was  to  _ 


vote  on  repeal  of  the  “bone  dry”  pro¬ 
hibition  laws,  a  big  dry  rally  was 
scheduled  at  a  Montgomery  church, 
with  former  Governor  B.  M.  Miller 
and  other  leading  prohibitionists 
scheduled  to  speak. 

The  Montgomery  Advertiser,  long  a 
champion  of  repeal,  agreed  to  send  a 
reporter.  In  the  course  of  the  meeting, 
the  anti-repealists  issued  an  invitation 
to  dissatisfied  “wets”  to  join  the  dry 
forces  and  refuse  to  give  the  State 
Administration  any  more  tax  money 
to  spend.  The  Advertiser  reporter 
wrote  his  story  and  turned  it  in  at 
the  city  desk.  Attached  to  a  Page  One 
top  head,  it  was  sent  to  the  composing 
room. 

Through  all  editions,  escaping  notice 
of  the  entire  staff,  the  headline  read: 
“DRYS  WELCOME  SOUSED  WETS.” 

Of  course  the  head  writer  had  iwrit- 
ten  “drys  welcome  SOURED  wets’’ 
and  the  transposition  of  two  let¬ 
ters  created  no  end  of  good-natured 


FVRS 


are  a  luxury  ...  A  women's 
store  was  “apprehensive"  about 
featuring  them  in  an  advertise¬ 
ment  right  after  Old  Man 
River's  astonishing  antics  in 
Louisville  .  .  .  The  store  re¬ 
ported  as  a  response  the 
biggest  single-day  volume  'n 
its  history  .  .  . 


7he  acquisition  of 
the  Brooklyn  Times-Union  by  the 
Brooklyn  Daily  Eagle  (one  of 
America’s  greatest  newspapers) — 
the  creation  of  Brooklyn  Daily 
Eagle  Properties  Corporation  — 
the  recapitalization  of  the  Brooklyn 
Daily  Eagle  —  the  negotiation  of 
the  Preferred  and  Common  Stocks 
of  both  companies  were  worked 
out  and  arranged  by  us. 


L.  N.  ROSENBAUM  &  SON 


THE  COURIER -JOURNAL 
THE  LOUISVILLE  TIMES 


Financiers  and  Reorganizers 
565  Fifth  Avenue 
New  York  City 


WHAS 


TEH  LIVM.XG  maizes  viohe  sales 


OO  OUT  OF  I  Kjyj 
new  ENGLAND  HOMES 

have  telephones 


ONLY  43  OUT  OF  100 
IN  THE  UNITED  STATES 


Telephone  statistics  bring  a  thought-provoking  fact  to  advertisers  who  are 
reviewing  markets  for  maximum  purchasing  power. 

53  out  of  100  New  England  homes  have  telephones  while  only  43  out  of 
100  throughout  the  nation  have  them. 

There  is  evidence  of  greater  spendable  income,  quickly  and  convincingly 
verified  by  federal  income  tax  returns,  industrial  wage  earners  gainfully 
employed,  savings  deposits  and  life  insurance  in  force. 

Tell  the  story  of  your  product  in  the  newspapers  of  New  England,  where 
more  money  is  available  for  spending,  where  standards  of  living  are  higher 
and  sales  potentials  greater. 


NEWSPAPERS  IN 


CIrcu-  3»5M  lO.OM 
latioii  lines  lines 

CONNECTICUT— Population 

*Bridfeport  Post  Telegram . (M&^  S4*386  .12S  .13$ 

*  Bridgeport  Post . (S)  34,3$l  .08  .08 

*  Bridgeport  Ti0ies*$tar . (E)  30 •758  .08  .08 

tDanbury  NewR-Timcs . (E)  10,017  .00  .05 

^Hartford  Durant . (Mi  30,781  .13  .13 

*Hartford  Courant . <Sj  03,504  .17  .17 

tHartford  Times . (E)  01,141  .17  .17 

*Meriden  Record . (M)  8,710  3H  5H 

^Middletown  Press . (E)  10,180  .038  .04 

•New  BriUin  Herald . (E5  10,408  .00  .08 

tNew  Haven  Register . (EAS)  03,303  .17  .10 

•New  London  Day . 15,008  .00  .00 

•Norwalk  Hour . (E)  7,031  .048  .045 

tNorwich  Bulletin  and  Record.. (MAu  10,355  .00  .07 

•Stamford  Advocate . 11,656  .008  .055 

•Waterbury  Republican  A  Amer.(MAE)  33,175  .10  .10 

•Waterbury  Republican  A  Amer..(EAS)  30,733  .10  .10 


Circu-  2,500  10,000 

lation  lines  lines 

MASSACHUSETTS— (Continued) 

. (E)  16,080  .07  .06 

. . (E)  17,850  .08  .005 

. (ME)  30,031  .11  .10 

and  Evening 

. (MAE)  25,070  .00  .08 

. . (E)  14,551  .08  .07 

•Lynn  Item . (E)  16,061  .07  .06 

•New  Bedford  Standard  Times  and 

Mercury . (MAE)  51,460  .15  .15 

•New  Bedford  Sunday  Standard  Times 

(S)  37,001  .10  .10 

•Newburyport  Daily  News . (E)  4,053  .03  .03  (E) 

•Nortk  Adams  Transcript . (E)  11,267  .06  .05 

•Pittsfield  Eagle . (E)  20,000  .07  .07 

•Quincy  Patriot  Ledger . (E)  11437  .07  .05$  (E) 

•Salem  News . (E)  10,800  .00  .07 

•Taunton  Gazette . (E)  0,580  .055  .045 

tWakefield  Item . (E)  3403  .035  .03 

•Waltham  News  Tribune . (E)  8,368  .04  .035 

•Worcester  Telegram  and  Evening 

Gazette . (MAE)  113484  .31  .38 

•Worcester  Sundo  Telegram . ($)  61,438  .23  .20 

RHODE  ISLAND— Population  687,407 

•Pawtucket  Times . (E)  30,413  .00  .00 

•Providence  Bulletin . (E)  08,663  .23  .33 

•Providence  Journal . (M)  44,178  .13  .13  (B) 

•Providence  Journal . (S)  OO4I6  .33  .33 

•Providence  News-Tribune . (E)  25,461  .10  .10 

•Westerly  Sun . (EAS)  5,335  .04  .04 

•Woonsocket  Call . (E)  16,083  .06  .06 


•Haverhill  Gazette. . 
tHolyoke  Transcript 
•Lawrence  Eagle-Tril 
•Lowell  Courter-Cit1 

Leader . 

•The  Lowell  Sun. . . . 


(B)  Combination  rate  Daily  Journal  and  Evening  Bulletin — 30c. 

(C)  Sold  only  in  combination  with  Saturday  or  Monday  Amee, 

(D)  Rates  apply  to  5,000  lines  and  transient  respectively. 

(E)  Rates  apply  to  1,400  lines  and  open  rate. 

(F)  Rates  apply  to  1,400  lines  and  4400  lines. 

•A.  B.  C.  Publishers’  Statement,  <Ht.  I,  1036. 
tPublishers*  Affidavit,  0«t.  1, 1036. 


0oir  ^*Jonathan  Yankee*’ 

COMPARES  WITH 

**Hr.  17.  S.  Average  Citizen” 

CLASSIFICATION 

NEW 

ENGLAND! 

U.  S. 

Spendable  Income  1935 

839S  1 

3513 

Bank  Deposits  1935 

751  , 

421 

Savings  Deposits  1935 

527 

185 

Lite  In..  Sale.  (Eat.)  1933 

69  ! 

56 

Life  Ins.  in  Force  1935 

74 

650 

Radios  Owned  (1930  Census) 

53.8% 

40.3% 

By  %  of  Total  Families 

Rruil  Food  Sale.  (1933) 

386 

355 

.\pparel  Inc.  Shoes  (1933) 

22  1 

16 
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Editor  &  Publisher  for  March  20,  1937 


SUIT  AGAINST  STRIKERS 


Flualiinc  Journal  Applies  for  Injunc* 
tion  and  $50,000  Damages 

An  application  for  a  temporary  and 
permanent  injunction  and  a  suit  for 
$50,000  damages  were  filed  early  this 
week  by  Dean  Palmer,  principal  stock¬ 
holder  of  the  Flushing  (L.  I.)  North 
Shore  Daily  Journal,  to  restrain  the 
foiu*  striking  unions  of  the  newspaper 
from  strike  activities.  A  show  cause 
order  was  granted  by  the  Queens  Su¬ 
preme  Court  in  Jamaica  returnable 
March  23. 

The  complaint  was  against  the  presi¬ 
dents  and  officers  of  the  four  unions 
that  have  been  on  strike  for  several 
months  and  against  Commissioner  of 
Police  Valentine.  Papers  were  served 
March  17. 

Blair  Leeds,  in  charge  of  the  strike 
from  the  beginning  for  the  typograph¬ 
ical  union,  stated  that  the  strikers 
have  “leaned  over  backwards  to  re¬ 
frain  from  violence,”  and  that  they 
have  been  complimented  by  police 
and  citizens  for  the  orderly  way  in 
which  the  strike  has  been  conducted. 

The  strikers  were  deprived  of  the 
use  of  their  sound  truck  this  week 
when  Mayor  LaGuardia  canceled  the 
licenses  of  14  trucks  throughout  the 
city  as  being  public  nuisances. 


PERRY  BUYS  THREE  PAPERS 

(By  telegraph  to  Edito*  &  Publishe*) 

Panama  City,  Fla.,  March  18 — ^Pur¬ 
chase  of  three  opposition  papers  op¬ 
erated  in  this  territory  by  L.  C. 
West,  was  annoimced  to^y  by  Bay 
County  Publishers,  Inc.,  a  John  H. 
Perry  corporation  publishing  the 
Panama  City  Herald.  The  papers  ac¬ 
quired  from  Mrs.  West  are  Panama 
City  Pilot,  Lynn  Haven  Free  Press 
and  St.  Andrews  Bay  News,  the  latter 
being  a  daily  issued  locally.  It  was 
announced  the  dailies  will  be  merged 
Saturday  under  the  name  Panama 
City  News-Herald,  Thome  Lane  con¬ 
tinuing  as  editor  with  Braden  Ball  as 
business  manager.  The  Lynn  Haven 
Free  Press  will  be  merged  with  the 
Panama  City  Pilot  and  issued  as  a 
weekly,  with  Mrs.  West  as  editor. 

116  PAGES  IN  TARRYTOWN 

The  Tarrytown,  (N.  Y.)  Daily  News, 
March  12,  publi^ed  116  pages  con¬ 
taining  143,094  lines  of  advertising. 
All  work  was  done  by  the  paper’s 
own  staff.  Tlie  paper  was  foimded  in 
1897  as  a  weekly  by  Wallace  Odell 
and  G.  Fred  Van  Tassel.  On  March 
12,  1912,  it  became  a  daily.  In  1926  it 
was  acquired  by  J.  Noel  Macy.  On 
Monday  night,  March  15,  Mr.  Odell 
tendered  a  dinner  to  the  staff  at  the 
Hotel  Florence  wdiere  he  was  pre¬ 
sented  with  a  silver  tea  set  by  Mr. 
Macy  on  behalf  of  his  associate. 

GEAREMARSTON  PROMOTIONS 

Election  of  two  vice-presidents  of 
Geare-Marston,  Inc.,  Philadelphia  and 
New  York,  has  been  annoimced  by 
Norman  W.  Geare,  president  of  the 
agency.  Hiey  are  Dee  Carlton  Brown, 
in  charge  of  production,  and  G.  Fred¬ 
erick  Riegel,  account  executive.  Other 
officers  of  the  agency  are  C.  Harold 
Marston,  vice-president  and  treas¬ 
urer;  Radcliffe  Romeyn,  vice-presi¬ 
dent;  Elizabeth  Heath,  assistant  trea¬ 
surer.  At  the  annual  meeting  the 
Board  of  Directors,  Geare,  Marston, 
and  Brown,  were  re-elected  for  the 
coming  year. 


RUNYON  CHANGES  TITLE 

The  name  of  Damon  Runyon’s  daily 
column  nmning  in  the  New  York 
American  was  changed  this  week 
from  “As  I  See  It”  to  “The  Brighter 
Side.” 


Alabama  AntiSedition 
Iaew  Held  Constitutional 

(By  telegraph  to  Kditob  &  Publisheb) 

Birmingham,  March  18 — The  Ala¬ 
bama  Supreme  Court  Thursday  held 
the  Bessemer  anti-sedition  ordinance 
constitutional.  The  court  of  appeals 
had  previously  held  the  ordinance  in¬ 
valid  and  after  this  ruling  Jack  Bar¬ 
ton,  young  Communist,  convicted  un¬ 
der  the  statute,  was  released  without 
bond.  He  left  the  state,  testifying  re¬ 
cently  before  the  LaFollette  civil  liber¬ 
ties  committee  in  Washington.  The 
ordinance  under  which  Barton  was 
sentenced  to  380  days  in  jail  makes  it 
a  misdemeanor  to  print  or  distribute 
matter  advocating  overthrow  of  the 
government  by  force.  The  Supreme 
Court  ruled  this  ordinance  “clearly 
within  the  charter  power  of  the  city” 
and  not  in  conflict  with  the  Consti¬ 
tution.  Attorneys  for  Barton  an¬ 
nounced  a  probable  appeal  to  the  U.  S. 
Supreme  Court. 


I.  P.  I.  ACQUIRES  COLOR  FIRM 

International  Printing  Ink  Corpora¬ 
tion  has  acquired  control  of  the  Con¬ 
tinental  Color  Corporation,  Cleve¬ 
land,  and  will  operate  this  firm  as  an 
U*.I.  subsidiary,  effective  immediate¬ 
ly.  No  changes  in  personnel  are  cmi- 
templated.  The  Continental  Com¬ 
pany,  headed  by  Fred  George,  has 
developed  a  process  for  coloring  all 
types  of  package  papers,  including 
“liner  board.”  Since  this  method 
makes  it  economical  to  color  fibre 
board  for  advertising  or  decorative 
purposes,  the  manufacturers  claim 
that  what  was  formerly  waste  space 
on  shipping  containers  can  now  be 
profitably  utilized. 


NEGOTIATIONS  DROPPED 


‘INTERNES’  IN  ADVERTISING 

A  new  educational  plan  to  provide 
“intemeship”  training  for  college 
graduates  in  advertising  will  be  estab¬ 
lished  at  Northwestern  University  next 
fall  as  a  result  of  an  initial  gift  of 
$6,000  approved  by  the  Chicago  Fed¬ 
erated  Advertising  club,  President 
Walter  Dill  Scott  announced  this 
week.  Twenty  service  scholarships 
will  be  awarded  for  the  year  1937-38 
to  outstanding  college  graduates.  In 
addition  to  studying  in  the  university, 
the  students  will  be  given  part-time 
employment  in  the  advertising  depart¬ 
ments  of  Chicago  business  firms.  It 
is  planned  to  increase  the  $6,000  fund 
to  approimately  $50,000,  to  provide  tui¬ 
tion  scholarships. 

‘W.  F.  WILEY  MONTH’  IN  CINCY 

In  appreciation  of  the  resumption 
of  the  Christmas  bonus  and  the  week’s 
extra  vacation  with  pay  given  Cin¬ 
cinnati  Enquirer  employes  in  recog¬ 
nition  of  loyal  service  during  the 
January-February  flood,  executives  of 
the  Enquirer  circulation  department 
and  their  staffs  have  designate  March 
as  W.  F.  Wiley  month  in  honor  of 
their  publisher.  A  quota  of  4,350 
subscriptions  increase  has  been  placed 
for  the  month,  each  department  divi¬ 
sion  vying  with  the  other  in  an  effort 
to  make  W.  F.  Wiley  month  show  the 
largest  home  delivery  increase  in  the 
history  of  the  paper. 


N.  Y.  CIRCULATORS  TO  MEET 

New  York  State  Circulation  Man¬ 
agers’  spring  convention  will  be  held 
at  Olean  House,  Olean,  N.  Y.,  April 
20  and  21.  E.  B.  Fitzpatrick,  business 
manager,  Olean  Times  Herald,  and 
John  Armstrong,  former  editor  of 
Times  Herald,  at  present  Professor 
of  History,  St.  Bonaventure  College, 
Allegany,  N.  Y.,  will  speak. 


New  York  Post  Addin§’ 
Classified  Sectkm 

New  York  Post,  published  la  j 
David  Stem,  on  March  25  wii?i|L.' 
augurate  a  classified  advertising  ae. 

tion  it  was 

nounced 

week. 

Plan  and  p«. 
pose  of  the  Bt« 
section  nm 
told  by  Nat  S. 
Getlin,  diiaiQi 
of  new  budiai 
for  the  Slat 
newspapers  t « 
dinner  to  200ii. 
vertising  agn, 
recently. 

Mr.  Getlin  will 
be  assisted  in  tht 
direction  of  Post  classified  by  Gecrge 
Lasker,  former  secretary  of  the 
tied  Advertising  Managers’  Assoda- 
tion  and  formerly  classified  mansge 
Milwaukee  Sentinel,  and  Mary  Uc^ 
Climg,  formerly  New  York  World. 
Telegram  classified  supervisor. 

The  Post  classified  selling  and  phone 
soliciting  staff  which  will  be  unde 
the  direct  supervision  of  jqj 

McClung  is  largely  recruited  fan 
young  college  men  and  wcnnen. 


KELLY  TO  BATHURST 

Raymond  Kelly  has  been  recently 
appointed  vice-president  in  charge  d 
sales  for  the  Bathurst  Power  &  Pj^ 
Co.,  Montreal.  He  was  formerly  gen¬ 
eral  manager  of  sales  for  Kimberiy 
Clark  Co.,  and  vice-president  and  di¬ 
rector  of  Cellucotton  Products  Co,o( 
Neenah,  Wis.  He  was  also  vice-prea- 
dent  and  director  of  St.  Maurice  Val¬ 
ley  Paper  Company  with  headquaitm 
in  Montreal. 


Negotiations  between  the  manage¬ 
ment  of  the  Chicago  Times  and  the 
Times  guild  unit  were  concluded  i 
Thursday,  March  18,  when  the  guild  i 
negotiating  committee  declined  to  i 
recommend  to  the  unit  the  minimum 
scales  proposed  by  the  management. 
S.  E.  Thomason,  publisher,  has  de¬ 
cided  to  post  a  bulletin  board  notice 
covering  all  matters  tentatively  agreed 
upon  with  exception  of  wage  scales. 


WHITE  HEADS  PRESS  GROUP 

William  Allen  White,  editor  of  the 
Emporia  (Kan.)  Gazette,  was  elected 
president  of  the  Fourth  District  of  the 
Kansas  Press  Association  at  its  spring 
meeting  in  Emporia  March  12.  He 
succeeds  Edwin  F.  Hammond,  Osage 
City.  Glick  Fockele,  of  Leroy,  was  > 
elected  vice-president,  and  Earl 
Fickert,  of  Peabody,  was  re-elected 
secretary  -  treasurer . 
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Streamlined  Intertype  One-Piece  Distributor  Bracket 


I  First,  More  Profitable  Machine  Operation 

plxioe  _ 

^  Second,  Better  Appearance . . . 


STREAMLINED  four-inagrazine  Modei  F  Intertype  Mixer 
with  new  four-magazine  side  unit.  Can  be  furnished  aiso 
with  two-maf^azine  side  unit  or  without  side  unit. 

Perhaps  the  most  spectacular  feature  of  this  machine 
is  its  amazing  capacity.  With  the  machine  equipped  with 
a  four-deck  side  unit,  as  shown  above,  the  operator  can 
draw  matrices  from  eight  different  magazines  with  a 
total  of  five  hundred  magazine  channels.  Think  of  it! 
Five  hundred  magazine  channels  —  each  of  which  can 
carry  two-letter  matrices  —  all  at  the  operator’s  quick 
command  from  his  seat  at  the  keyboard. 

As  a  result  of  this  great  capacity,  the  new  Streamlined 
Model  F  Four-Decker  can  be  equipped  to  set  a  large  part 
of  the  type  variety  needed  in  any  composing  room,  with¬ 
out  magazine  replacements.  At  the  same  time  it  retains 
the  operating  speed  and  simplicity  of  maintenance  that 
have  always  characterized  the  Intertype. 

Write  for  printed  matter  about  this  and  other  Stream¬ 
lined  Intertypes. 


The  old  saying,  “Beauty  is  only  skin  deep,”  does  not 
apply  to  the  new  Streamlined  Intertypes.  In  fact,  the 
improved  appearance  of  these  remarkable  machines, 
while  important,  is  really  secondary  to  their  improved 
performance.  That  smart  new  streamlined  base,  for  ex¬ 
ample,  contributes  materially  to  improved  machine  op¬ 
eration,  as  already  pointed  out  in  these  pages;  and  this 
is  true  also  of  the  hinged  front  covers  which  are  such 
a  noticeable  characteristic  of  the  new  machines.  This 
week  we  show  another  feature  which  makes  these  new 
Intertypes  work  better  as  well  as  look  better  . . . 

New  One-Piece  Double  Distributor  Bracket 

Isn’t  it  obvious  that  a  heavier  one-piece  bracket  is 
stronger  and  more  rigid  than  a  bolted  bracket?  Of 
course.  And  it  is  equally  apparent  that  the  new  stream¬ 
lined  bracket  will  also  reduce  vibration  and  eliminate 
any  possibility  of  sagging  . . .  insuring  a  better  and  per¬ 
manent  line-up  between  the  distributor  and  the  channel 
entrance.  Hence  . . .  better  distribution  of  matrices  and 
more  dependable,  more  profitable  machine  operation. 

This  is  one  of  the  101  features  of  the  new  Stream¬ 
lined  Intertypes.  Folders  showing  close-up  pictures  of 
these  features  will  be  mailed  on  request.  Please  address 
Intertype  Corporation,  360  Furman  Street,  Brooklyn, 
N.  Y.,  or  the  nearest  Intertype  Branch. 


V  Step  Up  Your  Profits  • .  .Step  Ahead  with  the  New 

» STREAMLINED  INTERTTPES 


SETON  EXTRA  SOLD  AND  REGAL 
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DIDN’T  DARE  TO  ADV 


"For  the  first  time/'  said  Schick  Dry  Shaver,  Inc.,  on 
January  first,  "we  hove  production  enough  to  do  some 
advertising  and  merchandising  that  will  carry  Schick 
Razors  into  millions  of  homes." 

In  1932  Schick  had  been  able  to  manufacture  only 
16,000  Dry  Shavers,  in  1933,  only  30,000,  in  1934,  80,000. 
But  with  a  larger  output  in  1935,  the  first  newspaper 
advertisements  were  scheduled  for  the  Christmas  trade 
— 200  6c  250  line  copy  in  20  newspapers  in  19  dties. 
The  dealers  of  all  19  cities  were  inunediotely  sold  out 
and  soles  were  220,000  for  the  year. 

So  no  more  newspaper  advertising 
until  July,  1936,  when  an  850  line  ad¬ 
vertisement  sold  out  the  dealers  in  50 
cities.  Then  in  December,  500  and 
550  line  copy,  and  dealer  coopera¬ 
tion  that  included  more  than  6,000  in¬ 
dividual  dealer  advertisements  in 
newspapers,  again  sold  out  the  trade 
and  brought  soles  up  to  750,000  razors, 
for  which  the  public  paid  $11,125,000. 

For  1937  the  Schick  sales  quota  is 
1,500,000  razors,  $22,500,000  worth  at 
retail.  But  the  management  believes 
that  with  newspaper  advertising 
every  month  they  can  be  sold.  For 
every  moil  has  been  bringing  re¬ 
quests  from  dealers  for  "more  news¬ 
paper  advertising,"  and  salesmen  hove  been  writing 
that  "more  newspaper  advertisements  would  moke  it 
easy  to  moke  my  doubled  quota." 

In  1937  it  is  planned  to  use  newspapers  every  month. 
In  both  January  and  February  450  line  space  has  been 
used  in  80  newspapers  in  50  cities.  And  soles  to  dote 
indicate  that  with  a  continuance  of  this  advertising 
month  after  month  there  will  be  two  and  a  half  million 
Schicks  in  the  hands  of  America's  shavers  by  the  end 
of  the  twelvemonth. 


EVERY  TIME  SCHICK  ADVERTISED  IN 
NEWSPAPERS,  DEALERS  WERE  SOLD  OUT 


WHEN  SCHICKS) 
FOR  BIGGER  ORO 
FOR  “MORE  SU 


IN  CITIES  WHERE  SCHICK  USED  NEWS¬ 
PAPERS,  DEALERS  WERE  GENEROUS  WITH 
COUNTER  AND  WINDOW  DISPLAY 


Schick  claims  to  have  created  for  the  first  time  an 
industry  "in  which  there  were  no  previous  commercial 
attempts,  even  abortive  ones"  and  to  hove  set  many 
other  precedents.  Seldom  has  a  relatively  small  amount 
of  newspaper  space  done  so  many  record  breaking 
things — sold  out  all  the  dealers  in  dty  after  city,  gotten 
the  dealers  so  solidly  back  of  a  product  that  they  not 
only  gave  counter  and  window  display  most  willingly 
but  arranged  to  sell  on  time  payments  and  advertised 
in  newspapers  over  their  own  names. 

Schick's  experience  with  newspa- 
per  advertising  is  just  another  testi- 
monied  to  the  PRIMACY  OF  THE 
I  NEWSPAPER  AS  AN  ADVERTISING 

I  i  m  MEDIUM.  The  newspaper  cem  sell 

U  ^  anything  that  the  public  wemts.  Price 

makes  no  difference  as  long  as  it  is 
worth  the  price.  In  fact,  Schick  expects 
to  sell  $15  razors  with  the  help  of  news- 
papers  this  yeenr  for  3  1/3%,  cdthough 
average  costs  in  the  razor  field  cure 
to 


>  BEGAN  TO  PRESS 

iealers  clamored 

ER  ADVERTISING.” 
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The  newspaper  is  the  advertising 
medium  DEALERS  CLAMOR  FOR 
and  ore  willing  to  spend  their  own 
money  in. 


WHEN  TOLD  THAT  THEIR  QUOTAS  HAD  BEEN 
DOUBLED.  SCHICK  SALESMEN  WROTE  IN  FOR 
“MORE  ADVERTISING  IN  NEWSPAPERS.” 


That  newspaper  advertising 
puts  back-bone  into  the  salesman 
whose  quota  is  doubled  is  the  ex¬ 
perience  of  every  solesmonager. 


★  ★  ★  ^  ★ 

mg 

THESE  NEWSPAPERS  WILL  DO  A  GOOD  SELLING  JOB  FOR  YOU 

ith.  BOSTON  GLOBE  •  CHICAGO  TRIBUNE  •  CINCINNATI  ENQUIRER  •  CLEVELAND  PLAIN  DEALER  •  COLUMBUS 

dispatch  •  FALL  RIVER  HERALD  NEWS  •  GANNETT  NEWSPAPERS  •  HARRISBURG  PATRIOT  •  HARRISBURG 

.  evening  NEWS  •  HARTFORD  COURANT  •  HONOLULU  STAR-BULLETIN  •  JOHNSTOWN  DEMOCRAT  •  JOHNSTOWN 

mg 

ion  ™®UNE  •  LOUISVILLE  TIMES  •  LOUISVILLE  COURIER-JOURNAL  •  MEMPHIS  COMMERCIAL  APPEAL  • 

md  new  YORK  DAILY  NEWS  •  ST.  PAUL  DISPATCH  •  ST.  PAUL  DAILY  NEWS  •  ST.  PAUL  PIONEER  PRESS  • 

WESTCHESTER  NEWSPAPERS 
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E  D  I 

RE:  GUILD  CLOSED  SHOP 

UT  down  to  size,  the  essential  difference 
between  newspaper  publishers  and  the 
American  Newspaper  Guild  in  current  ne¬ 
gotiations  is  the  “preferential  shop.”  It  is  a 
weaseling  word  combination,  for  what  the  Guild 
wants  is  100  per  cent  membership  among  all  em¬ 
ployes  concerned  with  the  handling  of  news  and 
photographs,  enforced  by  a  contract  under  which 
all  editorial  people  employed  by  the  publisher 
must  join  the  Guild  within  a  specified  period — or 
quit.  It  is  a  demand  that  imperils  the  publisher’s 
freedom  of  contract,  but  it  is  even  more  perilous 
to  employes  of  independent  spirit,  self-respect  and 
loyalty  to  the  newspaper  profession  that  tran¬ 
scends  any  industrial  association. 

Consider  the  case  of  James  Wickizer,  long 
time  U.  P.  bureau  executive  at  San  Francisco. 

He  joined  the  Guild  a  few  months  ago  and  shortly 
thereafter  was  elected  chairman  of  the  U.  P. 
biueau  unit.  Last  month,  he  was  amazed  to  learn 
from  his  bureau  chief  that  a  Guild  organizer  had 
telephoned  Robert  P.  Scripps  that  a  strike  was 
impending  among  U.  P.  employes  in  San  Fran¬ 
cisco.  To  Wickizer’s  knowledge,  no  negotiations 
were  in  progress  between  his  office  and  the  Guild, 
and  none  were  impending.  They  would  have 
been  futile,  for  employment  policies  are  not  deter¬ 
mined  by  subordinate  bureaus,  but  by  New  York 
headquarters.  He  resigned  his  Guild  office  and 
Guild  membership  immediately. 

He  is  now  accused  of  “walking  out”  on  the 
Guild,  betraying  its  “secrets,”  and  the  Guild  high 
command  on  the  Pacific  Coast  has  recommended 
that  he  be  barred  from  membership  in  any  chap¬ 
ter  or  unit.  That  is  the  familiar  blacklist  of  union 
procedure,  used  with  extreme  moderation  by 
unions  which  know  their  business.  It  would  be 
a  sentence  of  excommunication  from  newspaper 
work  for  Wickizer— if  the  Guild  had  attained  its 
closed  shop  objective  generally.  He  would  be 
barred  from  a  profession  in  which  he  has  demon¬ 
strated  more  than  ordinary  competency,  not  for 
any  professional  dereliction,  but  because  he  re¬ 
fused  to  be  a  party  to  a  foolish  cmd  dishonorable 
scheme.  But  his  peril  is  more  imaginary  than 
actual. 

If  the  amateur  unionists  of  the  Guild  expect  to 
coerce  their  members  and  impress  employers  by 
displays  of  their  disciplinary  power,  we  predict 
for  them  a  heavy  diMppointment  Newspapers 
and  press  services  are  not  going  to  lose  competent 
men  who  will  not  submit  to  petty  Guild  tyranny, 
"nie  6,000  Guild  members  include  many  Wick- 
izers,  and  the  20,000  non-Guild  editorial  people 
must  include  many  who  will  not  trade  a  $5  raise 
for  a  ball  and  chain. 

The  closed  shop  simply  doesn’t  belong  in  the 
journalistic  picture,  whatever  its  merits  in  the 
mechanical  departments.  And  if  the  Guild  needs 
a  closed  editorial  shop  for  its  own  survival,  that’s 
pretty  nearly  prima  facie  evidence  that  the  Guild 
doesn’t  belong  either. 


HITLER  AND  THE  JEWS 

EARS  have  been  expressed  by  conservative 
Jewish  leaders  in  New  York  Aat  the  recur¬ 
rent  propaganda  of  German  Government 
and  its  controll^  press,  carried  as  news  in  Ameri¬ 
can  newspapers,  may  produce  strong  anti- Jewish 
sentiment  in  this  coimtry.  The  recent  exchanges 
between  Washington  and  Berlin  on  the  LaGuardia 
episode  have  produced  some  peculiarly  typical 
Hitlerisms,  some  of  them  too  indecent  for  Ameri¬ 
can  publication,  and  in  our  opinion,  they  carry 
their  own  answer  to  all  reasonable  Americans. 

Any  revival  of  prejudice  in  this  country  will 
not  arise  from  egregious  Berlin  outjwurings.  Its 
much  more  probable  source  is  the  reaction  of 
Jewish  organizations  in  this  country  in  the  form 
of  counter-propaganda.  It  has  been  overdone,  on 
occasion,  by  organizations  which  we  suspect  con¬ 
sist  of  not  much  more  than  a  secretary,  a  desk, 
and  a  stack  of  letter  heads. .  The  normal  processes 
of  news  are  sufficient  to  dispose  of  the  Hitler 
menace,  and  the  unselfish  and  decent  leaders  of 
American  Jewry  should  be  well  content  with  the 
same,  unmanipulated,  process. 


Took  branches  of  palm  trees,  and  went  forth 
to  meet  Him,  and  cried.  Hosanna:  Blessed  is 
the  King  of  Israel  that  cometh  in  the  name  of 
the  Lord. — St.  John,  XII;  13. 


WITHOUT  BENEFIT  OF  CLERGY 

AROLD,  the  young  man  who  chained  him¬ 
self  to  a  radiator  to  make  his  girl  friend 
say  “yes,”  won  brief  attention  in  these 
columns  a  few  weeks  ago.  He  also  won  himself 
and  girl  friend  contracts  on  the  radio.  It  appears 
to  Malcolm  W.  Bingay,  editorial  director  of 
Detroit  Free  Press,  that  the  lovesick  Harold  was 
only  one  of  a  long  parade  who  have  recently 
wangled  newspaper  space  with  the  aid  of  Cupid. 

He  notes  the  supposed  engagement  of  Sonja 
Henie  to  Tyrone  Power,  Jr.,  which,  the  press 
agent  whispered  was  to  be  announced  in  Detroit 
where  Miss  Henie  was  skating.  It  didn’t  happen. 

Also  the  world-wide  publicity  attending  the 
alleged  engagement  of  Katherine  Hepburn  to 
Harold  Hughes — while  la  Hepburn  was  person¬ 
ally  appearing  in  Chicago.  No  more  has  been 
heard  of  those  nuptials. 

Likewise  the  “engagement”  of  Greta  Garbo  to 
her  director,  Rouben  Mamoulian,  which  was 
staged  elaborately,  just  as  Greta’s  last  film  went 
to  the  exchanges.  No  knot  has  yet  been  tied. 

And  last  week  we  had  the  young  lady,  sent  by 
Rudy  Vallee  to  Drake  University,  pictured  in  the 
altogether  behind  a  cellophane  screen  shower  and 
in  various  other  revealing  attitudes  during  her 
day’s  studies.  After  the  indignation  died  down, 
she  went  back  to  Broadway  with  her  name  in 
lights  and  more  numbers  on  the  weekly  check. 

Fortimately  neither  newspaper  stories  nor  press 
agent  handouts  are  recognized  as  marriage  certi¬ 
ficates,  or  the  record  of  Hollywood’s  domestic 
troubles  might  be  lengthened  considerably.  But 
without  benefit  of  clergy,  or  aid  to  the  box  office, 
newspapers  fall  for  the  old  gag  week  after  week, 
and  the  movie  producers  jam  their  syndicate 
theatres  without  an  extra  cent  for  advertising. 
Maybe  Bingay  hit  the  bullseye  when  he  headed 
his  column  “Hello,  Suckers!” 


TO  BE  CHANGED 

HAIN  broadcasters  will  have  to  find  some 
means  of  reconciling  the  lack  of  terminal 
facilities  in  their  political  orators  and  the 
indexible  demands  of  their  commercial  programs. 
If  they  do  not,  they  are  open  to  serious  charges 
of  censorship,  on  behalf  of  an  administration  that 
controls  their  destinies.  The  abrupt  close  to  Gov. 
Lehman’s  recent  address  on  the  child  labor 
amendment  and  the  shutdown  on  Senator  Wheel¬ 
er’s  argument  against  the  President’s  court  pro¬ 
gram  furnish  heavy  metal  to  politicians  who 
refuse  to  recognize  time  limits. 

It  is  futile  for  the  chains  to  demonstrate  that 
they  have  balanced  the  time  of  both  sides  of  the 
court  dispute  with  an  even  hand.  There  isn’t  a 
doubt  in  the  world  that  they  have  tried  to  serve 
public  interest,  convenience  and  necessity  by  giv¬ 
ing  both  parties  equal  opportunity  on  the  air. 

Politicians  will  dismiss  that  as  yard  goods,  and 
pile  their  emphasis  on  the  indisputable  fact  that 
a  speaker  was  cut  off  in  the  midst  of  his  summa¬ 
tion  to  make  way  for  a  program  of  advertising. 
Reform  by  the  offended  political  orators  is  not 
probable;  they  will  not  emulate  Mr.  Roosevelt  in 
adapting  their  talk  to  radio  requirements,  but 
they  will  try  hard  to  make  radio  keep  their  pace. 

The  matter  is  of  prime  public  concern,  for  if 
broadcasting  is  to  win  and  keep  a  place  as  a 
medium  of  public  education,  it  will  have  to 
demonstrate  its  independence  both  of  political 
and  of  commercial  pressures.  Direct  appeal  to 
the  public  may  hold  the  solution. 


PRIVACY  NOT  VIOLATED 

HIS  country  is  picture-minded,  we  verily 
believe,  after  this  week’s  reaction  from  laj 
week’s  editorial  on  a  couple  of  funeral  pk- 
tures  published  in  Washington  newspapen 
Agreement  is  unanimous  that  the  pictures  were  in 
bad  taste,  and  did  no  good  either  to  the  newi. 
papers  which  published  them  or  the  readers  who 
had  to  look  at  them.  Even  the  photography 
agencies  which  sent  them  out  do  not  defend  them 
as  news  pictures— but  they  do  demur  to  the 
charge  that  they  invaded  the  privacy  of  a  family’i 
grief. 

It  appears  that  there  were  eight  photographers, 
from  New  York  and  Washington,  at  the  funeral 
They  received  cordial  co-operation  from  the  mem- 
bers  of  the  family  in  making  pictures.  The  dead 
girl’s  fiance  posed  beside  her  open  casket;  so  did 
her  mother  and  other  members  of  the  family 
frankly  displaying  their  sorrow  for  the  cameru. 
This  picture,  to  which  our  editorial  did  not  refer 
has  been  strongly  condemned  by  some  of  our 
correspondents.  The  fimeral  director,  it  is  alio 
said,  arranged  the  photograph  of  the  casket  being 
borne  from  the  home.  Nobody  seems  to  have 
objected  to  the  presence  of  the  photographers  in 
the  cemetery,  nor  to  the  pictures  which  shwh^i 
a  good  many  after  they  were  published. 

From  all  of  these  circumstances,  it  appears  diffi¬ 
cult  to  sustain  the  charge  that  the  photographers 
violated  the  privacy  of  the  family  or  the  sanctuary 
of  the  cemetery — but  the  fact  remains  that  the 
general  public  will  believe  they  did,  and  that 
thousands  of  newspaper  readers  will  condemn  the 
editorial  judgment  which  let  the  graveside  shots 
see  the  light  of  day. 


OMINOUS 

rVE  weeks’  of  newspaper  discussion  have 
knocked  a  lot  of  political  wind  out  of  Mr. 
Roosevelt’s  court  situation.  Sober  minds 
are  now  looking  behind  the  curtain  to  find  the 
hidden  spring  that  caused  the  proposal  in  the  first 
place.  The  obvious  reasons  were  too  obvious,  and 
not  altogether  reasonable. 

From  a  dozen  differing  press  viewpoints,  the 
conclusion  seems  to  be  that  Mr.  Roosevelt  wants 
fast-workmg  judicial  machinery  and  highly-con¬ 
centrated  executive  powers  to  deal  with  the 
menace  of  inflation.  Thousands  of  words  have 
been  spilled  in  editorials  and  commentary  col¬ 
umns,  but  the  reading  public  has  yet  to  get  more 
than  a  ghostly  outline  of  just  how  the  President 
might  meet  a  dangerous  inflation  crisis  without 
assuming  virtually  dictatorial  ptowers. 

The  outlook  is  perilous.  It  might  even  be  that 
inflation  is  more  dangerous  to  the  national  welfare 
than  the  implied  remedy  of  sacrificing  freedom  for 
security.  We  have  weathered  several  periods  of 
inflation  within  the  past  30  years,  though  it  is 
probable  that  each  left  its  scar  and  made  the  next 
one  a  little  worse  than  the  last,  and  the  ominous 
forebodings  of  the  prophets  may  be  justified  by 
their  experience. 

If  Mr.  Roosevelt  has  a  program  that  might  be 
blocked  by  the  present  court  set-up,  to  the  na¬ 
tion’s  detriment,  no  harm  can  come  from  a  thor¬ 
ough  discussion  of  its  terms  before  the  cyclone 
hits.  Our  present  diet  of  hints  emd  whispers  re¬ 
calls  somewhat  the  “interregnum”  of  1932-1933, 
when  the  banking  structure  collapsed  in  a  similar 
atmosphere.  We  don’t  need  anything  like  that 
again,  and  would  not  enjoy  it.  We  can  plan  care¬ 
fully  and  deliberately,  without  dramatics,  against 
a  danger  so  plainly  seen  as  the  impenffing  in¬ 
flation,  and  in  a  democracy,  the  planning  ought  to 
be  done  in  advance  and  in  the  open. 

THE  WORM  TURNED  UPON 

BIETING  Margaret  Fuller  one  day  full- 
gloved  in  the  street,  Mrs.  Greeley,  who 
had  an  antipathy  to  kid  coverings, 
touched  Miss  Fuller’s  hand  with  a  shudder  and 
snapped  out:  “Skin  of  a  beast!  Skin  of  a  beast!’  | 
“Why,  what  do  you  wear?”  asked  Margaret, 
“Silk,”  responded  Mrs.  Greeley.  , 

Miss  Fuller  gave  a  comic  shudder  and  came 
back  with:  “Entrails  of  a  worm!” — Don  C.  Ssin, 
in  “Horace  Greeley.” 
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Personals _ 

Jerome  D.  BARNUM,  publisher, 
Syracuse  (N.  Y.)  Post  Standard, 
jnd  Edward  H.  Butler,  publisher,  Buf¬ 
falo  (N.  Y.)  Evening  News,  were  re¬ 
nominated  by  Governor  Lehman  this 


Son  Joins  Marco  Morrow,  Assistant 
Publisher  of  Capper  Publications 

Richard  M.  (DICK)  morrow  Topeka  Daily  Capital.  The  first  job 
entered  into  Senator  Capper’s  was  succeeded  by  another.  Dick  was 


fnek  to  ^  °  ®  publishing  organization  behind  his  later  transferred  to  the  home  office 


Springs  Authority. 

Mr.  and  Mrs.  E.  K.  Gaylord  and  Mr. 
and  Mrs.  G.  W.  Archibald  are  mem¬ 
bers  of  a  party  of  53  Oklahomans  who 
left  March  1  for  a  16-clay  vacation 
tr^  to  Cuba  and  Central  America 
which  is  sponsored  annually  by  the 
Oklahoma  Farmer-Stockman.  Mr. 
Gaylord  is  editor  and  publisher  of  the 
Daily  Oklahoman  and  Times,  Okla¬ 
homa  City,  and  Archibald  is  editor 
and  publisher  of  the  Durant  (Okla.) 
Daily  Democrat. 

W.  F.  Wiley,  publisher,  Cincinriati 
Enquirer,  and  Mrs.  Wiley  are  spend¬ 
ing  a  vacation  in  Miami. 

George  Fort  Milton,  editor,  Chat- 


Springs  Auin  jf.  where  he  is  doing  sales  and  promotion  , 

work.  He  is  the  son  of  Marco  Mor¬ 
row,  the  assistant  publisher  of  Senator  | 
Capper’s  various  publications  since 
1918. 

The  father  broke  into  newspaper 
business  in  1890  as  a  reporter  on  the 
Republic  Times  in  Springfield,  O.,  now 
Governor  Cox’s  Daily  News.  He  be¬ 
came  managing  editor  of  the  daily, . 
then  edited  Farm  News  and  a  monthly 
women’s  magazine.  Womankind.  He  ^ 
was  nine  years  with  the  Critchfield  I 
n.  r.  vwiicy,  puuiAaiici,  «,^»nA;(T(r(Uiz  Advertising  Agency  in  Chicago,  and ! 

Enquirer,  and  Mrs.  Wiley  are  spend-  .MA»ro  .\lo»»ow  Richa»d  Moiiow  went  to  Capper  Publications  in  1908. 

ing  a  vacation  in  Miami.  He  has  been  a  member  of  the  board  ! 

George  Fort  Milton,  editor.  Chat-  father’s  back,  via  the  New  York  Cap-  of  directors  of  the  Audit  Bureau  of  i 
tanoogaNems,  spoke  March  12  at  State  per  office.  Circulations  continuously  since  1919,  j 

Teachers  College,  Statesboro,  Ga..  on  A  graduate  of  the  School  of  Foreign  and  is  a  director  of  the  national  Pub-  ; 
the  agricultural  problems  in  the  Service,  Georgetown  University,  1935,  Ushers  Association,  Inc.,  and  the  Agri- 


Kichaid  Moiiow 


father’s  back,  via  the  New  York  Cap- 


tanooga  News,  spoke  March  12  at  State  P®f  office- 


South. 

John  T.  Lambert,  publisher,  Wash¬ 
ington  Times,  has  been  elected  to  ac¬ 
tive  membership  in  the  Gridiron  Club, 
Washington.  Mr.  Lambert  was  for- 


he  was  in  New  York  awaiting  a  deci-  cultural  Publishers  Association, 
sion  of  an  exporting  company  on  his  Dick  Morrow  edited  his  high  school  | 
application  for  a  job  when  Philip  paper  and  got  the  virus  of  journalism ' 
Zach,  Senator  Capper’s  New  York  in  his  veins  during  school  vacations,  i 
manager,  took  him  on  temporarily  to  working  in  the  classified  department ; 


rSrS  of  ffie^J^Sontureau  do  a  piece  of  promoti^work  for  the  and  as  a  reporter  on  the  DaUy  Capital. 


of  Universal  Service. 


phries  succeeds  her.  Mrs.  Spillman  Clung,  who  is  now  phone  room  su- 


William  E.  Haskell,  assistant  to  continues  as  secretary  of  the  Waynes-  pervisor  for  the  New  York  Evening 


m 


Ogden  Reid,  president,  New  York  boro  Publishing  Corporation.  Post.  j 

Herald  Tribune,  addressed  the  Jersey  George  Benneyan  has  resigned  as  W.  J.  Foster,  advertising  manager  | 
City  YMCA  Forum,  March  15,  on  The  director  of  promotion  of  the  New  York  Marshall  (Mich.)  Evening  Chronicle, 
Newspaper  and  Public  Opinion.”  American.  Prior  to  his  affiliation  with  and  his  assistant,  Louis  Rentschler, 
George  B.  Dolliver,  publisher.  Bat-  the  American  in  the  latter  part  of  were  confined  to  their  homes  by  in¬ 
ti*  Creek  (Mich.)  Moon-Joumal,  was  1935,  Mr.  Bermeyan  was  for  14  years  fluenza  last  week, 
re-elected  president  of  the  Community  promotion  and  research  manager  of  Basil  Lehigh,  circulation  manager 
Concert  Association  at  its  annual  the  New  York  Sun.  News-Standard,  Uniontown.  Penn.. 


Basil  Lehigh,  circulation  manager 
Concert  Association  at  its  annual  the  New  York  Sun.  News-Standard,  Uniontown,  Penn., 

meeting  March  10.  Winbum  T.  Rogers,  former  Atlanta  resigned  to  join  the  city  circula- 

F.  B.  McCurdy,  president,  Halifax  Constitution  reporter,  has  been  named  department  of  the  Lexington 

(N.  S.)  Chronicle  and  Star,  has  been  advertising  manager  of  the  Griffin  ^^o,der. 

re-elected  president  of  the  Halifax  (Ga.)  Daily  News  to  succeed  Thom-  Jack  Mayfield,  sports  editor,  Alua 
Fire  Insurance  Company.  Jacobs,  who  has  joined  an  At-  (Okla.)  Review-Courier,  has  joined 


Winbum  T.  Rogers,  former  Atlanta  reigned  to  join  the  city  circula- 


re-elected  president  of  the  Halifax 
Fire  Insurance  Company. 


J.  L  Horne,  Jr.,  publisher.  Rocky  lanta  advertising  agency 


Jack  Mayfield,  sports  editor,  Alva  \ 
(Okla.)  Review-Courier,  has  joined ! 
the  Guymon  (Okla.)  Daily  News  as  I 


“See!  I  told  you  there  were  only 
32  floors!" 


There^s  no 
holding  it 


(Okla.)  Record  as  news  editor.  He 
succeed  Robert  Park  who  recently 


Mount  (N.  C.)  Telegram,  who  gave  j.  Howard  Brisco,  advertising  man-  advertising  manager.  Fred  Drolte  suc- 
Federal-State  mral  electrification  dis-  ager,  Okemah  (Okla.)  Daily  Leader, 

putes  an  airing  before  a  legislative  has  resigned  to  join  the  Bristow  /„  Editnrinl  Rnnma 

comnuttee,  has  resigned  frwn  the  (Okla.)  Record  as  news  editor.  He  .i  . 

State  Rural  Electrification  Authority,  succeed  Robert  Park  who  recently  ^'IqL.  E.  W.  OPIE,  managing  editor,  | 
Geoffrey  Parsons,  chief  editorial  resigned.  Leader  Papers,  Staimton,  Va.,  ad-  | 

vmter.  New  York  Herald  Tribune,  and  j,  w.  Webb,  business  manager  of  dressed  the  Rotary  Clubs  at  Wood-' 
his  daughter,  Mary,  will  be  guests  the  Bradenton  (Fla.)  Herald,  became  stock  and  New  Market,  Va.,  March  9., 

during  the  “Music  Is  My  Hobby”  pro-  advertising  manager  of  the  Dothan  He  is  a  member  of  the  Board  of  Shen-  i 

gram  March  25,  over  the  NBC-Red  (Ala.)  Eagle,  March  15,  succeeding  andoah  Valley,  Inc.,  and  spoke  in  the  i 

Network.  He  is  an  accomplished  pian-  Ray  Gould,  who  went  to  the  Atlanta  interests  of  that  section  of  the  state, 

kt.  He  will  accomp^y  his  daughter.  Constitution.  N.  Dwight  Allison,  managing  editor,  1 

whoM  hobbies  are  singing  and  play-  assistant  classified  phone  San  Antonio  Light,  resides  at  102  AUi- 

mg  the  cello.  supervisor.  New  York  World-  son  Street.  ’The  street,  believed  to  be  i 

Carl  Frady,  editor,  Hendersonville  Telegram,  has  been  named  head  su-  fft®  shortest  in  the  city,  was  opened  - 
(N.  C.)  Tribune,  is  improved  after  a  pervisor.  She  succeeds  Mary  Me-  (Continued  on  next  page) 

critical  illness  following  an  operation. 

Henry  T.  McIntosh,  editor,  Albany  I 

(Ga.)  Herald,  who  last  week  was  ap-  _ 

pointed  chairman  of  the  new  Georgia  ■ -p  -p  T 

state  planning  board  for  a  five-year  I  |m/I  I  I  9  1  9 

term  refused  to  sign  the  oath  as  chair-  I’l  ^  I  W  I  I  I  /-%  |  j 

man  of  that  body  imtil  assured  by  the  m...A  X  1  if  ^  ^ 

attorney  general  that  holding  the  post  : 

would  not  conflict  with  his  federal  i 

appointment  as  district  chairman  of  tt-  j  -i  j- 

the  natural  resources  committee.  has  gone  to  HolljTWOOd.  rlis  daily  dispatches,  comment-  I 

In  the  Business  Office  ing  upon  everything  in  the  world,  will  bear  California 

pv  HIDEN,  RAMSEY,  general  man-  datelines  for  a  while. 

■L/.  ager,  Asheville  (N.  C.)  Citizen-  •  r 

Times,  has  been  named  to  the  Bun-  Wherever  he  is,  Ken  Murray  is  witty,  wise,  funny. 

combe  Covmty,  N.  C.,  sinking  fund  ,,  ,  ,  , 

commission.  It  you  re  not  printing  ms  daily  comment,  ask  for  speci- 

W.  Van  Person,  national  advertis-  mens,  and  we’ll  be  glad  to  send  you  half  a  dozen, 

ing  manager,  Williamsport  (Pa.)  Sun, 
and  B.  A.  McGarvey,  of  the  local  staff, 

addressed  the  cUinual  spring  smoker  of  * 

Alpha  Delta  Sigma,  professional  ad- 

.^IcXaught  Syndicate,  Inc. 

10. 

--  „  u  Greenwich,  Conn. 

Mrs.  Emily  Spillman,  business  man¬ 
ager,  News  Virginian,  Waynesboro, 

Va.,  has  resigned.  W.  Melvin  Hum- 


Ann  Lee,  assistant  classified  phone  San  Antonio  Light,  resides  at  102  AUi- 
room  supervisor.  New  York  World-  son  Street.  ’The  street,  believed  to  be  i 
Telegram,  has  been  named  head  su-  the  shortest  in  the  city,  was  opened 
pervisor.  She  succeeds  Mary  Me-  (Continued  on  next  page) 


Ken  Murray 


has  gone  to  Hollywood.  His  daily  dispatches,  comment¬ 
ing  upon  everything  in  the  world,  will  bear  California 
datelines  for  a  while. 

Wherever  he  is,  Ken  Murray  is  witty,  wise,  funny. 

If  you’re  not  printing  his  daily  comment,  ask  for  speci¬ 
mens,  and  we’ll  be  glad  to  send  you  half  a  dozen. 


McNaught  Syndicate.  Inc. 

Greenwich,  Conn. 


Up  and  up  goes  GRIN  AND 
BEAR  IT — 21  new  subscribers 
since  the  first  of  the  year  alone. 
Most  recent  of  these  are  the — 

CINCINNATI  POST 
COLUMBUS  CITIZEN 
HOUSTON  PRESS 
PEORIA  JOURNAL- 
TRANSCRIPT 

RICHMOND  NEWS-LEADER 
ROCHESTER  DEMOCRAT 
and  CHRONICLE 
ST.  LOUIS  POST-DISPATCH 
I  TAMPA  TRIBUNE 

TULSA  TRIBUNE 


is  available  as  a  Sunday  color 
page  and  a  daily  panel.  Many 
newspapers  publish  both.  For 
samples  and  terms,  please  write  to 


FEATURE 

SYNDICATE 

220  EAST  42nd  STREET 
NEW  YORK  CITY 
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(Continued  from  page  27) 

and  named  after  him  when  he  bought 
his  home. 

John  E.  Beer,  managing  editor, 
Newark  (N.  J.)  Sunday  Call,  who  was 
man'ied  March  15  to  Miss  Elizabeth 
Louise  Homer,  was  given  a  dinner 
March  9  by  100  friends  at  the  Newark 
Athletic  Club.  A  cartoon  of  Beer,  the 
work  of  Howard  Freeman  of  the  News, 
was  signed  by  the  diners.  Beer  was 
presented  a  set  of  silver. 

Mason  Yould,  for  12  years  city  edi¬ 
tor  of  the  Santa  Ana  (Cal.)  Register, 
became  managing  editor  effective 
March  15.  Neil  Shaw,  news  editor, 
was  named  city  editor. 

William  B.  Holt,  managing  editor, 
Marshall  (Mich.)  Evening  Chron¬ 
icle,  has  been  nominated  as  a  Demo¬ 
cratic  candidate  for  ward  supervisor 
at  the  spring  election  April  5. 

Mrs.  Martha  Shook  Calhoun  has 
joined  the  San  Antonio  Light  as  so¬ 
ciety  editor,  succeeding  Mrs.  Clara 
Caffery  Pancoast. 

EDITOR  &  PUBLISHER 

lnclu4mg 

Tkt  JeumaHit,  meried  1907;  Newtpaptriom, 
■creed  1925;  Tke  Fourth  Estate,  meretd  1927, 

TMw  Pstented,  Rctirtcrad  Cofli  Copyrlilmd  W 
THB  EDITOR  *  PUBLISHER  COI^A^,  INC. 
lama  Browa,  PwiMcBt  ud  Edltw. 

Juna  Wright  Brown,  Jr.,  ScereUrr 
ChniiMB.  Qroom«,  Treniutw 
Arthur  T.  Robb,  Dhertar 

_ Ch««.T,  Stout  Director _ 

Genenl  Offioro; 

Sftwntb  Floor  Old  TtaM  BoBdli^ 

42nd  Stroat  and  Broadway,  Now  York  CUy,  N.  Y, 
TekrUnm: 

BRyant  9,3052. 3052, 3064,  3068  and  3056 
Tba  Oldoat  PuUIAora’  and  Adtrartlaaa'  Journal 
in  Amerka 

Bmn  Saturiaii  Since  iSte 

Arthur  T,  Robb,  Exeentim  EiUat;  Warren  L,  Baaett, 
Uonagint  Bdiler;  Robwt  S.  Maim,  Awerioli  Bdilar; 

Bobwt  0.  Brown,  John  J,  Clougher. _ 

Chatka  B.  GrooBna,  groerol  ilanater:  Jama  Wright 
Brown,  Jr.,  Bneineet  Manager;  Charla  T.  Stuart,  Adwr- 
(iwae  jlono^;  George  E.  Strata,  CuvuIaMea  Manager; 
WlUkm  M.  Wllau,  Manager  FerueUe  Etekmge  and 

Ooeeifei  Admtieing. _ _ _ 

Waehington.  D.  C.  CorrairoBdent:  Qenerol  Prea  Aaoe^ 
Jama  J.  Butler  and  Geone  H.  Manning,  Jr.,  1222 
Almtenoi  Preee  Ctub  BUg.,  Phone  Metropolitan  1080. 
CUoagD  CorreapondeM:  George  A.  Bnmdcnburg,  021 
Leaden  Quarmntee  and  Accident  Btnlding,  360  !fetH 

Mukigan  Aer^  Telephone  Drnrbom  6771. _ 

FheiSe  Coat  RenreaentodTa:  Edhorlal:  Campbell  Wat> 
eon,  2132  Derbg  Street,  Berkeley,  CaL,  Telephone;  Tborn- 
wnd  6557;  Kan  Taylor,  1215  North  Bebart  BauL,  La 
Ancdaa,  Ttlnhone,  Beapataad  5722.  Adewtietap: 
Fengar-Hall  (k..  Ltd.  San  Franolaoo.  235  Memtgcmerg 
Street,  Tale|>bone  Garfield  6740,  La  Aagelea,  1151  S. 
Bfeadwep,  Telmbonr,  Preapaet  3471;  Battle,  1004 

Swad  Aeaur,  Telephone  Senea  448a _ 

London  Offia:  e/o  The  Caiton  Magaiine,  Grand  BoUd- 
lag,  Tralalgar  W.  C.  2.  Allan  Delafona,  Manager: 
Parle,  Frana  Offia:  76  nw  dee  Petite  Ckampe.  Maaager. 
Sydnv  B.  Clarka;  Correapondat:  G.  I  angelem,  114 
Atenm  dee  Ckampa-Btmeee.  JaM  Cotreapondat: 
Haa  R.  Johanaan,  e/o  The  Jaw  Reviei^  YoKohama; 
Cb^  RepreantatlTa,  Jama  Sben,  the  Catre  Newt 

Aaaey,  Hung  Wu  Road,  Nanking,  China. _ 

DIviny  adeertUng  rata;  traadat,  75e  p«  agate  Bm 
et  aerla  ol  inaartloa  a  foUowa: 


Tba 

1_1 

6 

11$ 

26 

1  82 

Sba 

AfaU 

ThM 

TIbm 

Haa 

Tima 

Tima 

1  Pac* 

672 

$250 

$225 

$200 

$190 

$168 

HPh* 

336 

140 

120 

no 

100 

95 

KPac* 

168 

75 

70 

66 

60 

55 

Spw 

84 

50 

45 

40 

33 

30 

V4FI«4 

42 

10 

25 

20 

17 

16 

nmdagle  oolnmn  lortyHwo  line  rata  maker  eard  at  a  oat 
at  116  par  weak  aarna  a  low  a  rata  on  a  52  time  beak  a 
any  otbwaebadttla,  namely,  $168  par  page:  $95  hall  page: 
$15  quarter  paga. 

daiafiad  ■ '  ta:  75a  par  agate  Una  one  ttma;  60e  par  agate 
llna  four  dmea. 

SRuadaa  wanted:  50e.  par  agate  llna  one  time;  40e.  par 
a^ta  Uae  tbra  tlma  (count  dx  wotda  to  the  Una). 
Stthaeription  ratra:  By  mail  payable  in  adtrana  Unltad 
Slata  and  Inland  Poaadona,  $4  par  year:  Canada,  24^0; 
Foreign,  15. 

Chib  rata:  Thra  aubaetiptloa  to  aaparate  addraaa  for 
oaa  year  eaob  or  one  mfaaeilption  fa  thra  yaara,  tIO; 
fiya  anbaarlplioa  to  dUferant  addraaa  fa  one  year  aaeh 
or  one  ahaarlptlon  for  fire  yearn,  $15;  ten  aubaeriptloaa 
oaa  year  aaeh  a  one  fa  tan  yean,  $25.  Mamba 
*— -*-*-^  Budnea  Papara. 

Charta  Mamba  of  ^  Audit  Bureau  of  CIreulatloa 
wkb  an  atraraga  eatiMd  net  paid  ‘‘A3.C.’’  a  foUowa: 


Ended 

Paid 

Total  Dk-  1 
tributioa 

Da.  $L  1«M . 

103$$ 

12,064 

•  19U . 

10,17$ 

11406 

•  1934 . 

9.961 

10,007 

•  19n . 

$.$$$ 

91819 

•  1812 . 

9427 

10,482 

•4  1911 . 

10,119 

1L1$0 

“  1920 . 

UL402 

1L417 

“  1929 . . . 

11404 

“  192$ . 

1407 

10419 

Ekiward  B.  Cope,  San  Antonio  Eve¬ 
ning  News  copy  reader,  is  author  of 
“TTie  Boy  Who  Talked  Too  Much” 
appearing  in  a  book  of  1936  “Best 
Short  Stories  for  Boys  and  Girls”  col¬ 
lected  by  Carol  Ryrie  Brink.  The 
story  was  published  in  St.  Nicholas 
Magazine. 

Clark  Cross,  state  editor,  Topeka 
(Kan.)  Daily  Capital,  has  become 
temporary  city  editor  to  succeed  E.  D. 
Keilmann,  who  is  now  on  the  city 
hall  run.  Wesley  Gordon,  formerly 
on  the  city  hall  run,  succeeded  Cross 
on  the  state  desk. 

Martin  McEvilly,  picture  assignment 
editor.  New  York  Daily  News,  sailed 
March  11  for  a  10-day  cruise  to  Nas¬ 
sau,  Havana  and  Bermuda. 

Melvin  Pazol,  Atlanta  Constitution 
sports  writer  for  the  past  two  years, 
has  announced  the  opening  of  offices 
ir  Atlanta  for  the  general  practice  of 
law.  Pazol  received  the  B.Ph.  degree 
horn  Elmory  University  in  1933  and  an 
LL.B.  from  the  Lamar  School  of  Law 
at  Emory  in  1935. 

Cameron  Shipp,  of  the  Charlotte 
(N.  C.)  News  reportorial  staff,  re¬ 
cently  sold  “Popskull  Preferred,”  a 
story,  to  Collier's.  It  tells  of  the  illicit 
com  liquor  trade  carried  on  in  the 
North  Carolina  foot-hills  and  swamps. 

Earle  Lutz,  of  the  Richmond  (Va.) 
News  Leader  editorial  staff,  has  been 
appointed  publicity  director  for  the 
Richmond  Bicentennial  Celebration 
which  opens  Sept.  12.  He  will  be  as¬ 
sisted  by  his  brother,  Mark  Lutz, 
formerly  with  the  Richmond  Times 
Dispatch  and  News  Leader. 

Charles  Higby,  of  the  Rochester 
Democrat  &  Chronicle  desk,  has 
joined  the  Buffalo  (N.  Y.)  Times  copy 
desk.  Other  additions  include:  Art 
Heenan,  of  the  Syracuse  Journal,  to 
the  sports  department,  and  Edward  S. 
Smith,  of  Kansas  City,  to  the  repor¬ 
torial  staff,  and  Stanley  Tullsen,  from 
the  NEA  Cleveland  bureau,  on  the 
copy  desk. 

Herbert  W.  Goodall,  Jr.,  re-write, 
and  Larry  Keighley,  photographer,  of 
the  Philadelphia  Evening  Public  Led¬ 
ger  staff,  have  resigned.  Keighley  has 
taken  a  similar  position  with  the 
Philadelphia  Inquirer.  Andrew  Ham¬ 
ilton,  Ledger  reporter,  was  elected  to 
succeed  Goodall  as  chairman  of  the 
Ledger  newspaper  guild  chapter. 

Lloyd  Rochelle,  Philadelphia  Eve¬ 
ning  Public  Ledger  general  assign¬ 
ment  man,  has  been  promoted  to  as¬ 
sistant  feature  editor,  working  under 
John  Gallagher,  head  of  the  depart¬ 
ment. 

Richard  Frankhauser,  of  the  Mar¬ 
shall  (Mich.)  Evening  Chronicle  edi¬ 
torial  staff,  was  a  delegate  to  the  Re¬ 
publican  city  convention  March  16. 
Paul  Janes,  county  courthouse  re¬ 
porter,  Battle  Creek  Moon-Joumal, 
was  also  a  delegate. 

Chapin  Hall,  Los  Angeles  Times 
staff  writer,  is  conducting  a  column  of 
news  comment  and  interpretation  un¬ 
der  the  heading,  “What  Goes  On.” 

Frank  T.  Lonergan,  women’s  page 
dii-ector,  Buffalo  (N.  Y.)  Times,  has 
resigned  and  joined  the  Gannett  News¬ 
papers  at  Rochester. 

A.  M.  Belding,  of  the  St.  John 
(N.  B.)  Times-Globe  and  Telegraph- 
Journal  editorial  staff,  is  convalescing 
at  his  home  following  an  illness  in  St. 
Joseph’s  Hospital.  He  has  been  with 
the  newspaper  a  half  century. 

Gerald  Benedict  and  Jim  Lucas 
joined  the  Tulsa  (Okla.)  Tribune  staff 
last  week.  Benedict  becomes  real 
estate  editor  and  Lucas,  federal  build¬ 
ing  reporter.  Benedict  rejoined  the 
staff  after  being  engaged  in  the  real 
estate  business  in  Tulsa  for  several 
years.  He  formerly  was  editor  of  the 
industrial  page  of  the  newspaper. 


Folks  Worth  Knowing 

Edward  j.  HEALY,  second  in 
command  of  the  Albany  (N.  Y.) 
Knickerbocker  Press  copy  desk  and 
second  lieuten- 
ant  in  the  Or¬ 
ganized  Reserve 
Corps  of  the 
U.  S.  Army,  gets 
around  a  lot. 

H  e  a  1  y  com¬ 
mutes  15  miles 
daily  between  his 
home  in  Troy 
and  office  in  Al¬ 
bany. 

Between  the 
rim  of  the  desk 
and  the  slot,  he 
broadcasts  the 
nightly  news  bulletins  from  the  edi¬ 
torial  room. 

In  the  daytime.  Lieutenant  Healy 
can  be  foimd  drilling  the  Christian 
Brothers  Academy  cadet  battalion  of 
which  he  is  assistcuit  military  instruc¬ 
tor.  A  former  member  of  Troop  B 
Cavalry  in  the  New  York  State  Na¬ 
tional  Guard,  his  specialty  is  the 
Mounted  Troop  of  Lancers  which  the 
school  sponsors. 

A  former  reporter  of  the  Troy 
(N.  Y.)  Record,  Lieutenant  Healy  has 
served  on  the  staff  of  the  old  Albany 
Telegram,  been  in  charge  of  the  Troy 
office  of  the  Albany  Evening  News 
and  later  on  the  copy  desk  of  the 
News.  He  shifted  to  the  morning  side 
a  year  ago. 


E.  J.  Healy 


Lucas  succeeds  Joseph  E.  Howell,  who 
has  been  named  state  capital  corre¬ 
spondent. 

Walt  C.  Wandell,  former  legislative 
correspondent  for  Buffalo  (N.  Y.) 
Evening  News,  has  joined  Hollister 
Sturges,  Jr.,  in  publi^ing  the  Ulster 


County  (N.  Y.)  Press,  a  weekly.  Mr 
Sturges  has  been  identified  with  sev- 
eral  Ulster  County  newspaper  prop! 
erties.  The  home  of  the  Press  is  in 
Stone  Ridge,  near  Kingston.  First 
edition  of  the  Press,  March  12,  had  20 
pages  featuring  local  pictures  and 
stories. 

EVank  Culwell,  reporter,  Norma*  . 
(Okla.)  Transcript,  resigned  recently 
to  join  the  Daily  Oklahoman  and 
Times,  Oklahoma  City,  as  Capitol  Hill 
reporter.  Herbert  Von  Tungeln,  edi- 
tor,  Hollis  (Okla.)  Daily  News,  suc¬ 
ceeds  him.  Jerry  Penix,  formerly  dl 
the  Ada  (Okla.)  Morning  Times  staff 
has  joined  the  Hollis  Daily  News  ai 
city  editor. 

Carl  Cotterman,  Indiatiapolis  Timet 
photographer,  transferred  to  the  To¬ 
ledo  (O.)  News-Bee. 

Leo  Fried,  copyreader  on  the  In- 
dtanapolis  Star  for  10  years,  has  joined 
the  Chicago  Herald-Examiner  copy 
desk. 

Frank  X.  Rooney,  of  the  Hoboken 
(N.  J.)  Jersey  Observer  staff  and  Mn. 
Rooney,  are  the  parents  of  a  son, 
Robert  Bryan,  bom  recently. 

William  Richardson  has  resigned 
from  the  Philadelphia  Record  re-write 
staff  to  join  the  Denver  Rocky  Moun¬ 
tain  News  in  a  similar  capacity. 

Hal  Borland,  of  the  Philadelphia 
Evening  Ledger  copy  desk,  who  re¬ 
signed  to  join  the  New  York  Tima 
Simday  magazine  staff,  March  15  was 
given  a  farewell  party  by  former  asso¬ 
ciates.  Joseph  Nolan,  of  the  checker's 
desk,  succeeds  him.  Borland’s  duties 
as  Ledger  book- reviewer  will  be  taken 
over  by  Aubrey  L.  Thomas,  of  the  re¬ 
write  staff.  Nathaniel  Haseltine  suc¬ 
ceeds  Nolan  on  the  checker’s  desk. 

Walter  J.  Baker,  for  several  years 
editor,  Allegany  County  Democrat, 
(Continued  on  page  30) 
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Hoe  Arched -Type  Super -Production  lJuits 
complete  with  suhstructui*e  and  provision 
for  color  work  with  Duo  ink  rails  etc*9  and 
HcRe  Super-Production  Folders  •  •  •  •  for 
THE  PITTSBURGH  POST-GAZETTE 


Merit  and  performance  are  the  reasons  for  the  publishers’  present-day 
reliance  on  Hoe... a  trend  that  continues  unabated.  The  remarkable  per¬ 
formance  record  of  modern  Hoe  equipment  in  newspaper  plants  through¬ 
out  the  country  emphasizes  what  can  be  accomplished  with  ultra-modern 
press  design  and  superior  press  construaion . . .  a  record  that  suggests  the 
wisdom  of  seleaing  press  equipment  by  Hoe. 
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UR  OVN  VORtP 

or  Letters 


IF  you  want  a  measure  of  much 
you  don’t  know  about  the  United 
States'  150  years  of  trade  and  diplo¬ 
matic  relationships  in  the  Far  East, 
and  want  to  get  your  fundamentals 
in  a  few  hours’  reading,  this  book  of 
Walter  Karig’s  is  recommended.  Its 
title  is  "Asia’s  Good  Nei^bor,”  its 
publisher  is  Bobbs-Merrill.  Its  au¬ 
thor  is  Washington  correspondent  of 
the  Newark  (N.  J.)  Evening  News, 
with  a  genius  for  turning  the  fruits 
of  abstruse  research  into  pithy  con¬ 
clusions  and  cartoon  chapter  headings, 
drawn  by  himself,  that  are  well  worth 
10,000  words  apiece. 

Karig's  title  is  not  ironical.  He  be¬ 
lieves  that  the  good  neighbor  role  es¬ 
sayed  by  President  Roosevelt  toward 
the  Americas  must  be  extended  to  the 
rest  of  the  world,  especially  to  China 
and  Japan.  He  reviews  quickly  the 
course  of  American  diplomacy  from 
1784  to  the  present,  picturing  the 
U.  S.  A.  as  the  first  foreign  friend 
made  by  China  before  the  19th  century 
opened,  and  by  Japan  70  years  after¬ 
wards.  A  long  record  of  fair  dealing, 
in  which  the  United  States  imposed 
its  principles  upon  other  nations 
which  saw  in  the  Orient  only  a  field 
for  brutal  exploitation,  was  inter¬ 
rupted  by  the  Civil  War.  Uncle  Sam, 
too  busy  with  his  own  troubles,  se¬ 
lected  his  diplomats  with  less  care 
than  formerly,  and  American  conduct 
came  strongly  under  British  guidance 
to  the  disadvantage  of  all  concerned. 

He  writes  bitingly  of  the  crooked 
thinking  that  put  the  United  States 
into  the  Philippines,  of  the  trade  op¬ 
portunities  muffed  by  American  busi¬ 
ness  during  our  35-year  administra¬ 
tion.  and  of  the  deformed  concept  of 
trade  relations  which  caused  the  1934 
establishment  of  the  Philippine  Com¬ 
monwealth. 

Japan’s  forays  into  China,  her  gun¬ 
boat  diplomacy,  her  aggression  during 
periods  when  the  rest  of  the  world 
was  embroiled  in  war  or  economic 
disturbance,  he  traces  individually  to 
examples  set  to  Nippon  by  American 
and  British  diplomatists  and  militar¬ 
ists  in  the  latter  half  of  the  19th  Cen¬ 
tury.  He  regards  a  war  between 
Japan  and  the  United  States  as  the 
height  of  stupidity,  discounts  the 
vaunted  fighting  ability  of  the  Japa¬ 
nese,  delineates  their  economic  frail¬ 


Occident’s  movements  in  the  Orient, 
and  a  solid  conviction  that  the  United 
States  can,  and  eventually  must,  be¬ 
come  again  the  good  neighbor  that  it 
once  was  to  both  the  great  nations 
on  the  Pacific. — A.  T.  R. 

•  *  « 

Articles  on  various  aspects  of 
the  Italian  Fascist  scene  writ¬ 
ten  by  Miss  Helen  Beal,  Sevellon 
Brown  HI,  and  Louis  H.  Bimbaum, 
the  three  1936  Pulitzer  Traveling 
Scholarship  winners  last  year,  have 
appeared  in  recent  edition  of  the 
Independent  Journal  of  the  Colum¬ 
bia  School  of  Journalism. 

Bimbaum  submitted  the  first  ar¬ 
ticle  when  he  described  the  Fascist 
march  on  Brussels  late  last  year,  and 
Brovm  contributed  the  next  piece  on 
control  of  the  radio  in  Italy  by  the 
Fascist  government.  Miss  Beal  has 
just  submitted  a  story  graphically 
describing  the  province  of  Littoria 
and  the  methods  by  which  Mussolini 
is  civilizing  it. 

*  •  * 

Fj^OREIGN  press  correspondents  in 
both  China  and  Japan  are  to  be 
invited  to  supply  short  memoranda 
on  problems  of  news  collection  and 
distribution  in  the  Far  East  for  pub¬ 
lication  by  the  Institute  of  Pacific 
Relations,  China  Council. 

It  is  expected  that  the  publication 
will  be  in  pamphlets  or  articles  sup¬ 
plementing  Dr.  Lin  Yutang’s  recent 
book,  “A  History  of  the  Press  and 
Public  Opinion  in  China.” 

Other  reports  are  to  be  obtained 
from  the  United  States,  the  Philip¬ 
pines,  Canada,  Australia,  New  Zea¬ 
land  and  possibly  other  points  and 
on  completion  of  the  entire  collec¬ 
tion,  a  general  co-ordinating  and  in¬ 
terpretative  report  is  to  be  made  up 
by  the  institute. 

•  •  • 

IN  THE  PERIODICALS 

Brooks  ATKINSON,  .Vm-  York  Times 
drama  critic,  and  Burns  Mantle,  of  the 
News,  complied  with  the  request  of  Scribner's 
editors  and  gave  their  opinions  on  “Holly¬ 
wood  Takes  Over  the  Theatre,”  an  article  by 
Arthur  Hopkins. 

“The  Fascists  Lose  Finland,”  in  March 
Current  History,  was  written  by  W.  Walter 
Crotchm,  editor-in-chief  of  the  International 
Press  Bureau  in  Paris. 

Harpers  includes  “England’s  Weak  Spot,” 
by  Elmer  Davis,  author  of  the  “History  of 


l>ared  a  13-page  special  section  for  the  March 
17th  issue,  entitled  “The  Press  and  the  Pub¬ 
lic.”  The  alleged  decline  of  the  power  of  the 
press  is  analyzed  in  light  of  the  last  presi¬ 
dential  election  and  the  general  attitude  of 
the  newspaper  world  toward  the  New  Deal 
administration.  There  are  copious  quotations 
from  papers  that  include  the  Chicago  Daily 
Tribune,  Lot  Angeles  Times,  New  York 
American,  Detroit  News,  Baltimore  Sun  and 
the  St.  Louis  Post-Dispatch.  The  viewpoints 
of  the  major  columnists  are  discussed,  also 
the  part  played  in  the  campaign  by  the  radio. 
In  part,  the  conclusions  are:  “The  press  is 
getting  worse  in  so  far  as  it  represents  the 
attitudes  and  aspirations  of  those  who  have 
liecome  the  voice  of  big  business.  .  .  .”  Also: 
“There  has  been  ten  times  as  much  censor¬ 
ship  of  the  administration  by  the  press  as  of 
the  press  by  the  administration.”  The  gen¬ 
eral  conclusion  is  this:  “If  enough  readers 
would  protest  against  the  policy  of  any  paper 
that  falsifies  and  betrays  the  public  interest, 
even  the  most  cynical  and  callous  publisher 
would  have  to  mend  his  ways.” 


Jud  Robbins,  court  house  repwter 
Pontiac  (Mich.)  Press,  and  Mrs.  Rob.’ 
bins  have  left  on  a  two-week  motor 
trip  to  Florida. 

_ Wedding  Bellg 


PERSONAL 


(Continued  from  page  28) 


Wellsville,  N.  Y.,  is  now  telegraph 
editor  of  the  Little  Falls  (N.  Y.)  Eve¬ 
ning  Times.  He  is  the  son  of  John 
W.  Baker,  of  Ithaca,  director  of  Em¬ 
pire  State  School  of  Printing. 

Lloyd  Leslie,  formerly  on  the  Des 
Moines  (la.)  Register  and  Tribune 
picture  desk,  more  recently  on  the 
New  York  AP  picture  desk,  is  back 
in  Des  Moines  on  the  copy  desk.  Copy 
reader  Tom  Moore,  former  Iowa  Uni¬ 
versity  star  footballer  and  captain, 
goes  to  the  Chicago  Tribune  sports 
copydesk.  Louis  Cook,  Jr.,  recent  Uni¬ 
versity  of  Iowa  graduate,  has  joined 
the  reportorial  staff.  Reporter  John 
Chapman,  legislative  reporter,  goes  to 
the  Des  Moines  AP  bureau. 

Philip  Boyer,  Jr.,  of  the  New  York 
Herald  Tribune  local  staff,  has  re¬ 
signed  to  join  the  Smith,  Kline  & 
French  Laboratories,  Philadelphia. 


CHARLES  F.  SCOTT,  publisher 
lola  (Kan.)  Register,  to  Mrs 
Helen  Bay  Raymond,  March  7  in  L* 
Angeles. 

Erne  E.  Kniseley,  editor,  Ada 
(Okla.)  Morning  Times,  to  Miss  Lelia 
Merritt,  of  Shawnee,  Okla.,  recently. 

Francesco  S.  Marinaro,  editor  and 
publisher.  West  Springfield  (Mass.) 

I  tala,  foreign  language  weekly,  to  Mi* 
Anna  Scialo,  recently,  in  the  Church 
of  Pompei,  Naples.  The  marriage  was 
blessed  by  Pope  Pius  XI,  in  a  special 
message  to  the  couple. 

EJeanor  Ball,  daughter  of  William 
Watts  Ball,  editor.  Charleston  (S.  C.) 
News  and  Courier,  to  Phillip  Hewitt- 
Myring,  an  English  journalist,  MarA 
10  at  Vence,  France. 

Gladys  J.  Morgan,  of  the  business 
staff  of  the  Battle  Creek  (Mich.) 
Enquirer-News,  and  Howard  P.  Smi4. 
of  Battle  Creek,  recently. 

Clark  Aten,  city  editor.  Corpus 
Christi  (Tex.)  Voice,  to  Miss  Mar;' 
Quinn  of  the  Two  States  Press,  Tex¬ 
arkana,  recently  in  Corpus  Christi. 

Leroy  Simerly,  assistant  sports  edi¬ 
tor,  Asheville  (N.  C.)  Citizen,  to  Miss 
Ora  Belle  McNeil,  of  West  Asheville. 
March  11. 

Thomas  J.  McEnery,  reporter,  New¬ 
ark  (N.  J.)  Evening  News,  to  Mar¬ 
garet  Elizabeth  Johnson,  in  Sacred 
Heart  Church,  Vailsburgh,  N.  J.,  re¬ 
cently. 

Harry  Bolon,  of  the  Martins  Ferry 
(O.)  Times  circulation  department,  to 
Miss  Mabel  Douglass  at  Wellsburg, 
W.  Va..  Feb.  13. 


YOUR  LOCAL 
CORRESPONDENT’S 
NOSE  FOR  NEWS 


A 


NUMBER  of  editors  have 
found  a  chapter  of  our  text 


ness. 

His  exposition  is  written  in  a  style 
that  marches,  with  frequ«it  sharp  epi¬ 
grams,  a  tolerant  viewpoint  toward 
all  the  blunders  that  have  marked  the 
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the  New  York  Times." 

March  30th  Saturday  Evening  Post  runs 
“Batting  for  Judge  Whoosis,”  by  H.  I.  Phil¬ 
lips,  “Sundial”  columnist  on  the  New  York 
Sun. 

The  editors  of  New  Republic  have  pre- 
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material  called  ''IV hat  Is  News?” 
of  real  value  in  helping  their  corre¬ 
spondents  develop  a  nose  for  news. 
Because  of  this  we  have  printed  a 
special  edition  of  this  chapter  in 
pamphlet  form. 

VYe  shall  be  glad  to  send  a  copy  to  any 
editor.  If  he  would  like  to  distribute 
this  helpful  pamphlet  to  his  corre¬ 
spondents,  he  may  have  as  many  copies 
as  he  requires — with  our  compliments, 
of  course. 
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YOU  WINI  UUII 
WAYS  WITH  THE  NEW 

GOODYEAR  RUBBER 

ROLLERS 


Ask  the  many  newspapers  who  are  using  Good- 
'  year  Rollers  how  you'll  gain  by  changing  to 
rubber  and  they’ll  answer; 


You  save  TIME— adjustments  are  reduced  to  a  minimum 
because  Goodyear  Rubber  Rollers  are  not  distorted  by 
atmospheric  changes  like  ordinary  rollers. 

You  save  WORK  —  washing  is  unnecessary;  Goodyear 
Rubber  Rollers  can  be  used  with  any  color  ink. 

You  save  MONEY—  get  longer  service.  The  new  Goodyear 
Rubber  Rollers  are  oil-resistant,  take  a  good  regrind  and 
economize  on  ink. 

Tom  BETTER  PRINTING— Goodyear  Rubber  Rollers 
take  a  fine  set,  spread  the  ink  evenly,  which  produces  clear, 
readable  type  and  clean-cut  half-tones. 

Try  a  set  of  these  press-proved  rollers  and  see  for  yourself. 
For  information  write  Goodyear,  Akron,  Ohio,  or  Los 
Angeles,  California. 

Branches  in  all  imndpal  cities 
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The  LABOR  ASSIGNMENT 


By  HARRY  R.  CALKINS 


Wanted:  A  Labor  Policy 

4  put  it  bluntly,”  said  Edward 

i  F.  McGrady,  assistant  secretary 
of  labor,  “this  country  has  no  labor 
policy.” 

Mr.  McGrady  said  a  mouthful.  He 
might  have  shed  a  lot  more  light  on 
current  chaos,  but  that  was  as  far  as 
he  could  go,  what  with  his  obligations 
to  his  old  employer,  the  A.  F.  of  L., 
his  new  employer,  Madame  Perkins, 
and  his  potent  friend,  Mr.  Lewis. 

Sit-down  strikes  spread  while  the 
Federal  govermnent  looks  on  com¬ 
placently.  “Our  hands  are  tied,”  they 
say  in  Washington.  “We  tried  to 
handle  the  labor  problem  but  the 
courts  wouldn’t  let  us.”  And  so  the 
rape  of  the  “economic  royalists”  by 
the  economic  swashbucklers  goes  mer¬ 
rily  on. 

Any  raggedy  cadet  with  a  fifth 
grade  education  and  a  loud  mouth, 
who  can  persuade  a  handful  of  work¬ 
ers  to  sit  down  in  any  plant,  wins  the 
right  to  tell  an  industry  what’s  what. 
It’s  a  fine  new  profession  and  proves 
again  that  this  is  the  land  of  oppor¬ 
tunity. 

If  a  fri^tened  industry  beats  an 
organizer  off,  the  National  Labor  Re¬ 
lations  Board  investigates  one-sidedly 
and  shows  the  boss  what  the  United 
States  government  is  using  today  in 
lieu  of  a  labor  policy. 

•  *  * 

Angels  Versus  Fiends 

Many  persons  through  the  Rem¬ 
ington-Rand  Company  was  en¬ 
gaged  in  the  prosaic  business  of  man¬ 
ufacturing  and  selling  typewriters  and 
other  office  gadgets,  but  they  have 
just  learned  from  the  NLRB  that  it  is 
really  a  band  of  predatory  ogres,  and 
not  far  above  eating  little  chil¬ 
dren.  “They’re  medieval,”  the  Board 
screamed.  That  seems,  on  reflection, 
to  be  a  slight  exaggeration.  One 
needn’t  go  clear  back  to  the  middle 
ages  to  find  employers  willing  to  fight 
against  surrender  to  an  unproven  up¬ 
start  union,  vested  with  no  responsi¬ 
bility,  no  conception  of  democratic 
ideals  and  no  known  capacity  for  good 
faith. 

The  Board  found  no  fault  with  the 
behavior  of  the  Office  Equipment 
Union  because  it  is  not  the  Board’s 
business  to  find  faults  in  imions. 

Granted  that  many  employers  have 
sinned  in  hiring  spies  and  strike¬ 
breakers,  in  bribing  public  officials 
cmd  in  exploiting  workers,  it  still  does 
not  follow  that  all  employers  are 
fiends  and  all  labor  leaders  angels  per 
se.  Yet  the  sole  aim  of  the  Wagner 
Act — its  expressed  purpose — is  to 
make  the  employer  stand  with  folded 
arms  and  take  it.  It  is  a  law  that 
does  not  cut  both  ways.  C.  I.  O. 
unions  clamored  for  a  Wagner  Act 
election  in  Chrysler  Motors,  where 
they  claim  a  majority  of  workers,  al¬ 
though  they  spumed  this  test  in  Gen¬ 
eral  Motors  and  Steel,  where  they 
knew  they  had  only  minorities. 

Practically  all  industrial  leaders 
concede  the  need  for  collective  bar¬ 
gaining  machinery,  but  every  em¬ 
ployer,  with  stockholders’  interests  at 
heart,  wants  to  know  with  whom  he 
is  to  deal  and  whether  the  \mion  can 
be  trusted  to  act  within  reason  and 
to  carry  out  CMiunitments  faithfully. 
The  government  has  not  moved  to  get 
him  this  assurance. 

•  *  * 

Union  “Democracy” 

Delighting  needle  trades  work¬ 
ers — from  whom  comes  much 
C.  I.  O.  financial  support — with  an  at¬ 
tack  <»i  Adolf  Hitler,  Jc^n  L.  Lewis 
laid  down  the  dictum  that  only  “in¬ 


dustrial  democracy”  can  cure  the  ills 
of  the  modem  world.  Mr.  Lewis  did 
not  mean  democracy  in  the  strictly 
American  sense,  in  which  each  indi¬ 
vidual  governed,  is  entitled  to  a  vote. 
He  couldn’t  have  meant  that.  For  Mr. 
Lewis,  himself,  is  periodically  re¬ 
elected  president  of  fire  United  Mine 
Workers  in  a  convention  and  not  by 
direct  vote  of  union  members.  There 
have  been  times  when  many  of  his 
members  would  soon  have  shot  him 
on  sight  than  have  voted  for  him,  but 
the  convention  always  remained  safely 
under  control.  With  few  exceptions 
American  trade  imions  are  governed 
in  dictatorial  fashion. 

That  accounts  for  much  of  the  re¬ 
luctance  of  employers  to  surrender  to 
unions.  Many  who  would  trust  a  vote 
of  their  workers,  or  of  union  members, 
on  issues  touching  collective  bargain¬ 
ing,  are  dead  set  against  trusting  an 
autocratic  leadership.  Racketeers  or 
radicals  may  seize  the  helm  by  a 
coup  at  any  time  and  hold  both  work¬ 
ers  and  employers  helpless.  This  has 
happened  many  times.  Majority  rule 
does  not  prevail  in  American  unions. 
Neither  does  contract  responsibility. 
In  recognizing  a  union  as  sole  bar¬ 
gaining  agent,  an  employer  gives  up 
much  and  gains  nothing,  not  even  sta¬ 
bility  in  his  labor  relations.  Until 
that  condition  is  remedied  and  a  stand¬ 
ard  pattern  for  union  government  is 
established,  industrial  turmoil  must 
go  on. 

This  writer  once  suggested  consid¬ 
eration  of  the  Australian  Industrial 
Arbitration  System  as  a  basis  for  re¬ 
form  planning.  There  was  this  to  be 
said  for  the  Australian  system:  It  has 
been  in  effect  for  30  years  and,  while 
it  has  been  amended  on  motion  of 
first  one  side  and  then  the  other,  it 
has  been  so  far  workable  and  suc¬ 
cessful  that  neither  side — labor  or  em¬ 
ployers — has  ever  proposed  its  repeal 
or  would  today  willingly  return  to  the 
code  of  the  jungle. 

*  •  * 

Who  Wants  Peace? 

1''HE  suggestion  brought  this  com¬ 
ment,  refiecting  the  Liberal  view¬ 
point,  from  Harry  T.  Saylor,  editor  of 
the  New  York  Post: 

“I  notice  one  glaring  omission  in  the 
Calkins  article.  Unionism  in  Aus¬ 
tralia  had  reached  such  a  point  in 
1904  that  it  had  organized  itself  into 
a  labor  party  which  won  the  election 
that  year.  It  stayed  in  power  for 
many  years  afterward,  and  it  was  un¬ 
der  the  labor  party  aegis  that  the 
industrial  court  was  set  up.  I  can 
therefore  only  interpret  the  formation 
of  the  industrial  court  as  meaning 


C  LINE  system 


that  labor  felt  itself  able  to  wield 
equally  (sic)  as  much  influence  in  the 
industrial  court  as  the  employers. 

“The  situation  in  the  United  States 
today  is  quite  the  contrary.  The 
American  labor  movement  is  woefully 
weak,  badly  divided;  and  naturally 
would  not  consider  an  industrial  court 
until  it  felt  confident  of  its  ability  to 
keep  such  a  court  evenly  balanced. 
On  the  other 'hand,  I  doubt  if  Ameri¬ 
can  employers  would  want  a  labor 
court  in  the  United  States  under  the 
same  conditions  that  it  was  created 
in  Australia:  i.  e.,  as  the  result  of  the 
organization  and  victory  of  an  Ameri¬ 
can  Labor  Party. 

“In  other  words,  I  consider  your 
proposal  of  an  industrial  court  in  the 
United  States,  modeled  along  Aus¬ 
tralian  lines,  as  utterly  uiurealistic 
under  present  conditions.” 

In  effect,  Mr.  Saylor  sees  no  pros¬ 
pect  for  compulsory  arbitration  of 
labor  disputes  imtil  each  side  holds  a 
preponderance  of  political  strength — a 
manifest  impossibility.  So,  why  talk 
about  it?  A  practical  view  of  pres¬ 
ent  realities,  perhaps.  But  Mr.  Saylor 
takes  no  account  of  a  third  great  party 
at  interest — the  public. 

With  sit-downers  clamoring  for 
more  and  more  cake,  a  government 
quietly  abetting  them  and  industry 
passing  on  the  bill  to  the  consumer, 
the  time  may  come  when  the  Ameri¬ 
can  public,  harrassed  by  inflation,  will 
take  a  hand  in  this  utterly  cockeyed 
mess  and  insist  on  the  same  spirit  of 
law  and  order  in  labor  disputes  as 
now  prevails  in  all  other  civilized 
human  relations. 

APPOINTS  REPRESENTATIVE 

The  Centre  Daily  Times,  State  Col¬ 
lege.  Pa.,  has  appointed  Howland,  Inc., 
their  national  representatives,  effec¬ 
tive  April  1. 


Quebec  Staff  Walk4)iu 
Protests  Policy'  Change 

Quebec,  March  18— Something  new 
in  Canadian  newspaper  circles  was 
enacted  last  week,  when  six  members 
of  the  editorial  staff  of  L'Evenemnx 
Quebec,  walked  out  on  strike,  in  pro.’ 
test  against  the  changing  in  style  of 
their  paper. 

The  six,  among  whom  were  three 
veterans,  one  of  them  had  been  with 
L’Evenement  since  1922,  served  notice 
on  their  employers  that  they  were 
willing  to  stay  if  the  former  editor-in- 
chief,  who  resigned  to  become  private 
secretary  to  Quebec’s  Premier,  were 
to  resume  his  newspaper  work,  with 
more  freedom  than  he  enjoyed  up  to 
the  time  of  his  resignation.  This  was 
one  of  the  conditions  they  laid  down 
but  when  the  management  of  the 
paper  declined  to  meet  them,  the  mat 
walked  out. 

L’Evenement  was  crippled  for  one 
edition,  the  entire  staff  of  the  Le 
Soleil,  Quebec,  which  also  owns 
L’Evenement,  being  called  in  to  get 
the  first  day’s  paper  out,  but  six  new 
men  have  been  taken  on,  to  fill  the 
vacancies,  and  the  paper  is  coming 
out  as  usual. 

TO  RAISE  NATIONAL  RATES 

Col.  Ira  C.  Copley,  Illinois  publisher, 
will  increase  the  national  advertising 
rates  %  a  cent  a  line  on  three  of  his 
papers  effective  April  1.  The  papers 
with  their  present  rates  are  the 
Aurora  Beacon-News,  8  cents;  the 
Elgin  Courier-News,  7  cents,  and  the 
Joliet  Herald-News,  8  cents.  The  na¬ 
tional  representative  of  these  papers 
is  West  -  Holliday  -  Mogensen.  The 
Glendale  (Cal.)  News-Press,  also  rep¬ 
resented  by  West-Holliday-Mogen- 
sen,  will  increase  its  national  rate 
from  7*4  to  8  cents,  April  1. 


CLINE  ELEC.  MFC.  CO. 

Chicago  211  W«»t  WacKwr  Dnv« 
New  York  220  Eo»t  42nd  Streef 
Son  Francisco  1st  Not  I  Bonk  Bldg 


Absolute  Auction 
Machinery  &  Equipment 


BROOKLYN  TIMES  UNION 

540  Atlantic  Avenue,  Brooklyn,  N.  Y. 
TUESDAY,  APRIL  6,  1937 

at  10  A.  M.  on  the  premises 

COMPOSING  ROOM  EQUIPMENT— 28  Intertypes,  Models  C, 
CSM,  DSM,  &  ESM,  Serials  6900  to  7600.  Ludlow,  Elrod  & 
Monotype  casters.  500  fonts  Intertype  &  Ludlow  Matrices.  Wesel 
&  Vandercook  Proof  Presses.  Miller  Trimmers.  Hamilton  &  Key¬ 
stone  all  steel  composing  stands,  type  cabinets,  make-up  tables,  lead 
&  slug  racks,  cut  &  galley  cabinets,  etc.  Brass  &  Steel-top  Transfer 
Tables  with  chases,  steel  machinists’  bench,  etc. 

TYPE  METAL — 30  tons  Linotype  &  Stereotype  metal. 

STEREOTYPE  EQUIPMENT— Monarch  Dry  Mat  Roller  (late 
model).  Monorail  Saw  &  Trimmer.  Hoe  Shaver.  Jig  Saw.  Job  & 
Ingot  Pots.  Flat  casters,  etc. 

DELIVERY  TRUCKS— 26  International,  G.M.C.  &  Ford  to  2 
ton  Delivery  Trucks.  2  Ford  Coupes. 

MISC.  EQUIPMENT — Sirius  Etching  Machine.  Royle  Router.  Zinc 
Saw.  24"x24’’  (Camera  complete.  Guillotine,  etc.  Lathe,  Large  quantity 
office  furniture,  typewriters,  etc. 

By  Order  of  The  Brooklyn  Daily  Times,  owners 

To  be  sold  in  piecemeal  lots  only — Immediate  delivery. 
Descriptive  illustrated  catalog  upon  application  to 

Samuel  T.  Freeman  &  Co.,  Auctioneers 

1808-10  CkMtaat  St  27  William  SL,  80  Federal  St 

PHILADELPHIA  NEW  YORK  BOSTON 
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I’s  lucky  for  America 


that  Americans  don^t  believe  in  luck! 


ONE  REASON,  we  l)elieve,  why 
America  is  such  a  ^real  nation 
is  just  this: 

Americans,  as  a  wliole,  don’t  be¬ 
lieve  in  trusting  to  luck — not  when 
their  future  haj)i)iness  and  security 
are  id  stake. 

For  j)rot)f  of  tlial  statement,  con¬ 
sider  this  tact:  Only  7%  of  the  world's 
impulation  I  ires  in  Ainerica  .  .  .  yet 
Americans  own  more  than  70%  of  the 
irorhl's  life  iiisn ranee. 

Yes — sixty-four  million  of  them  are 
hiiilding  up  fid  lire  security  for  them¬ 


selves  and  their  loved  ones,  the  Amer¬ 
ican  way — through  life  insurance. 

That  hasn’t  Jilways  been  true,  to 
lie  sure. 

In  1900,  for  example,  only  one  pi'r- 
son  in  eight  owned  life  insurance.  The 
man  in  the  street  used  to  say,  “Why 
should  I  carry  life  insunmee.^  You 
have  to  die  to  win.’’ 

Hut  that  wiis  ii  generjition  ago.  d'o- 
day,  America  has  changed  its  mind 
iibout  life  insurance.  Now,  erery  other 
person  owns  a  life  insurance  policy! 

The  average  .Vmericiin’s  iidierent 


love  for  freedom — freedom  from 
worry  and  uncertainty — has  led  him 
to  eagerly  welcome  this  practical  for¬ 
mula  for  achieving  security — secairity 
and  peace  of  mind  for  himself  and 
his  family. 

For  .Americans,  being  .self-reliant 
people,  have  come  to  look  upon  life 
insurance  as  a  sure  way  to  build  for 
the  future,  stei)  by  step,  as  they  go 
along.  And  that’s  one  of  the  reasons 
why  the  life  insurance  in  force  in 
.Vmerica  today  totals  more  than 
*104,500,(H)(),0()U! 


2^-  2^  ■ 


this  ADVERTISEMEJSr  IS  FEBLISIIED  ItY  THE  COMMIITEE  FUR  LIFE  INSURANCE  WEEK,  {MAY  17  TO  22) 
REPRESENTING  MORE  THAN  110  LEADING  LIFE  INSURANCE  COMPANIES  OF  THE  COUNTRY 
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WHEN  SPEED-GUNS  GO  ‘HAYWIRE’ 
HERE  IS  A  SIMPLE  REMEDY 


Small  Flashlight  Bulb  Can  Be  Used  to  Locate  the  Difhculty- 
Permits  Making  Corrections  by  Adjusting 
Tripper 


By  JACK  PRICE 


A  NEWS  cameraman  in  Arizona  re¬ 
cently  wrote:  "My  speed-gim 
goes  haywire  every  once  in  a  while 
and  whenever  it 


Testing  Lamp 


does  it  costs  me 
a  few  dollars  in 
materials  to  get 
it  working 
properly.” 

This  subject 
has  been  dis- 
cussed  many 
times  but  for  the 
benefit  of  those 
who  missed  the 
articles  we  will 
present  it  again 
with  illustra¬ 
tions.  In  the  first 
recognize  a  few 


place  we  should 
simple  rules  which  apply  to  those 
who  xise  the  magnetic  tripper  device 
and  therefore  the  following  sugges¬ 
tions  are  offered  to  simplify  its  op¬ 
eration. 

It  is  well  to  remember  that  the  trip¬ 
per  is  operated  by  power  supplied  by 


Simple  method  of  testing  speed  flash 
synchroniser  with  aid  of  home  made 
test  lamp. 


one  and  one-half  volt  batteries.  Prop¬ 
erly  to  operate  the  lamp  and  shutter 
at  least  nine  volts  are  required.  These 
cells  will  perform  a  certain  amount 
of  duty  but  their  excessive  use  will 
weaken  them  and  render  them  in¬ 
effective.  Hie  next  factor  is  the  trip¬ 
per.  This  device  is  nothing  more 
than  a  magnetic  coil  similar  in  ap¬ 
pearance  to  the  type  used  in  a  house 
buzzer  or  bell.  The  armature  has  an 
arm  Irnig  enough  to  reach  the  lever 
of  the  shutter.  The  tripper,  hooked 
in  series  with  the  batteries  and  bulb, 
is  set  in  motion  by  closing  the  circuit. 

A  simple  method  of  testing  the  syn- 
chronizaticm  as  correctly  as  possible 
without  the  aid  of  scientific  apparatus 
is  that  of  using  a  small  one  and  one- 
half  volt  hgkt  bulb.  The  small  bulb 
similar  to  that  used  in  pocket  hand 
flash  lamps,  k  inserted  in  a  socket 
which  is  adaptable  to  the  battery 
holder.  The  lamp  may  be  placed  di¬ 
rectly  in  front  of  the  lens  so  that  the 
light  will  strike  in  the  dead  center. 
Leaving  the  focal  plane  curtain  open 
and  then  setting  the  compiu:  shutter 
we  are  ready  for  the  first  test  without 
incurring  any  expense. 

Keeping  a  sharp  eye  on  the  ground 
glass  when  the  lamp  is  fired,  the  light 
from  the  bulb  may  be  plainly  seen. 
For  example,  we  set  the  shutter  at  a 
speed  of  1/lOOth  of  a  second  and  th«i 
look  through  the  ground  glass  while 
the  bulb  is  fired,  if  we  can  see  the 
full  glow  of  light  we  can  rest  assured 
that  the  lamp  is  in  good  working  con¬ 
dition.  If  the  light  only  appears 
faintly  we  know  that  there  is  either 
premature  or  late  synchronization. 

The  easiest  method  of  making  cor¬ 
rections  is  by  adjusting  the  tripper. 
This  device  should  either  be  raised 
or  lowered  according  to  the  results 
seen  on  the  ground  glass.  It  has  been 


found  that  if  the  tripper  is  set  so  that 
it  will  fire  the  shutter  when  the  arma¬ 
ture  is  at  the  bottom  of  the  stroke 
there  will  be  no  difficulty  with  the 
operation.  Once  the  correct  position 
for  the  tripper  has  been  established 
it  should  be  fastened  at  that  point.  It 
is  almost  nonsensical  to  believe  in  the 
fallacy  that  some  batteries  provide  a 
more  efficient  service  than  others.  As 
long  as  the  batteries  are  new  and  have 
full  strength  they  will  supply  the 
necessary  power. 

It  is  highly  important  that  the  bat¬ 
tery  holder  be  inspected  for  possi¬ 
bility  of  a  short  circuit.  Again  the 
little  test  bulb  becomes  indispensable. 
If  the  bulb  only  lights  when  the  cir¬ 
cuit  is  closed,  the  chances  are  that 
there  is  no  trouble  from  that  quarter. 
If  the  light  is  seen  when  it  is  hooked 
up  without  closing  the  circuit  then 
we  surely  know  that  our  trouble 
comes  from  a  short-circuit. 

No  photographer  should  be  placed 
in  a  position  where  he  has  to  incur 
extra  expense  when  he  desires  to 
check  his  synchronization.  This  meth¬ 
od  herein  described  will  only  cost  a 
few  cents  cUid  it  is  a  permanent  af¬ 
fair.  To  make  it,  insert  a  small  re¬ 
ceptacle  into  an  ordinary  light  plug. 
Attach  a  wire  from  the  side  of  the 
metal  holder  to  one  of  the  posts  in 
the  plug.  Another  connection  from 
the  other  post  so  that  it  makes  con¬ 
tact  with  the  base  of  the  light  bulb. 
The  entire  affair  should  not  cost  over 
20  cents  and  a  little  elbow  work.  It 
will  insure  the  gagdet  to  solder  all 
connections  but  a  tight  connection  will 
serve. 

The  reason  why  it  is  suggested  that 
the  shutter  speed  shotild  be  set  at 
1/lOOth  of  a  second  is  due  to  the  fact 
that  the  average  exposure  is  made  at 
that  speed  with  flash  synchronization. 
Of  course,  this  system  of  diecking  is 
not  applied  to  focal  plane  shutter  syn¬ 
chronization.  One  other  point  well 
to  bear  in  mind  is  that  all  flash  bulbs 
are  not  identical.  Some  bulbs  are 
known  to  have  a  little  less  foil  in  them 
due  to  accidental  packing,  which  is 
done  by  hand. 

In  a  recent  issue  of  Editor  &  Pub¬ 
lisher  we  discussed  the  Synchrograph, 
a  device  made  by  the  General  Electric 
which  was  invented  for  the  purpose 
described  in  this  article.  The  cost  of 
the  Synchrograph  is  in  the  neighbor¬ 
hood  of  $10.  This  device  is  fairly  ac¬ 


curate,  and  provides  a  definite  record 
of  the  synchronization  registered  on 
film.  However,  for  those  who  may 
not  care  to  invest  in  such  a  device 
the  suggestions  described  in  this  ar¬ 
ticle  will  serve  for  those  who  employ 
the  magnetic  tripping  method  of  speed 
flash  synchronization.  The  tester  is 
an  invaluable  gadget  to  carry  along 
with  the  regular  equipment.  It  may 
be  the  means  of  preventing  the  loss 
of  a  valuable  photo.  While  on  the 
job  if  the  cameraman  is  in  doubt  as  to 
his  synchronizer  being  in  good  work¬ 
ing  order,  he  can  assure  himself  of 
the  true  conditions  by  means  of  the 
light  bulb  tester. 


Camera  Knights 


Photographers  were  still  wear¬ 
ing  derbys  and  sporting  walrus 
mustaches  when  Louis  Walker  started 
his  career  as  a 
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WOOD  NEWSPAPER 
MACHINERY  CORPORATION 


Camera  Knight 
on  the  New  York 
Journal  about 
30  years  ago. 

Walker  does  not 
belong  in  the 
category  of  pho¬ 
tographers  who 
have  become  fa¬ 
mous  because  of 
some  spectacular 
shot  His  work 
has  been  out¬ 
standing  as  a  de¬ 
partmental  chief 

and  a  thorough  camera  technician. 


Louis  Walkek 


After  service  on  the  Journal  for 
many  years  Walker  left  to  help  start 
Paul  Thompson  in  his  photographic 
service  and  was  assigned  to  travel 
with  ex-President  Theodore  Roose¬ 
velt  After  returning  from  this  story 
Walker  rejoined  the  Journal  staff  un¬ 
til  he  enlisted  in  the  Signal  Corps  at 


the  outbreak  of  war.  He  was  con 
missioned  a  lieutenant  in  the  Photo 
Section  of  the  Air  Service  and  served 
throughout  the  war. 

After  leaving  the  army  Walker 
joined  the  New  York  Daily  Ntu, 
where  he  built  and  staffed  the  pho- 
tographic  department.  He  remained 
there  until  Phil  Payne  persuaded  him 
to  leave  and  take  charge  of  the  photo¬ 
graph  department  of  the  New  York 
Daily  Mirror.  Subsequently,  Walker 
became  picture  editor  and  rhVf  of  ju 
photographers  there. 

As  the  years  rolled  by  Walker  kept 
pace  with  scientific  developments,  es¬ 
pecially  in  color  photography, 
photographic  chonistry  had  , 
hobby  with  him.  Walker  was  lell 
qualified  to  undertake  the  devel¬ 
opment  of  a  color  studio  for  his 
paper. 

In  addition  to  his  many  responsibili¬ 
ties  he  has  found  time  to  perfect 
many  inventions,  some  of  which  sie 
used  by  his  paper. 

Among  his  many  assignments,  which 
have  covered  almost  every  msjoc 
event  of  his  time,  Widker  is  mostly 
proud  of  his  exclusive  picture  of 
Hetty  Green  leaving  a  Child’s  restau¬ 
rant.  His  splendid  coverage  of  the 
Thaw  trials  and  the  burial  of  the 
Maine  off  Morro  Castle,  Cuba,  earned 
him  respect  as  a  Master  Camera 
Knight 

Walker  is  married  and  has  a  ten- 
year-old  son,  Lotus  Jr.  When  he  can 
find  time  away  from  his  photographic 
hobbies,  he  can  be  found  angling  for 
trout  or  bass.  Few  are  better  kMwn 
in  newspaper  camera  circles  than 
Walker.  In  addition  to  his  excelkit 
reputation  as  an  editor  with  a  heart 
he  is  credited  with  having  taught 
more  men  newspaper  photograi^ 
art  than  any  other  individual  in  the 
East 
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radio  and  the  newspapers 

-  By  FRANK  A.  ARNOLD 


The  Place  of  Education  in  the  Radio  Program 


aNE  of  the  subjects  most  discussed 


W 


ONE 

at  present  among  broadcasters,  ^  V  carried  every  day  in  the  week 
lYgardless  of  size  or  location,  is  the  by  all  the  networks  is  of  tremendous 
proper  place  of  education  in  the  pro-  interest  to  those  who  are  seeking  In¬ 
gram  structure.  Recently  Hon.  Harold  formation  of  a  cultural  nature,  the 
I.  Ickes,  Secretary  of  the  Interior,  de-  main  trouble,  as  I  see  it,  in  arriving 
Uvered  an  address  on  the  subject,  at  a  common  basis  of  understanding 
"Readin’,  Ritin’  and  Radio.”  This  in  this  matter  is  due  to  a  wrong  defini- 
paraphrase  of  the  familiar  three  R’s  tion  of  the  word  “education.”  On  this 
of  an  earlier  generation  does  not  go  point  none  of  the  greatest  educators 
far  afield  in  covering  the  opportunity  seem  to  agree, 
for  education  by  radio. 

"It  must  be  borne  in  mind,”  Mr. 
said,  “that  the  radio  is  both  a 
national  and  a  local  institution;  it  can 
be  regional  and  international  as  well, 
and  consequently,  it  is  available  for 
many  uses.  It  permits  the  dissemina¬ 
tion  of  material  which  interests  a 
small  community  as  well  as  a  state  or 
nation.  Its  appeal  is  to  old  and  yoimg 
alike.  It  knows  no  distinction  of  class, 
or  race,  or  religious  belief.” 

In  spite  of  the  general  admission  by 
all  racUo  stations,  large  and  small,  that 
some  form  of  education  should  be  dis¬ 
seminated,  nevertheless,  the  way  in 
which  it  should  be  done  and  the  char¬ 
acter  of  programs  to  be  selected  are 
still  matters  of  much  honest  difference 
ai  opinion.  A  short  time  ago  all  the 
various  societies  and  organizations  in¬ 
terested  were  called  in  conference  at 
Washington  where  the  entire  subject 
was  ventilated  with  constructive  con¬ 
tributions  offered  by  John  W.  Stude- 
baker,  Conunissioner  of  Education, 
and  representatives  of  the  interested 
organizations. 


Prof.  Dewey,  of  Columbia,  says: 
“Education  is  life  itself,  not  a  process 
oi  getting  ready  for  the  future,  but  a 
rich  and  happy  and  purposeful  living 
at  each  moment  of  life.”  Dr.  Chase, 
ot  N.  Y.  U.,  defines  education  as  “the 
process  of  developing  a  personality 
which  is  at  home  in  the  modem 
world."  While  Dr,  Hutchins,  of  the 
University  of  Chicago,  defines  educa¬ 
tion  as  “the  cultivation  of  the  intel¬ 
lect” 

While  these  definitions  are  all  exact, 
they  hardly  apply  when  used  as  a 
measuring  stick  for  radio  programs. 
If,  through  the  right  kind  of  programs, 
you  can  get  any  considerable  percent¬ 
age  of  the  American  audience  to  really 
think  for  themselves,  you  have 
achieved  something  worth  while.  If 
through  the  art  of  dramatization,  you 
can  bring  home  to  your  audience  his¬ 
torical  occurrences  in  a  way  which 
will  fix  in  their  mind  dates  and  cer¬ 
tain  factual  information,  you  have 
really  accomplished  as  much  as  the 
professor  of  history  in  the  classroom. 
If,  through  a  Damrosch  or  a  Toscanini, 
you  can  bring  the  American  public 
to  a  realization  of  the  best  there  is  in 
music,  you  have  thereby  accomplished 
more  and  reached  a  larger  audience 
than  would  be  possible  through  the 
ordinary  avenues  of  musical  educa¬ 
tion.  The  fact  that  the  networks  had 
studio  and  program  facilities  with 
which  adequately  to  meet  the  call  for 
educational  programs,  is  probably  the 
reason  why  so  little  has  been  done 
by  the  local  broadcasting  station  which 
seemed  to  feel  that  it  had  discharged 
its  duty  by  subscribing  to  such  net¬ 
work  programs  as  best  fitted  into  its 
local  time  schedule. 


\T  the  present  moment,  the  na- 
^  a  tional  networks  are  carrying  the 
burden  of  responsibility  in  distribut¬ 
ing  education  programs.  At  the  same 
time,  the  local  station  cannot  dodge 
its  responsibility  in  that  the  accept¬ 
ance  of  these  programs  is  frequently 
at  the  option  of  the  local  organization. 

Take,  for  instance,  a  coast-to-coast 
piogram  like  the  Musical  Appreciation 
Hour  of  Walter  Damrosch,  over  NBC, 
which  built  up  very  slowly  at  the 
start,  but  which  now  has  the  largest 
classroom  following  of  any  program 
of  an  educational  character.  It  is  a 
known  fact  that  more  than  6,500,000 
students  throughout  the  United  States 
are  regularly  enrolled  via  radio  for 
this  course  of  musical  education.  Or 
t^e  the  Anierican  School  of  the  Air,  subject  of  education,  ure  Iwve  a  field 
tM  outstanding  educational  offering  of  of  unusual  opportunity.  Assuming 
the  Columbia  Broadcasting  System  that  a  newspaper  wants  to  sponsor  the 
broadcast  by  90  staUons  from  coast  to  educational  interests  in  its  (xxnmunity 
coart  and  taken  directly  into  thou-  and  offers  to  cooperate  with  the  local 


IN  discussing  radio  and  the  newspa¬ 
pers  and  their  relationship,  through 
owned  and  operated  stations,  to  this 


sands  of  schools  throughout  the 
nation. 

Tbere  is  the  radio  forum  on  the 
Growth  and  Development  of  the  Child, 
a  valuable  series  of  half-hour  pro¬ 
grams  on  the  Blue  network,  imder  the 
direction  of  speakers  who  are  at  the 
head  of  their  profession,  and  covering 
every  conceivable  item  affecting  child 
fife.  Also  America’s  Town  Meeting  of 
the  Air  on  the  same  network  devoted 
to  public  questions  of  the  moment.  Or 
take  the  series  of  Band  Instrument 


school  system;  ui  the  majority  of  in¬ 
stances  the  sclfeeb  wM  be  eager  to 
accept  the  fa^tiee  and  to  function  in 
program-makiHg  to  the  best  of  their 
ability. 

Another  onw  of  the  pioneers  in  this 
field  is  station  WwCQ,  originally 
owned  and  operated  by  the  Chicago 
Daily  News  during  the  lifetime  oi 
Walter  Strong,  who  was  a  great  be¬ 
liever  in  educational  work  of  all  kinds. 
_  _  __  Judith  Waller,  now  well-known  as 

Lessons  on  the  Red  nerwork“^ing  educational  director  of  the  West- 

which  a  half-hour  of  practical  instruc-  division  of  imC,  pioneer^  this 


is  given  in  the  art  of  playing 
various  musical  instruments.  This 
started  as  a  local  program  and  last 
appeared  on  station  WMAQ  in 
Chicago.  The  interest  aroused  was  so 
peat,  that  it  soon  became  a  network 
.  ture.  Or  take  again  the  educa- 
Uonal  program  appearing  each  Sun 


field  in  the  Middle  West  and  was, 
more  than  any  one  person,  respon¬ 
sible  for  the  direct  use  of  radio  in  the 
public  schools.  For  years  the  educa¬ 
tional  work  of  WMAQ  in  Chicago  was 
held  up  as  an  example  for  all  to  fol¬ 
low. 

The  two  Des  Moines  stations — KRNT 


MONEY 
FOR  YOUR 
RADIO  NEWS!! 


And  the  facts  indicate  that  surprisingly  few  radio 
stations  know  what  to  do  with  the  news  once  a 
press  association  flashes  it  into  the  studio. 

So  What? 

Simply  This:  The  time  has  passed  when  you  can 
patch  together  a  number  of  news  stories,  give 
them  to  an  announcer  to  read  and  consider  you 
have  done  a  news  job.  Complaints  from  listeners 
and  lack  of  revenue  from  advertisers  attest  this 
fact. 

Radio  stations  are  learning  that  radio  news  re¬ 
quires  TECHNICAL  and  EXPERT  handling — 
handling  that  cap  be  learned  only  from  an  expen¬ 
sive  and  tedious  experience. 


Is  where  we  come  into  the  picture.  We  can  tell 
you  what  to  do  with  it.  Of  more  importance,  we 
can  tell  you  what  NOT  to  do  with  it. 

Van  Cronkhite  Associates 
Inc. — 

Is  a  pioneer  organization  of  seasoned  men  and 
women  capable  of  advising  with  you  on 

1.  Proper  use  of  news  on  the  radio; 

2.  How  to  present  radio  news  in  such  a  manner 
that  your  basic  news  income  can  be  immedi¬ 
ately  increased. 

We  Repeat — 

Yow  oan^t  argue  wMi  facts<  We  are  radih*^  only 
neVy  eomtsen&fe.  We  can  help  the  smallest  sta¬ 
tic#  as  well  as  the  largest  station.  Our  plan  is  in- 
e9t|56ttsive,  based  on  results.  Furthermore,  our 
plan  has  been  tested  and  found  successful  in  ac¬ 
tual  local  station  operation. 

T here  Is  No  Substitute  for  Experience 
W rite  for  detailed  information 


'by  on  CK  entitled,  “History  Behind  aod  KSO — operated  by  the  Des 
fito  Headlines” — which  is  highly  in-  Moines  Register  and  Tribune,  have 
structive.  (Continued  on  page  45) 


V an  Cronkhite  Associates  Inc. 

360  NORTH  MICHIGAN  AVENUE,  CHIQAGO 
STATE  6088 
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RANGE  DRIVE  IN  CHICAGO  j 

Commonwealth  Edison  and  Dealers  [ 
Unite  in  Ad  Campaign 

Chicago,  March  16 — Commonwealth  j 
Edison  Company’s  first  advertising  ^ 
campaign  to  promote  sale  of  house- 
hold  electric  ranges  in  the  local  mar-  ^ 
ket  was  launched  here  yesterday  with  ^ 
full-page  copy.  The  announcement  ad 
marked  the  beginning  of  an  aggressive  ^ 
drive  in  this  field,  which  has  not  -< 
been  developedr  heretofore.  ^ 

Edison  officials  denied  the  electric 
range  campaign  was  in  the  nature  of  ^ 
a  challenge  to  Peoples  Gas  Light  &  | 
Coke  Company,  declaring  that  copy  ^ 
will  not  be  of  a  competitive  nature.  < 
It  will  be  pressed,  however,  aggres-  ! 
sively  by  electric  appliance  dealers  ‘ 
and  department,  furniture  and  hard-  , 
ware  stores  in  co-operation  with  Edi-  j 
son  company.  Dealer  ads  will  be  alter¬ 
nated  with  merchandising  copy  by  , 
Edison,  with  all  local  dailies  carrying  , 
the  copy.  In  addition,  foreign  lan¬ 
guage  dailies  and  weeklies,  plus 
neighborhood  weeklies,  wUl  be  vised. 

The  company  has  introduced  a  spe¬ 
cial  reduced  cooking  rate,  under  which  i 
users  pay  two  cents  per  kilowatt-hour  j 
on  all  electricity  used  in  excess  of  100  . 
kilowatt  hours  per  month,  compared  ^ 
with  a  previous  rate  of  three  cents,  j 
Dealer  co-operation  and  range  in-  ; 
stallation  departments  have  been  . 
established  by  the  company.  The  , 
Edison  accovmt  is  placed  by  Lord  &  , 
Thomas.  , 

$98,000  FOR  ATLANTIC  CITY 

$70,000  of  Fund  to  Go  for  Space — 

Biggest  Share  to  Newspapers 

Atlantic  City,  March  15. — Metro¬ 
politan  newspapers  in  the  Eastern  half 
of  the  nation  will  get  the  bulk  of  the 
Atlantic  City  mvmicipal  advertising 
campaign  this  year. 

Departing  from  previous  styles  of 
presentation  for  this  city,  combination 
line  and  halftone  layouts  will  be  used 
and  changed  twice  a  month.  A  central 
figure  in  each  will  portray  some  form 
of  Atlantic  City  diversion,  with  a  sea¬ 
shore  backgrovmd  for  atmosphere. 
The  theme  slogan  throughout  the 
series  will  be  “15  Million  Visitors 
Can’t  Be  Wrong.”  This  refers  to  the 
1936  total  of  visitors  as  estimated  from 
all  the  available  counts. 

Dorland  Advertising  Agency  of  At¬ 
lantic  City  is  preparing  and  placing 
the  material.  A  supplementary  cam¬ 
paign  is  planned  in  outdoor  spurts  and 
quality  magazines.  About  $70,000  of 
die  $98,000  city  appropriation  for  1937 
is  for  the  space  buying,  in  addition  to 
which  about  $15,000  is  expected  to  be 
used  by  the  city  publicity  bureau  and 
$13,000  set  aside  for  the  needs  of 
WPG,  municipal  radio  station. 

Hoyt  Agency,  28  Years 
Old,  Takes  iVeir  Offices 

Monday,  March  22,  the  Charles  W. 
Hoyt  Company,  Inc.,  New  York,  will 
be  located  in  new  offices  in  the  Fred 
F.  French  Building  at  551  Fifth  Ave¬ 
nue.  The  opening  date  of  these  new 
ofiices  almost  coincides  with  the  28th 
anniversary  of  the  founding  of  the 
agency  in  New  Haven.  Conn.,  on 
April  1st,  1909.  In  1914  the  agency 
was  moved  to  New  York  City  where 
it  has  been  located  ever  since.  Branch 
offices  are  maintained  in  Hartford, 
Conn,  and  Boston,  Mass.  A  feature  of 
the  Hoyt  Agency’s  new  offices  will  be 
a  completely  equipped  electrical  test¬ 
ing  kitchen 

MAGAZINE  LEASES  OFFICE 

Payson  Publishing,  Inc.,  has  leased 
a  large  sviite  of  offices  in  the  Archi¬ 
tects  Building,  101  Park  Avenue,  to 
be  used  for  the  editorial  ofiices  of  the 
new  publication.  The  Commentator. 


Four-A  20th  Anniversary 
to  Be  Convention  Theme 

The  twentieth  anniversary  of  the 
American  Association  of  Advertising 
Agencies  will  be  celebrated  at  the 
1937  convention  to  be  held  at  The 
Greenbrier,  White  Sulphur  Springs, 
West  Va.,  on  April  29,  30  and  May  1. 

G.  Lynn  Sumner,  president  of  the 
G.  Lynn  Sumner  Company,  Inc.,  New 
York,  has  been  nam^  chairman  of 
the  program  committee. 

Scions  on  the  first  day,  Thursday, 
April  29,  will  be  for  A.A.A.A.  mem¬ 
bers  only.  On  the  second  and  third 
days  of  the  convention,  Friday,  April 
30  and  Saturday,  May  1,  guests  of  the 
association  will  be  invited  to  join 
with  members  in  business  sessions, 
sports  and  at  the  annual  dinner  to  be 
held  on  Friday  evening. 

A  form  of  entertainment  said  to  be 
entirely  new  to  A.AA.A.  conventions, 
will  follow  the  dinner. 

200  DAILIES  FOR  ACME  BEER 

Heralding  extensive  newspaper  ad¬ 
vertising  which  will  continue  until 
November,  Acme  Breweries  of  San 
Francisco  and  Los  Angeles  this  month 
are  releasing  initial  copy  of  a  cam¬ 
paign  which  will  appear  in  200  news¬ 
papers.  The  advertising,  prepared  by 
Emil  Brisacher  &  Staff,  will  cover  an 
area  comprising  11  states.  Further 
copy  will  be  placed  in  April,  with  the 
major  schedule  unfolding  in  May  and 
continuing  unabated  through  the  sum¬ 
mer.  Newspapers  will  carry  the  major 
portion  of  the  campaign,  with  out¬ 
door  advertising  also  coming  in  for  a 
large  share. 

WOULD  RESTORE  ADVERTISING 

The  San  Antonio  Advertising  Club 
has  launched  a  campaign  to  amend 
the  San  Antonio  city  charter  to  make 
possible  a  mimicipal  civic  advertising 
fund  of  approximately  $250,000  an¬ 
nually.  San  Antonio  had  a  tax-raised 
city  advertising  fund  several  years 
ago,  but  it  was  successfully  attacked 
in  the  courts  on  the  grounds  that  the 
charter  did  not  authorize  such  a  levy. 

ANA  MEETING  APRIL  26-28 

The  semi-annual  meeting  of  the 
Association  of  National  Advertisers 
will  be  held  at  Hot  Springs,  Va.,  from 
April  26  to  28.  All  sessions  will  be 
closed.  H.  W.  Roden,  vice-president 
of  Johnson  &  Johnson,  is  program 
chairman. 

NEWSPAPERS  EXEMPT 

Newspapers  were  exempted  in  a 
bill  passed  March  8  by  the  House  of 
Representatives  at  Little  Rock,  Ark., 
prohibiting  the  advertising  of  liquor. 
The  House  also  passed  a  prohibition 
bill  but  refused  to  take  action  to 
send  it  to  the  Senate. 


ELROD 

An  adequate  sup¬ 
ply  of  strip  mate¬ 
rial  is  the  surest 
composing  room 
economy . 


LUDLOW  TYPOGRAPH  CO 

2032  Clybourn  Avenue  •  Chicago  -lllincis 


Among  Advertising  Folk 

SIDNEY  J.  HAMILTON,  JR.,  for¬ 
merly  secretary  of  Fletcher  & 
Ellis,  Inc.,  New  York  advertising 
agency,  has  been  elected  a  vice- 
president  and  director. 

Roland  Trenchard  has  joined  A.  W. 
Lewin  Co.,  Inc.,  Newark  advertising 
agency,  as  an  account  executive. 

Seymour  Morris,  formerly  with  Lord 
&  Thomas,  Chicago  office,  and  Thomas 
C.  Butcher,  until  recently  with  Batten, 
Barton,  Durstine  &  Osborne,  have 
joined  Benton  &  Bowles,  Inc.,  N.  Y. 

G.  W.  Heiland,  for  the  past  eight 
years  manager  of  production  and  ser¬ 
vice  of  Blackett-Sample-Hummert, 
Inc.,  Chicago  advertising  agency  and 
prior  to  that  production  manager  of 
Vanderhoof  &  Co.,  Chicago,  has  been 
appointed  Chicago  manager  in  charge 
of  sales  for  the  Rapid  Electrotype 
Company,  Cincinnati,  effective  March 
15.  His  headquarters  will  be  at  400 
North  Michigan  Ave. 

Raymond  D.  Parker,  formerly  with 
A.  W.  Ellis  Company,  Boston,  has  be¬ 
come  a  vice-president  of  the  Andrew 
Cone  Agency,  New  York.  Mr.  Parker 
handles  the  advertising  of  some  of 
the  largest  insurance  accounts  in  New 
Elngland,  and  will  specialize  in  in¬ 
surance  advertising. 

Betsy  Anne  Schellhase,  formerly 
with  J.  Stirling  Getchell,  Inc.,  more 
recently  with  H.  B.  Humphrey  Com¬ 
pany  of  Boston,  has  joined  the  Blaine- 
Thompson  Company  copy  staff.  New 
York. 

Kenyon  &  Eckhardt,  Inc.,  New  York, 
has  added  Donald  L.  Gutelius  and 
Miss  Tina  Bailie  Case  to  its  copy 
staff.  Mr.  Gutelius  was  formerly  with 
the  advertising  department  of  Cleneral 
Electric  Company  at  Bloomfield,  N. 
Y.  Miss  Case  comes  from  the  Conde 
Nast  Publications. 

Frank  A.  Eustace  has  been  ap¬ 
pointed  advertising  manager  of  C.  A. 
Woolsey  Paint  &  Color  Co.  of  Jersey 
City,  N.  J.  He  was  formerly  adver¬ 
tising  manager  of  American  Thermos 
Bottle  Co. 

Rogers  Martin  Combs,  Jr.,  former 
advertising  and  sales  promotion  man¬ 
ager  of  American  Airlines,  Inc.,  has 
been  appointed  a  member  of  the  Chi¬ 
cago  sales  and  contact  staff  of  the 
Jam  Handy  Picture  Service,  Inc.,  De¬ 
troit. 

William  D.  McJunkin,  formerly 
chairman  of  McJunkin  Advertising 
Company,  Chicago  agency,  has  re¬ 
sumed  the  title  of  president  of  the 
company,  succeeding  Elric  Scudder, 
who  has  resigned. 

J.  O.  Holcomb,  formerly  national 
advertising  manager,  Santa  Monica 
(Cal.)  Evening  Outlook,  has  joined 
the  San  Francisco  office  staff  of  West- 
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Holliday  Company,  Inc.,  newspaper 
representatives.  Hugh  Baumberger 
formerly  national  advertising  manager 
of  the  Culver  City  (Cal.)  Star 
succeeds  him. 

Hubert  H.  Flory,  former  advertising 
manager  of  Dickson  &  Eddy,  hai 
joined  Admiracion  Laboratories,  Inc, 
of  Harrison,  N.  J.,  to  handle  sala 
promotion  for  the  company,  according 
to  Stanley  I.  Clark,  general  manager. 
Formerly,  Flory  was  assistant  to  the 
sales  and  advertising  manager  of 
McCoy’s  Laboratories,  Inc.  Clark  also 
announced  that  the  advertising  ap¬ 
propriation  of  the  Admiracion  com¬ 
pany  for  1937  will  equal  the  amount 
spent  in  the  last  three  years. 

Robert  G.  Silbar,  formerly  director 
of  publicity  for  Klau-Van  Pietersom- 
Dunlap  Associates,  Inc.,  Milwaukee 
agency,  has  been  appointed  assistant 
advertising  manager  of  the  Covered 
Wagon  Company,  Mt.  Clemens,  Mich., 
trailer  coach  manufacturers,  F.  L  Ed- 
man,  advertising  manager,  has  an¬ 
nounced.  Silbar  will  direct  publicify. 
He  has  been  a  special  correspondent 
for  Editor  &  Publisher  for  the  past 
nine  years,  in  Michigan  and  Wiscm- 
sin.  In  his  new  post  he  is  to  direct 
publicity  activities  of  the  trailer  com¬ 
pany,  in  addition  to  advertising  duties. 

Walter  Jackson,  for  the  last  ei^t 
years  assistant  to  the  late  L.  C.  Prob- 
ert,  vice-president  of  Chesapeake  It 
Ohio  and  Pere  Marquette  railroads, 
has  been  appointed  advertising  man¬ 
ager  of  the  two  roads.  On  April  1 
he  will  transfer  his  offices  from  Wash¬ 
ington  to  Cleveland,  where  he  will 
work  imder  the  supervision  of  W.  J. 
Harahan,  president.  Mr.  Jackson  has 
been  in  the  employ  of  C.  &  O.  during 
his  entire  business  cai'eer.  Campbell- 
Ewald  Co.  of  N.  Y.,  Inc.,  will  continue 
as  the  advertising  agency. 

AGENCY  35  YEARS  OLD 

Street  &  Finney,  New  York  agency, 
celebrated  its  thirty-fifth  anniversary 
of  consecutive  services  to  the  adver¬ 
tising  profession  March  15. 

ENTERS  EVENING  FIELD 

The  Stillwater  (Okla.)  Press  is  now 
published  evening  and  Sunday. 


Give  Yourself  a  Break, 
Mr.  Employer— 

Ihe  next  time  you  start  fishing 
through  that  stack  of  applica¬ 
tions  in  your  desk  to  fill  an  im- 
expected  vacancy  on  your  staff, 
take  it  easy  and  let  us  do  your 
worrying. 

We,  too,  have  applications  on 
file — from  all  parts  of  the  coun¬ 
try — and  through  investigations 
we  know  what  past  and  presort 
employers  think  of  the  work  of 
our  registrants. 

Newspaper  man,  magazine  man, 
advertising  man  or  publicity 
man — in  any  capacity  from,  top 
on  down  —  The  Personnel  Bu¬ 
reau  can  find  him  fov  you. 

So,  give  yourself  a  break  Mr. 
Employer,  call,  write  or  wire— 

The  Personnel  Bureau 

of  Sigma  Dolta-  Chi 

Chicago — 35  E.  Wackar  DrWa 
Lot  Angalea — 2387  Teviot  St. 
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The  ADVERTISING  SURVEY 

U.  S.  Rubber  Finds  Benefits  in  Factory-Controlled  Campaign, 
Now  in  Fourth  Year,  But  Continues  Minor 
Expenditures  Through  50-50  Plan 


By  ROBERT  S.  MANN 


Goodyear  tire  &  rubber 

COMPANY  is  not  the  only  big 
til*  concern  to  decide  that  a  factory- 
controUed,  agency-placed  newspaper 
campaign  has  values  that  cannot  be 
duplicated  by  a  cooperative  campaign 
placed  through  dealers.  (E.  &  P. 
March  6,  page  47). 

H.  N.  Hawkes,  general  sales  man¬ 
ager  of  United  States  Rubber  Pro- 
ucts,  Inc.’s  sales  subsidiary,  pointed 
out  this  week  in  response  to  an  in¬ 
quiry,  that  U.  S.  Rubber  had  reached 
a  similar  conclusion  several  years 
ago,  although  adopting  a  different 
solution.  Whereas  Goodyear’s  an¬ 
swer  has  been  to  conduct  its  own 
advertising,  while  encouraging  the 
dealer  to  advertise  with  his  own 
money,  U.  S.  Rubber  continued  to 
put  out  cash  for  50-50  advertising, 
but  at  the  same  time  built  up  its  own 
independent  factory-paid  campaign. 
Expenditures  on  the  factory  news¬ 
paper  campaign  are  currently  about 
three  times  as  large  as  U.  S.  Rub¬ 
ber’s  share  of  the  dealer  advertising 
in  newspapers. 

This  year,  he  annovmced,  U.  S. 
Rubber  will  release  for  the  fourth 
consecutive  year  a  newspaper  cam¬ 
paign  paid  for  entirely  by  the  com¬ 
pany  and  placed  through  its  agency, 
Campbell-Ewald  Company  of  New 
York.  This  campaign,  in  fact,  is  al¬ 
ready  appearing  in  southern  markets. 
«  *  * 

Goodrich 

F.  GOODRICH  COMPANY  has 
I  considered  seriously  the  possi¬ 
bility  of  adopting  a  plan  similar  to 
Goodyear’s  factory-controlled  system, 
we  were  told  this  week  by  Philip 
Handerson,  Goodrich’s  director  of  ad¬ 
vertising  and  publicity,  “but  decided 
against  it  as  we  felt  that  conditions 
among  tire  dealers  would  not  permit 
a  complete  adoption  of  the  plan  at 
this  time.” 

«  *  * 


is  to  build  up  the  U.  S.  trademark, 
but  the  dealer  copy,  tailored  to  fit  the 
individual  dealer’s  needs,  is  con¬ 
centrated  on  straight  selling. 

Flexibility  is  the  prime  considera¬ 
tion  in  the  dealer  copy.  If  a  dealer 


DIAUat  NAMf  AND  ADOtiSS 


can  use  only  small  copy,  that  is  pro¬ 
vided.  If  he  offers  tires  on  time  pay¬ 
ments,  that  is  stressed  in  the  copy. 
If  he  wants  to  advertise  other  prod¬ 
ucts,  that  is  encouraged,  and  the  50- 
50  plan  covers  not  only  space  occu¬ 
pied  by  U.  S.  products  but  also  head¬ 
lines,  signatures,  and  general  copy. 

In  1936  approximately  75  per  cent 
of  the  U.  S.  cooperative  expenditures 
went  for  dealer  newspaper  advertis¬ 
ing.  In  general,  the  dealers'  news¬ 
paper  copy  was  concentrated  in  the 
same  markets  (several  hundred  in 


Flexibility  in  Dealer  Copy 

I^URTHER  discussing  the  U.  S. 

Rubber  plan,  Mr.  Hawkes  called 
attention  to  the  “retail  character”  of 
the  factory  advertising,  a  specimen 
of  which  is  illustrated  herewith. 
Every  advertisement,  he  pointed  out, 
is  aimed  at  immediate  sales,  whether 
it  is  part  of  the  factory  campaign  or 
the  dealer  campaign.  All  advertising 
in  both  campaigns  carries  dealer 
names  and  addresses.  A  secondary 
consideration  in  the  factory  campaign 


Our  Family  Food 

for  fifteen  yean 
has  furnished  reliable 
food  features  to  newspapers. 

It  contains 

Menus  for  the  Week 
Planning  This  Week's  Meals 
For  the  Family  Cook  Book 
A  Food  Feature  Article 
Questions  and  Answers 
Brightened  up  by 
A  Bride's  Letters  to  Her  Mother 

and 

Nellie  Newcook 
and  Her  Jingles 

OUR  FAMILY  FOOD 

468  Fourth  Avenue  New  York 


1937  PROFITS! 

•  Newspapen  lagging  be¬ 
hind  the  current  recovery 
trend  may  secure  assistance 
through  our  rehabilitation 
plan. 

•  We  will  analyxe — without 
charge,  and  in  strict  confi¬ 
dence — any  publishing  situ¬ 
ation  submitted,  to  determine 
what  steps  are  immediately 
necessary  to  improve  earn- 

j  ings,  and  to  propose  the  ex¬ 
tent  of  additional  financing 
I  that  may  be  essential. 

NEWSPAPER 
APPRAISAL  CORP'N 

L.  PARKER  LIKELY,  Pru. 

Timet  Bidg.,  Timet  Sq.,  New  York 


number)  where  the  factory  advertis-  rect  and  immediate  sales.  We  have 
ing  appeared.  Smaller  dealers,  urged  reports  of  too  many  instances  of  buy- 
to  set  aside  2  or  3  per  cent  of  tire  ers  coming  into  our  dealers’  stores 
sales  for  advertising,  are  more  apt,  with  the  ads  in  their  hands— of  our 
we  were  told,  to  use  their  limited  branches  and  warehouses  being 
funds  in  other  media,  such  as  posters,  swamped  with  phone  <»allg  following 
signs,  displays,  direct  mail,  etc.  TTie  the  appearance  of  an  advertisement — 
company  helps  with  some  selling  helps  to  leave  any.  doubt  that  otir  type  of 
free,  others  at  half  cost  or  less.  newspaper  advertising  sells  U.  S.  Tires. 

In  a  few  cases  dealers  prefer  to  let  “As  a  result,  this  year  we  plan  to 
their  cooperative  copy  be  placed  spend  a  large  percentage  of  our  ad- 
through  the  U.  S.  agency  at  general  vertising  dollars  in  newspapers,  with 
rates,  the  same  as  the  factory  cam-  just  one  principal  object  in  view — to 
paign.  Other  cooperative  copy,  placed  create  immediate  sales  for  U.  S.  Tire 
through  dealers,  is  imderstood  to  dealers.  We  are  satisfied  to  leave  to 
take  local  rates  wherever  possible,  other  media  the  important  job  of 
The  agency,  we  were  told,  receives  its  building  prestige  for  our  brands.  It 
commission  on  both  kinds  of  copy,  may  be  interesting  to  know  that  our 
We  can  assure  you,”  said  Mr.  company-paid  newspaper  program  has 
Hawkes,  that  our  agency,  Campbell-  been  expanded  each  year,  covering 
Ewald  Company  of  New  York,  works  more  and  more  markets,  and  support- 
with  in  the  preparation  of  all  our  ing  more  and  more  dealers  with  a 
advertising  and  promotional  mate-  campaign  of  strong,  continuous,  de¬ 
rial,  and  is  compen^ted  accordingly.”  mand-building  advertising  commen- 
he  sddede  w©  do  not  surst©  with.  thGiz*  s&l©s 

pretend  to  offer  our  program  as  the  "Several  years  ago  we  arrived  at 
one  perfect  answer  to  the  needs  of  the  conclusion  that  the  advertising  re¬ 
tire  manufacturers,  we  have  found  quirements  of  U.  S.  Tires  were  not 
that  our  dealers  like  it,  and  we  have  necessarily  identical  with  those  of 
ample  evidence  to  support  our  belief  other  large  tire  makers.  Our  prod- 
that  it  is  by  far  the  most  effective  nj.g  marketed  through  indepien- 

program  our  o>to  coinpany  has  used,  dent  distributors  and  dealers.  On  the 

other  hand,  other  large  manufacturers 
Bring*  Immediate  Sales  in  this  industry  have  established  na- 

“Our  own  experience  over  the  past  tional  chains  of  company-owned  stores 
four  years,”  said  Mr.  Hawkes,  “bears  and  warehouses  as  the  basic  frame- 
ample  proof  that  newspaper  adver-  work  of  their  distribution, 
tising,  if  sufficiently  retail  in  char-  “Believing,  therefore,  that  our  ad- 
acter,  does  most  certainly  bring  di-  (Continued  on  page  47) 


WIN  and  HOLD 
NEW  READERS! 

The  patented  and  copyrighted  Charles 
Dickens  Library  plan  —  owned  and 
operated  by  Publishers  Service  Company  — 
has  repeatedly  proved  its  eflFectiveness  in 
winning  and  holding  the  finest  type  of  reader- 
subscriber. 

This  master  fashioned  promotion  plan  en¬ 
ables  YOU  to  offer  to  YOUR  readers  — 
almost  as  a  gift — 

THE  COMPLETE  WORKS  OF 

CHARLES 

DICKENS 

IN  20  SUPERB  VOLUMES 

This  magnificent  library — beautifully  bound, 
splendidly  printed  and  profusely  illustrated 
with  the  drawings  of  “Phiz”  and  Cruikshank, 
contains  every  word  the  immortal  master 
ever  wrote. 

Here  is  a  dignified,  long  term  promotion 
that  has  made  newspaper  circulation  history 
— that  has  broken  all  previous  Publisher 
Service  records!  Consult  America's  fore¬ 
most  newspaper  promotion  organization  for 
information  about  option  in  your  territory. 

Publishers  Service 
Company 

75  West  Street,  New  York 
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Vacations  for  Rhode  Islanders 

IN  case  you  missed  it,  we’d  like  to 
call  your  attention  to  the  recent 
ad  which  the  Providence  Journal  ad¬ 
dressed  to  travel  and  resort  adver¬ 
tisers.  It  appeared  in  trade  papers 
and  it  was  a  dam  smart  little  ad.  We 
liked  it  chiefly  for  its  copy.  It  was 
brisk,  fresh  and  full  of  meat.  We 


COMIXCi  OFF 


in 


RHODE  ISL.\:VD! 


Sunday  Journal  Resort  and  Travel 
Pages  begin  to  aggravate  the  summer 
vacation  itch  of  100,000  Rhode  Island 
families.” 

•  *  * 

Baltimore’s  Past 

WITH  good  art  work,  good  layouts 
and  copy  that  could  be  better, 
the  Baltimore  American  is  running  a 
series  of  page  ads  to  show  how  Balti¬ 
more  has  grown  and  how  the  Ameri¬ 
can  has  grown,  is  growing,  with  it. 
Each  ad  pictures  and  describes  an  im¬ 
portant  event  in  Baltimore’s  glorious 
past,  traces  the  city’s  growth  from 
that  day  to  this. 

Best  of  the  ads  that  we  have  seen 
in  the  series  is  the  one  headed  “Cap¬ 
tain  Weems  and  the  Chesapeake 
Trade.”  Inserted  into  the  drawing  of 
Baltimore’s  old  waterfront  is  a  re¬ 
production  of  the  ad  with  which  Capt. 
Weems  offered  the  services  of  his 
steamboat  “Patuxent.”  Starts  the 
copy:  “One  of  the  most  interesting  of 
the  pages  in  the  Memory  Book  of  the 
Baltimore  American  tells  of  Captain 
George  Weems  and  the  Chesapeake 
trade.  In  the  year  1817,  he  estab¬ 
lished  the  Weems  Steamboat  Line 
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HOOSICK  F*U$  _  N  I  W  Y  O  «  K 

ilua\s  ll?®*  I  I  nil'oriii 


Captain  Weems 
and  the  Chesapeake  Trade 


liked  it  for  its  catchy  head,  “Got  a 
Mountain  you  want  climbed  this  Sum¬ 
mer?”  We  liked  it  for  the  point  it 
stressed  in  this  well-phrased  para¬ 
graph,  “And  remember;  Rhode  Is¬ 
landers  will  be  early  and  eager  vaca¬ 
tioners  this  year,  gentlemen.  You  see, 
a  mild  winter  has  already  given  them 
the  itch  to  be  off  .  .  .  and  R.  I.  indus¬ 
try’s  14  per  cent  greater  payroll  gives 
them  the  money  to  be  off  with.”  The 
ad  makes  a  big  play  for  the  Journal’s 
Summer  Vacation  Number  .  .  .  which 
shows  that  the  Journal’s  promotion 
department  believes  in  doing  things 
early  enough  to  do  some  good,  for  the 
special  number  doesn’t  come  off  imtil 
June  20  and  the  ad  appeared  in  the 
middle  of  March. 

Not  satisfied  with  a  good  ad,  the 
Journal  got  out  a  good  little  folder 
on  the  same  subject,  "nirough  the 
cream -colored  front  cover  you  see  an 
orange  silhouette  of  a  headless  guy 
with  outspread  arms  and  legs.  That, 
plus  the  title,  “Look  what’s  coming  off 
in  Rhode  Island,”  is  enough  to  make 
anyone  turn  inside.  The  two  inside 
pages  (it’s  a  four-page  affair,  size  SM: 
by  8  inches)  again  plug  the  Summer 
Vacation  Number  with  short  copy  and 
these  display  lines:  "The  Providence 


St.  Louis’  Golden  Gloves 

Big  crowds  at  big  events  sponsored 
by  the  St.  Louis  Globe-Democrat 
are  no  novelty  .  .  .  says  the  Globe- 
Democrat.  That  crowd-loving  paper 
packs  them  in  at  cooking  schools, 
baseball  games,  golf  tournaments,  and 
boxing  matches.  All  of  which,  says 
the  Globe-Democrat  in  a  large  broad¬ 
side  sent  to  advertisers,  is  evidence 
of  “constant,  year-round  reader  influ¬ 
ence.”  The  most  important  part  of 
the  mailing  piece  is  the  center-spread 
which  shows  a  jumbo  photograph  (25 
by  10  inches)  of  a  jumbo  crowd  gath¬ 
ered  to  see  the  final  bouts  of  the 
1937  Golden  Gloves  boxing  tourna¬ 
ment  at  the  Municipal  Auditorium. 

•  *  * 

Collese  Stunt 

‘  ‘  V\/E  noticed  you  had  something 
VV  of  interest  from  Stanford 
University  in  your  column  recently,” 
writes  John  H.  McCoy,  Journalism  Di¬ 
rector  of  Santa  Ana  (California) 
Junior  College,”  and  thought  our  own 
stunt  might  be  of  some  general  in¬ 
terest  also.” 

Santa  Ana’s  stunt  consisted  of  hav¬ 
ing  its  college  paper,  the  El  Don  pub¬ 
lished  as  part  of  the  Santa  Ana  Daily 
Register.  To  the  regular  18-page  edi¬ 
tion  of  the  daily  Register  was  added 
a  6-page  full  size  section  of  the  El  Don, 
as  the  “fourth  annual  Santa  Ana 
Junior  College  Alumni  Edition.”  The 
6-page  college  section  abounded  in 
pictures  of  student  leaders  and  athletic 
teams,  stories  of  college  events  and 
alumni  activities,  and  many  ads  from 
local  merchants. 

The  special  edition  had  a  circula¬ 
tion  of  14,000.  The  ads  in  the  college 
section  were  sold  at  the  regular  Regis¬ 
ter  rates.  The  college  paper  got  15 
per  cent  of  the  proceeds  for  the  stu¬ 
dents  who  solicited  the  ads. 

Allen  French. 


PROVIDENCE  DAILY  SOLD 

Walter  E.  O’Hara  Acquires  News. 

Tribune  from  Gerry 

Providence,  R.  I.,  March  Li— Incor- 
poration  of  the  Providence  Tribune 
Company  by  Walter  E.  O'Hara,  pres¬ 
ident  of  Narragansett  Racing  Asso¬ 
ciation  and  former  Fall  River,  Mass 
publisher  and  mill  owner,  this  week 
confirmed  long-standing  reports  he 
would  acquire  controlling  interest  in 
the  Providence  News-Tribune  from 
U.  S.  Senator  Peter  G.  Gerry. 

O’Hara,  one  of  several  bidders  fw 
the  paper,  made  a  proposal  several 
monfiis  ago  and  it  was  reported  to 
have  been  accepted  shortly  before  the 
expiration  date,  March  13.  None  of 
the  parties  concerned  has  formally 
announced  the  transaction  or  dis¬ 
closed  terms. 

The  actual  transfer  is  reported  to 
be  scheduled  for  March  20,  a  few 
days  before  the  anticipated  start  of 
the  Rhode  Island  Star,  a  daily  tabloid 
in  which  O’Hara  is  interested.  This 
is  to  be  published  in  Pawtucket,  R  1, 
and  pro^bly  supplant  the  Pawtucket 
Star,  a  weekly  controlled  by  Mr. 
O’Hara. 

He  has  not  indicated  his  plans  for 
the  News-Tribime.  Joaquin  Calvo, 
managing  editor  and  formerly  widi 
the  old  New  York  World,  has  re¬ 
signed  as  has  Martin  J.  Flaherty,  for 
more  than  25  years  a  political  writer 
for  the  News-Tribune  and  the  Provi¬ 
dence  News  which  in  1930  was  merged 
with  the  Providence  Tribime  when 
Senator  Gerry  piu-chased  the  latte 
paper. 

The  News-Tribune,  a  Democratic 
afternoon  paper,  holds  morning  and 
afternoon  AP  memberships. 

Bryant,  Griffith  &  Brunson,  Inc, 
newspaper  representatives,  have  been 
chosen  to  represent  the  Rhode  Island 
Star 
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plying  to  Frenchtown,  Herring  Bay, 
Annapolis,  Chestertown  and  other  | 
points.” 

The  American’s  theme  song  in  these  i 
ads  is  “Going  ahead  with  Baltimore”  | 
and  the  underlying  thought  is  ex-  ! 
pressed  in  this  paragraph,  set  off  from 
the  rest  of  the  copy:  “Then,  as  now, 
the  Baltimore  American  faithfully  re¬ 
corded  Baltimore’s  maritime  prog¬ 
ress.  Today’s  thoroughly  modern  Svm-  ' 
day  American  continues  to  cherish 
and  emulate  its  tradition  of  enterprise 
and  service.” 

IE 

1  f  you  are,  or  anticipate, 
appropriating  advertising 
monies  in  Australia  and 
New  Zealand,  read 

NEWSPAPER  NEWS 

The  only  Jotimal  covering  the 
activities  of  advertising,  publish¬ 
ing  and  printing  in  these  terri¬ 
tories. 

NEWSPAPER  NEWS 

Warwick  Bldg.,  Hamilton  St. 
SYDNEY,  AUSTRALIA 

PubUskad  Mautkly— SubacriwtlM  lUto 
7/>  par  yaar,  paat  fras. 


Slit  iltiami  Hjeralb 

t'lorida’e  Most  Important  Newspaper 
FRANK  B.  SHUTTS,  Publisher 

First.... 

IX  AMERICA!  r^—— 

THE  FIRST  TWO  MOVTHS  OF 

During  January  and 

February,  1937  HERALD  LEA! 

22  Out  of  3( 

MEDIA  RECORDS  RETAI 

w  m  'mm  w  display  classificatio> 

MIAMI 

HERALD  TRIBUNE  .  .  ^ 

r  j  All  •  r»  MIAMI  NEWSPAPERS’  GAI 

Leads  All  Morning  Papers  di  rinc  these  2  months 
Measured  by  Media  Rcords  in  herald  . .  .401,227  u.. 

Tribune  ....  234,761  Un< 

TOTAL  I  New. . 100,603  Llni 

AND  .  .  ,  for  the  entit 

A«a  'wr  a?  n  w*  v  c  v  'tv  ^  y^sr  igse  the  herald’ 

If  V  a2l  na  M  JL  9  M.  1  V  O  gain  was  aim  greater  tha 

that  of  both  the  other  loci 

(Media  Records  Figures)  combined! 


HERALD  LEADS 

—  in 

22  Out  of  30 

media  records  retail 
DISPLAY  classifications 

NEWS . 4 

TRIBUNE  .  .  4 


MIAMI  NEWSPAPERS’  GAIN 
DIRINC  THESE  2  MONTHS  WAS 

HERALD  ..  .401,227  Unet 

Tribune  _ 234,761  Une> 

Newa . 100,603  Lines 

AND  ...  for  the  entire 
year  1936  the  HERALD’S 
GAIN  was  also  greater  than 
that  of  both  the  other  local 
papers  combined! 


National  Representatives:  Southern  Representatives: 

J.  p.  McKinney  &  son  i  garner  &  grant 

NewYorIc  .  .  .  Chicago  1601  Rhodes  Haverty 'Building 

San  Francisco  Atlanta,  Ga. 

Member,  Audit  Bureau  of  Circulations  —  Subscriber,  Madia  Records,  Inc. 


Editor  &  Publisher  for  March  20 ,  1937 


FEBRUARY  LINAGE  FOR  PRINCIPAL  CITIES 


gcacun  Journal 


AKRON,  OHIO 

1937 

. (e)  574.466 


CHICAGO,  ILL. 


FORT  WORTH,  TEXAS 


.(e)  1,1)71,035 

.  (S)  262,131 


.  .  .  oailv  .  1,645,491  1, 

SunSay  .  262.131 

Si  Total  .  1.907,622  1 

ALBANY,  N.  Y, 


1936  Gainorlx)Ss 

519,128  55,338  G 

920,909  150,116  G 

168,358  93,773  G 

440.037  205,454  G 

168,358  93,773  G 

,608,395  299,227  G 


1937 

1936  ( 

laiii  or  Loss 

1937 

1936 

Gain  or  Loss 

.  (m) 

947.821 

838,6.18 

109.183  (1 

Star-Telegram 

. . .  (m) 

298,444 

258,242 

40,202  G 

.(m) 

6411.010 

518,647 

121,363  G 

Star-Telegram  .  . . . 

.  - . . (e) 

526,797 

456,022 

70,775  G 

..(e) 

960,047 

832,712 

127,335  G 

Press  . . 

....(e) 

333,601 

300,512 

33,089  G 

.(e) 

684,971 

597.297 

87,674  G 

Star-Telegranr  . . . . 

...(S) 

138,248 

124,200 

14,048  G 

AS) 

612’.860 

453,206 

159,654  t. 

Total  Daily  . . . . 

1,158,842 

1.014,776 

144,066  G 

.(S) 

336,121 

283,880 

52,241  G 

Total  Sunday  . . 

138,248 

124,200 

14,048  G 

.(S) 

63,465 

41,162 

22,303  G 

Grand  Total  . . . 

1,297,090 

1,138,976 

158,114  G 

T«i-Jmon  ••le)  490.89S  ' 

. (e)  509,690  - 

tSckerbociter  Press.,  (ml  274.262  I 

SS^l'mon  (S)  176.200 

^Jtobocker  Press..  (.S)  75,104  _ 

Total  Daily  .  1.274,847  1, 

S  Sunday  .  251,304 

Sd  Total  .  1,526,151  1, 

ALBUQUERQUE,  N. 
U„a\  . . <">'  ^26.192  ; 

12^1  . (S)  48,607 


Total  Daily  .  3,696,957  3,111,328 

Total  .Sunday  .  1,012.446  778.248 

Grand  Total  .  4.709,403  3,889,576 

CINCINNATI,  OHIO 


585,629  G 
234.198  G 
819,827  G 


Total  Daily  ... 
Total  Sunday  . 
Grand  Total  . . 


.  655.956  551.884 

.  48.607  38.553 

.  704,563  590,437 

ASHEVILLE,  N.  C. 

_ (ml  274.249  235,224 


120,714  G 
40.724  G 
161,438  G 


104,072  G 
10,054  G 
114,126  0 


Enquirer  . 

. (m) 

377,554 

373.351 

4,203  G 

1  *ost  . 

. (e) 

582,484 

474.993 

107,491  G 

Times-,Star  . . . . 

. (e) 

831,089 

760.261 

70,828  G 

I  Ennuirtr  .... 

. (S) 

441,582 

370,163 

71,419  G 

Total  Dailv  .  1.791,127  1.608,605 

Tot.al  Sunday  .  441,582  370,163 

Grand  Total  .  2,232,709  1.978.768 

CLEVELAND,  OHIO 

Plain  Dealer  . (m)  590.554  545,487 

Xews  . (e)  610,842  513,601 

Press  . (e)  980.810  831,089 

■;  Plain  Dealer  . (S)  433,654  323.312 


182,522  G 
71,419  G 
253,941  G 

45,067  G 
97,241  G 
149,721  G 
110.342  G 


OlilBI  . 

. . .  (m) 

274.249 

....(e) 

295,363 

(iliienTimes  - 

...(S) 

96,688 

Total  Daily  ... 

569.(>12 

Total  Sunday  . 

96,688 

Grand  Total  . . 

666,300 

Tot.al  Daily  .  2,182,206  1,890.177  292,029  G 

Total  Sunday  .  433,654  323,312  110,342  G 

Grand  Total  .  2.615,860  2,213,489  402,371  0 

COLUMBUS,  OHIO 


ATLANTA,  GA. 


851,975  75  .372 

522,102  489.970 

207.557  202.322 

249.818  205,598 


. (e) 

458.709 

343,911 

Constitution  . . . 

462,495 

450,019 

Icinul  . 

588,874 

532,787 

•.(merican  . 

. (S) 

190.241 

172.729 

Cwstitution  . . . 

. (S) 

197,672 

162.778 

Journal  . 

. (S) 

210.550 

163.831 

Total  Daily  .  1.510,078  1.326,717 

Total  Snnd.av  .  598.463  499.338 

Grand  Total' .  2,108.541  1.826,055 


183,361  G 
99,125  G 
282,486  G 


"Press-Union  . . . . 

....(e) 

357.790 

327,369 

30,421  G 

1  )ispatch  . 

Press-Union  . 

. .  .(S) 

48,909 

39,859 

9,050  G 

Total  Dailv  . . . . 

357.790 

327,369 

30.421  G 

Total  Sunday 

Total  Sunday  . . 

48.909 

39,859 

9,050  G 

Grand  Total 

Grand  Total  . . . 

406.499 

367.228 

39,471  G 

•5  Days 

Dispatch  . (e) 

Gitizen  . (e) 

Ohio  State  Journal  ..(m) 

Dispatch  . (S) 

.Star  . (S) 


Tot.al  Daily  .  1,581,634  1,415.664 

Total  Sunday  .  302,561  238.892 

Grand  Total' .  1,884,195  1.690,556 

DALLAS,  TEXAS 

News  . ...(m)  626.257  590.791 

Tinies  IIerahl  . (e)  816,398  775.454 

lournal  . (e)  519,998  494.853 

'•I)isp.atch . (e)  279,993  274,403 

tXews  . (S)  292,378  231,850 

Times-Herald  . (S)  252.107  200,354 


129.970  G 
63,669  G 
193,639  G 


“Press-Union  .sold  morniiiR  an<l  eveninR  comhination. 
Linage  of  one  edition  shown. 

BALTIMORE,  MD. 

Nrws  Post  . (e)  792.396  675.269  117,127  G 

San  . (el  884.891  832.169  52,722  G 

Sun  . . (m)  468,283  429,849  38,434  G 

American  . (S)  3l)7,(.37  266,903  40.736  G 

.■Sun  . (S)  414.113  331,553  82.550  G 

Total  Daily  . .  2.145,570  1,937,287  208,283  G 

Total  Sunday  .  721.752  598.456  123,296  G 

r.rand  Total  .  2,867,322  2,535,743  331,579  G 

BANGOR,  MAINE 

Cinunercial  . (e)  165,250  162,550  2.700  G 

Xe»s  . (ml  310,685  290,503  20,182  G 

Grand  Total  .  475,933  453,053  22,882  G 

BIRMINGHAM,  ALA. 

.Igf-Herald  . (m)  370.558  308,315  62,243  G 

. (e)  545,827  454,189  91,638  G 

. (e)  362,585  265,681  96,904  G 

■lews  &  .\({e-Herald.(S)  274,740  201.113  73.627  G 


DAYTON,  OHIO 


Journal  . 

339,084 

lleraiil  . 

. (e) 

640.838 

\ews  . 

. (e) 

829,340 

Journal  . 

. (S) 

102,414 

Xews  . 

. (S) 

111,439 

Total  Daily  .  1.278,970  1,028,185  250,785  G 

Total  Sunday  .  274.740  201,113  73,627  G 

'.rand  Total  .  1,553,710  1,229,298  324,412  G 

„  BOSTON,  MASS. 

‘‘"“fd  (m)  288.180  211,874  26..306  G 

American  . (e)  297.511  281,134  16,377  G 

Globe  . (me)  527.504  489,577  37,927  G 

•Herald-Traveler  ..(me)  754,381  683.496  70,885  G 

Pott  . (m)  433,780  376.351  57,429  G 

Tranicript  . (e)  299,798  289,702  10,096  G 

Advertiser  . (S)  208.223  189,214  19.009  G 

:Globe . (S)  277.769  251.849  25.920  G 

iH'fald  . (S)  281,306  221,686  59,620  G 

Pw  . ...(S)  89,708  86,010  3,698  G 

Total  Dally  .  2,551,154  2,332,134  219,020  G 

Total  Sund.iy  .  857.006  748,759  108,247  G 

Grand  Total  .  3,408.160  3,080,893  327,267  G 

•Globe  (m&e)  sold  in  comhination  only.  Linage  of  one 
rdition  shown. 

.  **  Herald  (m)  and  Traveler  (e)  sold  in  combination. 

I'uage  shown.  Traveler  sold  also  in  combination 
"Ith  Sunday  Herald. 

.  .  BUFFALO.  N.  Y. 

Unrier-Express  _ (m)  491.062  431,482  59,580  G 

i.™’  . (e)  915,861  782,785  133,076  G 

i'®*?  . . (e)  474,796  438,440  36,356  G 

^urier-Express  . (S)  213.810  144,400  69,410  G 

. (S)  151,125  126,168  24,957  G 

Tou'  Daily  .  1.881.719  1,652.707  229,012  G 

Total  Sunday  .  364.935  270.568  94.367  G 

Grand  Total  .  2.246.654  1,923.275  323.379  G 


Total  Daily  . . 

1,809,262 

1,484.465 

Total  Sunday 

213,853 

178.489 

Grand  Total  . 

.  2,023,115  1,662,954 

DENVER.  COLO. 

Kocky  Mt.  News 

....  (m) 

313,987 

302,586 

Post  . 

. (e) 

755,826 

659.081 

Rocky  Mt.  Xews 

. (S) 

76,629 

59,214 

Post  . 

. (S) 

207,041 

177,460 

Total  Daily  , 

1,069,813 

961,667 

Total  Sunday 

283,670 

236,674 

Grand  Total 

.  1,353,483  1,198,341 

DES  MOINES.  IOWA 

kt'Kister  . 

326,727 

277,918 

Tribune  . 

. (e) 

488,182 

404,693 

Register  . 

...... (S) 

214,373 

160,811 

Total  Daily  . 

814,909 

682,611 

Total  Sunday 

214.373 

160,811 

(iratid  Total 

1,029,282 

843,422 

DETROIT,  MICH. 


107,145  G 
124,029  G 
231,174  G 


63..185  G 
119.711  G 
141,701  G 
15.622  G 
19,742  G 

324.797  G 
35,364  G 
360,161  G 


108,146  G 
46,996  G 
155,142  G 


132,298  G 
53,562  G 
185,860  G 


Times  . 

. (e) 

712,077 

606,743 

105,334  G 

Free  Press  . . .  . 

572,573 

491,465 

81,108  G 

Xews  . 

. (e) 

1,114,479 

953,119 

161,360  G 

•Times  . . 

. (S) 

349,615 

301,680 

47,935  G 

Free  Press  . . . . 

. (S) 

219.803 

l.s2  891 

.t6.912  G 

itXews  . . 

. (S) 

468,432 

385.683 

82,749  G 

Total  Daily  .  2,399,129  2.051  327 

Total  Sunday  .  1,037,850  870,254 

Grand  Total  .  3,436,979  2,921,581 

EL  PASO,  TEXAS 

imes  . (m)  287,304  321.114 


Wnrier-Express  _ (m)  491.062  431,482  59,580  G 

i.™’  . (e)  915,861  782,785  133,076  G 

i'®*?  . . (e)  474,796  438,440  36,356  G 

^urier-Express  . (S)  213.810  144,400  69,410  G 

. (S)  151,125  126,168  24,957  G 

Total  Daily  .  1.881.719  1,652.707  229,012  G 

Total  Sunday  .  364.935  270.568  94.367  G 

'■rand  Total  .  2.246.654  1,923.275  323.379  G 

.  CAMDEN,  N.  J. 

. . (e)  399.843  341,976  57.867  G 

t-ourier  (e)  and  Post  (m)  sold  in  combination  only. 

.  CHATTANOOGA.  TENN. 

. ..(m)  296.819  308,152  11,333  L 

■p”*  . (e)  357,020  376,359  19,339  L 

. (e)  416,837  . 

. (S)  113.406  84,406  29,000  G 

Press  . (S)  158.392  . 

T^!  1,070.676  684  511  386.165  G 

Sunday  .  271.798  84,406  187,392  G 

I  -rand  Total  .  1.342,474  768.917  573,557  G 


Herald  Post  . 

'..'.(e) 

386!b8 

Times  . 

...(S) 

128,741 

Total  Daily  . . . . 

674,042 

Total  Sunday  . , 

128,741 

Grand  Total  _ 

802,783 

ERIE.  PA. 

Dispatcb-IIerald 

. . . . (e) 

452.535 

Times  . 

. . . . (e) 

465,016 

1  )ispatcb-Herald  .  . 

...(S) 

162.074 

Total  Daily  . . . . 

917.551 

Total  Sunday  . . 

162,074 

(irand  Total  . . . 

1,079,625 

Courier  . (m) 

lournal  . (e) 

Press  . (e) 

Courier  . (S) 

Press  . (S) 


EVANSVILLE,  IND. 


376,767  413,305 

.  171,048 

485.525  500.887 

123,050  110.760 

107,430  92.890 


Review  . (e) 


347.802(; 
167,596  G 
515,398  G 


386.165  G 
187,392  G 
573,557  G 


Total  Daily  .  862  292  1,085.240 

Total  .Sunday  ........  230.480  203.650 

Grand  Total  .  1.092,772  1,288.890 

FT.  WAYNE,  IND. 

Journal-Gazette  . (m)  357,333  331.191 

Xews-Sentinel  . (e)  747,592  613.777 

Journ,al-G.azette  . (S)  182,661  144.304 

Tot.il  D,ailv  .  1,104.925  944,968 

Total  Sunday  .  182.661  144.304 

Grand  Total  .  1,287.586  1.089,272 


FREEPORT,  N.  Y. 


. .  446.336  429,910 

FRESNO,  CALIF. 

. (e)  489,619  409,837 

....(S)  97,753  87,267 


Total  Daily  .  489.619  409.837 

Total  Sunday  .  97.753  87.267 

Grand  Total  .  587.372  497,104 

GLENS  FALLS,  N.  Y. 

•Post-Star  . (m)  399.843  341,976 

•Post-Star,  morning,  and  Times,  evening,  si 
bination. 

HARRISBURG,  PA. 

•Patriot  . (m)  454.878  376,378 

Telegr.iph  . (e)  442,593  300,315 


95,331  G 
98,088  G 
193,419  G 


57,867  G 

dd  III  com- 


78,500  G 
142,278  G 


Grand  Tot.al  .  897,471  676,693  220,778  G 

’  The  .\ews  (e)  carries  the  same  amount  of  advertising 
as  Patriot  (ni). 

HARTFORD,  CONN. 


Courant  . 

310.664 

Times  . 

. (e) 

870.687 

('ourant  . 

. (S) 

226.659 

Tot.aI  Daily  .  1.181.351  1,132.394 

Tot,al  Sund.ay  .  226,659  216,489 

Grand  Total  . 1,408,010  1,348,883 

HOUSTON,  TEXAS 


Chronicle . 

708.248 

581.970 

126.278 

G 

Post  . 

397.342 

352.780 

44.562 

G 

Press  . 

. (e) 

423.770 

382.195 

41,575 

G 

Chronicle  . 

. (S) 

258.717 

189,086 

69.631 

G 

F'ost  . 

. (S) 

203,020 

170,201 

32.819 

G 

Total  Dailv  .  1.529,360  1,316,945  212,415  G 

Total  Sunday  .  461,737  359.287  102,450  G 

Grand  Total  . 1.991,097  1,676,232  314,965  G 


Xews  .... 

. (e) 

792,863 

Star  . 

. (m) 

513,505 

Time.s  . . . . 

649,762 

tStar  ... 

. (S) 

.346,712 

513,505  445,872  67,633  G 

649,762  519.581  130,181  (i 

346,712  236,903  109,809  G 


Total  Daily  .  1,956,130  1,677.805  278.325  G 

Total  Sunday  .  346,712  236.903  109,809  G 

Grand  Total  .  2,302,842  1,914,708  388,134  G 

JACKSONVILLE.  FLA. 

Times-Union  . (m)  573.695  506.091  67,604  G 

Journal  . (e)  538,584  448,234  90,350  G 

Times-Union  . (S)  225,159  187.235  37,924  G 

Total  Daily  .  1,112.279  954,325  157,954  G 

Total  Sunday  .  225,159  187,235  37,924  G 

Grand  Total  .  1,337,438  1,141,560  195,878  G 

JAMESTOWN,  N.  Y. 

Journal  . (e)  318,793  312,014  6,779  G 

Post  . .(m)  304,057  295,751  8,306  G 

Grand  Total  .  622,850  607,765  15,085  G 

JOHNSTOWN,  PA. 

•Tribune  . (e)  676,580  617,005  59,575  G 

•Tribune  (e)  sold  in  combination  with  Democrat  (m). 

KNOXVILLE.  TENN. 


157,954  G 
37,924  G 
195,878  G 


Journal  . 

. . .  (m) 

376,889 

324,107 

Xews-Sentinel  . . . . 

....(e) 

418,903 

399,295 

Journal  . . . 

...(S) 

99,330 

97.714 

Xews-Sentinel  _ 

...(S) 

134,839 

126,961 

Total  Daily  .... 

795,792 

723,402 

Total  Sunday  . , 

234,169 

224,675 

Grand  Total  . . . 

1,029,961 

948,077 

LOS  ANGELES,  CALIF. 


Examiner  . 

. .  .(m) 

682,528 

628,999 

53,529 

G 

Daily  News  . 

. . .  (m) 

343,917 

276,239 

67.678 

G 

Times  . . . 

. .  .(m) 

905,484 

817,219 

88,265 

G 

Herald  Express  . . 

....(e) 

847.371 

829.323 

18,048 

G 

Xews  . 

. . . . (e) 

296.937 

268,968 

27,969 

G 

•Examiner  _ ... 

....(S) 

426,410 

373.059 

53,351 

G 

Times  . 

....(S) 

388,295 

345,245 

43,050 

G 

222.948  L 
26,830  G 
196,118  L 

26,142  G 
133,815  G 

38.357  G 

159.957  G 

38.357  G 
198.314  G 


Total  Daily  .  3,076,237  2,820.748  255.489  G 

Total  Sunday  .  814,705  718.304  96,401  G 

Grand  Total  .  3,890,942  3,539,052  351,890  G 

LOUISVILLE,  KY. 

Courier-Journal  . (ni)  614.016  561.493  52.523  G 

Times  . (e)  573,872  556.358  17,514  G 

Herald  Post  . (e)  .. _  223.780  . 

Courier-Journal  . (S)  330,669  262,081  68,588  G 

Total  Daily  .  1,187,888  1,341.631  153,743  L 

Total  Sunday  .  330,669  262,081  68,588  G 

Grand  Total  .  1.518,557  1,603,712  85,155  L 

Note:  Due  to  flood  conditions.  Times  &  Courier  Journal 
publishnl  jointly,  Feb.  1st  to  5th,  inclusive.  Linage  in¬ 
cluded  in  Courier-Journal  column. 

MANCHESTER,  N.  H. 

•Union-Leader  . .(m)  364,937  358,533  6,404  G 

'Manchester  Union-Leader  sold  m&e  combination. 
Linage  of  morning  edition  given. 

MEMPHIS.  TENN. 

Commercial  .Appeal  . .  (m)  597,353  600,295  2,942  L 

Press-Scimitar  . (e)  375,561  347,341  28,220  G 

tCommercial  Appeal..  (S)  269,607  233,105  36.502  G 

Total  Daily  .  972,914  947.636  25,278  G 

Total  Sunday  .  269,607  233.105  36,502  G 

Grand  Total  .  1,242,521  1,180.741  61,780  G 
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FEBRUARY  NEWSPAPER  ADVERTISING  PLACED  IN  PRINCIPAL  CITIES 


MIAMI.  FLA. 


1937 

1936 

. . .  (m) 

1,077,883 

964,080 

News  . 

....(e) 

838,179 

793,090 

.  ..(m) 

387,228 

395,459 

Herald  . 

...(S) 

362,677 

316,238 

News  . 

...(S) 

177,167 

163,203 

Tribune . 

...(S) 

167,981 

121,687 

Total  Daily  , . . . 

2,303,290 

2,152,629 

ToUl  Sunday  . . 

707,825 

601,128 

Grand  Total  . . . 

3,011,115 

2,753,757 

113303  0 


4S3a9G 
8331  L 
46,439  G 
13,964  G 
46,294  G 


150,661  G 
106,697  G 
257,358  G 


MILWAUKEE,  WIS. 

■'  247,366 


Sentinel  . 

.  ..(m) 

324,135 

Journal  . 

....(e) 

922,566 

Leader  . 

....(e) 

158.881 

News  . . 

....(e) 

516,268 

’Sentinel  . 

...(S) 

206,765 

tjoumal  . 

...(S) 

306,151 

Total  Daily  . . , . 

1,921,850 

Total  Sunday  . . 

512.916 

Grand  Total  • . . 

2,434,766 

736,326 

124,145 

468,531 

175,934 

240,651 


76,769  G 
186,240  G 

34.736  G 

47.737  G 
3U,831  G 
65,500  G 


416.585 


345,482  G 
96,331  G 
441,813  G 


MINNEAPOLIS,  MINN. 


Journal  . 

. (e) 

566,804 

510.078 

’Tribune  . 

. (e) 

567,235 

444.664 

Star  . 

. (e) 

428,316 

443.179 

tjournal  . 

. (S) 

162,070 

120,500 

Tribune  . 

. (S) 

265.264 

223,994 

56,726  G 
122.571  G 
14,863  L 
41,570  G 
41,270  G 


164.434  G 
82,840  G 
247.274  G 


Total  Daily  .  1,562.355  1,397,921 

Total  Sunday  .  427.334  344,494 

Grand  Total  .  1.989,689  1,742,415 

’Tribune  (m)  and  (e)  told  in  combination  only.  Linage 
<>{  evening  edition  shown. 

MODESTO,  CALIF. 

Bee  . (e)  295,112  282.350 


12.762  G 


(irand  Total  .  295.112  282.350 

MONTREAL,  CANADA 


12,762  G 


Sur  . 

...(e) 

1,004,861 

1,009,156 

4,295 

L 

Gazette  . 

. .  .(m) 

373,043 

321,626 

51.417 

G 

La  Presse  . . 

....(e) 

836.821 

810.181 

26.640 

G 

la  Patrie  . 

,...(e) 

94.106 

146.141 

52.035 

L 

Herald  . 

....(e) 

164,067 

149.788 

14,279 

G 

La  Patrie . 

...(S) 

75,653 

30,648 

45,005 

G 

Total  Daily  . . . . 

2,472.898 

2,436,892 

36,006 

G 

Total  Sunday  . . 

75,653 

30.648 

45,005 

G 

Grand  Total  . . . 

2,548,551 

2,467,540 

81,011 

G 

MUNCIE,  IND. 


Press  . 

350.178 

338.489 

11.689  G 

Star  . 

350,293 

350.901 

608  L 

Sur . 

. (S) 

99.793 

83,516 

16,277  G 

Total  Daily  . , 
Total  Sunday 
Grand  Total 


700,471 

99.793 

800,264 


689.290 

83,516 

772,906 


11.081  G 
16  277  G 
27,358  G 


NASHVILLE,  TENN. 


Banner  . 

. (e) 

.13  i, 058 

.105.873 

25.185 

G 

Tennessean  . . . . 

339.512 

313.965 

25,547 

G 

Banner  . 

. (S) 

155.730 

134.888 

20.842 

G 

Tennessean  . , . . . 

131.088 

102,913 

28,175 

G 

Total  Daily  . , 
Total  Sunday 
Grand  Total 


670.570  619.838 

286818  237.801 


Ledger  . 

News  . (e) 

Star-Eagle . (e) 

Call  . (S) 

Ledger . (S) 


957,388  857,639 

NEWARK.  N.  J. 

(ra)  234.240  261.014 

1,032.170  907.612 

465,352  445.088 

175.106 
98,904 


50.732  G 
49,017  G 
99,749  G 


162.702 

102,565 


26,774  L 
124,558  G 
20.264  G 
12,404  G 
3.661  L 


ToUl  Daily  . .  1.731.762 

Total  Sunday  .  274.010 

Grand  Total  .  2.005.772 


1,613.714 
265  267 
1.878,981 


Times-Picayune  . (m) 

Tribune  . (m) 

Item  . (e) 

States  . (e) 

Times-Picayune  and 

States  . (SI 

tItem-Tribune  . (S) 


NEW  ORLEANS,  LA. 


118,048  G 
8.743  G 
126,791  G 


822.912 

265.077 

568,804 

429,118 


790.131 

295.065 

575.826 

511,894 


32  781  G 
29.988  L 
7,022  L 
82.776  L 


303  329 

222,200 


260,119 

224,894 


43.210  G 
2.694  L 


Total  Daily 
Total  Sunday 


2.085  911 
525.529 


Grand  Total  .  2.611.440 


American  . (m) 

Times  . (ml 

Herald  Tribune  . (m) 

News  . (ml 

Mirror  . (ml 

Journal  . . (el 

Sun  .... 

World-Telegram  . (e) 

Post  .... 

’American  . (SI 

Times  . (SI 

Mirror  . (SI 

tXews  . (SI 

tllerald  Tribune  ....(S) 


NEW  YORK,  N.  Y. 


2.17?  910 
485  013 
2,657.929 


87  005  r 
40.516  G 
46,489  L 


475,952 

882,544 

616.209 


502.939 

786.452 

552.549 


26.987  L 
96  092  G 
6,1.660  G 


OKLAHOMA  CITY,  OKLA. 


Total  Sunday 


1937 

1936 

Gain  or  Lou 

(m) 

395,402 

317.940 

77,462  G 

.(e) 

572,641 

494,558 

78,083  G 

.(e) 

273,430 

341,193 

67,763  L 

.(S) 

214,252 

185,647 

28,605  G 

.(S) 

92,470 

80,224 

12,246  G 

1,241,473 

1,153,691 

87,782  G 

306.722 

265,871 

40,851  G 

1,548,195 

1,419,562 

138,633  G 

ROCKFORD,  ILL. 

1937  1936 

Uegister-Republic  ....(e)  513,598  401,932 

Star  . (m)  417,879  316,266 

Star  . (S)  84,882  76,006 


GalnorLoM 

lOUlJG 

8.»«C 


Total  Daily 
Total  Sun^y 


931,477  718,198 


84,882 


Grand  Total  .  1,016,359 


76.006 

794,204 


SACRAMENTO,  CALIF. 


2IJ27JG 

.J-wg 

222,155  G 


paper. 


”Bee  News  . (e) 

'World-Herald  . (e) 

’Bee  News  . (S) 

t  World-Herald  . (S) 


OMAHA,  NEB. 


Union  . 

229,878 

216.589 

Bee . 

. (e) 

703,574 

673,320 

Union  . 

. (S) 

108,083 

87,009 

132NG 
30254  G 
21,014  G 


369,914  356,949 

552,349  514,290 


210,938 

215,529 


161,413 

140,597 


12,965  G 

.18,059  G 
49,525  G 
74,932  G 


933,452  889,909 


108,083  87.009 


Total  Daily  . 

Total  Sunday  . 

Grand  Total  .  1,041,535  976,918 

SALT  LAKE  CITY,  UTAH 


43,545  G 
21,0)4  G 
64,61)  G 


ToUl  Daily  .  922.263 

Total  Sunday  .  426,467 

Grand  Total  .  1.348,730 

”Bee  News  sold  in  cumbination 
edition  shown. 

SWorld-Herald  sold  in  combination  only.  Linage  of  one 
edition  shown. 


871.239  51,024  G 

302,010  124.457  G 

1,173,249  175,481  G 

only.  Linage  of  one 


Tribune  . 

.  ...(m) 

547,330 

526,171 

Deseret  News  . . , 

. (e) 

339.407 

310.543 

Telegram  . 

- (e) 

489,825 

426,578 

Tribune  . 

....(S) 

174,442 

141,420 

21,15»C 
28J44C 
6324)  G 
33.022  G 


Total  Daily  . 

Total  Sunday  . 

Grand  Total  . 


1,376,562  1,263,292 
174,442  141.420 


PEORIA.  ILL. 

**Jonrnal-Tran8Cript 

.(e) 

595,795 

468,617 

470.557 

127,178  G 

Star  . 

..(e) 

657,064 

519.978 

137,086  G 

Journal-Transcript  . 

..(S) 

134.720 

113.363 

21.357  G 

Star . 

..(S) 

125,117 

108.074 

17,043  G 

Total  Daily  . 

1,252.859 

1,459,152 

206.293  L 

ToUl  Sunday  . , . 

259.837 

221,437 

38.400  G 

Grand  Total  . . . . 

1.512.696 

1.680.589 

167  893  L 

113.2)0G 
33,022C 

1,551,004  1,404,712  146.»C 

SAN  ANTONIO,  TEXAS 


’’Journal-Transcript  sold  in  combination  only, 
of  one  edition  shown. 


Linage 


Light  . 

....(e) 

489,553 

489,510 

Express  . 

...(m) 

298.891 

291.233 

News  . . 

....(e) 

530,820 

524,944 

’Light  . 

...(S) 

318,127 

263,901 

Express  . 

...(S) 

195,068 

172.348 

Total  Daily  . . . . 

1,319,264 

1,305.687 

Total  Sunday  , . 

513.195 

436.249 

Grand  Total  . . . 

1,832,459 

1,741.936 

7.651  G 
5,8)6 G 
54,226  G 
22,730  G 


SAN  DIEGO.  CALIF. 


ij,5nG 
76,946 G 
90,525 G 


Bulletin  . (e) 

Inquirer  . (m) 

News  . (e) 

Public  Ledger  . (e) 

Record  . (m) 

Jliiquirer  . (S) 

’Record  . (S) 


PHILADELPHIA.  PA. 


835.028 

711.353 

245.431 

970.075 

591.754 

536.237 

384.327 


777.267 
562.712 
262  568 
923,965 
538,596 
411.942 
288.074 


57,761  G 
148.641  G 
17.137  L 
46,1 10  G 
53,158  G 
124.295  G 
96,253  G 


Total  Daily  .  3,353.641  3,065,108  288,533  G 

Total  Sunday  .  920.564  700,016  220,548  G 

Grand  Total  .  4,274,205  3,765,124  509,081  G 


PHOENIX.  ARIZ. 

Republic . (m)  405.402  404,143  1.259  G 

Gazette  . (e)  488,969  459.662  29,307  G 

Republic  . (S)  136,475  99,113  37,362  G 


Union  . 

...(m) 

467,248 

399,143 

Sun  . 

...(e) 

407,073 

396,839 

Tribune  . 

...(e) 

707,384 

614.696 

Union  . 

...(S) 

218,184 

210.415 

Sun  . 

...(S) 

83,517 

92,477 

Total  Daily  .... 

1,581,705 

1,410,678 

Total  Sunday  . . 

301,701 

302.892 

Grand  Total  _ 

1,883,406 

1,713,570 

SAN 

FRANCISCO. 

CALIF. 

Chronicle  . 

.  .(m) 

509,532 

467,320 

Examiner  . , 

606,675 

541.378 

Call-Bulletin  . 

...(e) 

519.589 

552,515 

News  . 

...(e) 

672,327 

544,047 

Chronicle  . 

...(S) 

207,904 

195,695 

’Examiner  . 

...(S) 

384,835 

363,108 

68,105 G 
10.2MG 
92.6000 
7,769  0 
8.960  L 


171,02)0 

1.19U 

169,8360 


42,212  G 
65297  G 
32,9261 
128280  G 
12209  G 
21,727  G 


Total  Daily  .  894.371  863.805  30,566  G 

Total  Sunday  .  136.475  99.113  37.362  G 

Grand  Total  .  1,030,846  962,918  67,928  G 


PITTSBURGH.  PA. 


.Sun-Telegraph  . . . , 

....(e) 

870.005 

775,840 

94,165  G 

Post-Gazette  . 

.  ..(m) 

589.858 

521.683 

68,175  G 

Press  . 

....(e) 

1,178,051 

985,321 

192,730  G 

’Sun-Telegraph  . . 

...(S) 

342,372 

242.719 

90,653  G 

Jt  Press  . 

...(S) 

371,895 

240.123 

131.772  G 

Total  Daily  , . , . 

2,637.914 

2.282.844 

355,070  G 

Total  Sunday  , . 

714.267 

482.842 

231,425  G 

Grand  Total  . . . 

3,352,181 

2,765,686 

586,495  G 

Total  Daily  .  2,308,123  2,105.260 

Total  Sunday  .  592.739  558,803 

Grand  Total  .  2,900.862  2,664,063 

Chronicle  includes  valley  edition  linage. 

SCHENECTADY,  N.  Y. 

Gazette  . (m)  628,015  554,237 

Luiun  Sur  . te)  5o3,9o3  4/i,i-44 


202263  G 
33,9360 
236,7990 


73,771  G 

64,63)1, 


Grand  ToUl  .  1,163,998  1,025,381 

SCRANTOW,  PA. 

Tribune  . (m)  444,693  . 

Times  . (e)  757,794  . 

.Scraiitonian  . (S)  157,087  . 


138,617  G 


PORTLAND,  ORE. 


ToUl  Daily  .  1,202,487 

Total  Sunday  .  157,087 


Gregonian  . 

,...(m) 

388,016 

395,748 

7,732  L 

1936  not  measured. 

Journal  . . . . . 

....(e) 

631.507 

526,380 

105.127  G 

SEATTLE.  WASH. 

News-Telegram  . . 

....(e) 

329.658 

320.836 

8.822  G 

I'ost- 1  ntclligencer 

....  (m> 

.176,288 

41U,593 

34,3051 

Oregonian . 

....(S) 

220.549 

181,913 

38.636  G 

Star  . 

. (e) 

320,427 

251,719 

68,7016 

Journal  . 

....(S) 

117,042 

77,431 

39,611  G 

iinies . 

. (e) 

657,728 

641,228 

16,50tG 

Total  Daily  .  1,349,181  1,242,964 

Total  Sunday  .  337.591  259,344 

Grand  ToUl  .  1,686,772  1,502,308 


106.217  G 
78  247  G 
184,464  G 


i'usi-ltueiligciiccr  ...(S) 
Times  . (S) 


271,018 

196,559 


261,045 

192,217 


9,9730 
4242  G 


PROVIDENCE,  R.  1. 


Bulletin  . 

. (e) 

908.476 

879,352 

29,124 

G 

Journal  . 

....(m) 

305.014 

272.590 

32,424 

G 

News-Tribune  . . 

. (e) 

198,057 

215,193 

17,136 

T, 

Journal  . 

....(S) 

198,213 

190,338 

7,875 

G 

Total  Daily  .  1,354,443  1,303,540 

lotal  Sunday  .  468,177  453,862 

Grand  Total  .  1,822,620  1,757,402 

SIOUX  CITY,  lOWA 

Journal  . (d)  254,053  225,724 

i'rioune  . (e)  302,350  272,694 

Journal  . (S)  87,886  57,904 


50,903  G 
14,315  G 
65.218 G 


28,329  G 
29,656 G 
29,983  G 


Total  Daily  .  1,411,817  1,367,135 

Total  Sunday  .  198.213  190,338 

Grand  Total  .  1,609,760  1,557,473 


44,412  G 
7.875  G 
52.287  G 


READING,  PA. 


.  (m) 

954.485 

871.962 

82.523  G 

Eagle  . . 

. . . .  (e) 

615,105 

.  (m) 

243.690 

200.425 

43.265  G 

Times  . 

...(m) 

472.852 

..(e) 

498.349 

570  429 

72.080  L 

Eagle  . 

...(S) 

47.710 

..(e) 

948.325 

916.558 

31.767  G 

..(e) 

937.6.50 

879  ?75 

'I'otal 

Daily  . . . . 

1,087,957 

..(e) 

517.692 

369.803 

147.889  G 

Total 

Sunday  . , 

47,710 

.(S) 

.391.483 

306.293 

85.190  G 

Grand 

Total  . . . 

1,135,667 

545.512 

387.476 

26,772 


69.593  G 
85,376  G 
20.938  G 


683  487 
125.972 
418.709 
483.497 


609.726 

100.3.36 

386.322 

392,057 


73  761  G 
25.636  G 
32.387  G 
91,440  G 


932.988 

26.772 

959,760 


154.969  G 
20.938  G 
175,907  G 


Total  Daily  .  556,403  498,418 

ToUl  Sunday  .  87,886  57,904 

Grand  Total  .  644,289  556,322 

SOUTH  BEND.  IND. 

News-Times  . (e)  423,057  353,003 

Tribune  . (e)  566,872  457,252 

News-Times  . (S)  120,416  50,812 

Tribune  . (S)  91,627  73,079 


57,9850 
29,987  G 
87,967 G 


70,054 G 
109,620  G 
69,604 G 
18,548  G 


Total  Daily 
Total  Sunday 


989,929 

212,043 


RICHMOND.  VA. 


Gland  Total  .  1,2U1,972 


810,255 

123,891 

934,146 


179,6740 

88,1520 

267,826G 


Total  Daily  .  6.074  896  5.650  392 

Total  S-mday  .  2.103  148  1.794  7.34 

Grand  ToUl  .  8  178,044  7.445,126 

BROOKLYN.  N.  Y. 


News- Leader  .... 

....(e) 

813,701 

736.171 

77,530  G 

Spokesman- Review 

Times-Dispatch  . . . 

, . . .  (m) 

479.390 

439  207 

40,183  G 

Chronicle  . 

Times-Dispatch  , . 

....(S) 

228,871 

188.398 

40,473  G 

Press  . 

.  .(m) 


424.504  G 
3’8  414  G 
732.918  G 


Eag’e  . . (e) 

Times  Union  . (e) 

Eagle  . (S) 

Times-Llnion  . (S) 


Total  Daily  .  1.293,091  1,175.378 

Total  Sunday  .  228.871  188.398 

Grand  Total  .  1.521,962  1,363,776 


117,713  G 
40,473  G 
158,186  G 


Spokesman-Review  . . .  (S) 


299,504 

506,925 

208,829 

163,617 


272,331 

484,014 

188,078 

151,070 


27,1750 
22,911  b 
20,7510 
12,547  G 


744.571 

360.239 

131.668 

65.611 


706  726 
323.793 
120  504 
29.217 


37  845  G 
36  446  G 
11.164  G 
36.394  G 


ROANOKE.  VA. 

Times  . (m)  237.703 

World-News  . (e)  394,596 

Times  . (S)  138,673 


Total  Daily  .  1,015,258  944,423 

Total  Sunday  .  163,617  151,070 

Grand  Total  .  1,178,875  1,095,493 

ST.  LOUIS,  MO. 


70,855  G 
12,547  G 
83,582 G 


Uriia 

Put-Si 

•AnKt 

HersU 

Poit-Sl 


Total  Daily  .  1.104  810  1.0.30  519 

Total  Sunday  .  197.279  149  721 

Grand  Total  .  1.302.089  1.180  240 

NIAGARA  FALLS.  N 

Gazette  . (e)  532.455 


Y. 

448.883 


74  291  G 
47.558  G 
121.849  G 


83.572  G 


Total  Daily  . 

Total  Sunday  . 

Grand  ToUl  . 

1936  not  measured. 


632.299 

138.673 

770,972 


Globe-Democrat  . (m) 

Post-Dispatch  . (e) 

Sur-Times  . (e) 

itGlobe-Democrat  . .  .  (S) 

Post- Dispatch  . (S) 


488,286 

890,955 

538,428 

238,627 

396,906 


436,204 

789,643 

497,322 

164,681 

280,325 


ToU 

Toll 

Gtsi 


52,082  G 
101,5UG 
41,1060 
73,946G 
116,5810 


UJgei 

Ne*»- 

times 

ledgei 


Tola 

Tota 

Grii 


Times 

Blade 

Xews- 

Tiine* 


Toti 

Toll 

Gra 


"GW 

"Mai 

Sar 

5ar 

Telegi 


Gn 


cbi! 


Tunes 

Tiraei 


Grand  ToUl 


.  532.455  448.883 

OAKLAND.  CALIF. 

Post-Enquirer  . (e)  449.997  448  285 

Tribune  . Te)  643.878 

Tribune . (S)  146.186 


83.572  G 


650  tin 
128,697 


1.712  G 

6  ■»f>  T, 

17,489  G 


.Journal  . te) 

Times-Union  . (e) 

Democrat  &  Chronicle  (m) 

’.\merican  . (S) 

Democrat  &  Chronicle  (S) 


ROCHESTER.  N.  Y. 


518.913 

693.868 

648,593 

2'i2.12ll 

225.919 


478.286 

670.849 

594,461 

187.496 

200,277 


40,627  G 
23,019  G 
54,132  G 
14.624  G 
25,642  G 


ToUl  Daily  .  1,917,669  1,723,169 

Total  Sunday  .  635,533  445,006 

Grand  ToUl  .  2,553,202  2,168,175 

ST.  PAUL,  MINN. 

1‘ioneer-Press  . (m)  498,622  483.299 

Dispatch  . (e)  612.077  549,898 

News  . (e)  379,629  367,377 

Pioneer-Press  . (S)  145,841  119,743 


Tribr 

Worl 

Tribo 

Worl 


li 


IHSI 


Hart 

In 

InsU 

Jefle 

In 

John 

l4 

Kant 


Lite 

Ufe 


Line 

C< 

bum 

Cl 

Man 

C< 

Mss 

0 

Mas 

Met] 

Mill 

b 

Mnt 

C 

Mut 

M 

Sat 


194,5(I0G 
190,527  C  , 
385,027  61  xJI 


15,3230 

62,17»C 

12,2S2C 

26,0MC 


Total  Daily  .  1.09.3.875  1.098  395 

Total  Sunday  .  146  186  128.697 

Grand  Total  .  1.240.061  1,227,092 


4.520  L 
17  489  G 
12.969  G 


ToUl  Daily  .  1,861  374  1.743,596  117,778  G 

ToUl  Sunday  .  428.039  387.773  40.266  G 

Grand  ToUl  .  2.289,413  2,131,.369  158,044  G 


Total  Daily  .  1,490,328  1,400,574 

ToUl  Sunday  .  145,841  119.743 

Grand  Total  . .  1,636,169  1,520,317 


89754  G 
26,0480 
115452C 


Editor  &  Publisher  for  March  20 ,  1937 


41 


FEBRUARY  NEWSPAPER  ADVERTISING  PLACED  IN  PRINCIPAL  CITIES 


SYRACUSE,  N.  Y. 


WASHINGTON,  D.  C. 


1937 

, 

. (e) 

562,872 

. (e) 

576.786 

^‘Sandard  ... 

. . . .  (m) 
....(S) 

511.962 

195,363 

....(S) 

70,234 

HertW  •  •  •  V  ’  ‘  ‘ 

p^-Standard  . . . 

....(S) 

70,428 

1936  Gain  or  Loss 
483.304  79.568  G 

574.945  1,841  G 


70,428  52,890  17,538  G 


1937 

1936 

Herald  . 

. (m) 

435.841 

463,004 

Post  . 

530,703 

450.779 

. (e) 

433.367 

413,411 

Times  . 

. (e) 

772.808 

685,144 

. (e) 

1,239,955 

1,144,417 

•Herald  . 

. (S) 

351,065 

311,739 

It  Star  . 

. (S) 

415.363 

346.961 

Post  . 

. (S) 

240.483 

170,865 

T«al  . .  1,987,645  1,721,307  266,338  G 

TACOMA,  WASH. 


Total  Daily  . . 

Total  Sunday  . 

Grand  Total  . 

WESTCHESTER 


181,163 

155,557 

25,606  G 

Mamaroneck  Times 

.(e) 

430,883 

373,231 

57.652  <: 

Mt.  Vernon  .-Xrgus. 

.(e) 

371,112 

312.924 

58,188  G 

New  Rochelle 

.(S) 

118,066 

106,563 

12,103  G 

Standard  Star  , . 
Ossining  Citizen 

983.158 

841.712 

141,446  G 

Register  . 

118.666 

106.563 

12,103  G 

Portchester  Item  . 

1,101,824 

948,275 

153,549  G 

Tatrytown  News 
Yonkers  Herald- 

. ..  3,412,<.74  3,156,755 

.  .  1,007,411  829,565 

. . ,  4,420,(  85  3,986.320 

COUNT  f  (N.  Y.) 

(e)  174,V68  172,711 

(e)  355,003  324,420 


255,919  G 
177,846  G 
433,765  G 
GROUP 
2,257  G 
30,583  G 


Tiin«  . f!"' 

BWe  . J*'! 

K(W!i-Bce  . 

limtJ  . '  =  ' 


TOLEDO,  OHIO 

...(m)  117,584  105,977  11,607  G 

...(e)  767,076  700,518  66,558  G 

...(e)  441.362  379.188  62.174  G 

.  ..(S)  259,567  205,342  54,225  G 


Statesman  . 

White  Plains  Reporter 
Peekskill  Star  . 


(e)  307,415  337,295 

(e)  478.752  463,263 

(e)  228,101  146,917 


T„,j  Daily  .  1,326.022  1,185.683  140,339  G 

tSS  Sunday  .  259,567  205,342  54,225  G 

Grand  Total  .  1,585,589  1,391,025  194,564  G 

TORONTO,  ONT„  CANADA 

••Glohe  &  Mail . (m)  537,978  233.824  304.154  G 

••Mail  &  Empire. ...  (m)  .  280,717  . 

J;  (e)  1.241.497  1.165.624  75.873  G 

■■■  . (w)  103.872  104.446  574  L 

. (e)  1.099,934  1,090.904  9,030  G 

Grand  Total  .  2.983.281  2.875.515  107,766  G 

•*1936  linage  carried  as  Globe.  Mail  &  Empire  pur¬ 
chase  by  Globe — now  known  as  Glohe  &  Mail. 

TRENTON,  N.  J. 


. (e) 

583.978 

500.669 

83,309  G 

Times-Advertiser 

....(S) 

70.596 

67,631 

2,965  G 

(Irand  Total  . 

654.574 

568,300 

86.274  G 

TROY 

.  N.  Y. 

. . . .  (m) 

478.585 

455  24.8 

23.337  G 

"Record  (m) 

sold  in  combination  w 

ith  Times-Reeord  (e). 

TULSA, 

,  OKLA. 

Tribune  . 

. (c) 

409.587 

415.597 

6.010  I 

ft'orld  . 

....  (m) 

409.882 

358.464 

51,418  G 

. (S) 

109.013 

109.514 

501  L 

World  . 

. (S) 

183.297 

169.348 

13.949  G 

Grand  Total  .  2,510,770  2,325.208 

WICHITA,  KAN. 

Beacon  . (e)  495,303  435.089 

l-jgle  . (m)  276.078  241.936 

Eagle  . (e)  378.014  340,975 

Beacon  . (S)  213.226  194.464 

Eagle  . (S)  162,796  136,455 

Total  Daily  .  1,149.395  1,018,000 

Total  Sunday  .  376,022  330.919 

Grand  Total  .  1.525.417  1.348,919 

WILKES-BARRE,  PA. 

Record  . (m)  626.036  597,954 

Times  Leader  . (e)  655,632  570,474 

News  . (e)  326.792  365,377 

Independent  . (S)  130.497  122,556 

Tot.al  Daily  .  1,608.460  1,533.805 

Total  Sunday  .  130.497  122,556 

Grand  Total  .  1.738,957  1,656,361 

WORCESTER,  MASS. 


131.395  G 
45,103  G 
176,498  G 

28,082G 
85,158  G 
38.585  I, 
7,941  G 


Telegram  _ 

421.188 

390.969 

.30.219 

('. 

Gazette  . 

483.394 

433.509 

49.885 

G 

Post  . 

. (e) 

279,796 

276.825 

2.971 

G 

Telegram  . 

. (S) 

146.571 

122,290 

24,281 

G 

Total  Dai'y  . . 
Total  Sunday  , 
Grand  Total  . , 


819.469  774.061  45.408  G 

292.310  278.862  1 3.448  G 

1,111,779  1,052,923  58,856  G 


FIGURES  SUPPLIED  BY  PUBLISHERS 
BRONX  (NEW  YORK  CITY) 


1937 

1936  Gain  or  Loss 

Home  News  . 

.(e) 

197,711 

187.849 

9,862  G 

Home  News  . 

(S) 

67,613 

72,234 

4,621  L 

Grand  Total  . 

265,324 

260,083 

5,241  G 

GARY,  IND. 

Post-Tribune  . 

.(e) 

724,739 

495,559 

229,180  G 

KANSAS  CITY,  KAN. 

Kansan  . 

.(e) 

255,710 

197,330 

58,380  G 

Kansan  . . 

.(S) 

70,686 

68,425 

2,261  G 

( II  and  Total  . 

326,396 

265,755 

60,641  G 

KANSAS  CITY,  MO. 

lolirnal-Post  . 

.(e) 

308,168 

307,319 

849  G 

Star  . 

.(e) 

670,522 

617.791 

52,731  G 

Times  . 

(m) 

602.757 

575.713 

27,044  G 

Journal-Post  . . . 

.(S) 

87,502 

98.994 

11,492  L 

Star  . 

.(S) 

346,769 

284,623 

62,146  G 

Total  Daily  . 

1,581,447 

1,500.823 

80,624  G 

Total  Sunday  . . . . 

434.271 

383.617 

50,654  G 

(irand  Total  . 

2,015,718 

1.884,440 

131,278  G 

NEW 

BEDFORD,  MASS. 

Standard-Times  . 

.(e) 

399,658 

364,658 

35,000  G 

Mercury  . 

.  (m) 

399,588 

378.854 

20,734  G 

Standard-Times  .... 

.(S) 

33.180 

31.276 

1,904  G 

Total  Daily  . 

799,246 

743.512 

55.734  G 

Total  Sunday  . . . . 

33.180 

31.276 

1,904  G 

(irand  Total  . 

832,426 

774,788 

57,638  G 

MEMORANDUM 

OF 

ADVERTISING 

IN  AM- 

ERICAN  WEEKLY, 

,  “THIS 

WEEK'' 

’  AND 

Total  Daily  .  1.184,378  1,101.303  83,075  G 

Total  Sunday  .  146.571  122.290  24,281  G 

Grand  Total  .  1.330.949  1.223,593  107,356  G 

YOUNGSTOWN.  OHIO 

•Vindicator-Telegram  .(e)  798,131  551.678  246,453  G 

“Telegram  . (e)  .  358.271  . 

Vindicator  . ....(S)  185.709  138.852  46,857  G 

Total  Daily  .  798.131  909.949  111.818  L 

Total  Sunday  .  185.709  138.852  46.857  G 

Grand  Tot.al  .  983  840  1,048,801  64,961  L 

•Telegram  merged  with  Vindicator — now  known  as  Vin¬ 
dicator-Telegram. 


METROPOLITAN  GROUP — FEB.,  1937 

•***\^IEKICAN  WEEKLY’*  Linage — 104,986  lines  is  in- 
cliuled  in  the  Sunday  hgures  of  the  following  papers: 

Aliiany  Times  Union,  Atlanta  .-Xmerican,  Baltimore  Amer¬ 
ican,  Boston  -Advertiser.  Chic.ago  Herald  Examiner,  Detroit 
Times,  Milwaukee  Sentinel.  New  York  American.  Omaha 
Bee-News,  Pittsburgh  Sun-Telegraph.  Rochester  American. 
San  Antonio  Light.  Syracuse  American.  Washington  Herald; 
106.385  lines  in  the  Los  .Angeles  Examiner,  San  Francisco 
Examioer.  Seattle  Post-Intelligencer. 

•“THIS  WEEK”  Linage — 23,947  lines  is  included  in  the 
Sunday  ngures  of  the  fo  lowing  papers: 

.'Atlanta  Journal,  Baltimore  Sun.  Birmingham  News  and 
Age  Herald,  Boston  Herald.  Buffalo  Times,  Chicago  Daily 
News,  Cincinnati  Enquirer,  Cleveland  Plain  Dealer,  Dallas 
News.  Detroit  News.  Indianapolis  Star,  Milwaukee  Journal, 
Memphis  Commercial  Appeal.  Minneapolis  Tournal.  New 
Orleans  Item  Tribune.  New  York  Herald  Tribune.  Omaha 
W  orld-Herald.  Philadelphia  Record.  Pittsburgh  Press,  St. 
Louis  Globe-Democrat.  Washington  Star. 

^’METROPOLITAN  GROUP”  Linage  is  included  as 
fol  ows  in  Sunday  figures: 

Baltimore  Sun  42.931,  Boston  Globe  40.724,  Buffalo  Times 
27.468.  Chicago  Tribune  44.293.  Cleveland  Plain  Di-a'er 
45  834.  Detroit  News  39,953.  New  York  News  32.681,  Phila¬ 
delphia  Impiirer  45  584.  Pittsburgh  Press  43.537,  St  Louis 
Glolie-Demicrat  31.282.  Washington  Star  38.581. 


1936  AUTOMOTIVE  AND  GENERAL  ADVERTISING  ACCOUNTS 


Insurance — Cont.  from  page  12 


Hartford  Steam  Boilers 

Insp.  &  Ins . 

laiUtational  Insurance . . 
Jeflerson  Standard  Life 

Ins.  Co . 

John  Hancock  Mutual 

Lite  Ins.  Co . 

Kansas  City  Lite  Insur¬ 
ance  Co . 

Liberty  Mutual  Ins.  Co.. 
Life  Insurance  Co.  of  Vir¬ 
ginia  . 

Lincoln  National  Life  Ins. 

Co . 

Lumberman’s  Mutual 

Casualty  Co . 

Manufacturers  Life  Ins. 

Co . 

Mass.  Mutual  Life  Ins. 

Co . 

Master  Lite  . 

Metropolitan  Life  Ins.  Co. 
Mill  Owners  Mutual  Fire 
Ins.  Co.  of  Iowa. .  .  . 
Mutual  Benefit  Life  Ins. 

Co.  of  Newark . 

Mutual  Life  Ins.  Co.  of 

N.  J . 

National  Benefit  Protec¬ 
tive  -Assn . 

National  Life  &  Accident 

_  Ins.  Co.  of  Amer . 

NaUonal  Life  Insurance 

Co.  of  Vermont . 

NaUonal  Protective  Ins. 

Co . 

-New  England  Mutual  Life 
Ins.  Co.  of  Boston . . . 
New  York  Life  Insurance 

Co . 

North  American  Accident 
Ins.  Co.  of  Chicago. . . 
North  American  Life  Ins. 

Co.  of  Chicago . 

Northwestern  Mutual 

j  V  •  • 

'  Northwestern  National 

I  Life  Inn.  Co . 

Oo^nUl  Life  Ins.  Co.. 
OfWfon  Mutual  Life  Ins. 
Co . 

•‘•tifle  Mutual  Ufe  Ins. 

Co . 

^  Mutual  Life'lns!  Co. 
Mutual  Life  Ins. 
Co . 


TOTAL  Pioneer  Mutual  Benefit 

LINAGE  Assn . 

„  .  Postal  Life  &  Casualty 

6.064  Co . 

341,317  Provident  Life  &  Acci- 

. 

0.141)  Provident  Mutual  Life 
Phila . 

36,430  Prudential  Ins.  Co.  of 

America  . 

Reliance  Life  Ins.  Co.  of 

60.6d5  Pittsburgh  . 

„  Southland  Life  Ins.  Co.. 
3,782  standard  Life  Ins.  Co.  of 

Ind . 

17,401  state  Auto  Ins.  Assn.... 
«  State  Mutual  Life  Assur- 

6,761  anee  Co . 

Sterling  Casualty  Ins.  Co. 
48,649  Sun  Life  Assurance  Co. 

of  Canada  . 

14,482  Travelers  Ins.  Co.  of 

940  Hartford.  Conn . 

249,647  Union  Central  Life  Ins. 

Co . 

7,299  United  Fidelity  Life  Ins. 

Co . 

11,949  Utica  Mutual  Ins.  Co... 


TGTAI, 

LINAGE 

Allenru  . 

877  Allen’s  Foot  Ease . 

Allimin  Garlic  Tablets. . 
10,282  Angelus  Laboratory  .  .  . . 

Arbolene  Tablets  . 

3,462  Arren  Tablets  . 

Aseatco  . 

6,379  Aspironul  . 

Aspirub  . 

373,861  Asthmador  . 

B.  C.  Remedy . 

6.226  B.  C.  J.  Distr.  Co . 

32,472  Baalmann’s  Gas  Tablets. 


TOTAI. 

LINAGE 

126.670  Crazy  Water  Crystals.  .  . 

29,660  Creomulsion  . 

78.013  Currier’s  Tablets  . 

779  Cuticura  Ointment  . 

10.620  Cystex  . 

884  David’s  Sanative  Wash. 

4,646  Dr . 

38.916  Depster,  Mrs.  Geo . 

64.913  Dermatin  . 

6.939  Doan’s  Pills  . 

332,773  Doster  Treatment  . 

1,003  Dozets  . 

41.989  Frakes  Gleasco,  Dr . 


o  nor  .  Edwards  Olive  Tablets. 

3,066  Beecham  s  Pills  .  66.613  . 

6,687  Iteldin  Treatment .  Elder’s  Rerawiy,’ Dr!  H.'w. 

o  onn  u*’  .  Elcctro  Thermol  Co . 

3,800  Ben-Gay  .  380,306  Elmo  Co 

1,873  BBmkburn’s  Balm  wort  Emerson’s  Bromo  ’^itVer 

.  .  End-O-Corn  . 


f  Canada  .  4,322  Blackburn’s  Products  .  . 

velers  Ins.  Co.  of  Blosser’s  Medical  Cigar- 

lartford.  Conn .  87,342  ettes.  Dr . 

on  Central  Life  Ins.  Blue  Jay  Com  Plasters. . 

o .  19,873  Blue  Star  Ointment.... 

ted  Fidelity  Life  Ins.  Bon  Kora  . 

o .  8.440  Bon-Opto  . 

ja  Mutual  Ins.  Co. . .  60,067  Boro-Pheno-Form  . 

Brooks  Rupture  Appli- 
JEWELRY  Si  SILVERWARE  aiices  . 


B«.‘nru8  Watches . 

4  776  Bluebird  Diamonds  .... 
Bondetl  Jewelers  of  Amer- 


682  Buckley’s  Mixture 


94,400  Enger  Products  . 

Eno  Effervescent  Salt... 

"J-OJ4  Entromul  . 

.lonnn  Eopa  Neuritis  Tablets.. 

112,909  Espotabs  . 

34.823  Etro  . 

.3,204  Evans's  Oxylin  Ointment 
3,066  Ex-L.ax  . 

6  926  . 

•7'7’nn'i  F  &  F  Cou^h  Lozenges. . 


4,027  Bukets  . I!!;;  10l!474  ’ 

Bumstcad's  Worm  Syrup  14,278  *  Medicine. 

1,278  Calafo  Products  .  16.080  Rupture  Appli- 


30  748  Uruen  Watches  . 

■  Hickok  Products  . 

18  329  Keystone  Co.  Products.. 

Lane  Co.  Products . 

23 121  Longines  Watches  . 

■  Rogers  Silverware  . 

1 6  3.34  Split  Proof  Tubular 

Watch  Strap  . 

68  686  Westclox  Products  . 

23,746  MEDICAL 

21  843  Absorbine,  Jr . 

‘  Acnel  . 

3 196  Acousticon  . 

Aequin  . 


62,107  C.al-A-Mo  . 

4,623  Caldwell's  Syrup  of  Pep- 

13,060  sill  . 

4,102  Callous  Ease  . 

1,69.3  Calotabs  . 

6,813  Cannaday,  Dr . 

1,748  Capillaris  X  . 

Capudine  Chemical  Co. . . 
13.666  Carboil  . 


oA  -I  oo  anee  . 

-■t’liD  Feen-A-Mint  . 

188,701  Fixher  Protector  . 

3  230  Flcischmann  8  Teast  .  .  . 
106' 621  PJcicher's  Castoria  .... 

1  '6«9  Ploratone  Co . 

6460  Honey  &  Tar 

1?8'7R’>  Compound  . 

6060  Rectal  Salve.... 


741060  Cardui  .!!!!!!!!!!!!!!  103:874  !!"“'■•  Tablets . 

Carlsbad  Sprudel  Salts..  2,439  Breath  Products  Co. 

p.irtar’.  i.inio  T.u-or  fiax  :)•>«  r  reezone  . 


C.arter's  Little  Liver  Pills  346,326 

13,06.3  Certane  .  6,671 

86.439  Chichester  Pills  .  89.6.30 

1,072  Clearwater,  H.  P.  Dr 21.798 

62.849  Clements  Tonic  .  3.934 

27.922  Collings  Rupture  TVeat- 


2.276  Adlerika  . .  346!818  meiit,  Capt . 

Agar  &  Oil  Wafers .  29,231  Collum  Medicine  Co, 


OB  A-7K  Wafers 

^8,470  Agaroons  . 

Airflow  Arch-Ezurs 

61,242  Alcoban  . 

7,626  Alcono  Co . 

Alka-Seltser  .... 
12,370  Allcocks  Plasters  . 


6,199  Co-Lo-No  Salts  . 

6,041  Co-Operative  Labs.  . , , 

7.344  Copinol  . 

1,401  Corn-Fix  . 

68,623  Com  Off  . 

8,648  Cough  Savers  . . 


6671  PfOfiter  Asthma  Treat- 

89!6.30  . 

21.798  Gall-Flo  . 

3.934  Gate's  Sanative  Lotion .  . 

Gid  Granules  . 

17.647  Gino  Pills  . 

12.979  Glannux  Compound  .... 

7,610  Glendage  Tablets  . 

1,680  Gold  Medal  Haarlem  Oil 
21,670  Gore  Products  Co..  Inc.. 
7.278  Gosewich’s  Garlic  Tab- 

1.686  leu  . 

4,123  Graves  Home  Treatment. 


TOTAL 

LINAGE 

17.016  Grays  No-Thol  Nose 

660,744  Drops  . 

34.134  Grove's  Emulsified  Nose 

9.280  Drops  . 

660,700  Grove's  Laxative  Bronio 

Quinine  . 

24.933  Grove's  Tasteless  Chill 

.3,116  Tonic  . ‘ 

2,691  H.  F.  Foot  Remedy. , .  , 
647,284  Haller’s  Prescription,  Dr. 
8,39  Hall’s  Catarrh  Medicine. 
6.648  Hamlin’s  Wizard  Oil ...  . 
2.623  Handi  Snips  &  Tape.!!! 
Health  Products  Corp. .. 

238.188  Hem-Roid  . 

16,826  **‘*'’B  Doctor  Compound. 

6  460  Hestand  Clinic  . 

2,238  . 

647,107  Hitchcock’s  All  Veg.  Lax- 

3,440  ative  Powder,  Dr . 

763  Hoermann's  Treatment. 

126,346  „  Hr-  Rud . 

4.407  Halloway  Vigor  Treat- 

4,146  „ment  . 

60.174  Home  Drug  Co.  Remedies 

6,117  Humphrey’s  No.  11 _ 

3,476  Hutzeil.  J.  C . 

21.3!924  Hydrosal  . ! ! 

37!623  Iniperial  Lotion  . ! ! 

24  782  ^'otofclean  . 

x’o’to  Institute  of  Menthal- 
252’47o  r  OBysies  . 

,  International  Formula  .. 

1  n  «•<«  In'i-lse . 

oAxoao  I"'  Ointment  . 

'r9H  Suppositories  . 

1,809,246  l''"',***^*  . 

862.461  ^'■°***  . 

4,489  . 

Japanese  Oil  . 

56  369  Jayne’s  Products,  Dr. .  .  . 
20  132  ’layne's  Tonic  Pills,  Dr.. 

10  487  Jayne’s  Vermifuge . 

9!666  -I-  Cw^e . 

121  727  Joniisoii,  Dr,  O.  A . 

Johnson  Sc  Johnson’s  R^ 
13  730  Cross  Com  Plaster. . .  . 
o'rro  Johnson  Sc  Johnson  Red 

Cross  Products . 

oQoo  Johnson’s  Red  Cross  Plas- 

A'iio  '^“'*"**  . • 

39'360  Douche  Powder 

'y(;()'4g9  Ka-Fen  Tablets . 

i!669  Kaiser  Rupture  Treat¬ 
ment.  Dr . 

18,278  Katropine  . 

10,892  (ConltHued  on  pagt 


TOTAL 

LINAGE 
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Medical — (Continued  from  41) 


TOTAI- 

LINAGE 


iTSTrt  Kesinol  Ointment .  242.672  White  Cloverine  Salve 


o'  oTo  Rhuma-Jell  . 

Ka»  i  Ointment  .  Rhumavan  Capetiles .  .  .  . 

Keeley  ^Biitt^  .  . .  alnkftB  R***  Rupture  Treatment, 

Kelp-A-Malt  Tablets  . .  .  646,606  w  « 

Kemp's  Balsam  .  28,012  . !!'.!!!! 

Kcwh,  E.  O.  Rupture  '  fjjp  ; '  '  ;  '  '  ' 

Treatment  .  45,134  Remedy.  Dr. 

)1a  Astier  .  4J.000  .  . 

ilokay  .  6.468 


Kola  Astier 
Kolokay  .  . 


Rook  Goitre  Remedy.  Dr. 
A.  A . 


2.462  White  Swallow  Remedy. 
3.070  Willard's  Treatment  .... 
William's  Treatment,  Dr. 

98.9.S6  A . 

6.781  Winslow's  Syrup  . 

9,183  Witol's  Reducing  Wafers 

Wolfe's  Compound . 

12,306  Yeast  Foam  Tablets.  .  . 


TOTAL 

69,908  Hygeia  Nursinr  Bottle.. 
16  014  Dealers  of  America.  . 
2101  Illinois  Bell  Tele.  Co.... 
Independent  Order  of 

02.905  ,  " 

6  022  Indiana  Bell  Tele.  Co. .  . 

o'cTa  Indiana  State  Pair . 

2,143  Individual  Knlttlnr  Ser- 

i84!675  ,  Y*“  ;  •  ".r:  •  •  •  i;  •  •  • ; 

4  627  Bidustrial  Council  of 
I'rr'nta  Washington  . 


Kolokay  .  6.458  ;  37  741  Vum  .  4.527 

Kondon's  Nasal  Jelly. .. .  ie.9.'14  R.,»,.Tnp .  14.363  Zemo  .  177.0.39  '  Y 't'Ai' 

Konjola  .  Rutoxol  !!!!!!!!!!!!!!  oso  Zerbst's  Capsules  .  1,080  Intei^tlonal  Tel.  &  Tel. 

Kruschen  Salts .  306,466  “ 1503  Zo  AH  .  68.301  ,  . 

L.  V .  3,163  .  zoetic  Shield  .  4.393  Jay  Bm  Grinder.  . 

Lane  Asthma  Cure,  D.  J.  15.462  '.3fl8’.770  Zonite  .  '20,269  'I"’*"  ' 


L.  V . 

Lane  Asthma  Cure,  D.  J. 

Lane's  Cold  Tablets . 

Lane's  Tea . 


*’0  370  Jua^I’I'  ®  Aspirin 


St.  Joseph's  G.  P.  P.... 


llavoptik  . 

Le  lull's  Formula,  Dr. 

16.579 

Maurice  . 

1.184 

Leonard,  Dr.  A.  0 . 

11.967 

Lepso  Epilepsy  Treatment 

6.166 

Leverinx’s  Nasal  Vapor. 

16.668 

Lindlahr  Redneinx  Diet.  . 

1.0.38 

Liquid  Shumake  . 

6.247 

Losana  Products  Co . 

2.319 

Ludens  Couxh  Drops.  .  .  . 

161,086 

Lycar  Co..  Inc . 

634 

M.  K.  Cold  Remedy . 

2,579 

Mara  Tea  . 

1,149 

Marmola  . 

683.460 

Maya  Leaf  . 

426 

Hajo,  Dr.  W.  B . 

17.827 

McCleary.  Dp.  T.  G . 

37.377 

McCleary  Pile  Ointment. 
McKesson  Medical  Prod- 

6,202 

ucts  . 

MeWethy,  F.  L.  Treat- 

8.762 

ment  . 

7.078 

Meinhardt,  E.  J . 

9.976 

Mel-O-Tabs  . 

Mennen's  Antiseptic  Pow- 

816 

der  . 

7.231 

Mentholatum  Salve  .... 

380.8.36 

Mercirex  . 

11.190 

Midol . 

Milburn’s  Health  4  Never 

306.608 

Pills  . 

30.330 

Moone's  Emerald  Oil ...  . 

14.160 

Moroline  . 

114.661 

Mosby's  Indo-Vin . 

67.830 

Mother's  Friend  . 

Mother  Gray’s  Sweet 

70,466 

Powder  . 

Motheraill's  Seasick  Rein- 

10.812 

edy  . 

4.161 

Mu-Col  . 

1,203 

Murphy.  R.  D . 

.3.217 

Salicon  . 

Salroein  . 

San  Cura  Ointment . 

Saiital  Midy  . 

Saraka  . 

Sealfs  Indian  River  Tonic 


Scholl's  Foot  Powder,  Dr. 


Scholl's  Products  .  . .  , 
Scholl's  Solvex.  Dr..  . 


1,523  Zo  Ak  . 

1,011.689  ZoetiC  Shield  . 

.308.770  Zonite  . 

23.275  Zyniodol  . 

356.138 

7.391  MEN’S  WEAR 

11.010  Ace  Sport  Cap . 

.3.543  Botany  TiM  . 

.3!o20  Cohen,  Goldman  &  Co. .  . 

60.142  Emerson  Hats  . 

53!6fl6  Hanes  Underwear . 

1,887  Hickok  Br.ace8  . 

1I76O  Interwoven  Socks  . 

i!702  Mallory  Hats  . 

i!i62  Monito  Socks  . 

16'506  Nash  Co..  A  Custom 
28!4B9  Tailorinsr  . 


Johnston's  Candies . 

Karm-O-Pops  . 

Kelvinator  Institutional . 
Kendall,  Walter,  Don 

Food  . 

Ken-L-Ration  . 

Kennel  Kine  Dog  &  Cat 
Food  . 


.3.3  986  I^'U*f6ts  of  Columbus 


TOTAL 

LINAGE 

12,235  State  of  Penn.  Safety 

32,832  Council  . 

161.621  Stenotype  Co.,  The . 

Stillwater  Worsted  Mill. 

66.043  St.  Nicholas  Seal  Co . 

138.301  Straub  Mtg.  Co . 

6,977  Talon  Slide  Fastener .... 

Tastyeast  . 

1,224  Tax  Sales  Service . 

Texas  Centennial  . 

48,928  ITirivo  Dost  Pood . 

Tootsie  Bolls  . 

1,800  Twentieth  Century  Pic- 

819  tures  . 

14,663  United  Artists . 

21,7’70  V.  C.  Fertilizers . 

2,310  Vestol  &  Son,  Jos.  W. 

0,405  (Seetlsl  . 

Veterans  of  Foreitrii  Wars 
.3,772  Nat'l  Home  Sweepstake 

10,986  Contest  . 

V’ic's  Hobby  Shop . 

8,067  Vixoro  . 

3,409  Warner  Bros.  Pictures... 


Kraft  Cariimels  .  114.241  Wedo  .  .*. 


Lakaiat,  Prof.  Sahibol 

(Horo)  . 

Lancaster  County  Seed 
Co . 


Paris  Garteri".  23.663  ' 

P.sris  PrnHnc<a  AT  090  Larkin  CO.,  InC . 


Sealtex . 

Sendol  Tablets 


183.466  Pnris  Products  . 

2  937  IN'bble  Beach  Neckties.  . 
14]278  Society  Brand  Clothes... 


Sherrin  . 

Simpson,  C.  M.  Co.,  Dr..  . 


^6  9?4  Bros.  Protluets.  .  . 

-'XiJ  lafe  Savers  . 

Lifetime  Portrait  Society 
.39.9,6  . 


Siroil  . 

Sit  —  I  —  Cide 


3.621  Acoust-A-Phone 


MISCELLANEOirS 


Lord  &  Thomas  (Adv't.) 
Man-Kind  Doe  Sc  Cat 
Food  . 


86.502  Adjims  Chiclets .  47.251  of ’'rimk . 

88.626  Allen  R.ay  .  22.377  JJ*”^**  T*'"® . 

no  BBR  litis .  chaiwn,,..  M urco  Pet  Pool! . 


6  6  6  Salve  .  .  . 
Slimaid  Tablets 


88.626  Allen  R.ay  . 

160,656  Allis  -  Chalmers  Farm 

14.197  Equipment  .  6.881 

696  .Alseco  Seals  .  15  646 

26.704  American  Book  Mart....  5;6.3.3 

268,67.3  .American  Brake  Shoe  Sc  Farm 

106.9.36  Foundry  Co .  0.416  Dr  Frank . 

2,502  American  Can  Co.. .  1.282,742  ‘  ' 


Martha 

Candies 


Squibb  E.  B.  Products.  . 


Steeiiman's  Powders.  .  .  . 


.34.220  American  Fro?  Canning 

22.224  Co . 

.336  American  Liberty  I^axtte 

20.067  .American  Seed  Co . 

122.701  .American  Specialty  Co... 
.32,130  Arcadia  Lodxe  (Seeds).. 

13.708  Allas  Charles  . 

29.682  Baker's  Milk  Chocol.ate. 

7.877  Biu-t.  Belle . 

Beacon  Dox  Pellets.  .  .  . 
23.100  Beech-Nut  Products  .... 


Media  Research  Bureau.  . 
o  000  Merrlbee  Art  Embroidery 
n'Von  Metro  -  Goldwyn  -  Mayer 

""ro.  Pictures . 

'o'noc  Meyer  Both  Co . 


Weldona.  Inc .  jii. 

3,636  West-O-Therm  .  lita 

White  Corp.  Betty . 

4,024  Wintemitz,  Samuel  &  Co.  4ii> 

1.570  World's  Products  .  Igj 

2.104  Wrlxley's  Gum  . 2,68SJIi 

~06  8*1  OFFICE  KQIII’MENT 

loan  Addressogxaph-Multixraph 

Corp .  8,614 

ua'oao  Autopoint  Pencil  .  Ijjj 

(id.^do  Burrouxh's  Typewriter  . .  9jtji 
Burrouxh's  Products....  iijfj 

3,40.3  Corona  Typewriter .  92,757 

2.172  Eversharp  Pens  &  Pen- 

23,464  cils  .  64,699 

International  Typewriter- 

3,682  Exchanxe  .  6.891 

4,467  Norma  Pencil .  10194 

Parker's  Pens  Sc  Pencils.  338,725 

7,136  Parker  Quink  .  21848 

1.426  Rand  Index  Tab .  I.635 

10,522  Reminxton-Rand  Products  72,etJ 
480  Reminxton  Typewriter..  26221 

Royal  Typewriter .  164288 

68,640  Sheafler's  Pens  &  Pencils  216.001 
4.672  Stenotype  Co .  1147 


*>o  USA  ‘“vyer  uom  vyo .  Stenotype  co . 

-  BOB  Min'  Bone .  41.214  Underwood-Elliott  Fisher 

l3R3k  Mills,  Albert .  10,051  Underwood  Typewriter.. 


Nac  Cream  Sc  Powder.  .  . 

Nacor  . 

Nacor  Kaps . 

N  acor  Products  . 

National  Laboratories.  .  . 


R  1  1  Stirizol  . 

ar’Kno  Stuart's  Calcium  Wafers 
Xn'aan  Stuart's  Dyspepsia  Tab- 
/u,oou  lets 

Stuart's  Laxative  Coni- 
cS'ono  pound  . 


Natuer's  Remedy  .  Stuart's  Plapao  Padk!  ! 

New?l'*’FdiamiJ-al'  Co  '  ' '  308  Summers  Home  Trcat- 

Newel  Pharmacal  Co..  .  .  308  ment,  Mrs . 

New-Skin  . .  o'aoo  Sunsol  Cod  Liver  Oil ...  . 

Nixon  s  Koladye,  Dr .  2,829  oyne  Oil 

Nixon's  Nixoderm.  Dr...  2.187  Syn-OSco^". 

Norforms  .  73.680  Takara 

Noxacorn  .  29,231  . 

.  Tania^i' 


Nurito  .  103.663  Tarex 


O.  B.  C.  Capsules . 

Oil  of  Salt . 

Old  Mohawk  I  n  d  ia  n 

Tonic . 

Omexa  Oil  . 

Oranxeine  Powders . 


inB>70  ’BeUerine  . 

Thedford's  Black  Drauxht 
19  QOR  Thomas  Pres.  No.  RX 
157,  The . 


6,570  Bell  Telephone  Co.  of 

29,711  Penn . 

Botany  T.arns  . 

48.6,35  Burpee  W.  Atlee  Seeds.. 

Calcium  Chloride  . 

7.072  E.alif.  Chain  Stores  Ass'n. 

389  California  Lands,  Inc _ 

Ciilif.  State  Fair . 

029  H'tlu  F®t  Food . 

3,0.64  c.anadian  National  Exhi- 

3.261  hition  . 

7!ii1  Casco . 

12.640  C.ash's  Name  Tapes . 

2.600  Chasers  . 

o!260  Cheeze-Kist  Co . 

667  Chesapeake  Sc  Potomac 

30.128  'Telephone  Co . 

2.087  Chicaxo  M,ail  Order  Co. .  . 
56,848  Foats  Sc  Clarks  Thread .  . 
110.722  Folxate  -  P,almoIive  -  Peet 

Misc.  Products  . 

8.078  Foncord  Worsted  Mills.  . 


Mills’.  F.  ’b.'  '  '  ‘(‘seed 

’aoRi  Grower)  .  1.661 

Moore  Push-Pins  .  1,630 

TobaS?  Mountain  States  Tel.  Sc 

iflsoi  ™ .  124.0.35 

16.804  Movie  Star  List  Co .  203 

.39.3  479  Murvon.  E.  J.  Seeds. _  1,001 

4I6O.6  Nat'l  Ass'n  of  Monufac- 

1L207  turers  .  230,054 

siooo  National  Casket  Co .  10,290 

Soissi  National  Conference  on 

s'ljjo  Lexalizinx  Lotteries, 

6!.312  J"® .  08.074 

81  l^O  Nat'l  Industrial  Council.  06.160 

'  Nestles  Candy .  380,593 

4  001  New  Enxiaiid  Tel.  &  'Tel. 

9!o54  Go .  .310.005 

4.066  New  Jersey  Bell  Tel.  Co.  177,800 

0.076  New  Market  Perennial 

937  Gardens  .  009 

Newspaper  Inst,  of  Amer- 


United  States  Pencil  Co. 

1.661  Products  .  2.781 

1,630  Waterman's  Pens  Sc  Pen¬ 
cils  .  165.885 


093  I’lBLICATIONS 

1,001  Books 

American  Society  for  Bet- 

•fion-A  I®®  Housinx,  Inc .  33,857 

"iii’eon  Amorc  Library  .  15,029 

11  ..WH  Appleton  -  Century  Co.. 

Inc..  D .  56.141 

08  o-rj.  Arcadia  House  Publica- 

0R1R0  .  I«™ 

aKoRo-I  Atulel.  Theodore  Sc  Co...  3,088 

380.603  Black.  Inc.,  W.  J .  61280 

ninnoR  Bobbs  Merrill  .  38.094 

Jf®  Book  of  the  Month  Club. 

177,809  i„j. . 

-  Collier  Sc  Son  Corp.,  P.  F.  24,779 

Covicl  Friede  .  11.025 


237.601  ‘  ica  “  . . .  .V.'  6,088  «e^  ; ; ; ; ; 

vkrxe  Sli^*’p7^neik"  ■  Doubleday.  Doran  ’&  Co..  108,845 

70'411  ,  *  m:,'  5»<,,34  Dutton  &  Co..  E.  F .  47.129 


Northwestern  Bell  Tel. 

35.062  Co . 

5.697  Numismatic  Co.  of  Texas 


O^Sol  Eye  Drops .  1'r?!  Thornton  Sc  Minor  Clinic  410.32  Fontlnental  Can  Co...!.  7.38!274  Nunnally's  Candy . 

.  b'ooq  ^oxine  .  61. .309  Fosmopolilan  Pictures..  282.695  Oh  Henry  Bars . 


Ostrex  .  8.823  V  b' 

Ourwine  .  77.244  ^  “ 

Ovaltine  .  1.613,022  Vablt 

Ovelmo  Treatment .  26,866  ' 

Owens  Treatment,  Mrs.  ' 

Mildred  .  27.700  ' 

Paddock,  Dr.  E.  E .  49.486  -th",®  't' 

Paxe  Treatment.  E.  R. .  .  11,096 

Palmer's  Skin  Success  vii’, 

Palmiacol  . :  .  .  .  1,277  O*"*' 

Papes  Cold  Compound.  .  .  .32,002  '" 

Papes  Diapepsin .  80,084  Turoff'^n 

Pazo  Ointment .  45,537  -{.“I®", 

P®<lodyne .  13.310 

Penetro  Nose  Sc  Throat  LTlTi!: 

Drops .  204.375  1',^:®,"“"® 


R  .  AivAuirri..  iin  Honry  isars . 

77  244  I’*''®®  *  ® .  S  -*"?-*  Freswnt  Y.irn8  .  .695  Ohio  Bell  Telephone  Co. 

1  613022  *1.740  Frosley  Institutional -  21.482  Ohio  State  Pair . 

■  26866  Tablets .  17.771  Frusaders.  The  .  .37.676  Oldinx,  Dr.  Pet  Ration 

n-,  non  Tosanine  .  11  167  T*avo1  Nipples .  1  970  f"-  “•  F-  “.‘Gera . 

49  486  'I?‘®"’*  .  BP'uueon's  Paper  Prod-  p  p  p'  ®  ' 

I'l'ooB  ^”1*'®  *  ^''®*  Com-  y.  "®*"  . 

6  491  l!!?®  ®  E‘>*®L  Br .  .30.160  ^kfO®  Binner .  52.608  p^‘ „®  „  ®{' j?.,,®^,^®' 

?'»2i  Tryeo  Ointment  .  64  209  Breers.  Henry  A.  (Seeds)  1,481  ‘  Pictures  .. 

qi'noo  Tulon  .  11.909  Bastem  ^ates  Exposition  8.607  BrAs  '  (si-Imkk 

'aonSl  T'**'"® .  167.902  5(1®!-”"  Yarns  .  RR4  p®^^®®^^..  (Stamps 

Turoff  Ben  .  1.985  S  M.artin  Y.arns..  1.020  p®®ii_7®^  'ri'H - 


11 167  Bavoi  Nippy's  !!!!!!!! !  ^i'972  p  n'  p'  . 

,o:964  Pr°<l-  ^  p!  R  f!  BiJfl  S*!  ! ! 

n  Ann  Dentvne .  aaolt  Pacific  Mills  Fabrics.. 

30:160  B®55j®  ■  •  • ;  j  •  :  52.S08  p"yi"?„,T®!'  ^®'  • 


Tysmol  . !!!!  1i!703  Electric  Arc  Welder.... 

a3,3iu  Treatment  .  02,8.32  Embroider.v  Guild . 


Pentro  Saiv^  !  ! ! ! ! ! ! !  !  552;067  ""‘i.®‘‘  “®"’®  P''®<l«cte.  .  „  ’ll  p  t  D 

“a  r"‘'"®"‘' •  •  •  v! M. Tabiet's! ■■7:.332  i®®- ’ ■  ' •  •  •  ’. '. : : 

^!?i^r-^i^k‘‘Piie‘  Troa^^  i^c^u.;.: 

Pie  JJs  A.Nu?lc“T^re';‘^  Va'^x"". . !  ! ! !  ! ! !  !  ’  '  3  Tl 

Pie^'i  ■  ■  ‘Pavorito  ‘  ‘m-  Vaseline  .  470;980  „ 

^  ionoR.7  Vol-Fect  .  1  085  Freeman.  Samuel  T.  Sc 

scnptl®n.  .......  100,.j57  .ia’aao  Co.  (Auctioneers).... 

OR 00,  verX  Finch's  Bird  foo<i.... 


24!i62  Bthics  Delicious  Confec- 


Pen-O-Rub  Liniment.  .  . 
Perkins.  A.  R . 


V.  M.  Tablets. 


Peterson's  Ointment  .... 
Phillips  Milk  of  Maxnesia 
Pierce’s  A  Nuric  Tablets. 

Dr . 

Pierce’s  Favorite  Pre¬ 
scription.  Dr . 

Pierce's  Golden  Medical 

Discovery,  Dr . 

Pine  Bros.  Glycerine 


Paramount  Pictures  .... 

1,481 

A  no?  *  »ru  . . 

"'ooR  Pearson  Bros.  (Stamps). 

P6at  Mobs 

Perkins  Co.,  ‘h.’  H .!!!!!  !  636  Little.  Brown  Sc  Co .  78.m 

*  610  Pe*®r  Paul's  Candies.  .  .  .  25,171  I^onx's,  Green  Sc  Co .  13.908 

.Tiu  Pickwick  Farms  .  1,06.3  Macaulay  .  6.^ 

„ Pictorial  Art  Co..  Inc...  .38,208  MacMillan  Co .  278,007 

anone  Planter’s  Peanuts .  26,687  Merriam.  G  Sc  C  Co .  21.W 

Plant  Protector  Co .  762  Morrow  . 

’’  'joR  Pulvex  Animal  Meilicine  10.271  Nat’l  Automobile  Clinic.  4®J 

11  "31  PU'''"U  Dox  Chow .  1,282  Norton  Co..  W.  W .  "^'ni 

6  609  R.  F.  A.-Victor  Proiiucts  .36.154  «*** .  *'® . 

■8"4  R.  C.  A.-Victor  Records.  8.3,.6fi0  !  ?’®®®  .  la's 

R.  K.  O.  Pictures .  10.707  Penn  Publishinx  Co. .  .  . . 

41  823  Re<l  Heart  Dox  Food...  1.60.841  J^Unam  e  4  Son.  G.  P..  .  -8,6W 


can  11  a  Family  Budxet  .  510 

Rinehart  .  59,898 

oo'oco  Financial  Guardian  Pub. 

22.8(19  Co .  8!1 

146.380  Franklin  Pub.  Co .  1.97! 

.377.212  Funk  4  Waxnalls .  6.!91 

4,507  Gooilsfieisrs  Book  Shop..  951 

10,298  Gotham  House  .  1.885 

4(i4  Grolier  Society  .  9.(49 

1,170  Harcourt.  Brace  4  Co....  68,835 

’510  Harper  Bros .  78.485 

.35,004  Holt  4  Co.,  Henry .  9,835 

378,.693  Houxhton  Mifflin  Co. .  . .  9.535 

.323,642  Junior  Birdmen  Library 

17.107  Bureau  .  23.!86 

2.498  Lipplncott .  25.805 


l!3no  Literary  Guild  of  America  147.134 


3.301  *'®"'  worm  Frontier  Cen- 

47o!980  „  (ennial  - - ,••••■• 

1,085  Freeman.  Samuel  T.  4 
34'44'o  Co.  ( Auctioneers) .... 
'  4842  French’s  Bird  Food.... 


Vick’s  Couxh  Drops .  100,782  French’s  Bird  Gr.avel.  .  .  . 


•  "..^1.  lY®'™.  uoaio  Vick’s  Proiiucts  ..!!!!!  4.64:.627  Frenches  Bird  Proilucts.  .  46.117  Ria 

Loenn.  ^  .  ly  l-h  Vick’s  Vapo-Rub  .  570:070  E’’®'**'  ®  Andrew  (Seeds)  2.842 


Rexal  Bulb  Co . 

11.84.3  R«‘xall  Products  . 

44.406  Rex  Hunters  Condition 

1 1 .050  Powders  . 

46.117  Rioe  I.«a<lerB  of  the 


Pineolcum  .  44.6'24  „  ,  ,V  ™  ' 

Pinex .  413.221  ^‘®’‘  "  Va-Tro-Nol 

Pinkham’s  Vexetable  ,,1®°*  '  'A' ' ' 

Com.,  Lydia  E .  571,724  *!f®®!*  Co.,  A.  W 

Pinkham’s  Tablets.  . 


inkham’s  Tabl'et  's'. 

Lydia  E .  18.567  y®"  ®  ^'■'J’J®*® 


Pisos  . 

Plouxhs  Products . 

Pluto  Water  . 

Poslam  . 

Powers  Belief  . 

Prescription  No.  69 . 

Psoriasis  Treatment . 

Q.  T . 

Radioear  Hearinx  Aids.  . 

Radox  . 

Rel . 

Rel  4  Rem . 

Rem  Couxh  Syrup . 

Bencsol  . 


22  430  '^n®  Mr'alden,  Dr.  Shcr- 

~~’633  nian.  Remedies . 

207,971  Vorol  . 

127.247  Wain's  Compound  . 

10,612  Wakefield's  Blackberry 
4.684  Balsam  Compound  .  .  . 
6,205  Warner’s  Compound  .  .  . 

1.226  Wasey  Products  . 

5.027  Week’s  Break  Up  a  Cold 
12.292  Tablet  . 

42. . 362  Weldona  Tablets  . 

3.612  Western  Chemicals.  Inc. . 

8.3.. 327  Western  Electric  Hearinx 

14,567  Aid  . 


468:268  y*''*"*  ^  . 

9  949  Fuleo  Trav-L-Bax . 

2.466  G.arden  City  Novelty  Co.. 
5. .546  General  Outdoor  Adv.  Co. 

1.37.616  Geppert  Studio . 

Gill  Bros.  Seed  Co . 

10.466  Glass  Container  Ass’n.  of 

25,976  America  . 

894  Globus  Stamp  Co . 

Glover’s  Animal  Mcdl- 

3  437  eines  . 

6  056  Great  Lakes  Exposition. 
3:967  Grunow  Institutional .  . . 

Hammond  Orxan  . 

6,242  Harris  4  Co..  H.  E . 

4,423  Hastinxs  Seed  Co.,  H.  O. . 

17,148  Henderson’s  Seeds  . 

Hohner  Harmonicas . 

6.272  Hunt  Club  Dox  Food _ 


2  842  World  Ass'n  .  70,511  Stokes  4  Co..  Frederick. 

.3.200  Rival  Dox  Foo<l .  .54,003  Nostrand  Co..  B... 

1.3. .3.37  Roliinson,  Dr.  I’rank  B...  30,7.52  'ismx  Press.  The . 

1  664  Roylace  Paiier  Products.  47.144  '^®^' '  '  '  ' 

‘•"U*  Wise  *  Co..  Wm.  H . 


1.5‘o:841  j^Unam’s  4  Son.  G.  P...  28,5W 

R97  Random  House  . 

,9  RR.i  Reynal  4  Hitchock .  28,W 

’  “  Scribner's  Sons,  Chas. . . . 

16  '194  Simon  4  Schuster .  162.5W 

Spink.  C.  C.  4  Son .  !  ;*« 


bitiRon,  Dr.  Frank  B...  Pi^ss,  The . 

ylace  Paiier  Products.  47.144  yy!*’®'*' ^*“’*', *  ^®^' '  '  '  '  i7  7!3 

_ _  „  Wise  4  Co..  Wm.  H .  I'  l" 

**  "t .  World  Syndicate  Pub.  Co.  17.*« 

Sal  Hepatica  4  Ipana...  08'2  writers  1036  Year  Book.  1.1« 

2.610  Schrafit  s  C.andies  .  .3<.246  .-..vR-a 

Schutter's  C.andy  .  1.3,419  MAG.\ZIN»->  08  589! 

118.810  Scotty  Allan's  Dox  Foods  .5,257  .Arxosy  .  "I'sOi 

710  Sen-Sen  .  26.786  Barron’s  .  .  . . .  J 

Serxeants  Dox  Remerlies.  16,130  Clocker  s  Review  .  “  jj 

18.112  Silver  Kinx  Dox  4  Cat  Collexe  Humor  . .  - 

46,7.32  Food  .  4,010  Commerce  4  Finance  In- 

0,803  So-La  Plastin  Rubber.  .  .  7.272  vestors  .  72  755 

4  703  So-Lo’s  Soot-Go  .  1.045  Coronet  . .  199  214 

2'269  Southern  Bell  Tel.  4  Tel.  Cosmopolitan  ...  . . 

6’967  Co .  304,.562  Easy  Money  Maxazine ..  . 

1  676  Southwestern  ^11  Tel.  Esquire  •••••••••••••• 

10' 9.38  Co .  4.37.783  EverylKKly’s  Poultry 

3:386  Spun-Lo  F.abrics  .  10,050  Maxazine  . 
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1936  AUTOMOTIVE  AND  GENERAL  ADVERTISING  ACCOUNTS 


Creek  Club  Bait  Co . 

TOT.AL 

LINAGE 

282 

Eastman  Kodak  Co . 

1,616.646  . 

Erector  Sets  . 

66.033 

Federal  Cartridge  Corp. .  . 

2,913 

Flexible  Flyer . 

18,496 

Gantner  Wikies  Bathing 
Suits  . 

12,908 

Gateway  Sporting  Goods 
Co . 

426 

Goldsmith  Golf  Clubs. . . 

11,427 

Ideal  Novelty  Sc  Toy  Co.. 

6.420 

Johnson’s  Outboard  Mo¬ 
tors  . 

26,466 

Kroydon  Golf  Clubs.... 

18,709 

Lcica  Cameras  . 

4.826 

Lionel  Trains  . 

29,751 

i.ucky  Number  Selector. 

745 

Northland  Skis  . 

4.476 

Kay’s  Photo  Service.... 

1,042 

Selchow  Sc  Righter  Games 

7,347 

Shirley  Temple  Dolls... 

34,616 

Sunny  South  Corp.,  The. 

3,012 

U.  S.  Royal  Golf  Ball . . 

4.991 

Univex  Camera . 

38.470 

Weston  Exposure  Meter. 

861 

Wheeler  Playmate  . 

14,360 

TOBACCO 

Cigars 

-Admiration  . 

178,103 

Bayiik  . 

1,606.009 

Blackstone  . 

302.644 

Curabana  . 

11,063 

Cigar  Maker's  Federation 

506 

Cranes  . 

12,092 

Deschler's  Monogram... 

12,680 

Devter  . 

67,143 

Donalda  . 

4. .‘158 

Dutch  Musters  . 

60,7.30 

Edwin  Cigar  Co . 

8,290 

El  Produeto  . 

.644,109 

Flor  De  Melba . 

37,646 

Forty-Four  . 

41.542 

Garcia  Grande  . 

22,049 

8.tl4 

91S1 

114II 

M.7S7 

M.U« 

e.8tl 

10094 

38,7m 

21.848 

18» 

72,60 

28«1 

54888 

16.001 

1447 

20,478 

81804 

2,784 

55.888 


33.267 
15.00 

56441 

I, 078 
8038 

51J20 
38.0N 

76850 
24.778 

II. 00 
12.644 
24.95! 
106.840 
47.129 

510 
50.698 

621 
187! 
8.291 
951 
1,866 
9.049 
66.835 
78.466 
9,635 
9.535 

23.265 

25.806 

147.134 

78772 

18903 

6jt81 

278,007 

21.969 

16.403 

464 

21,90 

I. 71 
493 

14.395 
28.500 
28,796 
28,020 
66,470 
102,660 
1,796 
33.680 
18669 
48.684 
3.80! 
17.723 
17.343 
1.146  I 

28.509  i 
1,804  t 

II. 913  j 
455  { 

2,*« 

72,755 

199,214 

6.91> 

178.639 

439 


Macazines — Continued 

TC9TAI. 


rigancial  World.  The. 


3,003 


Ma<;iiine  .  . 

8  Jockey . 

i  Hoioe  Journal 

.  xo.ow 

.  81.323 

Uiarary  l)i.;eBt . 


124.689 

18.300 


H^yyinc  ol  Wall  Slr(?©t. 

HeCtUs  . 

Kid-Week  Pictorial  - 


Ke«  Yorker  . 

York  Woman . 

it'ertbem  Miner  . 

Offldal  Detective  Stories . 

Pictorial  Review  . 

Poultr)'  Tribune . 

Bodio  Ouidc  . 

Saturday  Evenine  Post.. 

gcreeo  Guide  . 

Soviet  Russia  To-Day .  .  . 

Sports  Afield  . 

Tliorp  . 

Time  . ■••••• 

Track  Cracks  Racing 

Weekly  . 

Trailer  Caravan  . 

Trips . 

True  Detective  Mysteries 

True  Story  . 

Woman's  Home  Com- 


16.460 

81.760 


11,697 

83.789 


76,481 

1,836 

1.410 

21.439 


14.03!) 


TOTAL 

LINAGE 

Perfumes  Si  CuHiiietlcs  liarbo  Cuniiiound  . 

,8ia  .  64,031  B-Ettes  . 

are  Puce  Powder.  .  7,612  P.  Paul's  Henna  Com- 

%  Mabies  Special  pound  . 

9.828  Black  &  White  Products. 

Bleachaid  . 

114,899  Brownatone  . 

Chaste  Deodorant . 

19,146  Chic  Manicure  Aids.... 
108.297  Cinderella  Treatment.... 

6.226  Clipshave  . 

101,060  Cottelts  Hair  Coloring... 

16.840  Conti  Products . 

92.408  Coty  Proilucts . 

19.065  Crosley  Xervac . 

28,19.3  Croxon  Method 


Black  &  White  Bleaching 

Cream  . 

Black  Sc  White  Face  Pow¬ 
der  . 


Campaiia  Italian  Balm .  . 


TOTAl, 

LINAGE 

86.106  West's,  Dr.,  Toothbrushes 

26.966  Williams  Products  . 

Witol  Prep.,  Wm . 

2,010  Wix  . 

104,090  Woodbury's  Misisdlaneous 
1,302  Products  . 

11.106  X-Bazin  . 

6.049  Yardiey's  English  Laven- 
3,264  der  Products . 

4974  Youth  Molde  . 

1.360  Zip  . 

2.718  Zotos  Permanent  Waves. 

20.776 

10,544 
2,168 
26,491 


TOTAL 

I.INAGE 

58.543 

54,629 

4.377 

2,791 

2,810 

5.002 

146,420 

782 

45.437 

178,693 


TRANSPORTATION 

.Airways 


Kamsdell 


4.169  Cutex  Products .  135.128  American  Air  Lines .  126,384 

90.013  Cuticura  Products  .  846,996  BraniB  Airways . 

68.352  D.  D.  D .  10.189  Central  Air  Lines . . 

91.284  Damschinsky's  Hair  Dye  8,364  Chicago  &  Southern  Air 

44,867  Danderin  .  162,764  Lines  . 


_  _  _  _  De.itlock  Denture  Powder 

Creams  .  166,014  Dermolav  . 

Daggett  Sc  Ramsdell  Prep.  61,057  Don-A-Cap  Wave  Protec- 

Dark  Byes  (Eyelash  tor  . 

Darkener)  .  3.484  Eugene  Permanent  Wave 

Dioxogen  Cream  .  204.263  5'®*'  - . 

Dorothy  Gray  Creams...  66,406  O.  Nail  Polish . 

18.152  Parr's  Gray  Hair  Re¬ 
storer 


Dorothy  Gray  Prep. 


8,279  Delta  Air  Lines  . 

7,690  Eastern  Air  Lines,  Inc. .  . 

Hanford  Air  Lines . 

1.938  Northwest  Air  Lines.  .  .  . 
86]800  Pennsylvania  Air  Lines.  . 
18!264  Pennsylvania  Central  Air 

3!740  Line  . 

Transcontinental  Sc  West- 
24  284  em  Air  Express . 


Spec.  Rest.  Cream.... 
diia  Wallace  Hopper 
White  Youth  Pack. .  .  . 


44,742  Easteeth  .  209,604  Enited  Air  Lines . 


Elorda  (.'reams 


Writer's  Digest . 

NEWSI*APER8 
American  Weekly,  The . . 
Aitaeville  Citizen  Times. 

Barron's  Group . 

Block  Newspapers,  Paul. 

Boston  American  . 

Boston  Globe  . 

Boston  Transcript  . 

Chicago  Daily  News .... 
Chicago  Herald  Sc  Ex¬ 
aminer 


19'972  Oetieral  Cigar  Co.  I^od 

28;334  „  . . 

71  062  Habtuiello  .... 

17  039  Harvester  .... 
l"o'77n  Havana  Ribbon 

‘ Henrietta  _ 

40.780 


Pitch’s  Products 

7,640  Eort  Orange  Tissue . 

18'o59  Frederics  Permanent 

14!76C  Waves  . 

7,616  Oaby  Suntan  Lotion.... 
678  Gem  Sc  Eveready  Razors 

. .  . .  49,360  Blades . 

00  7.39  (ilatlys  OKid  Prep .  16,720  9,  &  Blades. 

'olden  Peacock  Bleach  Polish . 

Cream  .  36,348  . 

elena  Rubeiisteiii  Prep.  78,877  Glovers  Products  . 

inO.  TTnnoo  jt  AimonH  Hairmore  . 

83  826  Hatch’s  Reducing  Cream, 

814  Hr . 

14,162  Helena  Rubenstein  Ssin- 

61861  „  Tonic  . 

Hush  . 


Chicago  Tribune  4;7',808  Ruskin 

Christian  Science  Moni-  i  Edward 

58  149  La  Azora 


(Heveland  Plain  Dealer..  ....xx»  , 

Comic  Weekly  .  118,768 

Dallas  Dispatch  . 

Denver  Rocky  Mt.  News.  3,030  . 

Detroit  Free  Press .  70.376 


Cream  . 

Hollywood  Plight  Prep.. . 

6,476  Houbigant  Perfume  .... 

10  897  Howes  Beauty  Lotion .  .  . 

304533  Ingram’s  Milkweed 

401269  Cream  . 

24.305  Jergen  8  I-otion  . 

27I338  Lanvin  Perfume  . 

2T  212  l^vena  .............. 

4’jjoo  I-ovely  Lady  Powder.  .  . 

175  080.  Luxor  Cream  . 

57116  La  Palina . ....ii;  963'237  Luxor  Pace  Powder -  - 

8708  I-overa  .  72  806  Antoinette  Face  I 

Manila  Stubs  Ib  686  Howder  .  689 

3036  Huriel  .  28!405  5ia.vl>elline  Preps .  .’12,092  Kotalko 


8,082  Western  Air  Express.... 
2o!250 

136,649  Railroads 

8.620  Atchison,  Topeka  &  Santa 

Fe  . 

636,194  Atlantic  Coast  Line, 
949!676  Baltimore  Sc  Ohio.  , 
44,906  Eoston  &  Albany. 

3^0 18  Boston  Sc  Maine.  . . 

79  066  Ganadian  National 
749  Canadian  Pacific  .  . 

Central  of  Georgia. 

992  Central  Railroad  ol  New 

Jersey  . 

2  048  Central  Vermont  . 

4!698  Chesapeake  Sc  Ohio . 


138  868  Ice  Mint  .  13o!637  Chicago  Sc  Alton 

D.;, rou.oo/  Chicago.  Burlington 


5'jgo  Johnson's  Brillantine  Hair 
li:626  Grower 


& 


37.888 

25.314 

17.291 

.32,606 

127,013 

10,313 

31,101 

0.026 

6,470 

273.933 

349,370 

27,946 


871,256 

198,683 

697,200 

40.168 

108,371 

340,308 

265,586 

30,079 

92.892 

7,705 

39.628 

57,763 


4,983 


Quincy  .  460,634 


165’.789  Kleenex  .  9l!283  Chicago  &  Eastern  Illinois  79,765 


6.499  Kleen-Rite  Toothbrush 
42)498  Klensaplate 


,-40  Chicago,  Milwaukee,  St. 

594  _  Paul  &  Pacific .  383,107 


Detroit  News 

Hearst  Newspapers . 

Indianapolis  Times  .... 
Jouraal  ol  Commerce, 

The  . 

Knoxville  Journal . 

Miami  Herald . 

Microphone  . 

New  York  American .... 
New  York  Herald  Trib- 


1.914 


•Mello-Glo  Pace  Powder.. 


1  Portinr'"*^'"  .  10?’ 348  N“doi«l « '  cixani  (U’:602  K'-emT  T  .V .  r."::  .':v ; ; : ;  87:092  Cinmnnau.  Chi- 

^^4  809  Quincy  ! ! !  !  ! ! !  )  !  ’ '  '  '  ’  ^?i’53o  Noxzema  .  507.670  Kurlash  Co.  Products.  .  .  1,767  . 

R.  G.  Dun 


Iin’iift  Kling  .  31150  Chicago  Northwestern...  274.660 

.  Te722  Chicago.  Northwestern  Sc 

578  Union  Pacific  .  494,087 

1  013  Chicago,  Rock  Island  & 

80)592  r-  •  i' ’t’ ’w' •  ”  • 

8,271  Cincinnati  Sc  Lake  Erie. 


8,686  Kotex 
10,030  Krank  Hair  Root  Oil. . .  . 


11  014  &  Co.,  S . 

1)416  . 


11,639 

8.358 

26,456 

52.474 


O.  J.'s  Beauty  I-aition... 
Pactiuin's  Hand  Oeam.. 
Parker  Belmont  Cream. 


.Vo™  Tom  Moore  ..)))))'''  .T6')6  •'•“•iios  Milk  of  Mag- 

:>  Tudor  Arms  .  18)544  ‘'"A"’" 

438  160  i  ‘"‘Hid  s  Six  Twelve  Mas- 


2.978  ,,  „  , 

.'131.379  . 


Webster 


one  .  209.404 


New  York  Mirror . 

New  York  News. 

New  York  Post. 


Y.  B. 


11.437 
14,931 

122,637  ‘  Igarettes 

New  York  Sun .  274.112  Avalon  . 

New  York  Times .  117,496  Brown  A  W'illiamson  To- 

New  York  World  Tele- 


6.904  „ 

1.993,586  onipeian  Cream 
01  4EC  PomiKJian  Prepe. 

*  Pmiflu  PpgaianiB 


gram  . 

Philadelphia  Bulletin . . . 
Philadelphia  Evening 

Public  Ledger  . 

Philadelphia  Inquirer.  .  . 
Philadelphia  Record .... 
Pittsburgh  Post-Gazette . 

Pittsburgh  I*res8  . 

Pittsburgh  Sun-Telegraph 
San  Francisco  Examiner. 
Scripps  Howard  News¬ 
papers  . 

St.  Louis  Post-Dispatch . 
Wall  Street  Journal.... 


Ponds  Creams . 

Ponds  Face  Powder . 

Ponds  Preps . 

16,355  I>rimrose  House  Delv.... 

.  _  ,  Princess  Pat  Preps . 

CO  000  n  Pr‘>‘lucts . .52.041  Rkhard  Hudnut  Prep... 

88,260  Camel  . 13,714..381  Savage  Lipstick 

237,706  ^esterfleld  . 16,604.982  Sem  Pray  Jo  -  Ve- Nk^ 

Domino  Cigarettes .  205.641  Creme 

Hertert  Tareyton  .  1.476,.340  Stillman’s  Freckle ’Cream 

~??)'9??  .  129.060  Tattoo  Lipstick 


0)360  I-^o  Products . 

66)014  L.  B.  Hair  Oil . 

16,691  La  Cross  Nail  Polish.... 

La  Cross  Nail  Products.. 
23  320  Lady  Lillian  Nail  Polish. 

Linit  . 

4  416  Listerine  . 

15)905  Lombard  &  Bambino  Co. 

2).331  _ 

398.319  Lucky  Tiger  Hair  Dress- 

108).350  ,  ‘".f  . . 

26  134  Lucky  Tiger  Hair  Tonic. 


I-ovalon  .  148.040 


l’495  H®* Aware  Sc  Hudson. 

7’ 907  Delaware,  Lackawanna  & 

100)351  ^  ’i,’”. . 

28  461  Hixie  Flyer  Route . 

Jl’743  Dominion  Atlantic  Rail- 

40'136  Way . 

ISo’oil  Ka®tern  Railroad . 


468 


810,997 

29.117 

70.409 

63,361 

04.698 

30.343 

4.117 

95,292 

40,484 

20,738 

268.881 


Great  Northern . 

10  671  HHnois  Central .  643,829 

oe’-ia.!  Indiana  Railroad  System.  60.060 

. .  07685  Lehigh  Valley .  74,243 

o  Tissue  is'aio  Louisville  &  Nashville. . .  339.143 

.  it).4i»  .36,366 


M .  D.  Tissue . 

N.  P. 


114  8fio  Manicare  .  71  811  Michigan  Central 

7)572  Marlin  Blades  .  20,82,3  Minneapolis,  St.  Paul  Sc 


Marvo  Beauty  Labs . 

2.407  Mayor's  Walnut  Juice. . . 

3  313  Mercirex  Products .  5.267  — . 

Mercolized  Wax .  109.054  ^A*ii''*'le-  Chattanooga  Sc 


Sault  St.  Marie. 

„  Missouri-Kansas-Texas  .  . 
„  Missouri  Pacific. 


69,432 

104,238 

169,967 


Lucky  Strike  . 10.285.742  Tattoo  Mascara  )))))))  'l5)696  Mexican  Heat  PoWer)  )  17)571  vot*' . 

23.762  Marrels  .  302.167  Thine  Hand  Creme .  ^eeModess  .  56,288  649.276 

41,310  Old  Gold  . 10,822,616  Velure .  .36  068  Moon  Glow  Nail  Polish.  13  044  York,  Chicago  &  St. 

?•???  Philip  Morris  .  572.316  Woodbury’s  Preps'.' .))) )  o)l61  Mum  .  226,710  v®  i,'  v  ’  ’  '  u . 23.700 

Murine  .  26.117  ^  Haven  & 

7,357 


6,241  Raleigh  .  llo)8.30 


Raleigh  &  Kool 

49.645  Spud  . 

9.640  Twenty  Grand 


iHsIbury’s  Preps. 
Yardiey’s  English  I.,av- 


72,618  Viceroy  .  710,072 


12,089  ender 
477,082  7,.  B.  T.  Baby  Powder. 
473.8.52 


Virginia  Rounds 
Wings 


RADIO 
Sets 

American  Bosch  .... 

Arvin  . 

Atwater-Kent  .........  H-iir  Hnir 

mS,*r“ .  ITince  Alber't')  :)))::):  2 


26.637  Tobureo 

Edgeworth  Tobacco  ....  ..u  .,. 

^•400  Half  Sc  Half .  114)9.' 


^min  !" .):):))))))  dir?  ■ 

Fairb.anks-Mor!<c  .  16.524 

General  Electric  Radio..  417,810 

Grunow  . 

Kadette  . 


9.339  SOAPN 

81.040  vdmiracion  .  28.027 

Barbasol  . 

Blondex  Shampoo . 

50. .3.33  C.-imay  . 

14.936  Colgate  Brushless  Shave 
498,703  (^ream 


44  01.3  Aestle  Permanent  W.ave.  11,862  S  ^  . 

•  ’  .Newbro  Co .  l)667  Pacific . 

Nonspi 


Northern  Tissue  Sc  Gauze 

Nourishine  . 

sesm  Noxzema  Sun  Tan  Oil.. 
70<t73  fWo-Bo-No  . 

1  QH’*"®  . 

i..37..i34  Packard  Lektro- Shaver.  . 
Palmer's  Products 


48  054  Hartford  .  284,964 

ll'kRo  Norfolk  &  Western .  112,610 

Northern  Pacific .  210.417 

10  077  Pennsylvania .  891..377 

10040  Pnllman  Co..  The .  70,724 

19  305  Beading .  59.097 

^30  80  Seaboard  Air  Line .  .302.443 

4l'58n  Southern  Pacific .  1,141.994 

5  000  Southern  Railway  System  52,959 

'7  •)””  Louis  &  San  Francisco  251,602 
Swiss  Federal  R.  R .  11,960 


37.344 


Tobacro— Miscellaneous 


Midwest 


Frank  Medico  Pipe .  .34,0.36  I’nan't"*®  .  .iio,4<o  pinaud’s  Lilac  Vegetal  7047  "e»tern  Pacific .  104.1 

Kaywoodie  Pipes  .  18.390  •'.'teii  a.  Shampoo  .  95,077  PoiiOcni  .in’ooo  'ye*>iern  Railroads .  421. 

LektroUte  .  8.092  ^/c^sh^vinv  ?  o?I  Blades ".))::)))  32)270 

4’UJ<  Pro-Ker 


R-  C.  A.-Victor  Radio. 

Royale  . 

Sparton  . )  . 

Stewart-Warncr  Radio.  . 


Wsitinghousc  Radio 
Zenith  .... 


428,518 

Frank  Medico  Pipe . 

34,036 

1,750 

Kaywoodie  Pipes  . 

18,306 

1.740 

I-cktrolite  . 

8,092 

11.180 

O-Nic-O  . 

953 

00,279 

Purex  Pipe  . 

3.097 

19,069 

Pyko  . 

1,502 

.071.238 

Reynolds  Tobacco  Co.,  R. 

669.146 

J..  Products  . 

.184.035 

488 

Ronson  Lighters . 

27,429 

43,001 

W.  D.  C.  Pipes . 

986 

68,990 

VpIIo  Bole  Piwjfl . 

223.246 

43,191  Conti  Shamiioo 

Cosray  . 

Cuticura  Soap 
Drene  Shampoo 


^”0  : ) : ) :  foiTi  1  ^  130 


ro'i?2  Pepsodent  Antiseptic  )  )  ) 
"T’;?!  IVpswlent  Products  .... 

3l8iifi  Berstik  . 

Pinaud’s  Lilac  Vegetal . . 


026 


5  won  Union  Pacific .  440,964 

40  000  Wabash  .  151,180 

4ji’'i-H  Wabash-Union  Pacific...  46..352 

"‘o’olS  Western  Pacific . 


-  Kirk’s  Castile. 


104,864 
409 


13.020  ^ 

13..390  Quest . 

1,841,842  Rap-I-Dol  . 

92,t)59  Raymond  I^ss 


24.0.30 

422,730 


TOILET  R»X)l  I8ITKS 
Dentifrices 

Host  Tooth  Paste . 


Wash  . 

.Mennen  Proilucts  . 

Noxzema  Shaving  Cream 
Packers  Shampoo 


2.804  Palmolive  .  748,622  gfiun 


Restorer  . 

?Z’55’)!  Santiseptic  Lotion 
^tehick  Razor  .  . .  . 
in’nS?  Schwarz-Kil-Ve 
io’iZl  Neniinole  Tissue  .  . 


75.243  Steamships 

10,815  Alaska  S.  S.  Co . 

2,623  -American  Export . 

585  -American  Hawaiian . 

227,902  American  Mail . 

Anchor  Line . 

1.386  Arnold  Berstein  Line.  .  .  . 
8 .353  Arnold  Berstein-Red  Star 


R-  C.  A.  Tubes .  42,066  E;‘lax  Tooth  Powder -  84,206  Palmolive  Shave  Cream.  61.364  'sitroux 'Face' ■r'iB^'ii'e'a - 

Sylvania  Tiiiwxo  a  rvA.fi  Coli^ate’s  Dental  Cream..  l.llOrtOKR  Swe^^theart  _ _ _  w-.,  ^  iiSsuefl.... 


Sylvania  Tubes 

,  MISCKLLANEOIS 

^  4  Tulie . 

^Iden  Antenna  System . 
National  Broadcasting  Co. 

,  SPORTING  GOODS 

Acushnel  Golf  Balls... 
Mhaway  Fishing  Lines.  . 
Abicago  Roller  Skates.  .  . 

t^ins  Craft . 

Coble's  Fisherman’s  C^- 
endar 


Lines 

Canada  S.  S.  Lines . 

9  310  Canadian  National . 

4‘'oo«  C.anadian  Pacific . 

’  Clarke  S.  S.  Co.. 


.370.766 

5..559 


8)764  Colgate’s  Dental  Cream.  .  1.200)088  Sweetheart  . )  16)8’22  issues -  li’jnn  Cleveland  &' Bufla'lo 'rr'an- 

loilent  .  27.028  Tintz  Jet  Black  C.ake.  ..  .  1.7.56  s  pra.IfVeen  .  IS’TVX  sit  Co . 

In.-in.-l  . .  711  1«7  Tinti  qil.-imnnn  Pr.  74R  . .  42.110  f.. _ J. 


711.167  Tintz  Shampoo  Co 
8,200  Trilby 
65,905  Williams  Shaving  Cream 


Ipana 

1,006  Lis  Dental  Powder 

6'o47  Kolynos  .  . . .  . .  . . . 

92)131  Listerine  Tooth  Paste...  514,919  Woodbury’s  Soap .  343,390  'i’arkroot  Beauty  Mask.. 

Lyons,  Dr.,  Tooth  Powder  1,043,095  Vanish  Nicotine  Re- 

IVbeco  "To^h  Paste.  ..  .  L878  Toilet  Rriiuisites—Misrellaneous  „ . . 

Pepeoilent  Tooth  Paste .  .  259,990  Vaseline  Hair  Tonic 

68.3,.302  -Amolin  . 

113,225  .Annette  Lanzette  . 

18)230  Arrid  . 

Hair  Re- 


5.151 

4,090  Peiisodent  Tooth  Powder 
8)o92  Phillips  Dental  Magnesia 

8  446  Stiearmint  Tooth  Paste .  .  _ 

■  Squibb  Dentifrices .  122.791  Baby  Touch 

4,166  Strasska  Tooth  Paste...  14,683  mover  .... 


"8  387  SiBlman’s  Products  .... 

.54,337  Tampax 


^5’5Z2  Vita-Cell 


.,’700  Clyde  Mallory 

o'oo  Colombian  Line . 

Colonial  . 

37.-143  Constantine . 

Cunard  White  Star . 

408  Detroit  Sc  Cleveland  Navi- 

93.114  gation  Co . 

5,131  Dollar  Steamship  Lines.. 


16,701 

25.954 

4.426 

23,506 

87,906 

32,911 

4„323 

269,304 

111.108 

589.467 

33.634 

48,969 

287,076 

38,760 

62,848 

2,887 

473,693 


6®’™?  Vitalis  .  266,943  Donaldson  Atlantic  Line 

Waldorf  Tissue  .  473,687  East  Asiatic 


4,305  Wernet  Dental  Mfg.  Co..  14,821 


134,877 
144.647 
13.621 
2.068 

(Continued  on  poge  46) 
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‘LITTLE  NEMO/  DRAWN  BY  WINSOR 
McCAY’S  SON,  WILL  REAPPEAR 


Chesler  Publications,  New  Syndicate,  Will  Handle  It  and 
Other  Features — Classified  Cartoons  Offered — 

Birth  Control  Series 


By  ROBERT  U.  BROWN 


After  years  of  absence  from  the 
lewspaper  comic  supplements, 
“Little  Nemo  in  Slumberland”  is  now 
being  drawn  by 
McCay, 


comics 

Show- 


Winsor 

Jr.,  son  of  the 
creator  of  the 
feature  who  died 
in  1934.  The  re¬ 
vived  strip  is 
being  syndicated 
through  Harry 
“A”  Chesler 
Syndicate,  276 
Fifth  Avenue.  N. 
Y.,  of  which 
-I  Harry  Chesler  is 
president. 

McCay,  Sr., 
created  “Little  Nemo”  around  1902  for 
the  New  York  Herald.  He  continued 
there  imtil  1911  when  he  joined  W.  R. 
Hearst’s  New  York  Evening  Journal 
where  he  drew  a  similar  character,  “In 
the  Land  of  Wonderful  Dreams.” 
Later  he  returned  to  the  Herald  Trib- 


WiNso*  McCay,  S«. 


Other  daily  and  Sunday 
available  are:  “Jungletown 
boat,”  “Dan  Hasting,”  “Riggin’  Bill,” 
“Swift  of  the  Secret  Service,”  “Bob 
Phantom,”  “It  Happens  in  the  Best  of 
Families,”  “  ‘Lucky’  Coyne,”  and 
“Round  Table  Adventures.” 

Chesler  Syndicate  also  publishes 
“Star  Comics”  and  “Star  Ranger,” 
both  comic  magazines  in  four  color, 
distributed  by  Macfadden.  Plans  are 
afoot  for  a  daily  comic  page  in  black 
and  white,  and  a  24-page  weekly  tab¬ 
loid  of  color  comics.  A  22-foot  float 
also  is  to  be  constructed  to  advertise 
“Little  Nemo.”  The  comic  characters 
on  the  float  will  be  in  motion  and  the 
outfit  will  be  supplied  for  a  short 
time  to  publishers  who  are  to  use  the 
strip. 

There  are  11  cartoonists  in  the  22- 
man  organization.  Three  men  do 
nothing  but  lettering  for  the  artists, 
and  special  feature  writers  prepare 
the  continuity. 

Enthusiastic  about  his  shop,  Mr. 
Chesler  was  reluctant  to  talk  about 
himself.  He  said  that  he  had  been 
working  on  the  idea  for  several  years 
and  that  he  had  once  been  a  sales¬ 
man  for  the  Dougherty  Printing  Com¬ 
pany  of  Chicago  for  a  short  time. 


The  first  daily  feature  illustrates 
with  pictures  and  a  short  article  what 
exercises  women  can  do  to  retain  their 
figure  and  improve  their  health.  Mrs. 
Lowman  is  a  graduate  of  the  Sargent 
School  of  Physiccd  Education  in  Bos¬ 
ton  and  was  formerly  head  of  the 
department  of  physical  education  at 
Kentucky  State  Teachers’  College  at 
Bowling  Green,  Ky. 

The  second  feature  can  be  used  in 
a  one-colmnn  or  a  two-column  make¬ 
up.  It  has  small  cartoons  with  a 
moral  in  the  blurbs  about  the  care  of 
children.  Parents  are  instructed  to  do 
“not  this”  (with  picture  and  caption) 
but  “this”  (also  with  picture  and  cap¬ 
tion).  Mrs.  Wallace  is  director  of 
parent  education  for  the  schools  in 
the  state  of  Oklahoma. 


thoress,  has  recently  arrived  in  thii 
country  for  a  short  visit.  Her  new 
novel,  “The  Fortime  of  Bridget  Ma¬ 
lone,”  was  written  for  the  Tribune- 
News  Syndicate  and  will  be  published 
in  14  weekly  installments  starting  on 
June  20.  It  will  be  released  in  book 
form  in  the  fall. 


Dorothy  Thompson,  New  York 

Herald  Tribune  columnist,  spoke 
at  the  Harvard  Club  March  14  befoit 
1,200  members  and  guests  and  won 
the  distinction  of  being  the  first 
woman  to  lecture  at  the  club  since  its 
founding  in  1865. 


NEWSSTANDERS  END  STRIKE 


SCIENCE  SERVICE  has  prepared 


40  Reinstated  as  Pay  Increase,  Closed 
Shop  Is  Granted 

A  24-hour  sit-down  strike  by  ap- 


four  stories  on  birth  control  at  proximately  300  newsstand  employes 
the  request  of  the  Tulsa  (Okla.) 

World.  This  year  is  the  21st  anni¬ 
versary  of  the  first  birth  control  clinic 
in  America  which  Mrs.  Margaret 
Sanger  opened  in  New  York  City  in 
1916. 


in  stations  of  the  Independent  Sub¬ 
way  System  in  New  York  City,  was 
ended  March  13. 

The  strikers,  members  of  the  Retail 
Newsstand  Clerks’  division  of  the  Re¬ 
tail  Clerks’  Association,  charged  that 
some  40  clerks  had  been  discharged 
\  SERIES  of  classified  advertising  during  that  week  for  organizing  ac- 
A  A.  promotion  cartoons  has  been  pre-  tivity.  They  succeeded  in  getting  the 
pared  by  Ralph  E.  Davis  of  Dearborn,  reinstatement  of  those  men  with  pay- 
Mich.  They  are  in  a  two-column  ment  of  half  the  wages  lost  since  their 


^^EA  service  this  week  released 


first  chapters  of  the  serial  “Trailer 
Adventure,”  a  25-part  story  by  Nard 
Jones. 

Dr.  Morris  Fishbein,  secretary  of 
the  American  Medical  Society  and  col¬ 
umnist  for  NEA,  is  soon  to  start  on  a 
lecture  tour  of  southern  states  after 
a  similar  trip  through  New  England 
and  into  Canada. 


panel  size.  All  prepared  in  a  humor¬ 
ous  vein,  one  pictures  two  men  on  a 
desert  island  with  one  saying,  “May¬ 
be  we  had  better  put  a  want  ad  in 
the  (name  of  your  paper)  for  a  boat! 
Their  classified  section  always  gets 
quick  results.” 

Davis  has  conducted  his  own  com¬ 
mercial  art  studio  for  six  years  for 
automobile  manufacturers  in  the  De¬ 
troit  area.  Formerly,  he  served  on  the 
Detroit  Times,  was  editor  of  Ford 
News,  and  D.  T.  &  I.  Railroad  News, 
art  director  of  Ford’s  former  weekly, 
the  Dearborn  Independent,  and  was  in 
charge  of  publicity  for  Chrysler  Mo¬ 
tors  and  edited  Chrysler  Motoring. 


discharge;  a  closed  shop;  wage  in¬ 
crease  from  28  to  35  cents  per  hour; 
48-hour  week;  44  cents  an  hour  pay 
for  overtime;  no  overtime  to  exceed 
two  hours  a  day. 

During  the  day  115  newsstands  at 
the  subway  stations  remained  closed. 


JN  an  attempt  to  arrive  at  some  defi- 


A JUVENILE  cartoon  strip,  devel¬ 
oped  by  Tony  Basso,  is  soon  to 


Win»or  McCay,  Jr,,  at  his  drawing  board 
rc-creating  “Little  Nemo”  which  his 
father  originated  35  years  ago. 


une  to  do  “Little  Nemo”  again.  That 
paper  had  acquired  the  title  when  it 
bought  the  copyrights  of  the  Herald 
from  the  Sun  in  1924.  The  charac¬ 
ter  was  dropped  when  McCay  again 
leturned  to  Hearst  on  the  Neio  York 
American  to  do  editorial  art  work  to 
embellish  Arthur  Brisbane’s  editorial 
pages.  The  rights  to  the  cartoon 
were  given  to  McCay,  Sr.,  when  he 
left  the  Herald  Tribune  in  March, 
1927. 

It  has  been  legendary  in  cartoon- 
land  that  Winsor  McCay,  Sr.,  used 
his  son  as  a  model  for  “Little  Nemo.” 
Now,  McCay,  Jr.,  has  a  son  eight 
years  old,  Winsor  Robert  McCay,  who 
he  says  has  drawing  ability,  and  a 
daughter  Janet,  14,  also  talented,  with 
two  drawings  published  in  a  New 
York  Journal  amateur  contest. 

The  original  “Nemo”  characters  are 
to  be  supplanted  by  a  new  one, 
“Dino,”  a  dinosaur  which  is  discov¬ 
ered  as  a  pet  for  “Impie.”  The  first 
three  released  are  utilized  to  re-in¬ 
troduce  the  characters. 

“My  one  ambition  is  to  carry  on  my 
father’s  name,”  said  McCay  this  week. 

“Little  Nemo”  is  one  of  a  large  list 
of  comics  which  the  Chesler  Syndi¬ 
cate  will  release  May  15.  Along  with 
the  Simday  color  page  of  “Little  Nemo 
in  Slumberland,”  McCay  is  drawing 
a  daily  black  and  white  strip  of  “Im¬ 
pie,”  who  will  be  a  silent  character. 


nite  conclusions  on  the  question  of 
short  or  long  newspaper  fiction  stories, 
the  George  Matthew  Adams  Service 
is  soon  tc  experiment  with  serial 
stories  of  both  types. 

The  Adams  Service  will  have  for 
release  a  fortnight  novelette,  “Love  in 
the  Ring,”  by  Marguerite  Gahagan, 
and  a  monthly  novel,  “Missing  Girl,” 
by  Maryse  Rutledge.  Miss  Jessie 
Sleight,  editor,  expects  to  determine 
the  popularity  of  each  from  the  de¬ 
gree  of  their  acceptance  by  editors. 


be  released  by  Associated  Mid¬ 
west  Features  of  Chicago.  “Telling 
Tommy”  is  the  name  of  another  new 
feature  which  was  erroneously  titled 
in  last  week’s  issue. 


SIDNEY  SKOLSKY,  Hollywood  col¬ 
umnist  for  the  Chicago  Tribune- 


T’ 


Tribune  Syndicate  is  offering  two 
new  features,  “Why  Grow  Old,”  by 
Josephine  Lowman,  and  “Points  for 
Parents,”  by  Edyth  Thomas  Wallace. 


New  York  News  Syndicate,  is  pre¬ 
paring  a  book,  “Best  Pictures  of  1937,” 
which  is  to  contain  informative  in¬ 
formation  on  the  Hollywood  products 
The  book  is  expected  to  be  published 
annually  by  Random  House  and  will 
have  the  entire  story  of  the  year’s 
best  films,  complete  casts,  dialogue, 
and  inside  stuff  concerning  produc¬ 
tion  and  shooting  of  each  picture. 

Mrs.  Belloc  Lowndes,  English  au- 


£ 


a 


Home  Economics” 


THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


JT*  guarantee  and  deliver  a 
defin^  amount  of  additional 
national  advertieing 


We  Conduct  Moro  Cookin9  Schools  for 
Daily  Nawspapars  Than  Any  Other 
Organisation 

There  Must  Be  a  Reason 


HOME  ECONOMICS 

SERVICE  CORPORATION 


247  Park  Ava.  New  Yerk 

MTamiJMIMP  UM 


"“NEWSPAPER 

WORLD 


k  ADVERTISING  RtVILW 


They  Surprised 
Themselves  With 
This  Big  Edition 


E' 


big  160  page  Memorial 
Edition.  Presses  worked  over¬ 
time  for  days  to  produce  ita 
vfu’ious  sections.  Regular  runs 
had  to  have  the  right  of  way. 
Yet,  when  it  came  out  without 
a  hitch,  everyone  un-crossed 
his  fingers  and  relaxed. 


“Never  could  have  done  it 
without  Certifieds,’*  declared 
the  stereo  foreman.  “First 
casts  were  good.  If  we  had  had 
to  throw  them  back  in  the  pot, 
we  would  have  been  workini 
at  it  yet.’’ 


For  dependable  stereotyping 
rely  on  Certified  Mats,  made  in 
the  U.  S.  A. 


CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Are.,  New  York,  M.  Y. 


se-3  5-aS  gTR  £>8  §  8- S  E- 
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RADIO  AND  THE 
NEWSPAPERS 


(Continued  from  page  35) 


^)fpn  advantage  of  the  local  values  in 
arranging  educational  programs  and 
supplementing  the  work  of  the  public 
schools. 

For  years,  WWJ,  Detroit  News,  has 
(jone  an  outstanding  job  educationally, 
and  has  been  proud  of  it.  The  same 
can  be  said  of  station  WHK,  Plain 
Dealer,  Cleveland,  which  is  working 
actively  and  successfully  with  the 
board  of  education  of  that  city. 

I  suspect  that  if  one  should  make 
up  a  list  of  the  outstanding  news¬ 
paper-owned  and  operated  stations 
few  would  be  found  that  were  not  al¬ 
ready  making  a  worthwhile  contribu¬ 
tion  through  their  facilities  to  the  bet¬ 
terment  of  the  local  conununity. 


The  necessity  for  the  highest  tyi)e 
of  local  broadcasting  in  this  mat¬ 
ter  of  education  is  emphasized  by  the 
revival  of  interest  in  the  subject  at 
Washington. 

Among  the  bills  on  radio,  introduced 
iu  Congress  since  the  first  of  the  year, 
is  that  of  Representative  Celler,  of 
New  York,  authorizing  the  construc¬ 
tion  in  Washington,  of  a  government 
radio  broadcasting  station  to  be  called 
the  Pan-American  radio  station  and 
providing  for  an  appropriation  of 
$700,000  for  the  construction  of  such 
station  and  an  annual  appropriation 
of  $100,000  a  year  for  operation  and 
maintenance.  In  addition,  the  bill 
provides,  for  the  production  of  radio 
programs  by  the  Office  of  Education, 
Department  of  the  Interior,  such  sums 
as  may  be  necessary  aruiually.  This 
includes  the  rental  of  technic^  facili¬ 
ties  and  the  exact  amoxmt  is  not  men¬ 
tioned.  This  bill,  which  is  now  in  the 
House,  together  with  the  fact  that  the 
new  Department  of  Interior  building 
contains  a  well-equipped  broadcasting 
studio,  leads  one  to  infer  that  the 
govenunent  is  about  to  place  itself  in 
a  position  where,  if  it  becomes  neces¬ 
sary,  it  can  take  over  a  considerable 
portion  of  present-day  educational 
programs  and  attempt  at  least  to 
handle  them  direct  from  the  Office 
of  Education.  Primarily,  this  bill  is 
introduced  to  fulfill  a  promise  made  at 
the  seventh  annual  conference  of  the 
Pan-American  Union,  whereby  each 
American  nation  participating  at  the 
conference  agreed  to  set  up  short¬ 
wave  broadcasting  stations  and  to 
broadcast  such  programs  as  would  in¬ 
crease  the  bonds  of  friendship  and 
cultural  understanding  between  the 
U.  S.  and  the  peoples  of  the  21  sister 
republics. 

Many  have  forgotten  the  fact  that 
President  Roosevelt,  three  years  ago, 
issued  an  executive  order  making 
available  exclusively  for  the  use  or 
the  U.  S.  government,  certain  short¬ 
wave  facilities  and  in  pursuance  of 
this  executive  order  a  station  was  to 
be  set  up  in  Washington  under  the 
joint  control  of  the  State  and  Navy 
Departments.  As  we  all  know,  this 
station^as  never  set  up,  and  I  under¬ 


stand  the  short-wave  facilities  were 
loaned  to  private  broadcasters  until 
such  time  as  the  government  chose  to 
take  them  over  for  its  own  use. 

To  be  sure,  this  will  be  a  short¬ 
wave  station  primarily  intended  for 
international  use  and  specifically  pro¬ 
vided  for  the  interchange  of  good  will 
between  the  U.  S.  and  South  Ameri¬ 
can  Republics.  It  should  not  be  over¬ 
looked,  however,  that  we  have  in  this 
country  at  least  2,000,000  house  sets 
capable  of  receiving  short-wave  pro¬ 
grams  and  their  niunber  is  rapidly 
increasing.  Should  this  bill  become 
a  law,  and  its  operation  mandatory  on 
those  entrusted  with  its  future,  there 
would  immediately  enter  into  the  situ¬ 
ation  a  factor  which  has  hitherto  been 
absent  I  refer,  of  course,  to  govern¬ 
mental  operation  of  a  broadcasting 
station  imder  the  program  supervision 
of  the  Office  of  Blducation  and  with 
adequate  facilities  for  broadcasting  all 
types  of  radio  programs. 


S-YEAR  CONTRACT  SIGNED 


^PHIS  is  why  I  would  impress  upon 
i  the  newspaper-owned  station  the 
necessity  of  immediately  taking  stock 
of  its  present  educational  standing  in 
its  conummity,  and  if  weakness  is  dis¬ 
covered  to  take  such  steps  as  will  re¬ 
sult  in  a  closer  working  arrangement 
between  the  station  and  the  educa¬ 
tional  interests  of  the  city  or  town  in 
which  it  is  located. 


High  Court  Bars  Radio 
From  Its  Press  Section 


Washington,  D.  C.,  March  15 — Radio 
broadcasters  have  been  denied  access 
to  the  press  accommodations  in  the 
Supreme  Court  Building  here,  it  was 
learned  imofficially. 

A  National  Broadcasting  Company 
representative  filed  a  request  with  the 
Court  that  the  chain  be  allowed  to 
place  a  man  in  the  press  section  of  the 
new  court  room,  and  that  he  be  al¬ 
lowed  to  broadcast  digests  of  decisions 
immediately  after  they  were  handed 
down. 

Marshal  Frank  Green  told  the  NBC 
man  that  the  nine  justices  had  decided 
that  the  “request  must  be  denied,” 
although  no  explanation  was  given. 

Under  the  New  Deal,  the  national 
networks  had  found  a  warmer  wel¬ 
come  in  the  executive  and  congres¬ 
sional  circles  in  Washington.  While 
the  Senate  and  House  press  galleries 
continue  to  admit  radio  broadcasters, 
even  for  placing  of  equipment,  ar¬ 
rangements  have  been  worked  out  to 
broadcast  newsworthy  events  from  the 
House  by  operating  out  of  the  ad¬ 
joining  lobbies. 

However,  accommodations  for  the 
press  at  the  court  are  so  limited  that 
on  decision  days  all  interested  corre¬ 
spondents  cannot  be  given  space  in 
the  court  room. 


Winnipeg  Newspaper  Printers  Sign 
With  Daily  Publishers 

Consolidation  of  plans  to  prevent 
the  International  Typographical  Union 
ever  regaining  a  foothold  with  Winni¬ 
peg  daily  newspapers  was  effected  by 
the  Winnipeg  Newspaper  Printers’ 
Association  which  has  negotiated  a 
five-year  contract  with  the  Winnipeg 
Free  Press  and  the  Winnipeg  Tribune. 

Printers  on  the  two  dailies  broke 
away  from  the  I.T.U.  two  years  ago 
and  formed  their  own  union  with  a 
view  toward  eventually  forming  an 
all-Canadian  body. 

Present  wages  and  hours  are  un¬ 
changed  in  the  agreement,  retroactive 
to  March  1.  The  agreement  provides, 
however,  that  after  the  first  year,  the 
question  of  wages  may  be  reopened 
for  any  year  prior  to  March  1,  by 
giving  60  days’  notice. 

The  present  wage  scale  is  $40  a 
week  for  46  hours  for  day  workers, 
and  $42  a  week  for  42  hours  for  night 
workers.  These  are  the  terms  of  the 
original  agreement  signed  when  the 
new  union  was  formed  two  years  ago. 

Wesley  McCurdy,  vice-president 
and  managing  director  of  the  Tribime, 
and  Victor  Sifton,  general  manager 
of  the  Free  Press,  signed  for  the 
newspapers.  Signatories  for  the  Win¬ 
nipeg  Newspaper  Printers’  association 
were:  E.  G.  Smith,  president;  J.  O. 
Nix,  vice-president,  and  P.  F.  Weir, 
secretary. 


Forbes,  Robb,  Kittredge 
To  Judge  Ayer  Contest 


Philadelphia,  March  16 — Appoint¬ 
ment  of  three  judges  who  will  decide 
the  winning  daily  newspapers  in  the 
Seventh  Annual  Exhibition  of  News¬ 
paper  Typography  was  announced  to¬ 
day  by  N.  W.  Ayer  &  Son,  Inc.,  under 
whose  auspices  the  exhibition  is  con¬ 
ducted. 

The  judges,  all  of  whom  have  ac¬ 
cepted,  are:  B.  C.  Forbes,  publisher, 
Forbes  Magazine,  and  writer  on  busi¬ 
ness  topics;  Arthur  Robb,  executive 
editor.  Editor  &  Publisher,  and  Wil¬ 
liam  A.  Kittredge,  tsrpographer  of  R. 
R.  Donnelley  &  Sons  Company. 

Meanwhile,  entries  in  the  contest 
have  been  pouring  in  at  N.  W.  Ayer 
headquarters  here,  where  the  exhibit 
will  be  held.  It  is  expected  that  more 
than  1,100  U.  S.  daily  newspapers  will 
be  in  the  competition  on  April  1  when 
the  judging  begins.  Several  days  will 
be  required  to  select  the  winning 
newspapers  in  the  three  circulation 
divisions  of  the  contest.  The  results 
will  be  announced  immediately. 

The  newspaper  judged  the  most  out¬ 
standing  in  typographical  excellence 
will  receive  the  FVancis  Wayland 
Ayer  Cup,  won  last  year  by  the  New 
York  Herald  Tribune.  This  cup,  it 
was  annoimced,  will  become  the  per¬ 
manent  possession  of  the  newspaper 
winning  it  three  times. 

Following  the  contest  here,  the 
newspapers  will  be  placed  on  public 
exhibition  in  the  Ayer  gallery. 


lIVTERNATlOXAL 
SERVICE 
Sydney  R.  Clarke 
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76,  Roe  det  Petits-Chaoipt 
Paris,  France 
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A.  T.  Hendsraoa  Compsoj.  lac. 

U1  lifts  Avenue  New  York,  N.  Y. 
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1/  you  need 
circulation 


men — 


Competent  to  take  charge  of 
your  entire  department,  or 
to  fill  important  poets  in  the 
department,  the  Welfare 
Committee  of  the  Interna¬ 
tional  Circulation  Managers 
Association  can  provide  you 
with  men  of  capacity  and 
ability. 


Address:  Clarence  B.  Eyster, 
Secretary  -  Treasurer,  The 
Peoria  Star,  Peoria,  Illinois 


ALL  THE 

ANSWERS 

IN  ONE 

VOLUME 

Question 

Answer 

Where  is  there  a  complete  direc¬ 
tory  of  advertising  agencies  and 
the  executive  personnel  of  each? 

1937  International  Year  Book 
p.  178-198 

Where  is  there  a  complete  A.B.C. 
circulation  net  paid  breakdown? 

1937  International  Year  Book 

p.  144 

What  are  the  principal  negro 
newspapers  in  the  U.  S.? 

1937  International  Year  Book 

p.  209 

What  are  the  principal  depart¬ 
mental  editors  of  U.  S.  and  Ca¬ 
nada? 

1937  International  Year  Book 
p.  220-238 

What  are  the  names  and  ad¬ 
dresses  of  the  newspaper  repre¬ 
sentatives  of  the  U.  S.  and  Can¬ 
ada? 

1937  International  Year  Book 
p.  120-123 

What  and  where  are  the  U.  S. 
Sunday  newspapers? 

1937  International  Year  Book 

p.  16-114 

Where  is  there  an  international 
directory  of  newspapers? 

1937  International  Year  Book 

p.  254-284 

What  are  the  British  newspapers 
and  where  are  they  published? 

1937  International  Year  Book 

p.  243-248 

Where  are  the  foreign  press  cor¬ 
respondents  in  U.  S.? 

1937  International  Year  Book 

p.  201 

Where  is  there  a  ten  year  record 
of  newspaper  linage,  23  principal 
U.  S.  cities? 

1937  International  Year  Book 

p.  138-139 

There  is  only  one  Answer 

International  Year  Book  for  1937 

This  300-page  newspaper  encyclopedia  is  available  to  all  regular  sub- 
.scribers  to  EDITOR  AND  PUBLISHER.  Don’t  rely  on  someone  s 
else  copy  .  .  .  get  your  own  now  by  sending  us  your  subscription. 

Domestic,  $4.00;  Canadian,  $4.50;  Foreign,  $5.00. 

EDITOR  AND  PUBLISHER 

A  Newspaper  for  the  Makers  of  Newspapers 
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Robert  j.  setchanovic,  46, 

managing  editor,  Cumberland 
(Md.)  News,  died  suddenly  at  Ali- 
quippa.  Pa.,  March  10. 

Edward  G.  Walker,  44,  for  many 
years  sports  editor,  Minneapolis  Jour¬ 
nal,  died  at  his  home  at  San  Anselmo, 
Cal.,  March  15. 

CoL.  Charles  Hanbury-Wiluams, 
79,  barrister  and  widely  known  as 
“Raconteur”  in  the  Montreal  Gazette, 
died  March  5  in  Ottawa  General  Hos¬ 
pital,  following  a  long  illness. 

Kenneth  A.  Miller,  31,  who  as  an 
Associated  Press  correspondent,  was 
the  first  with  an  eye  witness  account 
of  the  EUba,  Ala.,  flood  in  1929,  swim¬ 
ming  and  wading  seven  miles  at  ni^t 
after  his  boat  capsized  twice,  died 
March  14  in  Montgomery,  Ala.,  after 
a  long  illness. 

Richard  P.  Harris,  45,  son  of  the 
late  Col.  Wade  H.  Harris,  for  many 
years  editor  of  the  Charlotte  (N.  C.) 
Observer,  was  found  shot  to  death  at 
his  home  at  Charleston  last  week.  A 
discharged  pistol  lay  nearby.  He  had 
been  in  failing  health  for  several 
years.  His  wife,  mother  and  a  sister 
survive. 

Ada  Davenport  Fuller,  73,  society 
reporter,  Jersey  City  (N.  J.)  Jersey 
Journal  for  40  years,  died  Biarch  13. 

H.  L.  Gates,  53,  newspaper  writer, 
editor  and  author  of  52  books,  died 
March  11  of  peritonitis  at  St.  Clare’s 
Hospital,  New  York. 

Col.  Harris  H.  Walker,  61,  for  more 
than  16  years  with  the  New  York 
Times  national  advertising  depart¬ 
ment,  died  Biarch  11  of  a  heart  attack 
at  his  home  in  Bayside,  L.  L 

Forrest  M.  Hall,  57,  suburban 
reporter  of  Detroit  News,  died 
M^rch  12  in  St.  Mary’s  Hospital,  De¬ 
troit. 

Mrs.  Martha  Hamilton  Fuck,  95, 
Oklahoma  City  civic  leader  and  once 
one  of  the  highest  paid  women  news¬ 
paper  writers  in  America,  died  March 
1  of  pneumonia  in  an  Oklahoma  City 
hospital,  following  a  short  illness.  She 
was  a  charter  member  of  the  Na¬ 
tional  League  of  American  Pen 
Women  in  Washington,  where  she 
wrote  for  the  Washington  Post  for 
many  years.  Later  she  joined  the 
Chicago  Tribune  as  a  feature  writer. 
She  also  worked  on  the  Philadelphia 
Press,  San  Francisco  Bulletin  and  the 
San  Francisco  Call.  She  went  to 
Oklahoma  in  1889  from  Washington. 

John  Scully,  seven-year-old  son  ot 
Ambrose  A.  Scully,  general  manager. 
Cohoes  (N.  Y.)  American,  was  killed 
by  a  truck  March  15  while  returning 
from  school. 

George  A.  O’Brien,  54,  of  the  Phila¬ 
delphia  Inquirer  staff,  died  March  17 
in  the  Graduate  Hospital,  Philadel¬ 
phia,  of  pneumonia. 

Charles  B.  Kirkland,  67,  who  re¬ 
tired  seven  years  ago  as  advertising 
manager  of  the  Conde  Nast  Publica¬ 
tions,  died  Blarcli  15  of  a  heart  attack 
at  his  New  Rochelle,  N.  Y.,  home.  He 
started  his  career  in  Parke,  Davis  & 
Co.  advertising  department  Later  he 
was  in  agency  work  in  Boston  and 
subsequently  joined  Collier’s  Maga¬ 
zine  and  then  joined  Conde  Nast.  His 
wife,  two  daughters  and  a  son  survive. 

William  H.  Clift,  31,  former  sports 
editor  of  Louisville  Herald-Post  and 
Chattanooga  Times,  died  Bilarch  10  in 
an  El  Paso  (Tex.)  hospital  following 
an  operation. 

Ben  S.  Lemmon,  60,  widely  known 
newspaperman,  di^  Idarch  8  at  La¬ 
guna  Beach,  Cal.,  where  he  has  been 
editor  of  the  South  Coast  News.  Hfe 
newspaper  experience  had  been  on  the 
New  York  Times,  New  York  World, 
Detroit  Free  Press,  Chicago  TVibune, 


Dallas  News,  St.  Louis  Star,  Los  An¬ 
geles  Tribune,  Los  Angeles  Express 
and  Los  Angeles  Times,  His  wife  and 
a  son  survive. 

Benjamin  Walters  Wade,  57,  for  two 
and  one-half  years  press  foreman  of 
the  Texarkana  (Ark.-Tex.)  Gazette 
and  News,  died  in  that  city  March  12 
after  a  lengthy  illness. 

Charles  H.  Kiesung,  72,  newspaper 
advertising  solicitor  connected  with 
the  Reading  (Pa.)  Eagle  since  1908, 
died  March  9  of  a  heart  attack.  Prior 
to  joining  the  Eagle,  he  was  with  the 
Reading  Alder,  German  language 
newspaper,  for  25  years.  Two  daugh¬ 
ters  and  a  son  survive. 

FELIX  PAGENSTECHER 

Felix  Pagenstecher,  56,  vice-presi¬ 
dent  and  sales  manager  of  the  inter¬ 
national  Paper  Company,  New  York, 
and  pioneer  in  the  coated  paper  in¬ 
dustry,  died  March  15  in  his  New 
York  apartment  of  a  brain  tumor. 
At  16  he  joined  his  father’s  business 
enterprises.  The  Pagenstecher  family 
has  been  connected  with  the  paper 
manufacturing  industry  in  Germany 
and  the  United  States  for  many  gen¬ 
erations.  Elarly  in  his  career  he  served 
as  president  of  the  Riverside  (^ated 
Paper  Company,  Kalamazoo,  Btich., 
from  1903  to  1919.  After  that  he 
served  in  an  executive  capacity  for 
several  other  paper  companies  and 
was  an  officer  of  the  American  Paper 
and  Pulp  Association,  later  serving 
as  its  vice-president.  He  came  to 
New  York  two  years  ago  and  joined 
the  International  Paper  Company  as 
vice-president  and  sales  manager.  His 
wife  and  a  son  survive. 

LADY  ROTHERMERE  DIES 

Lady  Rothermere,  64,  wife  of  Lord 
Rothermere.  proprietor  of  the  London 
Daily  Mail,  died  at  their  villa,  Digi- 
banson,  Mougins,  near  Cannes,  France. 
Death  was  caused  by  cancer  of  the 
stomach.  She  had  been  ill  for  more 
than  a  year.  Lord  Rothermere  and 
their  son,  the  Hon.  Esmond  Harms- 
worth  survive. 

ACQUIRES  RADIO  INTERESTS 

Fred  W.  Allsopp,  business  manager 
of  Gazette  Publishing  Co.,  publisher 
of  Arkansas  Gazette,  Little  Rock,  con¬ 
firmed  reports  March  13  that  it  has 
purchased  an  interest  in  radio  sta¬ 
tions  KLRA  and  KGHI,  owned  by 
Arkansas  Broadcasting  Co.  Studios 
of  the  two  stations  will  be  combined 
and  located  in  the  Gazette  building. 
W.  C.  Allsopp,  Gazette  advertising 
manager,  has  been  elected  to  the 
board  of  Arkansas  Broadcasting  Co. 


OGDEN  WILL  FILED 

The  will  of  Rollo  Ogden,  editor  of 
the  New  York  Times,  who  died  Feb. 
22,  has  been  filed  for  probate  in 
Manhattan  Surrogate’s  court,  dividing 
his  residuary  estate  equally  among  his 
three  children.  No  estimate  of  the 
estate  was  given,  the  will  stating  that 
“all  questions  as  to  the  total  value 
at  any  time”  shall  be  decided  by  the 
executor  or  trustee.  Beneficiaries  are 
his  son.  Nelson  Ogden,  Torresdale, 
Pa.,  named  executor  and  trustee,  and 
two  daughters,  Mrs.  Winifred  Mar¬ 
shall  Lindley,  Wellesley,  Mass.,  and 
Biliss  Alice  Ogden.  The  testament  was 
drawn  Jime  8,  1935. 

SPACE  USED  BY  2,730 
ACCOUNTS  IN  1936 

(Continued  from  page  43) 


8TK.\MHIIllfi 

TOTAL 

LINAGE 

Eastern  S.  S.  Co . 

173.470 

French  S.  3 . 

Furness  Bermuda  S.  3. 

230,786 

Line . 

239.213 

Gdynia  America . 

90,229 

General  3.  3.  Co . 

3,261 

Ctoorglan  Bay  Line . 

37.014 

Grace . 

63.696 

Great  Lakes  Transit  Corp. 

61,879 

Greene  Line  Steamers .  .  . 
Hamburg  American-North 

7.143 

German  Lloyd . 

369,322 

Holland  American . 

140.031 

Italian  Line . 

269.832 

Johnson  Line . 

4,124 

Los  Angeles  S.  3.  Co. .  . 

24.328 

Lykes  Bros.  Steamship  Co. 

4.691 

Matson  . 

131,760 

Matson  Oceanic . 

83.733 

Merchant  Sc  Miners . 

116.948 

Munson  . 

102.127 

New  England  3.  3.  Co..  . 
New  York  Sc  Cuba  Mail 

166,376 

3.  3.  Co . 

84,316 

Nippon  Yusen  Kalsha.  .  . 
Northland  Transportation 

73.101 

Co . 

9.726 

Norwegian  American.  .  .  . 

4,489 

Old  Bay  Line . 

17.319 

Old  Dominion . 

26,237 

Panama  Pacific . 

Peninsular  Sc  Occidental 

93,646 

3.  3.  Co . 

32.286 

Porto  Rico . 

72.622 

Red  Star . 

36,797 

Savannah  . 

Southern  Pacific  S.  S. 

135,283 

Lines  . 

Standard  Fruit  &  S.  S. 

31.531 

Co . 

47,066 

States  3.  3.  Co . 

6,071 

Swedish  American  . 

72,136 

Union  Castle . 

Union  S.  S.  Co.  of  New 

4,725 

Zealand  . 

17.444 

United  Fruit  Co.  S.  S..  .  . 

3.’>4.279 

United  States . 

85.662 

United  States  Lines . 

1.065 

Wilson  . 

Tours 

73,754 

American  Express  t’o. .  .  . 
Austrian  State  Tourist 

230,718 

Dept . 

11,470 

Bartlett  Tours . 

4.270 

Bermuda  Travel  Club.  .  . 

305 

Boring  James . 

11.862 

Canadian  Travel  niircau. 

172.220 

Carter  Quality  Tours.  .  .  . 

8,383 

Cook  &  Son,  Thus . 

43.802 

Knitdre  Tours  .\ss’ii . 

1.183 

Freighter  Voyages . 

701 

German  Touriat  Informa¬ 
tion  Office . 

Intuuriat  . 

Italian  Tourist  Informa¬ 
tion  Office . 

Mackinac  Island  Travel 

Bureau  . 

Metropolitan  Travel  ^r- 

vice,  Inc . 

National  Tours . 

New  Brunswick  Tourist 

Bureau  . 

Provincial  Tourists  Bu¬ 
reau  . 

Raymond-Whitcomb  ....  ] 

Sprott's  Mexico  Tours. . . 

Tauck  Tours . 

Tourist  Development 

Assn,  of  Egypt . 

United  Tours . 

Viking  Voyages . 

Woods.  Walter  H . 

Tranapoctatloa  Mlaeelhui 

Atlantic  Greyhound  Lines 
Burlington  Bus  Line .... 
Burlington  Trallways .  .  . 
Capitol  Greyhound  Lines 
Consolidated  Freight 

Lines.  Inc . 

Gray  Lines . 

Great  Eastern  Bus  System 

Greyhound  Lines .  ) 

Interstate  Transit  Lines. 
National  Trailways  Sys¬ 
tem  . 

New  England  Transporta¬ 
tion  Co . 

Northland  Greyhound 

Lines  . 

Pacifle  Greyhound  Line.. 

Pan  American  Bus  Lines 

Quaker  City  Bus  Co . 

Railway  Express  Agency. 

Roosevelt  Bridge . 

Safe-Way  Bus  Lines.... 
Safeway  Trails  System .  . 

Safeway  Trailways . 

Santa  Fe  Trail  Bus  Sys¬ 
tem  . 

Short  Lines . 

Southeastern  Greyhound 

Lines  . 

Southwestern  Greyhound 

Line  . 

Union  Bus  Terminal .... 
Union  Pacific  Stages.... 
Universal  Air  Scrip . 

WOMEN’S  WR.\R 
American  Lady  Products 
Artistic  Brassiere  Co. 

Products  . 

Charts  Corp.  Products .  .  . 
Corset  &  Brassiere  Center 

Creed.  Miss . 

Crown  Corset  Co.  Products 

Curity  Diapers . 

De  Long  Shoulder  Strap 

Holders  . 

Even-Pul  Foundations.  .  . 
Formfit  Co.  Products.  .  . 

H  &  W  Co.,  The.  Products 
Hickory  Dress  Shields.  .  . 
Hollander  &  Son  Hudson 

Seal,  A.  P . 

International  Corset  Co. 

Products  . 

Kabo  Corset  Co.  Products 

Kayser  Gloves . 

Kayser  Hosiery . 

Kayser  Products . 

Kleinerts  Products . 

Kops  Bros.  Inc . 

Lane.  Bryant . 

Maculette  . 

Maiden  Form  Brassiere.. 

Mendoza  Furs . 

Newman  A  Sons.  I..  Prod¬ 
ucts  . 

Perfolastic,  Inc.  Pro<lucls 
Spirella  Foundation  Gar¬ 
ments  . 

Van  Raalte  Ilosier.v . 

Warner  Bros.  Products.  . 


Equipment  and  Supplies 

SAVE  A  MINUTE 


BLACK  AND  COLOR 

SCOTT  Modern  High  Speed  Steel 
Cylinder  Roller  Bearing  Unit  Presses 
in  various  capacities,  with  substruc¬ 
tures  and  reels  or  floor  fe^ 

SCOTT  24  and  32  page  presses. 

HOE  and  GOSS  32  page  presses. 

HOE  “Super  Speed”  Unit  Octuple 
with  sabetnicture  and  reels. 

DUPLEX  “Super  Duty^  Unit  Oc¬ 
tuple  Press. 

Available  for  early  deUvery 

WALTER  SCOTT  A  COMPANY 

Main  OSk*  *  PMIary . Plaiafiald,  N.  J. 

New  York  Offiea . SSO  Waal  41a«  Siraal 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35. 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A 

C«bU  A44rM«  NBNSCO—WwwMtw 


Editor  &  Publisher  for  M  arc  h  20,  1937 


47 


I  r the  advertising  survey 

1  (Continued  from  page  37) 


vertising  needs  were  different,  we  ini¬ 
tiated  four  years  ago,  certain  changes 
in  our  program,  which  in  part  at 
least,  seem  to  bear  close  resemblance 
to  the  action  which  Goodyear  is  now 
taking.  Up  until  1933  we  placed  our 
newspaper  advertising  under  a  co¬ 
operative  dealer  arrangement  similar 
to  the  plan  generally  described  in 
your  article.  Originally,  the  cost  of 
this  campaign  was  shared  50-50. 
Later,  to  enable  us  to  obtain  better 
control,  we  paid  60  per  cent  of  the 
cost,  and  our  dealers,  40  per  cent. 

I  Following  that,  a  still  larger  share 
i  of  the  cost  was  shouldered  by  our 
company,  when  we  adopted  our  75- 
25  plan.  Finally,  we  discarded  en¬ 
tirely  the  cooperative  method,  insofar 
as  our  major  newspaper  advertising 
porgram  was  concerned,  and  adopted 
our  present  plan  of  100  per  cent 
i  company-paid  advertising. 

"In  adopting  the  company-paid 
newspaper  advertising  program  out¬ 
lined  above,  our  company  did  not, 
however,  discontinue  all  forms  of 
dealer-cooperative  advertising,  as 
your  article  seems  to  indicate  Good¬ 
year  plans  to  do.  We  felt  that  our 
^  distributors  and  dealers  would  con¬ 
tinue  to  require  oiu*  help,  not  only  in 
the  preparation  of  copy,  cuts,  etc.,  for 
their  local  advertising,  but  also  in 
paying  the  cost  of  it.  Again,  our 
particular  method  of  distribution 
throu^  independent  distributors  and 
dealers  had  an  important  bearing  on 
our  decision  to  continue  our  coopera¬ 
tive  advertising.” 

*  «  « 

I  New  Distribution  Set*Up 

R.  HAWKES,  by  the  way,  is  not 
the  general  sales  manager  of 
U.  S.  Rubber  Products,  but  general 
sales  manager  of  U.  S.  Tire  Dealers 
Mutual  Corporation.  Tlie  latter  is  a 
subsidiary  of  U.  S.  Rubber,  which  on 
the  first  of  the  year  took  over  the 
sales,  advertising  and  other  distribu¬ 
tion  departments.  A  Dealer  Advisory 
Council  has  been  formed  to  work  with 
the  Mutual  Corporation. 

The  new  set-up  was  adopted,  ac¬ 
cording  to  announcement  to  dealers, 
"in  order  to  meet  changing  condi¬ 
tions  and  also  in  order  that  it  may 
more  clearly  conform  to  new  legal 
requirements.”  The  mention  of  legal 
requirements  refers  to  the  Robinson- 
Patman  Act.  The  Mutual  Corporation 
"will  obtain  its  tires  from  the  manu¬ 
facturer  (U.  S.  Rubber  Products) 
and  will  have  the  same  purchasing 
advantage  as  any  other  volume  pur¬ 
chaser  in  the  replacement  field;  that 
is  to  say,  the  Mutual  Corporation  will 
buy  its  tires  at  the  same  percentage 
over  manufacturing  costs  as  will  other 
large  volume  accounts.  There  will 
he  no  allowance  for  volume  in  the 
manufacturing  cost.” 

Other  paragraphs  in  the  announce- 
mmt  stated  that  tires  will  be  dis¬ 
tributed  through  U.  S.  dealers  at 
prices  based  upon  established  lists 
^  discounts  therefrom,  as  at  pres¬ 
ent,  and  explained  further: 

In  the  event  that  at  the  end  of  the 
year  it  is  found  that  the  cooperative 
efforts  of  the  dealers  and  the  Mutual 
have  reduced  expenses  of  the 
Mutual  Co.  to  a  point  where  a  fund 
or  surplus  remains,  then  that  fund, 
“ter  setting  up  sound  business  re- 
will  be  distributed  on  a  mu- 
te«  basis  among  the  dealers. 

Conditions  unfavorable  to  the  ac- 
cumulation  of  the  fund  such  as  unfair 
*nd  unsound  competitive  practices 
'**^y  resulting  in  price  wars  which 
^  beyond  the  control  of  the  Mutual 
^^would  adversely  affect  such  pos- 
sJWe  further  payments.” 


EDITOR  &  PUBLISHER 
Clatsified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .00  per  line 
Count  six  words  to  the  line  when  sending 
cash  with  order.  Ads  charsed  to  estab¬ 
lished  accounts  will  be  billed  for  the 
counted  number  of  lines. 

FORMS  CLOSE  THURS.  NOON 
Minimum  space,  three  lines.  The  Editor 
A  Publisher  reserves  the  right  to  classify, 
edit  or  reject  any  copy. 


Newspaper  For  Sale 


Daily  Newspaper,  old  established,  well 
etmipped  and  boused;  member  AP,  NEA, 
ABC;  central  state  south  Iowa;  only 
daily  city  approximately  25,000;  com¬ 
mercial  center  area  100,000.  Excellent 
earning  record  over  20  yrs.  Such  excel¬ 
lent  property  seldom  offered.  $200,000 
required  handle.  Replies  must  be  accom¬ 
panied  evidence  financial  ability  and 
good  faith.  Address  Owner,  care  Box 
1950,  Editor  &  Publisher. 


Newspaper  Brokers 


Desirable  Weeklies  Available  in  Maine. 

Massachusetts,  Vermont,  Connecticut,  New 
York,  New  Jersey,  Maryland,  Michigan, 
Pennsylvania.  All  earning  profit;  price, 
terms  reasonable.  J.  B.  Shale,  Times 
Bldg.,  New  York. 


Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
Len  Feighner  Agency,  Nashville,  Mich. 


Sales,  pnrehases,  mergers,  refinancing  of 
daily  newspapers. 

NEWSPAPER  APPRAISAL  CORP’N 
Times  Bldg.  Times  Square,  New  York 


N  ewspapars  W  anted 


1  Want  to  Purchase  a  Newspaper 
A  young  man  who  has  had  several  years’ 
experience  as  assistant  Publisher  of  a 
morning,  evening  and  Sunday  Newspaper 
in  a  city  of  100,000  population  is  pre¬ 
pared  to  purchase  a  daily  Newspaper  in 
Eastern  New  York,  Eastern  Pennsylvania, 
New  England,  Delaware,  Maryland  or 
Virginia.  Property  must  have  consistent 
record  of  earnings.  Address  in  confi¬ 
dence.  Box  1961,  Editor  &  Publisher. 


Protect  yo-r  property,  sell  to  2  energetic 
men,  under  35  looking  for  back-breaking 
work.  $14,000  down,  more  if  deal  is 
right.  Box  1902,  Editor  &  Publisher. 


Circulation  Promotion 


15  Years  Doing  One  Thing  Well 
E  SAM  ELY  ORGANIZATION 
Clean  Newspaper  Circulation  Builders 
K  of  P  Bldg.,  Indianapolis,  Indiana 
“WE  SATISFY” 


For  good  newspapers  this  27 -year  old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self-financing  plan. 
THE  CHARLES  PARTLOWE  CO.,  Occi¬ 
dental  Bldg.,  Indianapolis. 


Morrison  Plan 

Newspaperdom's  Leading  Circulation  Builders 
“That  Plan  That  Pays  and  Proves  It” 
Write  the  John  F.  Morrison  Company, 
4th  fir..  Shops  Bldg.,  Des  Moines,  Iowa 


Bonded  Campaigna  Succeed  —  Hudson  De 
Priest  &  Associates  World’s  Record  Cir¬ 
culation  Builders,  246  Fifth  Ave.,  N.Y.C. 


CAPABLE  MEN 

(AND  WOMEN) 

Promptly  Recommended 
for  Any  Position — 

NEWSPAPERS 
MAGAZINES 
And  Allied  Fields 

Qaefiflcetiens,  phefes.  mmd  referewees 
on  fife. 

FERNALD'S  EXCHANGE,  INC. 

aeether  EOITOB  A  PDELUKEE  sen  his. 
ITN  Times  Bldg,,  Times  ifuare,  H.  T.  (X 
WmE  WZIMN.  Mgr. 


_ Help  Wstnted 

News  editor  for  eastern  daily  newspaper 
near  New  York  City;  University  graduate 
with  at  least  five  years  for  paper  in  20,- 
000  circulation  class.  Application  treated 
confidentially.  State  salary  expected.  Box 
1989.  Editor  &  Publisher. 


Wanted:  Circulation  Manager  for  small-town 
daily.  12,090  circulation.  Interested  only 
in  man  thoroughly  familiar  with  all  phases 
of  circulation  work.  Must  be  conservative, 
aggressive  type  with  comprehensive  knowl¬ 
edge  of  home  delivery  and  boy  promo¬ 
tion.  Write  giving  age,  religion,  educa¬ 
tion,  past  experience,  present  connection, 
references,  and  salary  desired.  Permanent 
position,  excellent  opportunity  for  right 
man.  Box  1968,  Editor  A  Publisher. 


Seeking  a  Connection?  .  .  .  The  most  logical 
way  to  secure  a  position  in  any  branch  of 
newspaper,  magaxine,  advertising  agency 
or  kindred  work,  is  through  our  personnel 
agency. 

Applicants  may  now  register  without 
charge.  Of  course,  there  is  a  nominal  fee 
after  the  placement  is  made. 

Write  for  a  registration  card  today.  All 
correspondence  strictly  confidential. 

“We  Connect  the  Wires” 

FERNALD’S  EXCHANGE,  INC. 
another  EDITOR  A  PUBLISHER  service 
1708  Times  Bldg.,  Times  Square,  N.  Y.  0. 

Wm.  M.  Wilson,  Mgr. 


SituatioBS  Wanted 


A-1  layout,  makeup  and  adman  desires 
situation  in  Illinois  or  nearby  state.  Age 
81,  married  and  now  employed.  Union. 
Best  references.  Box  1911,  Editor  A 
Publisher. 


Caawraman — Now  employed.  14  years’  ex¬ 
perience.  34  years  old.  Would  like  to 
work  on  a  middle  or  far  western  paper. 
Have  my  own  camera  outfit.  Harold 
Russell,  c/o  Box  1909,  Editor  A  Pub¬ 
lisher. 


Circulation  manager  with  an  enviable  rec¬ 
ord  behind  him  would  like  to  make  change. 
Unequalled  originator  and  organizer  of 
carrier  boy  campaigns.  Thoroughly  versed 
in  all  manner  of  circulation  promotion, 
collections  and  A.  B.  0.  No  proposition  too 
big.  No  bad  habits.  Best  of  references. 
Box  1995,  Editor  A  Publisher. 


Circulation  Manager — outstanding  record  as 
organizer;  expert  in  carrier  promotion. 
Many  years’  experience  on  metropolitan, 
small  city  newspapers  installed  branch 
office  and  district  systems;  trained  dis¬ 
trict  men,  carriers,  and  street  sales  boys. 
Can  promote  newsdealer  controlled  ter¬ 
ritory.  Prefers  second  paper  in  city 
where  there  is  an  uphill  fight.  Best  of 
references.  Box  1878,  Editor  A  Publisher. 


City  editor  or  reporter,  accurate  and  re¬ 
liable,  of  sound  training  and  experience 
wishes  to  locate  in  South.  Now  handling 
responsible  position  satisfactorily.  Box 
1988.  Editor  A  Publisher. 


Classified  Manager 
Now  Employed 
Seeks  a  Better 
Opportunity 

Facts : — 

(1)  Now  employed  as  Classified  Manager 
on  newspaper  with  circulation  of  over 
85,000. 

(2)  Outstanding  record  for  jiast  8  years 
proof  of  classified  knowledge  and  sales 
ability. 

(3)  Present  employer  more  than  pleased 
with  management  and  success  of  de¬ 
partment. 

(4)  Early  training  under  one  of  nation’s 
greatest  classified  authorities. 

(5)  Salary  now  SllO  l>er  week. 

I  am  interested  in  changing  to  an  organiza¬ 
tion  where  a  succes-sful  record  definitely 
assures  prompt  advancement. 

Box  1975,  Editor  A  Publisher. 


Classified  Manager,  with  outstanding  record 
covering  ten  years  metropolitan  papers, 
is'  desirous  of  making  new  connection.  This 
man’s  record  will  bear  closest  scrutiny, 
both  from  standpoint  of  sound  linage  in¬ 
creases  as  well  as  low  operating  costs. 
Not  a  miracle  man  but  rather  a  proven 
executive,  capable  of  converting  tireless 
effort  into  sound  linage.  Box  1990,  Editor 
A  Publisher. 


Display  advertising  manager  wantsr  to  join 
a  publisher  who  needs  a  man  of  proven 
ability.  A  man  that  knows  what  it  is  all 
about.  Fifteen  years  on  dailies  over 
100,000.  ABSOLUTELY  CONFIDEN¬ 
TIAL.  Box  1979,  Editor  A  Publisher. 


Display  salesBian  or  manager.  Age  30. 
Now  advertising  manager  daily.  Aggres¬ 
sive  ;  but  scholarly.  $55.  Box  1952. 
Editor  A  Publisher. 


Experienced  newspaperman,  26,  wants  desk 
job  small  daily  where  reporting  and  edi 
torial  writing  ability  are  desirable  but 
complete  coverage  of  beat  is  not  re 
quired.  Three  years’  experience  as  rr 
porter.  Wisconsin  graduate  with  these* 
honors.  Will  marry.  Box  1903,  Editor 
A  Publisher. 


Situntions  Wanted 


1  CAN 

Get  the  best  out  of  experienced  men, 
develop  younger  men.  evaluate  news, 
write  informatively  and  entertainingly 
and  otherwise  prove  a  thorough-going 
editorial  executive.  Will  go  anywhere. 
Box  1965,  Editor  A  Publisher. 


Managing  editor  or  city  editor  capable  of 
following  pubILher’s  ideas  to  get  maxi¬ 
mum  results.  Now  employed.  Prefers 
city  under  100,000.  No  liquor.  Excep¬ 
tional  recommendations.  Box  1985,  Edi¬ 
tor  A  Publisher. 


Member  New  York  Bar,  32,  twelve  years’ 
circulation  experience  newspapers  and 
magazines.  Correspondent,  executive 
ability.  Box  1974,  Editor  A  Publisher. 


Newspaperman,  25,  three  years  as  Harris¬ 
burg,  Pa.,  correspondent,  will  go  any¬ 
where  as  reporter,  feature  writer,  or  cor¬ 
respondent.  $30  per  week  to  start.  Box 
1981,  Editor  A  Publisher. 


Newspaper  Man — 27,  six  years’  experience, 
reporter,  desk  man  and  copywriter.  Col¬ 
lege  graduate.  Now  employed  as  adver¬ 
tising  copywriter.  Wants  to  get  back, 
into  newspaper  work.  Can  handle  any 
editorial  job.  Go  anywhere.  Box  1980, 
Editor  A  Publisher. 


News  Photographer — Ten  years’  experience. 
Now  employed  on  a  metropolitan  paper. 
Desires  change  to  a  smaller  town.  Box 
1984,  Editor  A  Publisher. 


Reporter  seeks  position  on  daily;  some  ex¬ 
perience.  Good  references;  college  gradu¬ 
ate.  Small  salary  to  start.  Box  1986,  Edi¬ 
tor  A  Publisher. 


Reporter,  25,  feminine,  wants  job  on  daily 
anywhere.  Employed,  doing  good  job, 
seeks  connection  with  greater  opportun¬ 
ity.  Vacancy  need  not  be  immediate. 
Two  years’  experience.  Degree.  Hard 
worker.  Box  1982,  Editor  A  Publisher. 


Young  man — 24;  ambitious.  Knowledge  of 
advertising,  commercial  art,  layouts,  copy, 
cartooning,  lettering;  bookkeeping,  billing; 
office  experience.  Box  1987,  Editor  A 
Publisher. 


$40  buys  eervlcea  editor,  copyreader,  re¬ 
porter.  Twelve  years’  American  dailies, 
four  London  Times.  21  Hazelwood,  Apt, 
28,  Detroit,  Michigan. 


Mechnical  Equipment  For  Ski* 

Goss  Comet  Press,  motor,  rollers,  chases, 
etc.  $2,750.00  cash,  f.o.b.  Southern 
California.  Heffelman,  604  E.  12th,  Los 
Angeles. 


For  Sale:  Wesel  heavy  duty  Radial  Arm 
Router;  Hoe  Jig  Saw  A  Drill;  27  Stereo¬ 
type  Tabloid  Chases  with  wedges  and 
sticks.  Each  chase  holds  two  5-column 
pages.  Also  fine  value  in  Goss  Comet 
fiat- bed  Newspaper  Press,  recently  rebuilt. 
Thomas  W.  Hall  Co.,  Stamford,  Conn. 


Goss  Comet,  Duplex  and  Stereotype  Presses, 
and  stereotype  machinery.  What  do  you 
need  I  Send  for  our  large  list.  Heffel- 
mun,  604  E.  12th,  Los  Angeles. 


For  Sale — 5-ton  Hoe  Stereotype  Metal  Pot 
including  bed  plates,  extra  thick  bowl, 
canopy  and  fire  bricks.  All  in  good  con¬ 
dition.  $135.00  cash.  Also  large  assort¬ 
ment  steel  base  and  foundry  type  at  rea) 
bargain  price.  Republic  and  Gazette, 
Phoenix,  Arizona. 


Send  for  literature  on  Hawkins  Radial 
Arm  Full  Page  Flat  Router — ball  bear¬ 
ing — fully  equipped.  $29O.00  f.o.b.  Hef¬ 
felman,  604  E.  12th,  Los  Angeles. 


Photo-engraving  Equipment  for  Sala 

eT^tTIsullebarger  co. 

Photo-engraving  Equipment  and  Metals 
116  John  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chiegao,  Ill. 


Newspaper  Supplies 

Stereotype  and  ^essroom  Supplies — Electric 
Matrix  Scorching  Machines.  American  Pub¬ 
lishers  Supply,  Box  131,  West  Lynn,  Mass, 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 


All  negotiations  eomfidontial 

Palmer,  Suter  &  Palmer 

350  Madison  Avo.  Now  York 

Bustnesa  BsUhttshefi  la  IStf 
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By  ARTHUR  ROBB 


he  shows  his  head.  The  guild  is  an  on  Page  One  in  the  middle  of  a  miSk 
outgrowth  of  pay  reductions  suf-  der  headline.  You  know  also  that  i  tl 
fered  by  editorial  workers  during  1931  good  photographer  can’t  be  too  senAj 
and  1932.  It  was  fostered  by  the  Na-  tive,  and  that  camera  staffs  have  be^i 
tional  Industrial  Recovery  Act.  Its  greatly  expanded  in  recent  years  4 
aims  were  not  opposed  in  principle  by  over  the  country  and  that  young  pl^ 
many  publishers,  but  its  truculent  and  tographers  sometimes  let  their 
antagonistic  attitude  toward  all  news-  thusiasm  outrun  their  courtesy.  So^t 
paper  employers  alienated  much  of  oi  them  have  not  attained  skill 
their  early  sympathy  for  its  piuTJose  to  get  their  subject  in  one  or  two  sh<^ 
to  raise  the  pay  and  shorten  the  work-  but  annoy  him  with  what  seems  Uhs 
ing  hours  of  newspapermen.  It  con-  a  lot  of  unnecessary  flashing  and  sni^ 
ducted  several  strikes,  winning  some,  ping.  If  time  doesn’t  correct  that  esA 
losing  others,  but  gained  the  distrust  public  resentment  will, 
of  many  publishers  and  of  many  edi-  Even  though  the  community 
torial  workers  also  by  its  apparent  solidly  for  Landon,  or  better  tl^ 


JOURNALISM  a  dying  vocation?  shootings,  and  automobile  accidents  a 
Not  to  the  youngsters  who  will  poor  competitive  substitute  for  the 
take  our  places.  Last  week  more  than  training  a  college  affords.  Scores  of  _  __ 

a  thousand  of  them  foregathered  at  district  men  around  New  York  today  efforts  to  destroy  the  newspapers  that  60-40,  the  students  had  heard  flat 
Coliunbia  University  to  discuss  the  see  small  prospect  of  ever  getting  out  fought  it  newspapers  took  an  awful  licking  a 

problems  of  high  school  papers  and  of  the  rut  They  become  extremely  The  guild  now  numbers  approxi-  Roosevelt’s  hands.  That  was  quic% 

to  seek  the  advice  of  their  elders  in  valuable  to  their  offices  in  a  routine  mately  6,000  members,  and  in  recent  disposed  of  by  summarizing  a  far 

the  Fourth  Estate.  Even  though  the  way,  but  the  job  is  one  that  seldom  months  has  attain^  recognition  as  the  facts  presented  frequently  in  tlilM 

majority  of  them  will  not  make  jour-  commands  more  than  bare  wages,  collective  bargaming  agency  of  edi-  colunms.  It  appeared  at  the  end  t^ 

nalism  their  life  work,  it  engages  their  'The  newspaper  can’t  be  produced  torial  people  in  a  few  offices,  and  in  the  social  standing  of  newspapers  pt^ 

interest  now,  and  the  cream  of  the  without  them,  but  the  rewards  go  to  a  score  more  has  won  substantial  in-  sented  no  obstacles.  At  the  same 

crop  is  almost  certain  to  find  its  way  the  bright  writers  and  the  men  who  creaks  in  pay  and  improved  working  an  affirmative  answer  was  given  to  tb 

can  impress  their  personalities  on  t*  ;o  niincimn*  “Ai-»  «««»»  ......i,: -  . 

those  at  the  top. 


into  some  comer  of  the  craft  ’The 
others  might,  if  there  were  not  at  least 
three  candidates  for  every  oppor¬ 
tunity. 

While  St  Patrick’s  Day  was  being 
appropriately  celebrated  in  New  York 
this  week,  we  were  filling  an  engage¬ 
ment  with  a  baker’s  dozen  junior  and 
senior  students  in  a  Long  Island  high 
schooL  Some  time  during  the  past 
year,  they  had  filled  out  blanks  indi¬ 
cating  their  preference  for  future  vo¬ 
cations.  The  local  Kiwanis  club,  co¬ 
operating  with  the  school  authorities, 
arranged  that  the  groups  be  addressed 
and  advised  by  men  of  experience  in 
the  occupations  chosen  by  the  as- 


question:  “Are  one’s  working  a««^ 
ates  of  a  desirable  type?” 


High  school  and  college  journal¬ 
ism  as  a  rule  are  not  accepted 
by  metropolitan  city  editors  as  pass¬ 
ports  to  immediate  employment.  No 
matter  how  good  a  student  paper  may 
be,  it  is  not  the  best  preparation  for 
success  in  the  big  leagues.  This  is 
said  without  prejudice,  as  its  author 


conditions,  without  recognition.  It  is 
affiliated  with  the  American  Federa¬ 
tion  of  Labor.  Some  of  its  members 
are  extremely  conscious  of  their  mem¬ 
bership  in  organized  labor  and  have 

advocated  that  guild  members  give  a  _  _ 

“break”  to  the  labor  side  in  disputes  score  of  newspapermen  have  senii 
with  employers.  Other  members  want  brief  jail  terms  in  the  past  decade  iir 
to  support  a  new  political  party,  and  contempt  of  court,  emerging  frM 
there  is  usually  some  turmoil  among  their  troubles  with  no  damage  to  fl^ 
the  membership  over  proposed  en-  reputations.  Death  has  been  the  p«w 


Another  question  concerned  At 
hazards  of  journalism.  Ihey  do 
not  appear  to  be  many.  Possibly  | 


has  passed  through  both  stages  and  dorsement  of  domestic  and  foreign  tion  of  Mellett,  Lingle,  Guilford,  aad 

■  political  movements.  Liggett  for  prying  too  deeply  into  tito 

No  one  can  safely  predict  its  future  affairs  of  the  underworld  and  its  pTlg- 
now,  beyond  stating  that  for  survival  ical  allies,  but,  on  the  whole,  neie- 
as  a  force  in  the  newspaper  field,  it  papermen  lead  lives  as  safe  at  thiM 
needs  a  much  larger  membership,  of  locomotive  engineers,  and  a  lot  Iw 


knows  whereof  he  writes.  That  the 
situation  has  not  changed  recently  is 
evidenced  by  the  remarks  in  similar 
vein  by  Prof.  Grant  M.  Hyde  of  the 
University  of  Wisconsin  before  the 


sorted  groups.  Some  one  suggested  Inland  Daily  Press  Association.  That  much  stronger  financial  methods,  ^d  hazardous  than  those  of  some  poUI. 


this  columnist  as  a  spokesman  for 
journalism — and  we  liked  the  assign¬ 
ment 

•  •  • 

The  questionnaire  drafted  by  the 
Kiwanis  and  school  people  is  a 
formidable  document.  It  asks  all  the 
questions,  some  of  them  evidently 
drafted  to  blanket  all  occupations. 
And  since  we  have  had  numerous  in¬ 
quiries  lately  asking  similar  informa¬ 
tion  for  apparently  similar  purposes, 
we’ll  give  tliis  week’s  page  to  a  sum¬ 
mary  of  what  we  told  them. 

Approximately  26,000  men  and 
women  are  employed  in  editorial  ca¬ 
pacities  by  the  2,000  daily  newspapers 
of  the  United  States.  This  does  not 
include  correspondents,  who  may  be 
employed  on  other  newspapers  or  in 
other  occupations.  It  does  not  include 
the  press  services,  some  of  whose  writ¬ 
ing  people  also  have  newspaper  em¬ 
ployment.  It  does  not  include  the 
8,000  weeklies,  semi-weeklies,  and  tri¬ 
weeklies,  which  may  be  considered  as 
affording  editorial  opportunities  to  an¬ 
other  20,000  people.  A  long  50,000 
men  and  women,  ranging  from  the 
high  school  cub  on  the  smallest  weekly 
to  the  columnist  or  editor  earning 
$50,000  or  more  a  year,  are  thus  given 
opportunity  for  self-expression  and  a 


is  not  to  say  that  many  fine  news¬ 
paper  men  have  come  through  the 
mill  of  college  journalism.  They  have, 
but  all  of  the  technique  that  can  be 
learned  on  a  college  newspaper  can 
be  picked  up  at  odd  moments  in  a 
reporter’s  first  year  on  any  daily 
newspaper — and  it  is  no  substitute  for 
the  solid  training  in  history,  econom¬ 
ics,  mathematics,  the  sciences,  and  the 
writing  art  that  modern  instruction  in 
journalism  also  affords. 

*  *  • 

T^UIAT  does  newspaper  work  af- 
V  V  ford  to  the  yoimg  man  of  whom 
it  makes  such  strenuous  demands?  It 
is  not  easy  to  answer  that  categoric¬ 
ally.  At  the  very  top  of  the  writing 
profession  in  public  distinction  and  in 
pay  stand  the  men  who  can  write  in¬ 
terestingly  of  things  that  many  people 
find  interesting.  Salaries  ranging  from 
$30,000  to  $250,000  a  year  have  been 
reported  to  the  Government  in  recent 
years.  A  young  man  who  aspires  to 
be  owner,  editor,  or  publisher  of  a 
paper  can  look  forward  to  a  re¬ 
turn  for  his  efforts  and  investment 
which  may  be  smaller  than  that  in 
other  fields  but  is  still  plenty  for  com¬ 
fort. 

If  his  ambitions  do  not  run  so  high, 
he  can  look  forward  to  an  executive 


leadership  that  will  give  intensive 
study  to  the  economics  of  newspaper¬ 
making  rather  than  to  political  ques¬ 
tions  which  do  not  concern  it  as  an 
organization.  But  whatever  its  quali¬ 
ties  of  permanence,  many  men  and 
women  entering  journalism  in  the  im¬ 
mediate  future  will  face  the  guild 
problem  acutely.  Their  attitude  to¬ 
ward  their  profession  and  toward  the 
guild  will  be  a  strong  factor  in  de¬ 
termining  the  guild’s  future  course. 

*  *  • 

Among  the  questions  put  was  one 
concerning  the  attitude  of  the 
public  toward  newspapers,  and  news¬ 
papermen.  The  answer  was  obvious. 
The  home  town  of  these  kids  probably 
houses  more  New  York  newspaper¬ 
men  than  any  other  suburb.  'They 
are  of  all  ranks  and  stations,  and 
whether  their  homes  are  worth  $5,000 
or  $20,000,  they  are  all  recognized  as 
good  citizens  and  neighbors.  The 
community  is  a  pretty  fair  cross  sec¬ 
tion  of  suburban  New  York,  and 
A.B.C.  figures  rank  it  near  the  su¬ 
burban  top  in  circulation  of  the  local 
and  metropolitan  dailies.  Superfi¬ 
cially,  that  made  out  an  excellent  case, 
but  these  intelligent  youngsters  were 
not  to  be  kissed  off  so  smoothly. 

The  Lindbergh  picture  case  came 


Clans. 

Is  the  occupation  considered 
ful?  The  insurance  companies  think  to. 

Are  there  opportunities  for  prof« 
recreation?  With  the  40-hour  wetk 
gaining  favor,  the  answer  seems  to  bt 
yes.  Many  newspapermen  play  a  ftk 
game  of  golf,  take  regular  gymnaiiaB 
courses,  spend  their  vacations  in  Na¬ 
tional  guard  or  reserve  training  canp, 
and  the  vast  majority  have  some  regn- 
lar  diversion  for  off-hours — poliflct) 
civic  work,  lectures,  hobbies,  reseaidt 
for  books  or  magazine  articles,  etc. 

Is  the  demand  for  work  regular  or 
irregular?  Daily  journalism  it  the 
least  seasonal  of  all  occupaticsia  ogm 
to  young  people.  An  editorial  man  ii 
sure  that  he  can  work  on  his  jA 
every  day  in  the  year,  even  his  hot 
days,  if  he  is  so  disposed  or  specitl 
emergencies  demand  his  presence.  In 
times  of  depression,  staffs  are  reduitd 
to  cut  expenses,  but  never  to  the  ex¬ 
tent  that  the  working  forces  of  ofliB 
lines  are  reduced. 

What  is  the  cost  of  adequate  prepe^ 
ration  for  journalism?  For  most  pne- 
tical  purposes,  the  cost  of  a  colkli 
education,  with  possibly  a  year  of 
post-graduate  work. 

Does  the  occupation  permit  of  i 
good  opportunity  for  home-makilB? 


place  of  more  than  average  standing  job  with  responsibility  that  will  turn  up,  of  course,  and  had  to  be  handled  ideal,  as  compared  with  cleiilri 

-  -  -  -  occupations,  but  newspapermen  ga^ 

erally  make  good  family  men. 

*  *  * 

C'^URREINT  opportunities  for  yoMg 
people?  In  abundance,  but 
best  of  them  will  be  made  by  smut 
young  folks  who  depart  from  pi 
journalistic  paths  and  discover 
methods  of  serving  the  printed  wstd 
to  a  public  with  an  insatiable  appetllt 
for  news.  The  man  with  an  dts 
doesn’t  need  his  own  capital  also,  kr 
the  history  of  journalism  is  studW 
with  examples  oi  brilliant  succeM 
of  poor  men  who  saw  their  mIss 
clearly,  knew  how  to  work  it,  kn** 


and  security  in  their  commimities. 

For  all  that,  it  is  a  limited  field  and 
a  difficult  one  for  the  raw  beginner  to 
enter.  The  boy  who  can  get  a  job 
on  his  home- town  paper,  learn  the 
fundamentals  from  a  city  editor  who 
knows  them,  and  graduate  to  metro¬ 
politan  journalism  may  be  fortimate. 
Or  he  may  not  The  majority  of  gen¬ 
eral  assignment  men  on  New  York 
newspapers  today  are  college  gradu¬ 
ates.  '^e  same  goes  for  the  majority 
of  press  service  reporters  and  editors. 
Many  of  them  are  graduates  of  first- 
class  schools  of  journalism.  The  way 
is  still  open  for  a  bright  office  boy  to 
step  up  to  a  district  job  in  New  York, 
and  then,  with  luck,  find  himself  a 
general  assignment  man  on  the  road 
to  the  top. 

But  jobs  at  the  top  are  few,  and  the 
boy  with  only  a  high  school  education 
finds  chasing  three-alarm  fires,  gang 


his  hair  prematurely  gray,  and  pay 
in  the  larger  cities  ranging  between 
$10,000  and  $50,000  a  year.  If  he  turns 
out  to  be  just  a  run-of-paper  execu¬ 
tive  or  a  better  than  average  writer, 
his  prospects  include  pay,  at  maturity, 
in  the  ^,000-$10,000  bracket. 

If  neither  his  skill  nor  his  luck  can 
move  him  that  far  along,  but  he  is 
nevertheless  a  good  newspaperman, 
the  present  scale  of  $50  to  $100  a  week 
is  likely  to  be  his  so  long  as  his  eyes 
and  his  legs  serve  him  ably.  The 
ranges  given  are  wide,  but  they  some¬ 
times  vary  that  much  between  news¬ 
papers  in  a  single  city. 


frankly.  They  had  heard,  too,  from 
their  laundryman  who  lives  in  the 
apartment  house  where  a  lady  was 
killed  a  few  weeks  ago,  that  news¬ 
paper  reporters  and  photographers 
swarmed  all  over  the  premises,  pes¬ 
tered  the  bereaved  husband  to  dis¬ 
traction,  and  made  pictures  of  every¬ 
body  around  who  might  have  a  re¬ 
mote  connection  with  the  story.  How 
did  the  public  like  that? 

Well,  the  public  inunediately  con¬ 
cerned  did  not  like  it,  and  apparently 
first-hand  witnesses  of  the  alleged 
badgering  have  traveled  all  over  Long 
Island  with  their  tales.  Much  as  you 


This  applies  to  the  largest  cities,  appreciate  pictures  and  the  difficulty  place  in  the  con^unity, 

only,  it  is  almost  needless  to  say. 

•  •  • 

A  WORD  about  the  American  News¬ 
paper  Guild  is  not  out  of  place 
here,  since  it  seems  likely  to  con¬ 
front  the  young  aspirant  as  soon  as 


of  making  them,  and  the  necessity  for 
having  them,  you  know  that  there  are 
circumstances  under  which  photogra¬ 
phers  and  inquisitive  reporters  can  be 
intolerable.  You  know  that  not  every¬ 
body  rejoices  when  his  picture  gets 


it  wrapped  only  with  their  own  i** 
tegrity.  Journalism  in  1937  affaA 
just  as  many  opportimities  for  tki 
original  thinker  as  it  did  100 
ago  when  the  young  Day,  Greall^] 
and  Bennett  were  starting  newspap^^ 


